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Appendix A
Study Area Plan
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Appendix B
Household Survey Results



Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Tesco, Stroud 115 11.4% 38 38.0% 16 20.0% 22 27. 5%
Tesco, Cam 106 10.5% 0 .0% 0 .0% 0 . 0%
Sainsbury's Stroud 90 8.9% 20 20.0% 24 30.0% 9 11. 3%
Waitrose, Stroud 87 8.6% 14 14.0% 3 3.8% 24 30. 0%
Morrisons, Nailsworth 67 6.7% 4 4.0% 2 2.5% 2 2. 5%
Tesco, Tetbury 60 6.0% 0 .0% 1 1.3% 0 . 0%
Tesco, Quedgeley 51 5.1% 1 1.0% 7 8.8% 0 . 0%
Tesco, Cirencester 45 4.5% 0 .0% 0 .0% 1 1. 3%
Tesco, Thornbury 39 3.9% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Wotton-under-Edge 38 3.8% 0 .0% 0 .0% 0 . 0%
Internet / Home delivery 35 3.5% 4 4.0% 4 5.0% 2 2. 5%
Morrisons, Yate 33 3.3% 0 .0% 0 .0% 0 . 0%
Tesco, Yate 32 3.2% 0 .0% 0 .0% 0 . 0%
Morrisons, Gloucester 13 1.3% 1 1.0% 1 1.3% 4 5.0%
Tesco, Brockworth 12 1.2% 0 .0% 0 .0% 2 2. 5%
Somerfield, Parsonage Street, Dursley 11 1.1% 0 .0% 0 .0% 0 . 0%
Asda, Gloucester 9 .9% 2 2.0% 0 .0% 0 . 0%
Tesco, Gloucester 9 .9% 0 .0% 1 1.3% 3 3. 8%
Waitrose, Cirencester 9 .9% 1 1.0% 0 .0% 0 . 0%
Asda, Cribbs Causeway, Bristol 8 .8% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) High Street, Stonehouse 8 .8% 0 .0% 8 10.0% 0 . 0%
Co-op (Midcounties), Eastington, Stonehouse 8 .8% 0 .0% 7 8.8% 0 . 0%
Co-op (Midcounties), Nailsworth 8 .8% 1 1.0% 0 .0% 0 . 0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Morrisons, Cheltenham 7 7% 0 .0% 0 .0% 1 1. 3%
Iceland, Stroud 6 .6% 4 4.0% 1 1.3% 0 . 0%
Co-op (Midcounties), Berkeley 5 .5% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Cashes Green, Stroud 5 .5% 3 3.0% 0 .0% 1 1. 3%
Morrisons, Cribbs Causeway, Bristol 5 .5% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Barnwood, Gloucester 5 .5% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Newtown, Berkeley 4 .4% 0 .0% 0 .0% 0 . 0%
Lidl, Gloucester 4 .4% 0 .0% 2 2.5% 0 . 0%
Sainsbury's Monk Meadow, Gloucester 4 .4% 0 .0% 1 1.3% 0 . 0%
Co-op (Midcounties), Slad Road, Stroud 3 .3% 0 .0% 0 .0% 2 2. 5%
Tesco, Eastgate, Bristol 3 .3% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Kings Stanley 2 .2% 2 2.0% 0 .0% 0 . 0%
Tesco Express, Nailsworth 2 2% 0 .0% 0 .0% 0 . 0%
Tesco Express, Paganhill (Stroud) 2 .2% 2 2.0% 0 .0% 0 . 0%
Co-op (Midcounties) EIm Road, Stonehouse 1 L1% 0 .0% 1 1.3% 0 . 0%
Co-op (Midcounties), Rosebery Road, Dursley 1 L1% 0 .0% 0 .0% 0 . 0%
Lidl, Cirencester 1 .1% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 1 L1% 0 .0% 0 .0% 0 . 0%
Sainsbury's Cheltenham 1 L1% 0 .0% 0 .0% 0 . 0%
Tesco Express, Wotton-under-Edge 1 .1% 0 .0% 0 .0% 0 . 0%
Tesco, Cheltenham 1 .1% 0 .0% 0 .0% 0 . 0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Morrisons, Glevum Shopping . . . o
Centre, Abbeydale 10 .0% 0 .0% 0 .0% 3 3. 8%
Farmers Market, Stroud 5 .5% 2 2.0% 0 0% 3 3. 8%
Aldi, Bristol Road, Quedgeley, o . . .
Gloucester 4 4% 0 .0% 0 .0% 0 . 0%
Waitrose, Honeybourne Way, o o 5 5
Cheltenham 3 .3% 0 .0% 0 .0% 0 . 0%
Aldi, Horseshoe Lane, Thornbury 2 .2% 0 .0% 0 .0% 0 . 0%
Co-op, High Street, Malmesbury 2 .2% 0 .0% 0 .0% 0 . 0%
Lidl, Kingshill Road, Dursley 2 2% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Fox Den Road, Filton 2 .2% 0 .0% 0 .0% 0 . 0%
g:rgilyne Deli, Bedford Street, P oy 1 1.0% 0 0% 1 1.39
Tesco, High Street, Lydney 2 .2% 0 .0% 0 .0% 0 . 0%
Other Avening Corner Shop, High Street, B . . .
Avening, Tetbury 1 1% 0 .0% 0 .0% 0 . 0%
Co-op, Abbotswood Shopping o . 5 5
Centre, Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Co-op, Long Street, Tetbury 1 1% 0 .0% 0 .0% 0 . 0%
Costcutter, Slimbridge Road, Tuffley 1 L1% 0 .0% 0 .0% 0 . 0%
Cromhall Shop & Post Office, o . 5 5
Crombhall, Wotton-under-Edge 1 A% 0 0% 0 0% 0 0%
Lidl, Morley Square, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
Lidl, Kennedy Way, Yate 1 L1% 0 .0% 0 .0% 0 . 0%
M&B Stores, High Street, . . 5 5
Minchinhampton 1 1% 0 .0% 0 .0% 0 . 0%
'\Gﬂli)(tjj(zleit eﬂ"'m'e'gh Parade, 1 1% 0 0% 0 0% 0 .0
I\C/It?iglgseonnhsénl\qllalmesbury Road, 1 1% 0 0% 0 0% 0 04
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
éall:)nuscl::;?e/? Northgate Street, 1% 0 0% 0 0% 0 04
gm;k:;zrs Westhampnett Road, 1% 0 0% 1 1.3% 0 0%
Tesco Express, Old Cheltenham B . . .
Other Road, Lonlevens, Gloucester -1% 0 -0% 0 -0% 0 - 0%
The Harvest Store, Long Street, o . . .
Wootton-under-Edge 1% 0 0% 0 0% 0 0%
Wotton Farm Shop, B . . .
Wotton-under-Edge 1% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Tesco, Stroud 16 32.0% 11 22.0% 9 11.0% 0 . 0%
Tesco, Cam 0 .0% 0 .0% 1 1.2% 0 . 0%
Sainsbury's Stroud 8 16.0% 3 6.0% 8 9.8% 2 2.0%|
Waitrose, Stroud 12 24.0% 12 24.0% 12 14.6% 2 2.0%|
Morrisons, Nailsworth 2 4.0% 12 24.0% 39 47.6% 5 5.0%
Tesco, Tetbury 1 2.0% 2 4.0% 2 2.4% 48 47. 5%
Tesco, Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Cirencester 8 16.0% 3 6.0% 1 1.2% 31 30. 7%
Tesco, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Internet / Home delivery 1 2.0% 0 .0% 1 1.2% 1 1.0%
Morrisons, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons, Gloucester 0 .0% 0 .0% 1 1.2% 0 . 0%
Tesco, Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
Somerfield, Parsonage Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Asda, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Waitrose, Cirencester 0 0% 2 4.0% 0 .0% 6 5. 9%
Asda, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) High Street, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Eastington, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Nailsworth 0 .0% 2 4.0% 5 6.1% 0 . 0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Morrisons, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Iceland, Stroud 1 2.0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Cashes Green, Stroud 1 2.0% 0 .0% 0 .0% 0 . 0%
Morrisons, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Barnwood, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Newtown, Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Lidl, Gloucester 0 .0% 1 2.0% 0 .0% 0 . 0%
Sainsbury's Monk Meadow, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Slad Road, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Eastgate, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Kings Stanley 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, Nailsworth 0 .0% 0 .0% 2 2.4% 0 . 0%
Tesco Express, Paganhill (Stroud) 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) EIm Road, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Rosebery Road, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Lidl, Cirencester 0 .0% 1 2.0% 0 .0% 0 . 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Sainsbury's Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Morrisons, Glevum Shopping . . o .
Centre, Abbeydale 0 .0% 0 .0% 1 1.2% 0 . 0%
Farmers Market, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Aldi, Bristol Road, Quedgeley, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Waitrose, Honeybourne Way, o o 5 5
Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
Aldi, Horseshoe Lane, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, High Street, Malmesbury 0 .0% 0 .0% 0 .0% 2 2. 0%
Lidl, Kingshill Road, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Fox Den Road, Filton 0 .0% 0 .0% 0 .0% 0 . 0%
g:rgzlyne Deli, Bedford Street, 0 0% 0 0% 0 0% 0 04
Tesco, High Street, Lydney 0 .0% 0 .0% 0 .0% 0 . 0%
Other Avening Corner Shop, High Street, . . . .
Avening, Tetbury 0 .0% 0 .0% 0 .0% 1 1.0%
Co-op, Abbotswood Shopping . . . .
Centre, Gloucester 0 -0% 0 -0% 0 0% 0 0%
Co-op, Long Street, Tetbury 0 .0% 0 .0% 0 .0% 1 1.0%
Costcutter, Slimbridge Road, Tuffley 0 .0% 0 .0% 0 .0% 0 . 0%
Cromhall Shop & Post Office, . . 5 5
Crombhall, Wotton-under-Edge 0 - 0% 0 - 0% 0 -0% 0 - 0%
Lidl, Morley Square, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Lidl, Kennedy Way, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
M&B Stores, High Street, . . 5 5
Minchinhampton 0 .0% 1 .0% 0 .0% 0 . 0%
'\Gﬂli)(tjj(zleit eﬂ"'m'e'gh Parade, 0 0% 0 0% 0 0% 0 .0
Morrisons, Malmesbury Road, . . 5 5
Chippenham 0 .0% 0 .0% 0 .0% 1 1.0%
(cont.)
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
éall:)nuscl::;?e/? Northgate Street, 0 0% 0 0% 0 0% 0 0
ga::lnc;l::;?e/rs Westhampnett Road, 0 0% 0 0% 0 0% 0 0
Tesco Express, Old Cheltenham . . . .
Other Road, Lonlevens, Gloucester 0 0% 0 0% 0 0% 0 0%
The Harvest Store, Long Street, . . . .
Wootton-under-Edge 0 0% 0 0% 0 0% 0 0%
Wotton Farm Shop, . . . .
Wotton-under-Edge 0 0% 0 0% 0 0% 0 0%
(cont.)
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Tesco, Stroud 0 .0% 0 .0% 1 1.3% 1 1.0%
Tesco, Cam 10 12.3% 2 2.0% 20 25.0% 3 3. 0%
Sainsbury's Stroud 3 3.7% 4 4.0% 3 3.8% 0 . 0%
Waitrose, Stroud 5 6.2% 0 .0% 2 2.5% 0 . 0%
Morrisons, Nailsworth 0 .0% 0 .0% 0 .0% 1 1.0%
Tesco, Tetbury 1 1.2% 5 5.0% 0 .0% 0 . 0%
Tesco, Quedgeley 1 1.2% 0 .0% 6 7.5% 35 35. 0%
Tesco, Cirencester 0 .0% 1 1.0% 0 .0% 0 . 0%
Tesco, Thornbury 0 .0% 19 18.8% 19 23.8% 0 . 0%
Co-op (Midcounties), Wotton-under-Edge 36 44.4% 2 2.0% 0 .0% 0 . 0%
Internet / Home delivery 1 1.2% 9 8.9% 6 7.5% 4 4. 0%
Morrisons, Yate 12 14.8% 21 20.8% 0 .0% 0 . 0%
Tesco, Yate 6 7.4% 26 25.7% 0 .0% 0 . 0%
Morrisons, Gloucester 0 .0% 0 .0% 0 .0% 6 6. 0%
Tesco, Brockworth 0 .0% 0 .0% 0 .0% 10 10. 0%
Somerfield, Parsonage Street, Dursley 0 .0% 0 .0% 1 1.3% 0 . 0%
Asda, Gloucester 0 .0% 0 .0% 1 1.3% 5 5.0%
Tesco, Gloucester 0 .0% 0 .0% 0 .0% 4 4. 0%
Waitrose, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Asda, Cribbs Causeway, Bristol 1 1.2% 3 3.0% 4 5.0% 0 . 0%
Co-op (Midcounties) High Street, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Eastington, Stonehouse 0 .0% 0 .0% 1 1.3% 0 . 0%
Co-op (Midcounties), Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Morrisons, Cheltenham 0 .0% 0 .0% 0 .0% 6 6. 0%
Iceland, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Berkeley 0 .0% 0 .0% 5 6.3% 0 . 0%
Co-op (Midcounties), Cashes Green, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons, Cribbs Causeway, Bristol 1 1.2% 0 .0% 2 2.5% 1 1.0%
Sainsbury's, Barnwood, Gloucester 0 .0% 0 .0% 1 1.3% 4 4. 0%
Co-op (Midcounties), Newtown, Berkeley 0 .0% 0 .0% 4 5.0% 0 . 0%
Lidl, Gloucester 0 .0% 1 1.0% 0 .0% 0 . 0%
Sainsbury's Monk Meadow, Gloucester 0 .0% 0 .0% 1 1.3% 2 2. 0%
Co-op (Midcounties), Slad Road, Stroud 0 .0% 1 1.0% 0 .0% 0 . 0%
Tesco, Eastgate, Bristol 1 1.2% 1 1.0% 0 .0% 1 1.0%
Co-op (Midcounties), Kings Stanley 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, Paganhill (Stroud) 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) EIm Road, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Rosebery Road, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Lidl, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 1 1.2% 0 .0% 0 .0% 0 . 0%
Sainsbury's Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
Tesco Express, Wotton-under-Edge 0 .0% 1 1.0% 0 .0% 0 . 0%
Tesco, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Morrisons, Glevum Shopping . . . .
Centre, Abbeydale 0 .0% 0 .0% 0 .0% 6 6. 0%
Farmers Market, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
é:g'l; cBerS'fé‘r" Road, Quedgeley, 0 0% 0 0% 1 1.3% 3 3.0
\gﬁg;‘;zﬁaﬂf”eybo“r”e Way, 0 0% 0 0% 0 0% 1 1.04
Aldi, Horseshoe Lane, Thornbury 0 .0% 0 .0% 1 1.3% 0 . 0%
Co-op, High Street, Malmesbury 0 .0% 0 .0% 0 .0% 0 . 0%
Lidl, Kingshill Road, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Fox Den Road, Filton 1 .2% 1 .0% 0 .0% 0 . 0%
g:rgzlyne Deli, Bedford Street, 0 0% 0 0% 0 0% 0 04
Tesco, High Street, Lydney 0 .0% 0 .0% 1 1.3% 0 . 0%
Other Avening Corner Shop, High Street, . . . .
Avening, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, Abbotswood Shopping . . 5 5
Centre, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
Co-op, Long Street, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Costcutter, Slimbridge Road, Tuffley 0 .0% 0 .0% 0 .0% 1 1.0%
Cromhall Shop & Post Office, . . 5 5
Crombhall, Wotton-under-Edge 0 0% 1 0% 0 0% 0 0%
Lidl, Morley Square, Bristol 0 .0% 1 .0% 0 .0% 0 . 0%
Lidl, Kennedy Way, Yate 0 .0% 1 .0% 0 .0% 0 . 0%
M&B Stores, High Street, . . 5 5
Minchinhampton 0 .0% 0 .0% 0 .0% 0 . 0%
“Gnlgi‘zgzig"'m'e'gh Parade, 0 0% 0 0% 0 0% 1 1.04
I\C/It?iglgseonnhsénl\qllalmesbury Road, 0 0% 0 0% 0 0% 0 04
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
gal‘(')”usck;‘;;‘éf’ Northgate Street, 0 0% 0 0% 0 0% 1 1.0%
ga::lnc;l::;?e/rs Westhampnett Road, 0 0% 0 0% 0 0% 0 0
Tesco Express, Old Cheltenham . . . .
Other Road, Lonlevens, Gloucester 0 -0% 0 -0% 0 -0% 1 1.0%
The Harvest Store, Long Street, . . . .
Wootton-under-Edge 1 1.2% 0 .0% 0 .0% 0 . 0%
Wotton Farm Shop, . . . .
Wotton-under-Edge 0 .0% 1 1.0% 0 .0% 0 . 0%
(cont.)
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Dursley/ Cam
Num %
Base: All respondents 101 100.
Tesco, Stroud 1 1.
Tesco, Cam 70 69.
Sainsbury's Stroud 6 5
Waitrose, Stroud 1 1
Morrisons, Nailsworth 0
Tesco, Tetbury 0
Tesco, Quedgeley 1 1
Tesco, Cirencester 0
Tesco, Thornbury 1 1
Co-op (Midcounties), Wotton-under-Edge 0
Internet / Home delivery 2 2
Morrisons, Yate 0
Tesco, Yate 0
Morrisons, Gloucester 0
Tesco, Brockworth 0
Somerfield, Parsonage Street, Dursley 10 9.
Asda, Gloucester 1 1
Tesco, Gloucester 1 1
Waitrose, Cirencester 0
Asda, Cribbs Causeway, Bristol 0
Co-op (Midcounties) High Street, Stonehouse 0
Co-op (Midcounties), Eastington, Stonehouse 0
Co-op (Midcounties), Nailsworth 0

0%
0%
3%

. 9%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%

9%

. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Dursley/ Cam
Num %
Morrisons, Cheltenham 0 . 0%
Iceland, Stroud 0 . 0%
Co-op (Midcounties), Berkeley 0 . 0%
Co-op (Midcounties), Cashes Green, Stroud 0 . 0%
Morrisons, Cribbs Causeway, Bristol 1 1.0%
Sainsbury's, Barnwood, Gloucester 0 . 0%
Co-op (Midcounties), Newtown, Berkeley 0 . 0%
Lidl, Gloucester 0 . 0%
Sainsbury's Monk Meadow, Gloucester 0 . 0%
Co-op (Midcounties), Slad Road, Stroud 0 . 0%
Tesco, Eastgate, Bristol 0 . 0%
Co-op (Midcounties), Kings Stanley 0 . 0%
Tesco Express, Nailsworth 0 . 0%
Tesco Express, Paganhill (Stroud) 0 . 0%
Co-op (Midcounties) EIm Road, Stonehouse 0 . 0%
Co-op (Midcounties), Rosebery Road, Dursley 1 1.0%
Lidl, Cirencester 0 . 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 0 . 0%
Sainsbury's Cheltenham 0 . 0%
Tesco Express, Wotton-under-Edge 0 . 0%
Tesco, Cheltenham 0 . 0%
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Morrisons, Glevum Shopping

Dursley/ Cam

Num

Area

%

Centre, Abbeydale 0 - 0%
Farmers Market, Stroud 0 . 0%
éllgll;clir;:ésl Road, Quedgeley, 0 04
Waitrose, Honeybourne Way, 1 0%
Cheltenham
Aldi, Horseshoe Lane, Thornbury 1 . 0%
Co-op, High Street, Malmesbury 0 . 0%
Lidl, Kingshill Road, Dursley 2 . 0%
Sainsbury's, Fox Den Road, Filton 0 . 0%
g:rr:)i}:;ne Deli, Bedford Street, 0 04
Tesco, High Street, Lydney 1 . 0%

Other Avening Corner Shop, High Street, 0 04
Avening, Tetbury
Co-op, Abbotswood Shopping 0 04
Centre, Gloucester
Co-op, Long Street, Tetbury 0 . 0%
Costcutter, Slimbridge Road, Tuffley 0 . 0%
Crombhall Shop & Post Office, 0 04
Crombhall, Wotton-under-Edge
Lidl, Morley Square, Bristol 0 . 0%
Lidl, Kennedy Way, Yate 0 . 0%
M_&B S_tores, High Street, 0 04
Minchinhampton
I\Glllz(lijtzlelz,tel-:olmlmgh Parade, 0 04
Mo_rrisons, Malmesbury Road, 0 04
Chippenham

(cont.)
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Q1. In which shop or shopping centre do you do most of your household's main food shopping?

Area
Dursley/ Cam
Num %
Sainsbury's, Northgate Street, .
Gloucester 0 - 0%
Sainsbury's, Westhampnett Road, 0 0
Chichester et
Tesco Express, Old Cheltenham .
Other Road, Lonlevens, Gloucester 0 - 0%
The Harvest Store, Long Street, 0 04
Wootton-under-Edge et
Wotton Farm Shop, .
Wotton-under-Edge 0 - 0%
Q2. How does your household normally travel to its main food shopping destination at Q1?
Base: Excluding internet Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Excluding internet 971 100.0% 96 100.0% 76 100.0% 78 100. 0%
Car / van (as driver) 690 71.1% 62 64.6% 51 67.1% 65 83. 3%
Car / van (as passenger) 151 15.6% 17 17.7% 15 19.7% 9 11. 5%
Walk 94 9.7% 11 11.5% 6 7.9% 0 . 0%]
Bus 25 2.6% 4 4.2% 3 3.9% 3 3. 8%
Motorcycle 2 .2% 0 .0% 1 1.3% 1 1. 3%
Taxi 2 .2% 1 1.0% 0 .0% 0 . 0%
Bicycle 1 1% 0 .0% 0 .0% 0 . 0%
Goods delivered 4 4% 1 1.0% 0 .0% 0 . 0%
Other
Mobility Scooter 2 .2% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q2. How does your household normally travel to its main food shopping destination at Q1?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %

Base: Excluding internet 49 100.0% 50 100.0% 81 100.0% 100 100. 0%
Car / van (as driver) 37 75.5% 38 76.0% 59 72.8% 66 66. 0%
Car / van (as passenger) 8 16.3% 7 14.0% 9 11.1% 16 16. 0%
Walk 0 .0% 1 2.0% 12 14.8% 16 16. 0%
Bus 3 6.1% 3 6.0% 0 .0% 1 1.0%
Motorcycle 0 .0% 0 .0% 0 .0% 0 . 0%
Taxi 0 .0% 1 2.0% 0 .0% 0 . 0%
Bicycle 0 .0% 0 .0% 0 .0% 0 . 0%

Goods delivered 1 2.0% 0 .0% 1 1.2% 0 . 0%
Other

Mobility Scooter 0 .0% 0 .0% 0 .0% 1 1.0%

(cont.)
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Q2. How does your household normally travel to its main food shopping destination at Q1?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %

Base: Excluding internet 80 100.0% 92 100.0% 74 100. 0%
Car / van (as driver) 42 52.5% 83 90.2% 55 74. 3%
Car / van (as passenger) 13 16.3% 7 7.6% 13 17.6%
Walk 25 31.3% 0 .0% 3 4. 1%
Bus 0 .0% 1 1.1% 3 4. 1%
Motorcycle 0 .0% 0 .0% 0 . 0%
Taxi 0 .0% 0 .0% 0 . 0%
Bicycle 0 .0% 0 .0% 0 . 0%

Goods delivered 0 .0% 1 1.1% 0 . 0%
Other

Mobility Scooter 0 .0% 0 .0% 0 . 0%

(cont.)
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Q2. How does your household normally travel to its main food shopping destination at Q1?

Num

Base: Excluding internet 96
Car / van (as driver) 65
Car / van (as passenger) 22
Walk 4
Bus 3
Motorcycle 0
Taxi 0
Bicycle 1

Goods delivered 0
Other

Mobility Scooter 1

Northern/ Western Fringe

%

100.
67.
22.

4.
3.

Area

0%
7%
9%
2%
1%

.0%
.0%
.0%
.0%
.0%

Dursley/ Cam

Num

99
67
15
16

QO O © © O K

%

100.
67.
15.
16.

0%
7%
2%|
2%|
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

Q3. When your household undertakes its main food and grocery shopping at Q1, does it also normally visit other shops or services (such as banks,
hairdressers,
cafes, etc) on the same shopping trip?

Base: Excluding internet
Num %
Num
Base: Excluding internet 971 100.0%
Always 116 11.9%
Normally 136 14.0%
Sometimes 229 23.6%
Rarely 131 13.5%
Never 354 36.5%
Don't know/ varies 5 .5%

Stroud

96

11
16
14
44

.0%
.4%
5%
7%
.6%
.8%
1%

Num

Stonehouse

76

11
21

27

Area

.0%
2%
5%
.6%
.8%
5%
.3%

Painswick
Num
78

10
13
20
15
20

0

100.
12.
16.
25.
19.
25.

0%
8%
7%
6%
2%
6%

.0%

Num

Chalford

49
4
6

17
9

13
0

100. 0%
8. 2%
12.2%|
34. 7%
18. 4%
26. 5%
. 0%

(cont.)
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Q3. When your household undertakes its main food and grocery shopping at Q1, does it also normally visit other shops or services (such as banks,

hairdressers,

cafes, etc) on the same shopping trip?

Num
Base: Excluding internet

Always
Normally
Sometimes
Rarely

Never

Don't know/ varies

50
5
9

15
6

15
0

Minchinhampton

%

100.
10.
18.
30.
12.
30.

0%
0%
0%
0%
0%
0%

.0%

Num

Nailsworth

81
17
10
18

8
28

0

Area
Tetbury/ Eastern Fringe Wotton Southern Fringe
Num % Num % Num %
100.0% 100 100.0% 80 100.0% 92 100. 0%
21.0% 8 8.0% 19 23.8% 16 17.4%|
12.3% 12 12.0% 12 15.0% 21 22. 8%
22.2% 19 19.0% 21 26.3% 21 22. 8%
9.9% 13 13.0% 3 3.8% 13 14. 1%
34.6% 48 48.0% 25 31.3% 21 22. 8%
.0% 0 .0% 0 .0% 0 . 0%

(cont.)

Q3. When your household undertakes its main food and grocery shopping at Q1, does it also normally visit other shops or services (such as banks,

hairdressers,

cafes, etc) on the same shopping trip?

Num
Base: Excluding internet

Always
Normally
Sometimes
Rarely
Never

Don't know/ varies

Berkeley

74
7
8

22
9

27
1

.0%
5%
.8%
7%
2%
5%
.4%

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %

96 100.0% 99 100. 0%
5 5.2% 9 9. 1%
6 6.3% 17 17.2%|

18 18.8% 21 21. 2%

17 17.7% 15 15.2%|

49 51.0% 37 37.4%
1 1.0% 0 . 0%
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,
leisure or
service outlets?

Base: Those who visit other Area
shops/ services
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Those who visit other shops/ services 481 100.0% 36 100.0% 39 100.0% 43 100. 0%
Stroud 131 27.2% 23 63.9% 18 46.2% 28 65. 1%
Nailsworth 41 8.5% 2 5.6% 0 .0% 4 9. 3%
Wotton-under-Edge 28 5.8% 0 .0% 0 .0% 0 . 0%
Dursley 21 4.4% 0 .0% 0 .0% 0 . 0%
Cam 18 3.7% 0 .0% 0 .0% 0 . 0%
Stonehouse 14 2.9% 1 2.8% 11 28.2% 0 . 0%
Don't know / varies 14 2.9% 1 2.8% 1 2.6% 0 . 0%
Berkeley 9 1.9% 0 .0% 0 .0% 0 . 0%
Cainscross, Stroud 4 .8% 2 5.6% 1 2.6% 0 . 0%
Homebase, Stroud 2 4% 0 .0% 0 .0% 0 . 0%
Brimscombe, Stroud 1 2% 0 .0% 0 .0% 0 . 0%
Focus, Stroud 1 2% 0 .0% 0 .0% 1 2. 3%
Minchinhampton 1 .2% 0 .0% 0 .0% 0 . 0%
Painswick 1 2% 0 .0% 0 .0% 1 2. 3%
Woodfield, Cam 1 2% 0 .0% 0 .0% 0 . 0%

(cont.)
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,

leisure or
service outlets?

Base: Those who visit other Area
shops/ services
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Yate 36 7.5% 0 .0% 0 .0% 0 . 0%
Gloucester 33 6.9% 4 11.1% 2 1% 4 9. 3%|
Cirencester 25 5.2% 1 2.8% 0 .0% 0 . 0%
Thornbury 24 5.0% 0 .0% 0 .0% 0 . 0%
Quedgeley 16 3.3% 0 .0% 3 7% 0 . 0%
Cribbs Causeway, Bristol 15 3.1% 0 .0% 0 .0% 0 . 0%
Tetbury 14 2.9% 0 .0% 0 .0% 0 . 0%
Bristol 6 1.2% 0 .0% 0 .0% 0 . 0%
Cheltenham 5 1.0% 0 .0% 0 .0% 2 4.7%
Farmers Market, Stroud 3 .6% 0 .0% 2 1% 1 2. 3%
Abbeydale 2 4% 0 .0% 0 .0% 0 . 0%
Other Aldi, Bristol Road, Gloucester 2 4% 0 .0% 0 .0% 1 2. 3%
Westonbirt, Tetbury 2 .4% 0 .0% 0 .0% 0 . 0%
Alveston 1 2% 0 .0% 0 .0% 0 . 0%
Asda, Gloucester 1 2% 1 2.8% 0 .0% 0 . 0%
f,l;tr?snelDL oy/n, Frampton 1 2% 0 0% 1 . 6% 0 . 0%
Chippenham 1 .2% 0 .0% 0 .0% 0 . 0%
Fairford 1 2% 0 .0% 0 .0% 0 . 0%
%’2; xzﬁtber’i dDgoeC’“S’tr rg‘ﬁ;"tons 1 2% 0 0% 0 0% 1 2.3%
Malmesbury 1 2% 0 .0% 0 .0% 0 . 0%
Minehead 1 2% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,
leisure or
service outlets?

Base: Those who visit other Area
shops/ services
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Morrisons, Glevum Shopping o . . .
Centre, Abbeydale 1 .2% 0 .0% 0 .0% 0 . 0%
Other
Spar, Calcot, Tetbury 1 2% 1 2.8% 0 .0% 0 . 0%
Waterfront Retail Park 1 .2% 0 .0% 0 0% 0 0%|

(cont.)
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,
leisure or
service outlets?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: Those who visit other shops/ services 27 100.0% 29 100.0% 45 100.0% 39 100. 0%
Stroud 19 70.4% 13 44.8% 14 31.1% 2 5.1%
Nailsworth 1 3.7% 9 31.0% 23 51.1% 1 2. 6%
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Dursley 0 .0% 0 .0% 1 2.2% 0 . 0%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Stonehouse 0 .0% 1 3.4% 0 .0% 0 . 0%
Don't know / varies 1 3.7% 2 6.9% 2 4.4% 1 2. 6%
Berkeley 0 .0% 0 .0% 0 .0% 1 2. 6%
Cainscross, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Homebase, Stroud 1 3.7% 0 .0% 0 .0% 1 2. 6%
Brimscombe, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Focus, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 1 3.4% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 .0% 0 . 0%
Woodfield, Cam 0 .0% 0 .0% 0 .0% 0 . 0%

(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 24



Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,

leisure or
service outlets?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester 0 .0% 1 .4% 3 6.7% 0 . 0%
Cirencester 4 14.8% 2 .9% 0 .0% 18 46. 2%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Cribbs Causeway, Bristol 0 .0% 0 .0% 1 2.2% 0 . 0%
Tetbury 0 .0% 0 .0% 0 .0% 12 30. 8%
Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Cheltenham 1 3.7% 0 .0% 0 .0% 1 2. 6%
Farmers Market, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Abbeydale 0 .0% 0 .0% 0 .0% 0 . 0%
Other Aldi, Bristol Road, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Westonbirt, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Alveston 0 .0% 0 .0% 0 .0% 0 . 0%
Asda, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
f,l;tr?snelDL oy/n, Frampton 0 0% 0 0% 0 0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 .0% 1 2. 6%
Fairford 0 .0% 0 .0% 1 2.2% 0 . 0%
e ot Mo : : : :
Malmesbury 0 .0% 0 .0% 0 .0% 1 2. 6%
Minehead 0 .0% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,
leisure or
service outlets?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Morrisons, Glevum Shopping . . . .
Centre, Abbeydale 0 .0% 0 .0% 0 .0% 0 . 0%
Other
Spar, Calcot, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Waterfront Retail Park 0 .0% 0 .0% 0 .0% 0 . 0%
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,
leisure or
service outlets?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Base: Those who visit other shops/ services 52 100.0% 58 100.0% 37 100. 0%
Stroud 5 9.6% 1 1.7% 4 10. 8%
Nailsworth 1 1.9% 0 .0% 0 . 0%
Wotton-under-Edge 24 46.2% 3 5.2% 1 2.74%
Dursley 1 1.9% 2 3.4% 1 2.7%]
Cam 2 3.8% 0 .0% 4 10. 8%
Stonehouse 0 .0% 0 .0% 0 . 0%
Don't know / varies 1 1.9% 2 3.4% 1 2.7%
Berkeley 0 .0% 0 .0% 8 21. 6%
Cainscross, Stroud 0 .0% 0 .0% 0 . 0%
Homebase, Stroud 0 .0% 0 .0% 0 . 0%
Brimscombe, Stroud 1 1.9% 0 .0% 0 . 0%
Focus, Stroud 0 .0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 . 0%
Woodfield, Cam 0 .0% 1 1.7% 0 . 0%
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,

leisure or

service outlets?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Yate 10 19.2% 25 43.1% 0 . 0%
Gloucester 2 3.8% 0 .0% 1 2.7%
Cirencester 0 .0% 0 .0% 0 . 0%
Thornbury 0 .0% 10 17.2% 13 35.1%
Quedgeley 1 1.9% 0 .0% 0 . 0%
Cribbs Causeway, Bristol 0 .0% 8 13.8% 2 5. 4%
Tetbury 1 1.9% 1 1.7% 0 . 0%
Bristol 2 3.8% 3 5.2% 0 . 0%
Cheltenham 0 .0% 0 .0% 0 . 0%
Farmers Market, Stroud 0 .0% 0 .0% 0 . 0%
Abbeydale 0 .0% 0 .0% 0 . 0%
Other Aldi, Bristol Road, Gloucester 0 .0% 0 .0% 1 2.7%
Westonbirt, Tetbury 1 1.9% 1 1.7% 0 . 0%
Alveston 0 .0% 1 1.7% 0 . 0%
Asda, Gloucester 0 .0% 0 .0% 0 . 0%
f,l;tr?snelDL oy/n, Frampton 0 0% 0 0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 . 0%
Fairford 0 .0% 0 .0% 0 . 0%
e ot Mo : : :
Malmesbury 0 .0% 0 .0% 0 . 0%
Minehead 0 .0% 0 .0% 0 . 0%
(cont.)
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,
leisure or
service outlets?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Morrisons, Glevum Shopping . . .
Centre, Abbeydale 0 -0% 0 -0% 0 - 0%
Other Spar, Calcot, Tetbury 0 0% 0 0% 0 . 0%
Waterfront Retail Park 0 .0% 0 .0% 1 2. 7%
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,
leisure or
service outlets?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Base: Those who visit other shops/ services 29 100.0% 47 100. 0%
Stroud 1 3.4% 3 6. 4%
Nailsworth 0 .0% 0 . 0%
Wotton-under-Edge 0 .0% 0 . 0%
Dursley 1 3.4% 15 31. 9%
Cam 0 .0% 12 25. 5%
Stonehouse 1 3.4% 0 . 0%
Don't know / varies 1 3.4% 1 2.1%
Berkeley 0 .0% 0 . 0%
Cainscross, Stroud 0 .0% 1 2.1%
Homebase, Stroud 0 .0% 0 . 0%
Brimscombe, Stroud 0 .0% 0 . 0%
Focus, Stroud 0 .0% 0 . 0%
Minchinhampton 0 .0% 0 . 0%
Painswick 0 .0% 0 . 0%
Woodfield, Cam 0 .0% 0 . 0%

(cont.)
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,

leisure or

service outlets?

Northern/ Western Fringe

Area

Dursley/ Cam

Num % Num %
Yate 0 .0% 1 2. 1%
Gloucester 10 34.5% 6 12. 8%
Cirencester 0 .0% 0 . 0%
Thornbury 0 .0% 1 2. 1%
Quedgeley 10 34.5% 2 4. 3%
Cribbs Causeway, Bristol 1 3.4% 3 6. 4%
Tetbury 0 .0% 0 . 0%
Bristol 0 .0% 1 2. 1%
Cheltenham 1 3.4% 0 . 0%
Farmers Market, Stroud 0 .0% 0 . 0%
Abbeydale 2 6.9% 0 . 0%
Other Aldi, Bristol Road, Gloucester 0 .0% 0 . 0%
Westonbirt, Tetbury 0 .0% 0 . 0%
Alveston 0 .0% 0 . 0%
Asda, Gloucester 0 .0% 0 . 0%
Chippenham 0 .0% 0 . 0%
Fairford 0 .0% 0 . 0%
e ot Mo : :
Malmesbury 0 .0% 0 . 0%
Minehead 0 .0% 1 2.1%
(cont.)
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Q4. Which town centre, freestanding store or retail/ leisure park does your household visit most often when it undertakes the linked trip to other shops,

leisure or

service outlets?

Other

Area
Northern/ Western Fringe
Num %
Morrisons, Glevum Shopping B
Centre, Abbeydale 1 3.4%
Spar, Calcot, Tetbury 0 .0%
Waterfront Retail Park 0 .0%

Dursley/ Cam

Num

%

. 0%

. 0%
. 0%

Q5. Thinking about your household's total expenditure on food and groceries (including milk deliveries, newspapers, cigarettes etc), about what proportion do
you
usually spend at Q1?

0 - 10%

11 - 20%
21 - 30%
31 - 40%
41 -50%
51 - 60%
61 -70%
71 - 80%
81 - 90%
91 - 100%

Don't know / varies

Base: All respondents

Base: All respondents

Num % Stroud
Num %

1006 100.0% 100 100.0%
15 1.5% 5 5.0%
26 2.6% 5 5.0%
33 3.3% 1 1.0%
32 3.2% 4 4.0%
93 9.2% 8 8.0%
75 7.5% 9 9.0%
88 8.7% 8 8.0%

219 21.8% 19 19.0%
161 16.0% 13 13.0%
141 14.0% 11 11.0%
123 12.2% 17 17.0%

Num

Stonehouse

80

N & © = N N R

13
19
14

Area
Painswick
Num %

.0% 80 100.
.3% 1 1.
. 5% 2 2.
. 5% 0

.3% 3 3.
.0% 10 12.
. 5% 2 2.
. 8% 7 8.
.3% 17 21.
. 8% 17 21.
. 5% 10 12.
. 8% 11 13.

0%
3%
5%

.0%

8%
5%
5%
8%
3%
3%
5%
8%

Chalford

Num

i
© W A N R N N R O

~
A N

100. 0%
2.0%
4.0%|
4.0%|
2.0%
14.0%|
8. 0%
6. 0%|
18.0%|
24.0%|
10.0%|
8. 0%
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Q5. Thinking about your household's total expenditure on food and groceries (including milk deliveries, newspapers, cigarettes etc), about what proportion do

you
usually spend at Q1?
Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe
Num % Num Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
0 - 10% 0 .0% 0 .0% 1 1.0% 2 2.5% 2 2. 0%
11 - 20% 2 4.0% 0 .0% 4 4.0% 1 1.2% 3 3. 0%
21 -30% 3 6.0% 6 7.3% 4 4.0% 2 2.5% 2 2. 0%
31 -40% 4 8.0% 4 4.9% 4 4.0% 6 7.4% 2 2. 0%
41 - 50% 6 12.0% 6 7.3% 6 5.9% 13 16.0% 7 6. 9%
51 -60% 5 10.0% 8 9.8% 11 10.9% 8 9.9% 9 8. 9%
61 - 70% 0 .0% 11 13.4% 7 6.9% 9 11.1% 10 9. 9%
71 - 80% 17 34.0% 17 20.7% 25 24.8% 16 19.8% 27 26. 7%
81 - 90% 5 10.0% 11 13.4% 18 17.8% 11 13.6% 19 18. 8%
91 - 100% 3 6.0% 10 12.2% 10 9.9% 9 11.1% 12 11. 9%
Don't know / varies 5 10.0% 9 11.0% 11 10.9% 4 4.9% 8 7.9%
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Q5. Thinking about your household's total expenditure on food and groceries (including milk deliveries, newspapers, cigarettes etc), about what proportion do

you

usually spend at Q1?

Berkeley
Num
Base: All respondents 80
0 - 10% 1
11 - 20% 2
21 - 30% 3
31 - 40% 2
41 - 50% 4
51 - 60% 2
61 - 70% 9
71 - 80% 15
81 - 90% 14
91 - 100% 16
Don't know / varies 12

100.

N L1 NW N R

17.
20.
15.

0%

.3%
5%
.8%
5%
.0%
5%
11.
18.

3%
8%
5%
0%
0%

Area

Northern/ Western Fringe

Num

%

100 100.
0
1 1.
2 2.
1 1
11 11.
1 1
8 8
22 22.
15 15.
23 23.
16 16.

0%

.0%

0%
0%

.0%

0%

.0%
.0%

0%
0%
0%
0%

Dursley/ Cam
Num
101

N © o N R

10

22

18
19

%

17.
18.

. 0%
. 0%
. 0%
. 9%
. 0%
. 9%
. 9%
. 9%
21.

8%

. 9%

8%
8%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Don't do top-up food shopping 109 10.8% 8 8.0% 11 13.8% 8 10. 0%
Co-op (Midcounties), Wotton-under-Edge 60 6.0% 0 .0% 0 .0% 0 . 0%
Morrisons, Nailsworth 50 5.0% 3 3.0% 0 .0% 1 1. 3%
Co-op (Midcounties), Berkeley 39 3.9% 0 .0% 0 .0% 0 . 0%
Sainsbury's Stroud 36 3.6% 17 17.0% 7 8.8% 4 5.0%
Tesco, Cam 36 3.6% 1 1.0% 0 .0% 0 . 0%
Tesco, Stroud 35 3.5% 15 15.0% 4 5.0% 10 12. 5%
Tesco, Tetbury 27 2.7% 0 .0% 0 .0% 0 . 0%
Waitrose, Stroud 24 2.4% 8 8.0% 4 5.0% 4 5.0%
Tesco Express, Nailsworth 23 2.3% 4 4.0% 0 .0% 0 . 0%
Co-op (Midcounties) High Street, Stonehouse 19 1.9% 1 1.0% 14 17.5% 0 . 0%
Tesco, Quedgeley 19 1.9% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Eastington, Stonehouse 18 1.8% 0 .0% 17 21.3% 0 . 0%
Co-op (Midcounties), Nailsworth 17 1.7% 1 1.0% 0 .0% 0 . 0%
Somerfield, Parsonage Street, Dursley 16 1.6% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Cashes Green, Stroud 13 1.3% 7 7.0% 1 1.3% 3 3. 8%
Iceland, Stroud 12 1.2% 8 8.0% 1 1.3% 2 2. 5%
Tesco Express, Bussage (Stroud) 12 1.2% 1 1.0% 0 .0% 0 . 0%
Tesco, Cirencester 12 1.2% 0 .0% 0 .0% 0 . 0%
Tesco, Yate 11 1.1% 0 .0% 0 .0% 0 . 0%]
One Stop (Tesco), Berkeley 10 1.0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Kings Stanley 9 .9% 1 1.0% 8 10.0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Tesco, Thornbury 9 .9% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Slad Road, Stroud 8 .8% 5 5.0% 0 .0% 2 2. 5%
Asda, Gloucester 7 7% 1 1.0% 0 .0% 0 . 0%
Co-op (Midcounties), Newtown, Berkeley 7 7% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Rosebery Road, Dursley 7 7% 0 .0% 0 .0% 0 . 0%
One Stop (Tesco), Dursley 7 7% 0 .0% 0 .0% 0 . 0%
Internet / Home delivery 7 7% 0 .0% 1 1.3% 2 2. 5%
Waitrose, Cirencester 6 .6% 0 .0% 0 .0% 0 . 0%
Morrisons, Gloucester 4 4% 1 1.0% 0 .0% 1 1. 3%
Morrisons, Yate 4 4% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Barnwood, Gloucester 4 .4% 0 .0% 1 1.3% 0 . 0%
Tesco Express, Wotton-under-Edge 4 .4% 0 .0% 0 .0% 0 . 0%
Tesco, Brockworth 4 4% 0 .0% 0 .0% 2 2. 5%
Lidl, Gloucester 3 .3% 1 1.0% 0 .0% 0 . 0%
Tesco Express, Paganhill (Stroud) 3 .3% 1 1.0% 0 .0% 2 2. 5%
Tesco, Cheltenham 3 .3% 0 .0% 0 .0% 1 1. 3%
Tesco, Gloucester 3 .3% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 2 .2% 0 .0% 0 .0% 0 . 0%
Morrisons, Cheltenham 2 .2% 0 .0% 0 .0% 0 . 0%
Morrisons, Cribbs Causeway, Bristol 2 .2% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) EIm Road, Stonehouse 1 .1% 0 .0% 1 1.3% 0 . 0%
Marks & Spencer, Cheltenham 1 L1% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, Cirencester 1 1% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Marks & Spencer, Gloucester 1 L1% 0 .0% 0 .0% 0 . 0%
Morrisons, Thornbury 1 1% 0 .0% 0 .0% 0 . 0%
Sainsbury's Monk Meadow, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
Somerfield, Cheltenham 1 .1% 0 .0% 0 .0% 1 1. 3%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
'S‘fr':)‘i'j’ StMarys Street, Painswick, 14 1.4% 1 1.0% 0 0% 12 15. 04
M&B Stores, High Street, o . . .
Minchinhampton 14 1.4% 0 .0% 0 .0% 0 . 0%
Co-op, Abbotswood Shopping . . . .
Centre, Brockworth, Gloucester 10 1.0% 0 - 0% 0 -0% 0 - 0%
Tesco, Tanglewood Way, Chalford 8 .8% 0 .0% 0 .0% 0 . 0%
Bramleys, Parsonage Street, Dursley 7 7% 0 .0% 0 .0% 0 . 0%
Co-op, Long Street, Tetbury 7 7% 0 .0% 0 .0% 0 . 0%
Local stores, The Green, Eastcombe, o . 5 .
Stroud 6 . 6% 0 .0% 0 .0% 3 3. 8%
Local stores, Wotton-under-Edge 6 .6% 0 .0% 0 .0% 0 . 0%
Spar, Kingswood, o 5 5 o
Wotton-under-Edge 6 . 6% 0 .0% 0 .0% 0 . 0%
Other Local stores, Bisley 5 .5% 0 .0% 0 .0% 4 5.0%
Local stores, Nailsworth 5 .5% 1 1.0% 0 .0% 0 . 0%
Londis, Park Road, Stonehouse 5 .5% 0 .0% 5 .3% 0 . 0%
Acton Turnville, Tormartor Road, B . . .
South Gloucester 4 4% 0 .0% 0 .0% 0 . 0%
Aldi, Bristol Road, Quedgeley 4 .4% 0 .0% 2 5% 0 . 0%
Aldi, Horseshoe Lane, Thornbury 4 .4% 0 .0% 0 .0% 0 . 0%
,';gl’lgaxg rxa'ker’ George Street, 4 4% 0 0% 0 0% 2 2.59
Market, Minchinhampton 4 .4% 0 .0% 0 .0% 0 . 0%
Spar, High Street, Chipping Sodbury 4 .4% 0 .0% 0 .0% 0 . 0%
g;‘rgzrt"”sirgﬁzlth Shop, Church 4 4% 1 1.0% 1 .3% 1 1.39
Wotton Farm Shop, Bradley Road, B . . .
Wotton-under-Edge 4 4% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Zﬁg‘:\fg:{h& Georges Street, 3 3% 1 1.0% 0 0% 0 0%
Local stores, Didmarton, Badminton 3 .3% 0 .0% 0 .0% 0 . 0%
Co-op, Seventh Avenue, Tuffley 3 .3% 0 .0% 0 .0% 0 . 0%
Cromhall Shop & Post Office, o . . .
Crombhall, Wotton-under-Edge 3 -3% 0 -0% 0 -0% 0 - 0%
Farmers Market, Cirencester 3 .3% 0 .0% 0 .0% 0 . 0%
Farmers Market, Corn Hill, Stroud 3 .3% 2 2.0% 0 .0% 0 . 0%
Newsmarket, Pitman Place, o . . .
Wotton-under-Edge 3 3% 0 0% 0 0% 0 0%
Steves, Avon Road, Charfield, o . . .
Wotton-under-Edge 3 3% 0 0% 0 0% 0 0%
Hawkesbury Shop, High Street, o . . .
Hawkesbury Upton, Badminton 3 3% 0 0% 0 0% 0 0%
oth Walkers, Nelson Street, Stroud 3 .3% 1 1.0% 0 .0% 1 1. 3%
ther
\g"e':t':’:osnt'rxgrywa'ks Shopping 3 .3% 2 2.0% 0 0% 0 .0
g?:tl)egjy Old Market, Nailsworth, > oy 0 0% 0 0% 0 04
Bristol 2 2% 0 .0% 1 1.3% 0 . 0%
Co-op, Bath Road, Cheltenham 2 .2% 0 .0% 0 .0% 0 . 0%
Co-op, High Street, Malmesbury 2 .2% 0 .0% 0 .0% 0 . 0%
gﬁ;ﬁgh:ﬁﬂ‘hampton Road, 2 2% 0 0% 0 0% 0 .0
Farmers Market, Gloucester 2 .2% 0 .0% 0 .0% 0 . 0%
Folly Lane Stores, Folly Lane, Stroud 2 .2% 2 2.0% 0 .0% 0 . 0%
Green Spirit, Market Street, o . . .
Nailsworth, Stroud 2 2% 0 0% 0 0% 0 0%
?:tmbs:;)n Stores, Hampton Street, P 29 0 0% 0 0% 0 04
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Hobbs House Bakery, George Street, o . . o
Nailsworth 2 2% 1 1.0% 0 .0% 1 1. 3%
Horsley Community Shop, Horsley, o . . .
Nailsworth 2 2% 0 0% 0 0% 0 0%
Kemble Post Office and Stores, o . 5 5
Windmill Road, Cirencester ? 2% 0 0% 0 0% 0 0%
Lawnside Stores, Lawnside, Forest o . 5 5
Green, Nailsworth 2 2% 0 0% 0 0% 0 0%
Lidl, Kingshill Road, Dursley 2 2% 0 .0% 0 .0% 0 . 0%
Local stores, Dursley 2 .2% 0 .0% 0 .0% 0 . 0%
Londis, Broadway Lane, South o . 5 5
Cerney, Cirencester ? -2% 0 -0% 0 0% 0 0%
Morrisons, Glevum Shopping o . . .
Centre, Abbeydale 2 2% 0 .0% 0 .0% 0 . 0%
Local stores, Oakridge 2 .2% 0 .0% 0 .0% 2 2. 5%
Other Local stores, Painswick 2 2% 0 .0% 0 .0% 2 2. 5%
LPJost Office, Back Street, Hawksbury P oy 0 0% 0 0% 0 04
pton
Post Office, Churchfield Street, o . 5 5
Upton St Leonards 2 2% 0 .0% 0 .0% 0 . 0%
Post Office, High Street, Eastcombe 2 .2% 0 .0% 0 .0% 0 . 0%
Post Office, Salter Street, Berkeley 2 2% 0 .0% 0 .0% 0 . 0%
Reena Food & Stores, High Street, o . 5 5
Michinhampton 2 2% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Emersons Green, Bristol 2 .2% 0 .0% 0 .0% 0 . 0%
Spar, Queens Drive, Cashes Green, o . 5 5
Stroud 2 2% 1 1.0% 0 .0% 0 . 0%
Local stores, Stroud 2 .2% 0 .0% 0 .0% 2 2. 5%
Local stores,Tetbury 2 .2% 0 .0% 0 .0% 0 . 0%
Local stores, Avening, Tetbury 2 .2% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
The Natural Grocery Store, Bath o . . .
Road, Cheltenham 2% 0 .0% 0 .0% 0 . 0%
Lane, Bath Road, Cheltenham 2% 0 .0% 0 .0% 0 . 0%
Walkers, Long Street, o . . .
Wotton-under-Edge 2% 0 .0% 0 .0% 0 . 0%
Whitminster Stores, Whitminster, o . 5 5
Gloucester 2% 0 .0% 0 .0% 0 . 0%
Brook Farm, Harescombe, o . 5 N
Harescombe, Gloucester -1% 0 -0% 0 0% 1 1.3%
Broomhall, High Street, Stonehouse .1% 0 .0% 1 .3% 0 . 0%
Butchers, Chalford Hill .1% 0 .0% 0 .0% 1 1. 3%
Cam Family Butchers, Phillimore o . 5 5
Road, Cam, Dursley 1% 0 .0% 0 .0% 0 . 0%
Chalford Community Stores, High o . . .
Street, Chalford 1% 0 .0% 0 .0% 0 . 0%
Other Local stores, Berkeley .1% 0 .0% 0 .0% 0 . 0%
Charfield Post Office, o 5 5 5
Wotton-Under-Edge 1% 0 .0% 0 .0% 0 . 0%
E_o—op, London Road, Charlton 1% 0 0% 0 0% 0 04
ings
Co-op, Market Place, Fairford L1% 0 .0% 0 .0% 0 . 0%
Co-op, Shaftesbury Road, Bath L1% 0 .0% 0 .0% 0 . 0%
Co-op, Westend Filling Station, . . 5 5
Bruton 1% 0 .0% 0 .0% 0 . 0%
Co-op, Botley Road, Oxford L1% 0 .0% 0 .0% 0 . 0%
Coaley Community Shop, The Street, . . 5 5
Coaley, Dursley 1% 0 .0% 0 .0% 0 . 0%
Co-op, High Street, Thornbury L1% 0 .0% 0 .0% 0 . 0%
Costcutter, Broad Street, Newent .1% 0 .0% 0 .0% 0 . 0%
Costcutter, Quedgeley .1% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Costcutter, Slimbridge Road, Tuffley 1 L1% 0 .0% 0 .0% 0 . 0%
ﬁgit;:vtvr(\)/r%uality Meat, Old Market, 1 1% 0 0% 0 0% 0 0%
Cribbs Causeway, Bristol 1 L1% 0 .0% 0 .0% 0 . 0%
Dobbies Garden Centre, Cirencester 1 1% 1 1.0% 0 .0% 0 . 0%
Drewetts Stores, High Street, 1 1% 0 0% 0 0% 0 . 0%
Farmers Market, Tetbury 1 .1% 0 .0% 0 .0% 0 . 0%
Farmers Market, Thornbury 1 .1% 0 .0% 0 .0% 0 . 0%
Local stores, Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Greens, Market Place, Berkeley 1 1% 0 .0% 0 .0% 0 . 0%
tampton Stores, di]';ma” Place, 1 1% 0 0% 0 0% 0 . 0%
- Eilrl:gsst‘ll’veoeédStores, High Street, 1 1% 0 0% 0 0% 0 0%
ggﬂfel’%e;?g:és, Merrywalk Shopping 1 1% 0 0% 0 0% 0 0%
J'\a/llgtessoﬁantry, Matson Avenue, 1 1% 0 0% 0 0% 0 0%
Jesse Smith, Long Street, Tetbury 1 1% 0 .0% 0 .0% 0 . 0%
Aldi, Bristol Road, Quedgeley 1 .1% 0 .0% 0 .0% 1 1. 3%
Local stores, Eastville, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
Local stores, Falfield 1 .1% 0 .0% 0 .0% 0 . 0%
Local stores, Kemble 1 .1% 0 .0% 0 .0% 0 . 0%
Local stores, Miserden, Stroud 1 .1% 0 .0% 0 .0% 1 1. 3%
Local stores, Whitehill 1 1% 0 .0% 0 .0% 1 1. 3%
Local stores, Yate 1 1% 0 .0% 0 .0% 0 . 0%
Market, Tewkesbury 1 L1% 0 .0% 0 .0% 0 . 0%
Martins, Bristol Road, Quedgeley 1 .1% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Newtown Post Office, Bay Lane o . 5 5
Villas, Newtown 1% 0 .0% 0 .0% 0 . 0%
Local stores, North Woodchester .1% 1 1.0% 0 .0% 0 . 0%
One Stop, Thornbury, Bristol L1% 0 .0% 0 .0% 0 . 0%
Over Farm Market, Gloucester .1% 0 .0% 0 .0% 0 . 0%
Perry & Son, Green Hill Parade, B . . .
Alverston, Bristol -1% 0 -0% 0 0% 0 0%
sztgjvf:]ce, Gloucester Road, 1% 0 0% 0 0% 0 04
Post Office, High Street, Cam .1% 0 .0% 0 .0% 1 1. 3%
Post Office, High Street, Malmesbury .1% 0 .0% 0 .0% 0 . 0%
Post Office, High Street, o . . .
Michenhampton 1% 0 .0% 0 .0% 0 . 0%
Other gfl';'c':)‘ nﬁgyes’Toadsm“re Road, 1% 1 1.0% 0 . 0% 0 . 0%
Post Office, Rendcomb .1% 0 .0% 0 .0% 0 . 0%
Eﬁz;{‘e{fh”ak;]”s' Bath Road, 1% 0 0% 0 0% 0 .0
g;;l;:tsol:;ury s, Queens Road, Clifton, 1% 0 0% 0 0% 0 04
gzilzslrgss Dock Shop, Sharpness, 1% 0 0% 0 0% 0 04
Siddington Post Office, Ashton . . . .
Road, Siddington, Cirencester - 1% 0 - 0% 0 -0% 0 - 0%
Somerfield, Kingshill Road, Dursley .1% 0 .0% 0 .0% 0 . 0%
Somerfield, Long Street, Tetbury .1% 0 .0% 0 .0% 0 . 0%
Spar, Wickwar 1% 0 .0% 0 .0% 0 . 0%]
Square Eyes, Long Street, . . . .
Wotton-under-Edge 1% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Stratton, Cheltenham Road, B . . .
Cirencester 1 1% 0 .0% 0 .0% 0 . 0%
Summerhayes Stores, The Crescent, B . . .
Tilsdown, Dursley 1 1% 0 .0% 0 .0% 0 . 0%
Tesco Express, High Street, o . . .
Winterbourne 1 1% 0 .0% 0 .0% 0 . 0%
Tesco, Abbeymead Shopping B . . .
Centre, Abbeymead 1 1% 0 .0% 0 .0% 0 . 0%
:{'esco, Brimsham Park, Lark Rise, 1 1% 0 0% 0 0% 0 04
ate
Tesco, High Street, Lydney 1 .1% 0 .0% 0 .0% 0 . 0%
Other Co-op, Market Street, Nailsworth 1 \1% 0 0% 0 .0% 0 . 0%
The Farm Shop, Lakeside Gardens, B . . .
Rat Hill, Chippenham 1 1% 0 .0% 0 .0% 0 . 0%
The Hairbrushes, Fosse Way, B . . .
Cirencester 1 1% 0 .0% 0 .0% 0 . 0%
The Little Corner Shop, Charlton B . . .
Kings, Cheltenham 1 1% 0 .0% 0 .0% 0 . 0%
The Miserden, Stroud 1 1% 0 .0% 0 .0% 1 1. 3%
Tortworth, Wotton-under-Edge 1 L1% 0 .0% 0 .0% 0 . 0%
Wickwar, Wotton-under-Edge 1 .1% 0 .0% 0 .0% 0 . 0%
Williams Kitchen, Calcot, Tetbury 1 L1% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Base: All respondents

Don't do top-up food shopping

Chalford

Num
50

11

Co-op (Midcounties), Wotton-under-Edge

Morrisons, Nailsworth

Co-op (Midcounties), Berkeley
Sainsbury's Stroud

Tesco, Cam

Tesco, Stroud

Tesco, Tetbury

Waitrose, Stroud

Tesco Express, Nailsworth

Co-op (Midcounties) High Street, Stonehouse
Tesco, Quedgeley

Co-op (Midcounties), Eastington, Stonehouse
Co-op (Midcounties), Nailsworth

Somerfield, Parsonage Street, Dursley

Co-op (Midcounties), Cashes Green, Stroud

Iceland, Stroud

Tesco Express, Bussage (Stroud)
Tesco, Cirencester

Tesco, Yate

One Stop (Tesco), Berkeley

Co-op (Midcounties), Kings Stanley

(=)

W N O kR © R O© O

11

SO O O R

100.
22.

0%
0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%
22.

0%

.0%
.0%
.0%
.0%

Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num %

50 100.0% 82 100.0% 101 100. 0%
4 8.0% 5 6.1% 9 8. 9%
0 .0% 0 .0% 2 2.0%

10 20.0% 33 40.2% 1 1.0%
0 .0% 0 .0% 1 1.0%
0 .0% 1 1.2% 1 1.0%
0 .0% 0 .0% 0 . 0%
1 2.0% 1 1.2% 2 2.0%
0 .0% 0 .0% 25 24. 8%
4 8.0% 0 .0% 0 . 0%
1 2.0% 15 18.3% 0 . 0%
0 .0% 0 .0% 2 2.0%
0 .0% 1 1.2% 0 . 0%
0 .0% 0 .0% 0 . 0%
1 2.0% 10 12.2% 5 5. 0%
0 .0% 0 .0% 0 . 0%
1 2.0% 0 .0% 0 . 0%
1 2.0% 0 .0% 0 . 0%
0 .0% 0 .0% 0 . 0%
1 2.0% 0 .0% 10 9. 9%
0 .0% 0 .0% 0 . 0%
0 .0% 0 .0% 0 . 0%
0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Tesco, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Slad Road, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Asda, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Newtown, Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Rosebery Road, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
One Stop (Tesco), Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Internet / Home delivery 0 .0% 0 .0% 0 .0% 0 . 0%
Waitrose, Cirencester 0 .0% 1 2.0% 0 .0% 5 5. 0%
Morrisons, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Barnwood, Gloucester 1 2.0% 1 2.0% 0 .0% 0 . 0%
Tesco Express, Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
Lidl, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, Paganhill (Stroud) 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) EIm Road, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, Cirencester 0 .0% 0 .0% 0 .0% 1 1.0%

(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 46



Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Marks & Spencer, Gloucester

Morrisons, Thornbury
Sainsbury's Monk Meadow, Gloucester

Somerfield, Cheltenham

Num

Chalford

.0%
.0%

.0%

.0%

Area

Minchinhampton

Num

%
.0%
.0%

.0%

.0%

Num

Nailsworth

.0%
.0%

.0%

.0%

Tetbury/ Eastern Fringe
Num %

. 0%
. 0%

. 0%

. 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
é?rgilj’ St Marys Street, Painswick, 0 0% 0 0% 0 0% 0 04
m&%smg;;‘g: Street, 0 0% 14 28.0% 0 0% 0 .0
Co-op, Abbotswood Shopping . . . .
Centre, Brockworth, Gloucester 0 -0% 0 -0% 0 -0% 0 - 0%
Tesco, Tanglewood Way, Chalford 8 16.0% 0 .0% 0 .0% 0 . 0%
Bramleys, Parsonage Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, Long Street, Tetbury 0 .0% 0 .0% 0 .0% 7 6. 9%
IS_;)rcoaJ;tores, The Green, Eastcombe, 3 6.0% 0 0% 0 0% 0 04
Local stores, Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Spar, Kingswood, . . . .
Wotton-under—Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Other Local stores, Bisley 1 2.0% 0 .0% 0 .0% 0 . 0%
Local stores, Nailsworth 1 2.0% 0 .0% 2 .4% 1 1.0%
Londis, Park Road, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Acton Turnville, Tormartor Road, . . . .
South Gloucester 0 .0% 1 2.0% 0 .0% 0 . 0%
Aldi, Bristol Road, Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Aldi, Horseshoe Lane, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
hz?lgaxgrxalker’ George Street, 0 0% 0 0% 2 4% 0 . 0%
Market, Minchinhampton 0 .0% 4 8.0% 0 .0% 0 . 0%
Spar, High Street, Chipping Sodbury 0 .0% 0 .0% 0 .0% 0 . 0%
g;‘r'gt"”sirgﬁzlth Shop, Church 1 2.0% 0 0% 0 0% 0 .0
Wotton Farm Shop, Bradley Road, . . . .
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Z;a”';‘\fgrst'hSt Georges Street, 0 0% 2.0% 1 1.2% 0 . 0%
Local stores, Didmarton, Badminton 0 .0% .0% 0 .0% 0 . 0%
Co-op, Seventh Avenue, Tuffley 0 .0% .0% 0 .0% 0 . 0%
Cromhall Shop & Post Office, . . . .
Crombhall, Wotton-under-Edge 0 -0% -0% 0 -0% 0 - 0%
Farmers Market, Cirencester 0 .0% .0% 0 .0% 3 3. 0%
Farmers Market, Corn Hill, Stroud 0 .0% .0% 0 .0% 0 . 0%
Newsmarket, Pitman Place, . . . .
Wotton-under-Edge 0 .0% .0% 0 .0% 0 . 0%
Steves, Avon Road, Charfield, . . . .
Wotton-under-Edge 0 .0% .0% 0 .0% 0 . 0%
Hawkesbury Shop, High Street, . . . .
Hawkesbury Upton, Badminton 0 - 0% - 0% 0 - 0% 0 - 0%
oth Walkers, Nelson Street, Stroud 0 .0% .0% 1 1.2% 0 . 0%
ther
\g"e':t':’:osnt'rxgrywa'ks Shopping 0 0% 0% 1 1.2% 0 .0
gtalljtl)egj, Old Market, Nailsworth, 0 0% 0% > > 4% 0 04
Bristol 0 .0% .0% 0 .0% 0 . 0%
Co-op, Bath Road, Cheltenham 0 .0% .0% 0 .0% 0 . 0%
Co-op, High Street, Malmesbury 0 .0% .0% 0 .0% 2 2. 0%
gﬁ;ﬁghtzrﬁfhampto” Road, 0 0% 0% 0 0% 0 .0
Farmers Market, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Folly Lane Stores, Folly Lane, Stroud 0 .0% .0% 0 .0% 0 . 0%
Green Spirit, Market Street, . . N .
Nailsworth, Stroud 0 -0% -0% 1 1.2% 0 - 0%
?:tmbs:;)n Stores, Hampton Street, 0 0% 0% 0 0% P 2 04
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Hobbs House Bakery, George Street, . . . .
Nailsworth 0 .0% .0% 0 .0% 0 . 0%
Horsley Community Shop, Horsley, . . o .
Nailsworth 0 .0% .0% 2 4% 0 . 0%
Kemble Post Office and Stores, . . 5 5
Windmill Road, Cirencester 0 -0% -0% 0 0% 2 2.0%
Lawnside Stores, Lawnside, Forest . . o 5
Green, Nailsworth 0 .0% .0% 2 4% 0 . 0%
Lidl, Kingshill Road, Dursley 0 .0% .0% 0 .0% 0 . 0%
Local stores, Dursley 0 .0% .0% 0 .0% 0 . 0%
Londis, Broadway Lane, South . . 5 5
Cerney, Cirencester 0 .0% .0% 0 .0% 2 2.0%|
Morrisons, Glevum Shopping . . . .
Centre, Abbeydale 0 .0% .0% 0 .0% 0 . 0%
Local stores, Oakridge 0 .0% .0% 0 .0% 0 . 0%
Other Local stores, Painswick 0 .0% .0% 0 .0% 0 . 0%
Post Office, Back Street, Hawksbury . . 5 5
Upton 0 .0% .0% 0 .0% 0 . 0%
Post Office, Churchfield Street, . . 5 5
Upton St Leonards 0 .0% .0% 0 .0% 0 . 0%
Post Office, High Street, Eastcombe 2 .0% .0% 0 .0% 0 . 0%
Post Office, Salter Street, Berkeley 0 .0% .0% 0 .0% 0 . 0%
Reena Food & Stores, High Street, . . 5 5
Michinhampton 0 .0% 4.0% 0 .0% 0 . 0%
Sainsbury's, Emersons Green, Bristol 0 .0% .0% 0 .0% 0 . 0%
Spar, Queens Drive, Cashes Green, . . 5 5
Stroud 0 .0% .0% 0 .0% 0 . 0%
Local stores, Stroud 0 .0% .0% 0 .0% 0 . 0%
Local stores,Tetbury 0 .0% .0% 0 .0% 2 2. 0%
Local stores, Avening, Tetbury 0 .0% .0% 0 .0% 1 1.0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
The Natural Grocery Store, Bath . . . .
Road, Cheltenham 0 .0% .0% 0 .0% 1 1.0%
Lane, Bath Road, Cheltenham 0 .0% .0% 0 .0% 0 . 0%
Walkers, Long Street, . . o .
Wotton-under-Edge 0 .0% .0% 1 2% 0 . 0%
Whitminster Stores, Whitminster, . . 5 5
Gloucester 0 .0% .0% 0 .0% 0 . 0%
Brook Farm, Harescombe, . . 5 5
Harescombe, Gloucester 0 -0% -0% 0 0% 0 0%
Broomhall, High Street, Stonehouse 0 .0% .0% 0 .0% 0 . 0%
Butchers, Chalford Hill 0 .0% .0% 0 .0% 0 . 0%
Cam Family Butchers, Phillimore . . 5 5
Road, Cam, Dursley 0 .0% .0% 0 .0% 0 . 0%
Chalford Community Stores, High . . 5 5
Street, Chalford 1 .0% .0% 0 .0% 0 . 0%
Other Local stores, Berkeley 0 .0% .0% 0 .0% 0 . 0%
Charfield Post Office, . 5 5 5
Wotton-Under-Edge 0 .0% .0% 0 .0% 0 . 0%
E_o—op, London Road, Charlton 0 0% 0% 0 0% 0 04
ings
Co-op, Market Place, Fairford 0 .0% .0% 0 .0% 1 1.0%
Co-op, Shaftesbury Road, Bath 0 .0% .0% 0 .0% 0 . 0%
Co-op, Westend Filling Station, . . 5 5
Bruton 0 .0% .0% 0 .0% 1 1.0%
Co-op, Botley Road, Oxford 0 .0% .0% 0 .0% 1 1.0%
Coaley Community Shop, The Street, o o 0 9
Coaley, Dursley 0 .0% .0% 0 .0% 0 . 0%
Co-op, High Street, Thornbury 0 .0% .0% 0 .0% 0 . 0%
Costcutter, Broad Street, Newent 0 .0% .0% 0 .0% 0 . 0%
Costcutter, Quedgeley 0 .0% .0% 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 51



Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Costcutter, Slimbridge Road, Tuffley 0 .0% 0 .0% 0 .0% 0 . 0%
ﬁgit;:vtvr(\)/r%uality Meat, Old Market, 0 0% 0 0% 1 2% 0 04
Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Dobbies Garden Centre, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Drewetts Stores, High Street, 0 0% 0 0% 0 0% 0 . 0%
Farmers Market, Tetbury 0 .0% 0 .0% 0 .0% 1 1.0%
Farmers Market, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Greens, Market Place, Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
vvf)’ggao_’:jg;‘i di]';ma” Place, 0 0% 0 0% 0 0% 1 1.0%
- Eilrl:gsst‘ll’veoeédStores, High Street, 0 0% 0 0% 0 0% 0 04
ggﬂfeBg?gLTf Merrywalk Shopping 0 0% 0 0% 0 0% 1 1.0%
J'\a/llgtessoﬁantry, Matson Avenue, 0 0% 0 0% 0 0% 0 0%
Jesse Smith, Long Street, Tetbury 0 .0% 0 .0% 0 .0% 1 1.0%]
Aldi, Bristol Road, Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Eastville, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Falfield 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Kemble 0 .0% 0 .0% 0 .0% 1 1.0%
Local stores, Miserden, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Whitehill 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Market, Tewkesbury 0 .0% 0 .0% 0 .0% 0 . 0%
Martins, Bristol Road, Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Newtown Post Office, Bay Lane . . 5 5
Villas, Newtown 0 .0% .0% 0 .0% 0 . 0%
Local stores, North Woodchester 0 .0% .0% 0 .0% 0 . 0%
One Stop, Thornbury, Bristol 0 .0% .0% 0 .0% 0 . 0%
Over Farm Market, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Perry & Son, Green Hill Parade, . . . .
Alverston, Bristol 0 -0% -0% 0 -0% 0 0%
sztgjvf:]ce, Gloucester Road, 0 0% 0% 0 0% 0 04
Post Office, High Street, Cam 0 .0% .0% 0 .0% 0 . 0%
Post Office, High Street, Malmesbury 0 .0% .0% 0 .0% 1 1.0%
Post Office, High Street, . . . .
Michenhampton 0 .0% 2.0% 0 .0% 0 . 0%
Other gfl';'c':)‘ nﬁgyes’Toadsm“re Road, 0 0% 0% 0 . 0% 0 . 0%
Post Office, Rendcomb 0 .0% .0% 0 .0% 1 1.0%
Eﬁz;{‘e{fh”ak;]”s' Bath Road, 0 0% 0% 0 0% 0 0%
g;;l;:tsol:;ury s, Queens Road, Clifton, 0 0% 0% 0 0% 0 04
gzilzslrgss Dock Shop, Sharpness, 0 0% 0% 0 0% 0 04
Siddington Post Office, Ashton . . . .
Road, Siddington, Cirencester 0 -0% -0% 0 -0% 1 1.0%
Somerfield, Kingshill Road, Dursley 0 .0% .0% 0 .0% 0 . 0%
Somerfield, Long Street, Tetbury 0 .0% .0% 0 .0% 1 1.0%
Spar, Wickwar 0 .0% .0% 0 .0% 0 . 0%]
Square Eyes, Long Street, . . . .
Wotton-under-Edge 0 .0% .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Stratton, Cheltenham Road, . . 5 5
Cirencester 0 .0% 0 .0% 0 .0% 1 1.0%
Summerhayes Stores, The Crescent, . . 5 5
Tilsdown, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, High Street, . . . .
Winterbourne 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Abbeymead Shopping . . . .
Centre, Abbeymead 0 .0% 0 .0% 0 .0% 0 . 0%
:{'esco, Brimsham Park, Lark Rise, 0 0% 0 0% 0 0% 0 04
ate
Tesco, High Street, Lydney 0 .0% 0 .0% 0 .0% 0 . 0%
Other Co-op, Market Street, Nailsworth 0 0% 1 2.0% 0 .0% 0 . 0%
The Farm Shop, Lakeside Gardens, . . . .
Rat Hill, Chippenham 0 .0% 0 .0% 0 .0% 0 . 0%
The Hairbrushes, Fosse Way, . . 5 5
Cirencester 0 .0% 0 .0% 0 .0% 1 1.0%
The Little Corner Shop, Charlton . . 5 5
Kings, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
The Miserden, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Tortworth, Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Wickwar, Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Williams Kitchen, Calcot, Tetbury 1 2.0% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Don't do top-up food shopping 8 9.9% 14 13.9% 4 5.0% 16 16. 0%
Co-op (Midcounties), Wotton-under-Edge 49 60.5% 8 7.9% 1 1.3% 0 . 0%
Morrisons, Nailsworth 1 1.2% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Berkeley 0 .0% 0 .0% 38 47.5% 0 . 0%
Sainsbury's Stroud 1 1.2% 0 .0% 1 1.3% 1 1.0%
Tesco, Cam 1 1.2% 1 1.0% 3 3.8% 3 3. 0%
Tesco, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Tetbury 1 1.2% 1 1.0% 0 .0% 0 . 0%
Waitrose, Stroud 1 1.2% 0 .0% 1 1.3% 0 . 0%
Tesco Express, Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) High Street, Stonehouse 0 .0% 0 .0% 0 .0% 2 2.0%
Tesco, Quedgeley 0 .0% 0 .0% 0 .0% 18 18. 0%
Co-op (Midcounties), Eastington, Stonehouse 0 .0% 0 .0% 0 .0% 1 1.0%
Co-op (Midcounties), Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
Somerfield, Parsonage Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties), Cashes Green, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Iceland, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, Bussage (Stroud) 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Yate 1 1.2% 10 9.9% 0 .0% 0 . 0%]
One Stop (Tesco), Berkeley 0 .0% 0 .0% 10 12.5% 0 . 0%
Co-op (Midcounties), Kings Stanley 0 .0% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Tesco, Thornbury 1 1.2% 4 4.0% 4 5.0% 0 . 0%
Co-op (Midcounties), Slad Road, Stroud 0 .0% 1 1.0% 0 .0% 0 . 0%
Asda, Gloucester 0 .0% 0 .0% 0 .0% 3 3. 0%
Co-op (Midcounties), Newtown, Berkeley 0 .0% 0 .0% 6 7.5% 0 . 0%
Co-op (Midcounties), Rosebery Road, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
One Stop (Tesco), Dursley 0 .0% 1 1.0% 0 .0% 0 . 0%
Internet / Home delivery 3 3.7% 0 .0% 0 .0% 1 1.0%
Waitrose, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons, Gloucester 0 .0% 0 .0% 0 .0% 2 2.0%|
Morrisons, Yate 0 .0% 4 4.0% 0 .0% 0 . 0%
Sainsbury's, Barnwood, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
Tesco Express, Wotton-under-Edge 2 2.5% 1 1.0% 0 .0% 0 . 0%
Tesco, Brockworth 0 .0% 0 .0% 0 .0% 2 2.0%|
Lidl, Gloucester 0 .0% 0 .0% 0 .0% 2 2. 0%
Tesco Express, Paganhill (Stroud) 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Cheltenham 1 1.2% 0 .0% 1 1.3% 0 . 0%
Tesco, Gloucester 0 .0% 0 .0% 0 .0% 3 3. 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 0 .0% 1 1.0% 0 .0% 0 . 0%
Morrisons, Cheltenham 0 .0% 0 .0% 0 .0% 2 2. 0%
Morrisons, Cribbs Causeway, Bristol 1 1.2% 0 .0% 0 .0% 0 . 0%
Co-op (Midcounties) EIm Road, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Marks & Spencer, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
Marks & Spencer, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Marks & Spencer, Gloucester

Morrisons, Thornbury
Sainsbury's Monk Meadow, Gloucester

Somerfield, Cheltenham

Wotton

.0%
.0%

.0%

.0%

Southern Fringe
Num %

=~

Area

.0%
1.0%

.0%

.0%

Num

Berkeley

.0%
.0%

.0%

.0%

Northern/ Western Fringe

Num %
0 . 0%
0 . 0%
1 1.0%
0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Londis, St Marys Street, Painswick, . . . .
Stroud 0 .0% .0% 0 .0% 1 1.0%
M&B Stores, High Street, . . . .
Minchinhampton 0 .0% .0% 0 .0% 0 . 0%
Co-op, Abbotswood Shopping . . . .
Centre, Brockworth, Gloucester 0 - 0% - 0% 0 -0% 10 10.0%
Tesco, Tanglewood Way, Chalford 0 .0% .0% 0 .0% 0 . 0%
Bramleys, Parsonage Street, Dursley 0 .0% .0% 0 .0% 0 . 0%
Co-op, Long Street, Tetbury 0 .0% .0% 0 .0% 0 . 0%
Local stores, The Green, Eastcombe, . . 5 5
Stroud 0 .0% .0% 0 .0% 0 . 0%
Local stores, Wotton-under-Edge 2 2.5% 3.0% 0 .0% 0 . 0%
Spar, Kingswood, o 5 5 o
Wotton-under—Edge 1 1.2% 5.0% 0 .0% 0 . 0%
Other Local stores, Bisley 0 .0% .0% 0 .0% 0 . 0%
Local stores, Nailsworth 0 .0% .0% 0 .0% 0 . 0%
Londis, Park Road, Stonehouse 0 .0% .0% 0 .0% 0 . 0%
Acton Turnville, Tormartor Road, . . . .
South Gloucester 0 .0% 3.0% 0 .0% 0 . 0%
Aldi, Bristol Road, Quedgeley 0 .0% .0% 1 .3% 0 . 0%
Aldi, Horseshoe Lane, Thornbury 0 .0% 4.0% 0 .0% 0 . 0%
Leonard Walker, George Street, . . . .
Nailsworth 0 .0% .0% 0 .0% 0 . 0%
Market, Minchinhampton 0 .0% .0% 0 .0% 0 . 0%
Spar, High Street, Chipping Sodbury 0 .0% 4.0% 0 .0% 0 . 0%
Sunshine Health Shop, Church . . 5 5
Street, Stroud 0 .0% .0% 0 .0% 0 . 0%
Wotton Farm Shop, Bradley Road, N . . .
Wotton-under-Edge 1 1.2% 2.0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Z;""””S‘Jfgrst'h& Georges Street, 0 0% 0% 0 0% 0 0%
Local stores, Didmarton, Badminton 0 .0% 3.0% 0 .0% 0 . 0%
Co-op, Seventh Avenue, Tuffley 0 .0% .0% 0 .0% 3 3.0%|
Cromhall Shop & Post Office, . . 5 5
Crombhall, Wotton-under-Edge 0 - 0% 3.0% 0 -0% 0 - 0%
Farmers Market, Cirencester 0 .0% .0% 0 .0% 0 . 0%
Farmers Market, Corn Hill, Stroud 1 .2% .0% 0 .0% 0 . 0%
Newsmarket, Pitman Place, o . 5 5
Wotton-under-Edge 2 5% 1.0% 0 .0% 0 . 0%
Steves, Avon Road, Charfield, . . 5 5
Wotton-under-Edge 0 .0% 3.0% 0 .0% 0 . 0%
Hawkesbury Shop, High Street, . . . .
Hawkesbury Upton, Badminton 0 -0% 3.0% 0 -0% 0 - 0%
oth Walkers, Nelson Street, Stroud 0 .0% .0% 0 .0% 0 . 0%
ther
Wilkinson, Merrywalks Shopping . . . .
Centre, Stroud 0 .0% .0% 0 .0% 0 . 0%
gtalljtl)egj, Old Market, Nailsworth, 0 0% 0% 0 0% 0 04
Bristol 0 .0% 1.0% 0 .0% 0 . 0%
Co-op, Bath Road, Cheltenham 0 .0% .0% 0 .0% 2 2. 0%
Co-op, High Street, Malmesbury 0 .0% .0% 0 .0% 0 . 0%
gﬁ;ﬁgr’]#;;fhampton Road, 0 0% 0% 0 0% 2 2.09
Farmers Market, Gloucester 0 .0% .0% 0 .0% 1 1.0%
Folly Lane Stores, Folly Lane, Stroud 0 .0% .0% 0 .0% 0 . 0%
Green Spirit, Market Street, . . . .
Nailsworth, Stroud 0 -0% -0% 0 -0% 1 1.0%
?:tmbs:;)n Stores, Hampton Street, 0 0% 0% 0 0% 0 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 59



Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Hobbs House Bakery, George Street, . . 5 5
Nailsworth 0 .0% .0% 0 .0% 0 . 0%
Horsley Community Shop, Horsley, 0 o 9 9
Nailsworth 0 .0% .0% 0 .0% 0 . 0%
Kemble Post Office and Stores, . . 5 5
Windmill Road, Cirencester 0 -0% -0% 0 0% 0 0%
Lawnside Stores, Lawnside, Forest . . 5 5
Green, Nailsworth 0 .0% .0% 0 .0% 0 . 0%
Lidl, Kingshill Road, Dursley 0 .0% .0% 0 .0% 0 . 0%
Local stores, Dursley 0 .0% .0% 0 .0% 0 . 0%
Londis, Broadway Lane, South . . 5 5
Cerney, Cirencester 0 -0% -0% 0 0% 0 0%
Morrisons, Glevum Shopping . . . .
Centre, Abbeydale 0 .0% .0% 0 .0% 2 2.0%|
Local stores, Oakridge 0 .0% .0% 0 .0% 0 . 0%
Other Local stores, Painswick 0 .0% .0% 0 .0% 0 . 0%
LPJost Office, Back Street, Hawksbury 0 0% 2.0% 0 0% 0 04
pton
Post Office, Churchfield Street, . . 5 5
Upton St Leonards 0 .0% .0% 0 .0% 2 2.0%|
Post Office, High Street, Eastcombe 0 .0% .0% 0 .0% 0 . 0%
Post Office, Salter Street, Berkeley 0 .0% .0% 2 .5% 0 . 0%
Reena Food & Stores, High Street, . . 5 5
Michinhampton 0 .0% .0% 0 .0% 0 . 0%
Sainsbury's, Emersons Green, Bristol 0 .0% 2.0% 0 .0% 0 . 0%
Spar, Queens Drive, Cashes Green, . . 5 5
Stroud 0 .0% .0% 0 .0% 0 . 0%
Local stores, Stroud 0 .0% .0% 0 .0% 0 . 0%
Local stores,Tetbury 0 .0% .0% 0 .0% 0 . 0%
Local stores, Avening, Tetbury 1 1.2% .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
The Natural Grocery Store, Bath . . o .
Road, Cheltenham 0 .0% .0% 1 1.3% 0 . 0%
Lane, Bath Road, Cheltenham 0 .0% .0% 0 .0% 2 2.0%
Walkers, Long Street, . . . .
Wotton-under-Edge 1 2% .0% 0 .0% 0 . 0%
Whitminster Stores, Whitminster, . . 5 5
Gloucester 0 .0% .0% 0 .0% 2 2.0%|
Brook Farm, Harescombe, . . 5 5
Harescombe, Gloucester 0 -0% -0% 0 0% 0 0%
Broomhall, High Street, Stonehouse 0 .0% .0% 0 .0% 0 . 0%
Butchers, Chalford Hill 0 .0% .0% 0 .0% 0 . 0%
Cam Family Butchers, Phillimore . . 5 5
Road, Cam, Dursley 0 .0% .0% 0 .0% 1 1.0%
Chalford Community Stores, High . . . .
Street, Chalford 0 .0% .0% 0 .0% 0 . 0%
Other Local stores, Berkeley 0 .0% .0% 1 1.3% 0 . 0%
Charfield Post Office, . 5 5 5
Wotton-Under-Edge 0 .0% 1.0% 0 .0% 0 . 0%
E_o—op, London Road, Charlton 0 0% 0% 0 0% 1 1.0%
ings
Co-op, Market Place, Fairford 0 .0% .0% 0 .0% 0 . 0%
Co-op, Shaftesbury Road, Bath 0 .0% .0% 1 1.3% 0 . 0%
Co-op, Westend Filling Station, . . 5 5
Bruton 0 .0% .0% 0 .0% 0 . 0%
Co-op, Botley Road, Oxford 0 .0% .0% 0 .0% 0 . 0%
Coaley Community Shop, The Street, . . 5 5
Coaley, Dursley 0 .0% .0% 0 .0% 0 . 0%
Co-op, High Street, Thornbury 0 .0% 1.0% 0 .0% 0 . 0%
Costcutter, Broad Street, Newent 0 .0% .0% 0 .0% 1 1.0%
Costcutter, Quedgeley 0 .0% .0% 0 .0% 1 1.0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Costcutter, Slimbridge Road, Tuffley 0 .0% 0 .0% 0 .0% 1 1.04
ﬁgit;:vtvr(\)/r%uality Meat, Old Market, 0 0% 0 0% 0 0% 0 04
Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Dobbies Garden Centre, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Drewetts Stores, High Street, 0 0% 1 1.0% 0 0% 0 . 0%
Farmers Market, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Farmers Market, Thornbury 0 .0% 0 .0% 1 .3% 0 . 0%
Local stores, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
Greens, Market Place, Berkeley 0 .0% 0 .0% 1 .3% 0 . 0%
tampton Stores, di]';ma” Place, 0 0% 0 0% 0 0% 0 . 0%
- E:: gsst‘:ve(fg d5t°res’ High Street, 0 0% 1 1.0% 0 0% 0 .0
ggﬂfeBg?gLTf Merrywalk Shopping 0 0% 0 0% 0 0% 0 0%
J'\a/llgtessoﬁantry, Matson Avenue, 0 0% 0 0% 0 0% 1 1.0%
Jesse Smith, Long Street, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Aldi, Bristol Road, Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Eastville, Bristol 0 .0% 1 1.0% 0 .0% 0 . 0%
Local stores, Falfield 0 .0% 1 1.0% 0 .0% 0 . 0%
Local stores, Kemble 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Miserden, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Whitehill 0 .0% 0 .0% 0 .0% 0 . 0%
Local stores, Yate 0 .0% 1 1.0% 0 .0% 0 . 0%
Market, Tewkesbury 0 .0% 0 .0% 0 .0% 1 1.0%
Martins, Bristol Road, Quedgeley 0 .0% 0 .0% 0 .0% 1 1.0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Newtown Post Office, Bay Lane . . N 5
Villas, Newtown 0 .0% .0% 1 1.3% 0 . 0%
Local stores, North Woodchester 0 .0% .0% 0 .0% 0 . 0%
One Stop, Thornbury, Bristol 0 .0% 1.0% 0 .0% 0 . 0%
Over Farm Market, Gloucester 0 .0% .0% 0 .0% 1 1.0%
Perry & Son, Green Hill Parade, . . . .
Alverston, Bristol 0 -0% 1.0% 0 -0% 0 0%
,F\’l‘:;tg\f::e’ Gloucester Road, 0 0% 0% 1 1.3% 0 0%
Post Office, High Street, Cam 0 .0% .0% 0 .0% 0 . 0%
Post Office, High Street, Malmesbury 0 .0% .0% 0 .0% 0 . 0%
Post Office, High Street, . . . .
Michenhampton 0 .0% .0% 0 .0% 0 . 0%
Other gfl';'c':)‘ nﬁgyes’Toadsm“re Road, 0 0% 0% 0 . 0% 0 . 0%
Post Office, Rendcomb 0 .0% .0% 0 .0% 0 . 0%
Eﬁz;{‘e{fh”ak;]”s' Bath Road, 0 0% 0% 0 0% 1 1.0%
g;;l;:tsol:;ury s, Queens Road, Clifton, 0 0% 0% 0 0% 0 04
gzilzslrgss Dock Shop, Sharpness, 0 0% 0% 1 1.3% 0 04
Siddington Post Office, Ashton . . . .
Road, Siddington, Cirencester 0 - 0% - 0% 0 -0% 0 - 0%
Somerfield, Kingshill Road, Dursley 0 .0% .0% 0 .0% 0 . 0%
Somerfield, Long Street, Tetbury 0 .0% .0% 0 .0% 0 . 0%
Spar, Wickwar 0 .0% 1.0% 0 .0% 0 . 0%]
Square Eyes, Long Street, . . . .
Wotton-under-Edge 1 1.2% .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
% Num % Num % Num %
Stratton, Cheltenham Road, . . . .
Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Summerhayes Stores, The Crescent, . . . .
Tilsdown, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco Express, High Street, . . . .
Winterbourne 0 .0% 1 1.0% 0 .0% 0 . 0%
Tesco, Abbeymead Shopping . . . .
Centre, Abbeymead 0 .0% 0 .0% 0 .0% 1 1.0%
:{'esco, Brimsham Park, Lark Rise, 0 0% 1 1.0% 0 0% 0 04
ate
Tesco, High Street, Lydney 0 .0% 0 .0% 0 .0% 0 . 0%
Other Co-op, Market Street, Nailsworth 0 0% 0 0% 0 .0% 0 . 0%
The Farm Shop, Lakeside Gardens, . . . .
Rat Hill, Chippenham 0 .0% 1 1.0% 0 .0% 0 . 0%
The Hairbrushes, Fosse Way, . . . .
Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
The Little Corner Shop, Charlton . . . .
Kings, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
The Miserden, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Tortworth, Wotton-under-Edge 0 .0% 1 1.0% 0 .0% 0 . 0%
Wickwar, Wotton-under-Edge 0 .0% 1 1.0% 0 .0% 0 . 0%
Williams Kitchen, Calcot, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Dursley/ Cam
Num %
Base: All respondents 101 100. 0%
Don't do top-up food shopping 11 10. 9%
Co-op (Midcounties), Wotton-under-Edge 0 . 0%
Morrisons, Nailsworth 1 1.0%
Co-op (Midcounties), Berkeley 0 . 0%
Sainsbury's Stroud 2 2. 0%
Tesco, Cam 27 26. 7%
Tesco, Stroud 1 1.0%
Tesco, Tetbury 0 . 0%
Waitrose, Stroud 0 . 0%
Tesco Express, Nailsworth 0 . 0%
Co-op (Midcounties) High Street, Stonehouse 0 . 0%
Tesco, Quedgeley 0 . 0%
Co-op (Midcounties), Eastington, Stonehouse 0 . 0%
Co-op (Midcounties), Nailsworth 0 . 0%
Somerfield, Parsonage Street, Dursley 16 15. 8%
Co-op (Midcounties), Cashes Green, Stroud 0 . 0%
Iceland, Stroud 0 . 0%
Tesco Express, Bussage (Stroud) 0 . 0%
Tesco, Cirencester 0 . 0%
Tesco, Yate 0 . 0%
One Stop (Tesco), Berkeley 0 . 0%
Co-op (Midcounties), Kings Stanley 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Dursley/ Cam
Num %
Tesco, Thornbury 0 . 0%
Co-op (Midcounties), Slad Road, Stroud 0 . 0%
Asda, Gloucester 3 3. 0%
Co-op (Midcounties), Newtown, Berkeley 1 1.0%
Co-op (Midcounties), Rosebery Road, Dursley 7 6. 9%
One Stop (Tesco), Dursley 6 5.9%
Internet / Home delivery 0 . 0%
Waitrose, Cirencester 0 . 0%
Morrisons, Gloucester 0 . 0%
Morrisons, Yate 0 . 0%
Sainsbury's, Barnwood, Gloucester 0 . 0%
Tesco Express, Wotton-under-Edge 1 1.0%
Tesco, Brockworth 0 . 0%
Lidl, Gloucester 0 . 0%
Tesco Express, Paganhill (Stroud) 0 . 0%
Tesco, Cheltenham 0 . 0%
Tesco, Gloucester 0 . 0%
Marks & Spencer, The Mall, Cribbs Causeway, Bristol 1 1.0%
Morrisons, Cheltenham 0 . 0%
Morrisons, Cribbs Causeway, Bristol 1 1.0%
Co-op (Midcounties) EIm Road, Stonehouse 0 . 0%
Marks & Spencer, Cheltenham 0 . 0%
Marks & Spencer, Cirencester 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Area
Dursley/ Cam
Num %
Marks & Spencer, Gloucester 1 1.0%
Morrisons, Thornbury 0 . 0%
Sainsbury's Monk Meadow, Gloucester 0 . 0%
Somerfield, Cheltenham 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Londis, St Marys Street, Painswick,

Dursley/ Cam

Num

Area

%

Stroud 0 0%
M&B Stores, High Street, 0 0
Minchinhampton il
Co-op, Abbotswood Shopping 0 0
Centre, Brockworth, Gloucester il
Tesco, Tanglewood Way, Chalford 0 . 0%
Bramleys, Parsonage Street, Dursley 7 6. 9%
Co-op, Long Street, Tetbury 0 . 0%
Local stores, The Green, Eastcombe, 0 0
Stroud el
Local stores, Wotton-under-Edge 1 1.0%
Spar, Kingswood, o
Wotton-under-Edge 0 0%
Other Local stores, Bisley 0 . 0%
Local stores, Nailsworth 0 . 0%
Londis, Park Road, Stonehouse 0 . 0%
Acton Turnville, Tormartor Road, 0 0
South Gloucester et
Aldi, Bristol Road, Quedgeley 1 1.0%
Aldi, Horseshoe Lane, Thornbury 0 . 0%
Leonard Walker, George Street, 0 0
Nailsworth el
Market, Minchinhampton 0 . 0%
Spar, High Street, Chipping Sodbury 0 . 0%
Sunshine Health Shop, Church 0 0
Street, Stroud Tl
Wotton Farm Shop, Bradley Road, 1 1.0%
Wotton-under-Edge et
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Bramleys, St Georges Street,

Dursley/ Cam

Num

Area

%

Nailsworth 0 - 0%
Local stores, Didmarton, Badminton 0 . 0%
Co-op, Seventh Avenue, Tuffley 0 . 0%
Crombhall Shop & Post Office, 0 0
Cromhall, Wotton-under-Edge il
Farmers Market, Cirencester 0 . 0%
Farmers Market, Corn Hill, Stroud 0 . 0%
Newsmarket, Pitman Place, 0 0
Wotton-under-Edge et
Steves, Avon Road, Charfield, 0 0
Wotton-under-Edge et
Hawkesbury Shop, High Street, 0 0
Hawkesbury Upton, Badminton il
oth Walkers, Nelson Street, Stroud 0 . 0%
ther
Wilkinson, Merrywalks Shopping 0 0
Centre, Stroud il
Baileys, Old Market, Nailsworth, .
Stroud 0 - 0%
Bristol 0 . 0%
Co-op, Bath Road, Cheltenham 0 . 0%
Co-op, High Street, Malmesbury 0 . 0%
Co-op, Leckhampton Road, .
Cheltenham 0 - 0%
Farmers Market, Gloucester 1 . 0%
Folly Lane Stores, Folly Lane, Stroud 0 . 0%
Green Spirit, Market Street, 0 0
Nailsworth, Stroud il
Hampton Stores, Hampton Street, 0 04
Tetbury il
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Hobbs House Bakery, George Street,

Dursley/ Cam

Num

Area

%

Nailsworth 0 0%
Horsley Community Shop, Horsley, 0 0%
Nailsworth el
Kemble Post Office and Stores, 0 0
Windmill Road, Cirencester il
Lawnside Stores, Lawnside, Forest 0 0
Green, Nailsworth il
Lidl, Kingshill Road, Dursley 2 . 0%
Local stores, Dursley 2 . 0%
Londis, Broadway Lane, South 0 0
Cerney, Cirencester il
Morrisons, Glevum Shopping 0 0
Centre, Abbeydale il
Local stores, Oakridge 0 . 0%
Other Local stores, Painswick 0 . 0%
Post Office, Back Street, Hawksbury 0 0%
Upton et
Post Office, Churchfield Street, 0 0
Upton St Leonards il
Post Office, High Street, Eastcombe 0 . 0%
Post Office, Salter Street, Berkeley 0 . 0%
Reena Food & Stores, High Street, 0 0
Michinhampton il
Sainsbury's, Emersons Green, Bristol 0 . 0%
Spar, Queens Drive, Cashes Green, o
Stroud 1 0%
Local stores, Stroud 0 . 0%
Local stores,Tetbury 0 . 0%
Local stores, Avening, Tetbury 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

The Natural Grocery Store, Bath

Dursley/ Cam

Num

Area

%

Road, Cheltenham 0 - 0%
Lane, Bath Road, Cheltenham 0 . 0%
s Lo S :
Whitminster Stores, Whitminster, 0 04
Gloucester
Brook Farm, Harescombe, 0 04
Harescombe, Gloucester
Broomhall, High Street, Stonehouse 0 . 0%
Butchers, Chalford Hill 0 . 0%
Cam Family Butchers, Phillimore 0 04
Road, Cam, Dursley
Chalford Community Stores, High 0 04
Street, Chalford

Other Local stores, Berkeley 0 . 0%
Charfield Post Office, 0 04
Wotton-Under-Edge
Ei(;gosp, London Road, Charlton 0 04
Co-op, Market Place, Fairford 0 . 0%
Co-op, Shaftesbury Road, Bath 0 . 0%
g:)m(());r)], Westend Filling Station, 0 04
Co-op, Botley Road, Oxford 0 . 0%
Coaley Community Shop, The Street, 1 0%
Coaley, Dursley
Co-op, High Street, Thornbury 0 . 0%
Costcutter, Broad Street, Newent 0 . 0%
Costcutter, Quedgeley 0 . 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Other

Costcutter, Slimbridge Road, Tuffley

Country Quality Meat, Old Market,
Nailsworth

Cribbs Causeway, Bristol
Dobbies Garden Centre, Cirencester

Drewetts Stores, High Street,
Badminton

Farmers Market, Tetbury
Farmers Market, Thornbury
Local stores, Gloucester
Greens, Market Place, Berkeley

Hampton Stores, Pitman Place,
Wotton-under-Edge

Hill Street Stores, High Street,
Kingswood

Home Bargains, Merrywalk Shopping
Centre, Stroud

Janes Pantry, Matson Avenue,
Matson

Jesse Smith, Long Street, Tetbury
Aldi, Bristol Road, Quedgeley
Local stores, Eastville, Bristol
Local stores, Falfield

Local stores, Kemble

Local stores, Miserden, Stroud
Local stores, Whitehill

Local stores, Yate

Market, Tewkesbury

Martins, Bristol Road, Quedgeley

Dursley/ Cam

Num

Area

(=)

SO © © © © © © © o o

%

. 0%

. 0%

. 0%
. 0%

. 0%

. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Newtown Post Office, Bay Lane

Dursley/ Cam

Num

Area

%

Villas, Newtown 0 - 0%
Local stores, North Woodchester 0 . 0%
One Stop, Thornbury, Bristol 0 . 0%
Over Farm Market, Gloucester 0 . 0%
Perry & Son, Green Hill Parade, 0 0
Alverston, Bristol il
Post Office, Gloucester Road, .
Newtown 0 - 0%
Post Office, High Street, Cam 0 . 0%
Post Office, High Street, Malmesbury 0 . 0%
Post Office, High Street, .
Michenhampton 0 - 0%
Rahim Stores,Toadsmoore Road, .
Other Briscombe 0 - 0%
Post Office, Rendcomb 0 . 0%
Robin Jenkins, Bath Road, .
Cheltenham 0 - 0%
Sainsbury's, Queens Road, Clifton, .
Bristol 1 - 0%
Sharpness Dock Shop, Sharpness, 0 0
Berkeley il
Siddington Post Office, Ashton 0 0
Road, Siddington, Cirencester il
Somerfield, Kingshill Road, Dursley 1 . 0%
Somerfield, Long Street, Tetbury 0 . 0%
Spar, Wickwar 0 . 0%
Square Eyes, Long Street, 0 04
Wotton-under-Edge et
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Q6. Where do you do most of your household's shopping for small scale 'top-up' food shopping?

Other

Dursley/ Cam

Num

Stratton, Cheltenham Road,
Cirencester

Summerhayes Stores, The Crescent,
Tilsdown, Dursley

Tesco Express, High Street,
Winterbourne

Tesco, Abbeymead Shopping
Centre, Abbeymead

Tesco, Brimsham Park, Lark Rise,
Yate

Tesco, High Street, Lydney
Co-op, Market Street, Nailsworth

The Farm Shop, Lakeside Gardens,
Rat Hill, Chippenham

The Hairbrushes, Fosse Way,
Cirencester

The Little Corner Shop, Charlton
Kings, Cheltenham

The Miserden, Stroud
Tortworth, Wotton-under-Edge
Wickwar, Wotton-under-Edge

Williams Kitchen, Calcot, Tetbury

Area

S © O© ©

%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Base: All respondents

Gloucester

Cheltenham
Stroud

Cirencester

Internet

Don't buy these items
Nailsworth

Bristol - Cabot Circus
Wotton-under-Edge
Gloucester Quays
Dursley

Stonehouse
Gloucester Retail Park
Minchinhampton

Berkeley

Cainscross, Stroud

Bristol - Cribbs Causeway / The Mall

Catalogue / mail order

Base: All respondents

Num %

1006 100.
238 23.
218 21.
151 15.
85 8
44 4
37 3
28 2
18 1
15 1
11 1

9

7

4

4

3

2

1

1

0%
7%

7%

0%

.4%
.4%
7%
.8%
.8%
5%
1%
.9%
7%
.4%
.4%
.3%
2%
1%
1%

Stroud

100

25

10

24

N
(o))

QO O O kR © © kR © © © R W O© W

100.
25.

10.

24.
26.

0%
0%

0%

0%
0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Area
Stonehouse Painswick
Num % Num %

80 100.0% 80 100. 0%

37 46.3% 10 12. 5%

10 12.5% 5 6. 3%

11 13.8% 33 41. 3%
5 6.3% 9 11. 3%
6 7.5% 7 8. 8%
0 .0% 4 5.0%
1 1.3% 2 2. 5%
2 2.5% 2 2. 5%
0 .0% 1 1. 3%
0 .0% 0 . 0%
0 .0% 0 . 0%
0 .0% 1 1. 3%
0 .0% 0 . 0%
4 5.0% 0 . 0%
0 .0% 0 . 0%
0 .0% 0 . 0%
0 .0% 0 . 0%
0 .0% 0 . 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Swindon 18 1.8% 1 1.0% 0 0% 0 0%
Yate 18 1.8% 1 1.0% 0 0% 0 0%
Bath 11 1.1% 1 1.0% 0 .0% 0 . 0%
Matalan, Quedgeley District . . o 5
Centre, Gloucester 9 - 9% 0 -0% 2 2.5% 0 0%
Marks & Spencer, Northgate o . o o
Street, Gloucester 8 .8% 0 .0% 1 1.3% 1 1. 3%
Thornbury 7 7% 0 .0% 0 .0% 0 . 0%
Quedgeley 6 .6% 0 .0% 0 .0% 0 . 0%
London 4 .4% 0 .0% 0 .0% 2 2. 5%
Marks & Spencer, Cribbs B . . .
Causeway, Bristol 4 .4% 0 .0% 0 .0% 0 . 0%
Varies 4 .4% 1 1.0% 0 .0% 0 . 0%
Br_oadmead Shopping Centre, 3 39 0 0% 0 0% 0 0%
Other Bristol
Tesco, Kings Meadow, Cricklade o . . 5
Road, Cirencester 3 - 3% 0 -0% 0 0% 0 0%
Debenhams, Kings Walk, o . . .
Gloucester 2 2% 1 1.0% 0 0% 0 0%
Tesco, Gloucester Retail Park, o . . .
Brockworth, Gloucester 2 - 2% 0 - 0% 0 -0% 0 - 0%
Tetbury 2 .2% 0 .0% 0 .0% 0 . 0%
Asda, Cribbs Causeway 1 L1% 0 .0% 0 .0% 0 . 0%
BHS, Eastgate Street, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
Break, Market Place, Berkeley 1 L1% 0 .0% 0 .0% 0 . 0%
Brighton 1 1% 0 .0% 0 .0% 1 1. 3%
Chalford, Stroud 1 L1% 0 .0% 0 .0% 0 . 0%
Chester 1 1% 0 .0% 0 .0% 1 1. 3%
Clifton 1 1% 0 .0% 0 .0% 0 . 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Eton Park, Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Great Western Designer Outlet, o . 5 5
Swindon 1 1% 0 .0% 0 .0% 0 . 0%
Greenbridge Retail Park, Stratton B . . .
Road, Swindon 1 1% 0 .0% 0 .0% 0 . 0%
Harringay 1 1% 0 .0% 0 .0% 0 . 0%
Longwell Green, Bristol 1 1% 0 .0% 0 .0% 0 . 0%
Makro Self Service Wholesalers, o . . 5
Heol Y Pwll, Parc Nantgarw, 1 1% 0 0% 0 0% 0 0%
Malmesbury 1 1% 0 .0% 0 .0% 0 . 0%
Manchester 1 1% 0 .0% 1 .3% 0 . 0%
Melksham 1 1% 0 .0% 0 .0% 0 . 0%
Other Narberth 1 1% 0 .0% 0 .0% 0 . 0%
Next, South Gate Street, o . . 5
Gloucester 1 1% 1 .0% 0 .0% 0 . 0%
North Walk Retail Park, Gate, o . . 5
Bristol 1 1% 0 .0% 0 .0% 0 . 0%
Nottingham 1 1% 0 .0% 0 .0% 0 . 0%
Oxford 1 1% 0 .0% 0 .0% 0 . 0%
Peacocks, Northgate Street, B . . .
Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Portsmouth 1 1% 0 .0% 0 .0% 0 . 0%
Primark, Eastgate Street, B . . .
Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Ross-on-Wye 1 1% 0 .0% 0 .0% 0 . 0%
Shopping Village, Badminton 1 .1% 0 .0% 0 .0% 0 . 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Street 1% 0 .0% 0 0% 0 0%
WH Thomas & Son, Long Street, B . . .
Other Wotton-under-Edge 1% 0 0% 0 0% 0 0%
\gé':t':;osnt'rxgrywa'ks Shopping 1% 0 0% 0 0% 1 1. 39
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Chalford
Num
Base: All respondents 50

Gloucester 13

Bristol - Cribbs Causeway / The Mall

(%]

Cheltenham

=~
(o))

Stroud

Catalogue / mail order
Cirencester

Internet

Don't buy these items
Nailsworth

Bristol - Cabot Circus
Wotton-under-Edge
Gloucester Quays
Dursley

Stonehouse
Gloucester Retail Park
Minchinhampton

Berkeley

O © © © © © © © © N N W © w o

Cainscross, Stroud

%

100.
26.

10.

32.
12.

0%
0%

0%

0%
0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Minchinhampton
Num %

50 100.
9 18.
1 2
8 16.
9 18.
1 2
5 10.
1 2
4 8
3 6
1 2
0
0
0
0
0
2 4
0
0

Area
Nailsworth
Num %
0% 82 100.
0% 13 15.
.0% 8 9.
0% 17 20.
0% 14 17.
.0% 2 2
0% 4 4
.0% 1 1
.0% 3 3
.0% 7 8
.0% 2 2
.0% 0
.0% 2 2
.0% 0
.0% 0
.0% 0
.0% 0
.0% 0
.0% 0

0%
9%

8%

7%
1%

.4%
.9%
2%
7%
5%
.4%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%

Tetbury/ Eastern Fringe

Num
101

2

14

14

N
w

SO © © © © © © O© N © N H

%

100.
2.

13.

0%
0%

9%

. 9%
. 9%
. 0%
. 8%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Swindon 0 .0% 0 .0% 0 .0% 16 15. 8%
Yate 0 .0% 0 .0% 0 .0% 2 2. 0%
Bath 0 .0% 0 .0% 2 2.4% 3 3. 0%
Matalan, Quedgeley District . . o 5
Centre, Gloucester 0 .0% 0 .0% 1 1.2% 0 . 0%
Marks & Spencer, Northgate . . . .
Street, Gloucester 0 .0% 2 4.0% 0 .0% 0 . 0%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
London 0 .0% 0 .0% 0 .0% 1 1.0%
Marks & Spencer, Cribbs . . . 5
Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Varies 0 .0% 0 .0% 0 .0% 0 . 0%
Br_oadmead Shopping Centre, 0 0% 0 0% 0 0% 0 04
Other Bristol
Tesco, Kings Meadow, Cricklade . . o 5
Road, Cirencester 0 .0% 0 .0% 2 2.4% 1 1.0%
Debenhams, Kings Walk, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Gloucester Retail Park, . . . .
Brockworth, Gloucester 0 - 0% 1 2.0% 0 -0% 0 - 0%
Tetbury 0 .0% 0 .0% 0 .0% 1 1.0%
Asda, Cribbs Causeway 0 .0% 0 .0% 0 .0% 0 . 0%
BHS, Eastgate Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Break, Market Place, Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Brighton 0 .0% 0 .0% 0 .0% 0 . 0%
Chalford, Stroud 0 .0% 0 .0% 1 1.2% 0 . 0%]
Chester 0 .0% 0 .0% 0 .0% 0 . 0%]
Clifton 0 .0% 1 2.0% 0 .0% 0 . 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area

Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Eton Park, Gloucester 0 .0% 0 .0% 1 1.2% 0 . 0%
Great Western Designer Outlet, . . 5 5
Swindon 0 .0% 0 .0% 0 0% 1 1.0%]
Greenbridge Retail Park, Stratton . . . .
Road, Swindon 0 .0% 0 .0% 0 .0% 1 1.0%]
Harringay 0 .0% 0 .0% 0 .0% 0 . 0%
Longwell Green, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Makro Self Service Wholesalers, . . . 5
Heol Y Pwll, Parc Nantgarw, 0 -0% 0 -0% 0 0% 0 0%
Malmesbury 0 .0% 0 .0% 0 .0% 1 1.0%]
Manchester 0 .0% 0 .0% 0 .0% 0 . 0%
Melksham 0 .0% 0 .0% 0 .0% 0 . 0%
Other Narberth 0 .0% 0 .0% 0 .0% 0 . 0%
Next, South Gate Street, . . . 5
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
North Walk Retail Park, Gate, . . . 5
Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Nottingham 0 .0% 1 .0% 0 .0% 0 . 0%
Oxford 0 .0% 0 .0% 0 .0% 0 . 0%
Peacocks, Northgate Street, . . o .
Gloucester 0 .0% 0 .0% 1 1.2% 0 . 0%
Portsmouth 0 .0% 0 .0% 1 1.2% 0 . 0%
Primark, Eastgate Street, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Ross-on-Wye 0 .0% 0 .0% 0 0% 0 0%
Shopping Village, Badminton 0 .0% 0 .0% 0 .0% 1 1.0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Street 0 .0% 1 2.0% 0 .0% 0 . 0%
WH Thomas & Son, Long Street, . . . .
Other Wotton-under-Edge 0 0% 0 0% 0 0% 0 0%
Wilkinson, Merrywalks Shopping . . . .
Centre, Stroud 0 0% 0 0% 0 0% 0 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Wotton
Num %
Base: All respondents 81 100.
Gloucester 15 18.
Bristol - Cribbs Causeway / The Mall 29 35.
Cheltenham 1 1
Stroud 2 2
Catalogue / mail order 5 6
Cirencester 0
Internet 4 4
Don't buy these items 0
Nailsworth 1 1
Bristol - Cabot Circus 0
Wotton-under-Edge 8 9
Gloucester Quays 0
Dursley 0
Stonehouse 0
Gloucester Retail Park 0
Minchinhampton 0
Berkeley 0
Cainscross, Stroud 0

0%
5%

8%

2%
5%
2%
.0%
.9%
.0%
2%
.0%
.9%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Area
Southern Fringe
Num %

101 100.
3 3.
62 61
1 1
1 1
2 2

0
3 3
1 1

0
3 3

0

0

0

0

0

0

0

0

0%
0%

.4%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Berkeley

Num
80
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w
EN
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100.
30.

42.

0%
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5%

. 0%
. 0%
. 5%
. 0%
. 5%
. 3%
. 0%
. 3%
. 0%
. 0%
. 5%
. 0%
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. 0%
. 0%
. 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Swindon 0 .0% 1 .0% 0 . 0%]
Yate 4 4.9% 10 .9% 1 1. 3%
Bath 4 4.9% 1 .0% 0 . 0%
Matalan, Quedgeley District . . o
Centre, Gloucester 0 -0% 0 -0% 1 1.3%
Marks & Spencer, Northgate . . o
Street, Gloucester 0 -0% 0 -0% 2 2. 5%
Thornbury 0 .0% 5 .0% 2 2. 5%
Quedgeley 1 1.2% 0 .0% 0 . 0%
London 1 1.2% 0 .0% 0 . 0%
Marks & Spencer, Cribbs o . o
Causeway, Bristol 1 1.2% 1 -0% 1 1.3%
Varies 1 1.2% 0 .0% 1 1. 3%
gr_oadmead Shopping Centre, 0 0% P 0% 0 04
Other ristol
Tesco, Kings Meadow, Cricklade . 5 .
Road, Cirencester 0 -0% 0 -0% 0 0%
Debenhams, Kings Walk, . . o
Gloucester 0 .0% 0 .0% 1 1. 3%
Tesco, Gloucester Retail Park, . . .
Brockworth, Gloucester 0 -0% 0 -0% 0 0%
Tetbury 0 .0% 1 .0% 0 . 0%
Asda, Cribbs Causeway 1 1.2% 0 .0% 0 . 0%
BHS, Eastgate Street, Gloucester 0 .0% 0 .0% 0 . 0%
Break, Market Place, Berkeley 0 .0% 0 .0% 1 1. 3%
Brighton 0 .0% 0 .0% 0 . 0%
Chalford, Stroud 0 .0% 0 .0% 0 . 0%
Chester 0 .0% 0 .0% 0 . 0%
Clifton 0 .0% 0 .0% 0 . 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Eton Park, Gloucester 0 .0% 0 .0% 0 . 0%
Great Western Designer Outlet, . 5 5
Swindon 0 .0% 0 .0% 0 . 0%
Greenbridge Retail Park, Stratton . . .
Road, Swindon 0 .0% 0 .0% 0 . 0%
Harringay 0 .0% 1 .0% 0 . 0%
Longwell Green, Bristol 0 .0% 1 .0% 0 . 0%
Makro Self Service Wholesalers, . 5 .
Heol Y Pwll, Parc Nantgarw, 0 0% 0 0% 0 0%
Malmesbury 0 .0% 0 .0% 0 . 0%
Manchester 0 .0% 0 .0% 0 . 0%
Melksham 0 .0% 1 .0% 0 . 0%
Other Narberth 1 1.2% 0 .0% 0 . 0%
Next, South Gate Street, . 5 .
Gloucester 0 .0% 0 .0% 0 . 0%
North Walk Retail Park, Gate, . . .
Bristol 0 .0% 1 .0% 0 . 0%
Nottingham 0 .0% 0 .0% 0 . 0%
Oxford 1 1.2% 0 .0% 0 . 0%
Peacocks, Northgate Street, . . .
Gloucester 0 .0% 0 .0% 0 . 0%
Portsmouth 0 .0% 0 .0% 0 . 0%
Primark, Eastgate Street, . . .
Gloucester 0 .0% 0 .0% 0 . 0%
Ross-on-Wye 0 .0% 0 .0% 0 . 0%
Shopping Village, Badminton 0 .0% 0 .0% 0 . 0%
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Q7. In which town centre, freestanding store

or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Street

WH Thomas & Son, Long Street,
Other Wotton-under-Edge

Wilkinson, Merrywalks Shopping
Centre, Stroud

Wotton
Num %
0 .0%
1 1.2%
0 .0%

Area

Southern Fringe

Num

%

.0%

.0%

.0%

Num

Berkeley

. 0%

. 0%

. 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Base: All respondents 100 100.0% 101 100. 0%
Gloucester 48 48.0% 39 38. 6%
Bristol - Cribbs Causeway / The Mall 6 6.0% 34 33.7%
Cheltenham 20 20.0% 6 5. 9%
Stroud 1 1.0% 3 3. 0%
Catalogue / mail order 2 2.0% 4 4. 0%
Cirencester 0 .0% 1 1.0%
Internet 3 3.0% 1 1.0%
Don't buy these items 0 .0% 0 . 0%
Nailsworth 1 1.0% 0 . 0%
Bristol - Cabot Circus 0 .0% 2 2. 0%
Wotton-under-Edge 0 .0% 1 1.0%
Gloucester Quays 3 3.0% 0 . 0%
Dursley 0 .0% 2 2. 0%
Stonehouse 0 .0% 0 . 0%
Gloucester Retail Park 1 1.0% 1 1.0%
Minchinhampton 0 .0% 0 . 0%
Berkeley 1 1.0% 0 . 0%
Cainscross, Stroud 0 .0% 1 1.0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Swindon 0 .0% 0 . 0%
Yate 0 .0% 0 . 0%]
Bath 0 .0% 0 . 0%
Matalan, Quedgeley District . .
Centre, Gloucester 3 3.0% 2 - 0%
Marks & Spencer, Northgate . .
Street, Gloucester 2 2.0% 0 - 0%
Thornbury 0 .0% 0 . 0%
Quedgeley 4 4.0% 1 . 0%
London 0 .0% 0 . 0%
Marks & Spencer, Cribbs . 5
Causeway, Bristol 0 -0% 1 - 0%
Varies 1 1.0% 0 . 0%
Broadmead Shopping Centre, . .
Other Bristol 0 0% 1 . 0%
Tesco, Kings Meadow, Cricklade . .
Road, Cirencester 0 - 0% 0 - 0%
Debenhams, Kings Walk, . .
Gloucester 0 -0% 0 0%
Tesco, Gloucester Retail Park, . .
Brockworth, Gloucester 1 1.0% 0 - 0%
Tetbury 0 .0% 0 . 0%
Asda, Cribbs Causeway 0 .0% 0 . 0%
BHS, Eastgate Street, Gloucester 1 1.0% 0 . 0%
Break, Market Place, Berkeley 0 .0% 0 . 0%
Brighton 0 .0% 0 . 0%
Chalford, Stroud 0 .0% 0 . 0%
Chester 0 .0% 0 . 0%
Clifton 0 .0% 0 . 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Eton Park, Gloucester 0 .0% 0 . 0%
Great Western Designer Outlet, . .
Swindon 0 .0% 0 . 0%]
Greenbridge Retail Park, Stratton . .
Road, Swindon 0 -0% 0 - 0%
Harringay 0 .0% 0 . 0%
Longwell Green, Bristol 0 .0% 0 . 0%
Makro Self Service Wholesalers, . 5
Heol Y Pwll, Parc Nantgarw, 1 1.0% 0 0%
Malmesbury 0 .0% 0 . 0%
Manchester 0 .0% 0 . 0%
Melksham 0 .0% 0 . 0%
Other Narberth 0 .0% 0 . 0%
Next, South Gate Street, . .
Gloucester 0 -0% 0 0%
North Walk Retail Park, Gate, . .
Bristol 0 .0% 0 . 0%
Nottingham 0 .0% 0 . 0%
Oxford 0 .0% 0 . 0%
Peacocks, Northgate Street, . .
Gloucester 0 -0% 0 0%
Portsmouth 0 .0% 0 . 0%
Primark, Eastgate Street, . .
Gloucester 0 -0% 1 0%
Ross-on-Wye 1 1.0% 0 . 0%
Shopping Village, Badminton 0 .0% 0 . 0%
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Q7. In which town centre, freestanding store or retail park do you do most of your household's shopping for clothes, footwear and other fashion goods?

Other

Area
Northern/ Western Fringe
Num %
Street 0 .0%
WH Thomas & Son, Long Street, 0 0%
Wotton-under-Edge et
Wilkinson, Merrywalks Shopping 0 0%

Centre, Stroud

Dursley/ Cam
Num

%

. 0%

. 0%

. 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Don't buy these items 201 20.0% 23 23.0% 14 17.5% 21 26. 3%
Bristol - Cribbs Causeway / The Mall 162 16.1% 7 7.0% 2 2.5% 4 5.0%
Gloucester 160 15.9% 21 21.0% 22 27.5% 10 12. 5%
Cheltenham 85 8.4% 14 14.0% 7 8.8% 14 17. 5%
Stroud 55 5.5% 11 11.0% 7 8.8% 6 7. 5%
Gloucester Retail Park 50 5.0% 5 5.0% 8 10.0% 5 6. 3%
Internet 35 3.5% 4 4.0% 4 5.0% 3 3. 8%
Cirencester 23 2.3% 0 .0% 1 1.3% 1 1.3%
Wotton-under-Edge 16 1.6% 0 .0% 0 .0% 0 . 0%
Nailsworth 12 1.2% 3 3.0% 1 1.3% 0 . 0%
Dursley 11 1.1% 0 .0% 0 .0% 0 . 0%
Stonehouse 10 1.0% 0 .0% 4 5.0% 1 1. 3%
Catalogue / mail order 7 7% 1 1.0% 0 .0% 0 . 0%
Bristol - Cabot Circus 5 5% 0 .0% 0 .0% 1 1. 3%
Gallagher Retail Park, Cheltenham 4 .4% 1 1.0% 0 .0% 0 . 0%
Berkeley 3 .3% 0 .0% 0 .0% 1 1. 3%
Cam 2 2% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 1 L1% 0 .0% 0 .0% 0 . 0%
Painswick 1 1% 0 .0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
'Rk(fsa ngitsgtf)tle Centre, Eastgate 18 1.8% 2 2.0% 2 2.5% 0 0%
John Lewis, Cribbs Causeway, Bristol 18 1.8% 1 1.0% 3 3.8% 1 1. 3%
Swindon 13 1.3% 0 .0% 0 .0% 0 . 0%]
Varies 7 7% 0 .0% 0 .0% 2 2. 5%
Tetbury 6 .6% 0 .0% 0 .0% 1 1. 3%
Bath 4 .4% 0 .0% 0 .0% 0 . 0%
Cotswold Edge Carpets, Church o . . .
Street, Wotton-under-Edge 4 4% 0 0% 0 0% 0 0%
Dunelm, Westgate Island, St o . o o
Oswalds Road, Gloucester 4 % 1 1.0% 1 1.3% 1 1.3%
Focus, Dudbridge Hill, Stroud 4 .4% 0 .0% 0 .0% 0 . 0%
Yate 4 .4% 0 .0% 0 .0% 0 . 0%
Other Chalford Chairs, Victoria Works
London Road, Chalford 3 -3% 0 -0% 0 -0% 0 0%
Eagle Mill Carpets, London Road, o . N 5
Bowbridge, Stroud 3 .3% 1 1.0% 1 1.3% 0 . 0%
Homebase, Cainscross Road, Stroud 3 .3% 0 .0% 1 1.3% 0 . 0%
London 3 .3% 0 .0% 0 .0% 2 2. 5%
Tetbury Carpets and Beds, Priory o 0 9 %
Industrial Estate, Tetbury 3 -3% 0 -0% 0 -0% 0 - 0%
Thornbury 3 .3% 0 .0% 0 .0% 0 . 0%
étrlg)(zsoi Merrywalks Shopping Centre, P oy 0 0% 1 1.3% 0 04
gfilth,OICnbbs Causeway, Patchway, P oy 0 0% 0 0% 0 04
B&Q, Station Road, Yate 2 .2% 0 .0% 0 .0% 0 . 0%
Bristol City Centre 2 2% 0 .0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Chippenham 2 .2% 0 .0% 0 .0% 0 . 0%
Dunelm, George Street, Gloucester 2 2% 0 .0% 0 .0% 0 . 0%
Frampton on Severn, Gloucester 2 2% 0 .0% 1 1.3% 0 . 0%]
Furniture Factory Outlet, Saul, o . . .
Gloucester 2 2% 0 .0% 0 .0% 0 . 0%]
Gardiner Haskins, Broad Plain, o . 5 5
Bristol 2 2% 0 .0% 0 .0% 0 . 0%
Leekes, Beanacre Road, Melksham 2 2% 0 .0% 0 .0% 0 . 0%
Swindon Retail Parks 2 2% 0 .0% 0 .0% 0 . 0%
The Weavers Shop, Eastern Avenue, o . 5 5
Gloucester 2 2% 0 .0% 0 .0% 0 . 0%]
Aldi, Horseshoe Lane, Thornbury 1 .1% 0 .0% 0 .0% 0 . 0%
Argos, Cirencester 1 1% 0 .0% 0 .0% 0 . 0%
Other B&Q, Hatherley Lane, Cheltenham 1 L1% 0 .0% 0 .0% 1 1. 3%
Broadmead, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
Carpet Hotline Superstore, London o . 5 5
Road, Brimscombe 1 1% 0 .0% 0 .0% 0 . 0%]
Carpet Man, Bonds Mill, Bristol o . 5 5
Road, Stonehouse 1 1% 0 0% 0 0% 0 0%
Carpetright, Retail Park, Eastern B . . .
Avenue, Gloucester 1 1% 0 0% 0 0% 0 0%
Carter Carpets, Park Cottage, High . . . .
Street, Saul 1 1% 0 0% 0 0% 0 0%
Charfield 1 1% 0 .0% 0 .0% 0 . 0%
Chester 1 1% 0 .0% 0 .0% 1 1. 3%
Countrywide Farmers, Old . . 5 5
Gloucester Road, Thornbury 1 1% 0 0% 0 0% 0 0%
DFS, Highwood Road, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Debenhams, Beechwood Shopping B . . .
Centre, Cheltenham -1% 0 -0% 0 -0% 0 - 0%
DFS, Cribbs Causeway, Bristol .1% 0 .0% 0 .0% 0 . 0%
DFS, Wootton Bassett Road, Swindon 1% 0 .0% 0 .0% 0 . 0%
Furniture Recycling Project, Station o . . o
Road, Gloucester 1% 0 .0% 0 .0% 1 1. 3%
Etrjirsr;:)tlure Village, Cribbs Causeway, 1% 1 1.0% 0 0% 0 04
Gloucester Antiques Centre, o . . .
Gloucester Quays Designer Outlet 1% 0 -0% 0 -0% 0 - 0%
Grange Carpets & Curtains, St Mary o . . .
Street, Thornbury 1% 0 .0% 0 .0% 0 . 0%]
ggzznl;u?ggoietall Park, Stratton 1% 0 0% 0 0% 0 04
Other Harveys Furniture, Cribbs Causeway, B . . .
Patchway, Bristol 1% 0 .0% 0 .0% 0 . 0%
gmfz’:‘tﬁ Eastbrook Road, 1% 0 0% 0 0% 0 .0
'S‘?(;‘;Z‘,ﬁ‘fuhsljy' Haresfield, 1% 0 0% 0 0% 0 .0
a‘g@eﬁ‘;gﬁy Promenade, 1% 0 0% 0 0% 0 .0
MFI, Eastern Avenue, Gloucester 1% 0 .0% 0 .0% 0 . 0%
Malmesbury 1% 0 .0% 0 .0% 0 . 0%
“C"ﬁg:‘tifhz’;fncer' High Street, 1% 1 1.0% 0 0% 0 0%
I\Glllztjlaez,teQruedgeley District Centre, 1% 0 0% 0 0% 0 04
Nailsworth Carpets, Market Street, B . . .
Nailsworth, Stroud -1% 0 -0% 0 -0% 0 - 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
NEC, Pendigo Way, Solihull, o N N o
Birmingham 1% 0 .0% 0 .0% 1 1.3%
Nigel Bowden, Gloucester Road, o N N N
Almondsbury, Bristol 1% 0 0% 0 0% 0 0%
Quedgeley 1% 0 .0% 0 .0% 0 . 0%
R&D Blinds, Salmon Springs Trading o N N N
Estate, Stroud 1% 1 .0% 0 .0% 0 . 0%
SCS, St Oswalds Retail Park, St o N N N
Other Oswalds Road, Gloucester 1% 1 0% 0 0% 0 0%
Sofa Workshop, Whiteladies Road, o N N o
Clifton, Bristol 1% 0 .0% 0 .0% 1 1.3%
Pound House, Churchend Lane, o N N N
Charfield, Wotton-under-Edge A% 0 0% 0 (0% 0 0%
Stratford-on-Avon 1% 1 .0% 0 .0% 0 . 0%
Tesco, Cam 1% 0 .0% 0 .0% 0 . 0%
Woodchester, Chalford 1% 0 .0% 0 .0% 1 1. 3%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Don't buy these items 12 24.0% 18 36.0% 18 22.0% 12 11. 9%
Bristol - Cribbs Causeway / The Mall 3 6.0% 5 10.0% 6 7.3% 14 13. 9%
Gloucester 6 12.0% 3 6.0% 12 14.6% 3 3. 0%
Cheltenham 7 14.0% 4 8.0% 13 15.9% 7 6. 9%
Stroud 3 6.0% 8 16.0% 6 7.3% 8 7.9%
Gloucester Retail Park 2 4.0% 0 .0% 3 3.7% 1 1.0%
Internet 4 8.0% 1 2.0% 1 1.2% 4 4. 0%
Cirencester 3 6.0% 2 4.0% 2 2.4% 12 11.9%|
Wotton-under-Edge 1 2.0% 0 .0% 0 .0% 0 . 0%
Nailsworth 1 2.0% 2 4.0% 5 6.1% 0 . 0%
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Stonehouse 0 .0% 0 .0% 1 1.2% 1 1.0%
Catalogue / mail order 1 2.0% 0 .0% 2 2.4% 1 1.0%
Bristol - Cabot Circus 0 .0% 1 2.0% 1 1.2% 1 1.0%
Gallagher Retail Park, Cheltenham 1 2.0% 0 .0% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
'Rk(fsa ngitsgtf)tle Centre, Eastgate 1 2.0% 0 0% 3 3.7% 2 2.0
John Lewis, Cribbs Causeway, Bristol 0 .0% 0 .0% 3 3.7% 2 2.0%|
Swindon 0 .0% 0 .0% 0 .0% 13 12. 9%
Varies 0 .0% 0 .0% 0 .0% 0 . 0%]
Tetbury 0 .0% 0 .0% 0 .0% 4 4. 0%
Bath 0 .0% 2 4.0% 1 1.2% 0 . 0%
Cotswold Edge Carpets, Church . . . .
Street, Wotton-under-Edge 0 0% 0 0% 0 0% 0 0%
Dunelm, Westgate Island, St . . . .
Oswalds Road, Gloucester 0 -0% 0 -0% 0 -0% 0 0%
Focus, Dudbridge Hill, Stroud 0 .0% 1 2.0% 0 .0% 1 1.0%
Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Other Chalford Chairs, Victoria Works
London Road, Chalford 2 4.0% 0 -0% 0 -0% 0 0%
Eagle Mill Carpets, London Road, . . 5 5
Bowbridge, Stroud 0 .0% 1 2.0% 0 .0% 0 . 0%]
Homebase, Cainscross Road, Stroud 0 .0% 1 2.0% 1 1.2% 0 . 0%
London 0 .0% 0 .0% 0 .0% 1 1.0%
Tetbury Carpets and Beds, Priory . . 5 5
Industrial Estate, Tetbury 0 -0% 0 -0% 0 -0% 3 3.0%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
étrlg)(zsoi Merrywalks Shopping Centre, 0 0% 0 0% 1 1.2% 0 04
gfilth,OICnbbs Causeway, Patchway, 0 0% 0 0% 0 0% 0 04
B&Q, Station Road, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Bristol City Centre 0 .0% 0 .0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Chippenham 0 .0% 0 .0% 0 .0% 2 2. 0%
Dunelm, George Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Frampton on Severn, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%]
Furniture Factory Outlet, Saul, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
Gardiner Haskins, Broad Plain, . . 5 5
Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Leekes, Beanacre Road, Melksham 0 .0% 0 .0% 0 .0% 2 2.0%
Swindon Retail Parks 0 .0% 0 .0% 0 .0% 2 2.0%
The Weavers Shop, Eastern Avenue, . . 5 5
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%]
Aldi, Horseshoe Lane, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Argos, Cirencester 0 .0% 0 .0% 0 .0% 1 1.0%]
Other B&Q, Hatherley Lane, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Broadmead, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Carpet Hotline Superstore, London . . N 5
Road, Brimscombe 0 .0% 0 .0% 1 1.2% 0 . 0%]
Carpet Man, Bonds Mill, Bristol . . 5 5
Road, Stonehouse 0 0% 0 0% 0 0% 0 0%
Carpetright, Retail Park, Eastern . . . .
Avenue, Gloucester 1 2.0% 0 0% 0 0% 0 0%
Carter Carpets, Park Cottage, High . . . .
Street, Saul 0 0% 0 0% 0 0% 0 0%
Charfield 0 .0% 0 .0% 0 .0% 0 . 0%
Chester 0 .0% 0 .0% 0 .0% 0 . 0%
Countrywide Farmers, Old . . 5 5
Gloucester Road, Thornbury 0 0% 0 0% 0 0% 0 0%
DFS, Highwood Road, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%

(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 98



Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Debenhams, Beechwood Shopping . . . .
Centre, Cheltenham 0 .0% 1 2.0% 0 .0% 0 . 0%
DFS, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
DFS, Wootton Bassett Road, Swindon 0 .0% 0 .0% 0 .0% 1 1.0%
Furniture Recycling Project, Station . . . .
Road, Gloucester 0 0% 0 0% 0 0% 0 0%
Eu_rmture Village, Cribbs Causeway, 0 0% 0 0% 0 0% 0 0
ristol
Gloucester Antiques Centre, . . . .
Gloucester Quays Designer Outlet 1 2.0% 0 0% 0 0% 0 0%
Grange Carpets & Curtains, St Mary . . . .
Street, Thornbury 0 0% 0 0% 0 0% 0 0%
Greenbridge Retail Park, Stratton . . . .
Road, Swindon 0 0% 0 0% 0 0% 1 1.0%
Other Harveys Furniture, Cribbs Causeway, . . . .
Patchway, Bristol 0 0% 0 0% 0 0% 0 0%
Homebase, Eastbrook Road, . . . .
Gloucester 0 0% 0 0% 0 0% 0 0%
Laura Ashley, Haresfield, . . o .
Stonehouse 0 .0% 0 .0% 1 1.2% 0 . 0%
Laura Ashley, Promenade, . . . .
Cheltenham 1 2.0% 0 0% 0 0% 0 0%
MFI, Eastern Avenue, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Malmesbury 0 .0% 0 .0% 0 .0% 1 1.0%
Marks & Spencer, High Street, . . . .
Cheltenham 0 0% 0 0% 0 0% 0 0%
Matalan, Quedgeley District Centre, . . . .
Gloucester 0 0% 0 0% 0 0% 0 0%
Nailsworth Carpets, Market Street, . . N .
Nailsworth, Stroud 0 .0% 0 .0% 1 1.2% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
E‘ﬁﬁ;i:gﬂg? Way, Solihull, 0 0% 0 0% 0 0% 0 0
Nigel Bowden, Gloucester Road, N N N N
Almondsbury, Bristol 0 0% 0 0% 0 0% 0 0%
Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%]
R&D Blinds, Salmon Springs Trading N N N N
Estate, Stroud 0 0% 0 0% 0 0% 0 0%
SCS, St Oswalds Retail Park, St N N N N
Other Oswalds Road, Gloucester 0 -0% 0 -0% 0 -0% 0 - 0%
Sofa Workshop, Whiteladies Road, N N N N
Clifton, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%]
Pound House, Churchend Lane, N N N N
Charfield, Wotton-under-Edge 0 0% 0 0% 0 0% 0 0%
Stratford-on-Avon 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Cam 0 .0% 0 .0% 0 .0% 0 . 0%]
Woodchester, Chalford 0 .0% 0 .0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Don't buy these items 14 17.3% 18 17.8% 17 21.3% 14 14. 0%
Bristol - Cribbs Causeway / The Mall 30 37.0% 50 49.5% 26 32.5% 1 1.0%
Gloucester 6 7.4% 1 1.0% 11 13.8% 39 39. 0%
Cheltenham 1 1.2% 1 1.0% 1 1.3% 9 9. 0%
Stroud 2 2.5% 0 .0% 0 .0% 1 1.0%]
Gloucester Retail Park 1 1.2% 0 .0% 1 1.3% 17 17.0%
Internet 1 1.2% 2 2.0% 4 5.0% 2 2. 0%
Cirencester 0 .0% 2 2.0% 0 .0% 0 . 0%
Wotton-under-Edge 10 12.3% 3 3.0% 2 2.5% 0 . 0%
Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
Dursley 2 2.5% 0 .0% 2 2.5% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 .0% 1 1.0%
Catalogue / mail order 0 .0% 0 .0% 1 1.3% 1 1.0%
Bristol - Cabot Circus 0 .0% 1 1.0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
Berkeley 0 .0% 0 .0% 2 2.5% 0 . 0%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 1 1.0%
Painswick 0 .0% 0 .0% 0 .0% 1 1.0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
'Rk(fsa ngitsgtf)tle Centre, Eastgate 5 6.2% 0 0% 1 1.3% 1 1.0
John Lewis, Cribbs Causeway, Bristol 2 2.5% 5 5.0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 .0% 0 . 0%]
Varies 0 .0% 1 1.0% 1 1.3% 2 2.0%|
Tetbury 0 .0% 0 .0% 1 1.3% 0 . 0%]
Bath 0 .0% 1 1.0% 0 .0% 0 . 0%
Cotswold Edge Carpets, Church o . . .
Street, Wotton-under-Edge 2 2.5% 1 1.0% 0 0% 1 1.0%
Dunelm, Westgate Island, St . . . .
Oswalds Road, Gloucester 0 -0% 0 -0% 0 -0% 0 0%
Focus, Dudbridge Hill, Stroud 0 .0% 0 .0% 0 .0% 1 1.0%
Yate 0 .0% 4 4.0% 0 .0% 0 . 0%
Other Chalford Chairs, Victoria Works
London Road, Chalford 0 -0% 0 -0% 0 -0% 1 1.0%
Eagle Mill Carpets, London Road, . . 5 5
Bowbridge, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Homebase, Cainscross Road, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
London 0 .0% 0 .0% 0 .0% 0 . 0%]
Tetbury Carpets and Beds, Priory o 0 9 %
Industrial Estate, Tetbury 0 -0% 0 -0% 0 -0% 0 0%
Thornbury 0 .0% 1 1.0% 2 2.5% 0 . 0%
étrlg)(zsoi Merrywalks Shopping Centre, 0 0% 0 0% 0 0% 0 04
gfilth,OICnbbs Causeway, Patchway, 0 0% 0 0% 5 2. 5% 0 0%
B&Q, Station Road, Yate 1 1.2% 1 1.0% 0 .0% 0 . 0%
Bristol City Centre 0 .0% 0 .0% 2 2.5% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Chippenham 0 .0% 0 .0% 0 .0% 0 . 0%
Dunelm, George Street, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
Frampton on Severn, Gloucester 0 .0% 1 1.0% 0 .0% 0 . 0%]
Furniture Factory Outlet, Saul, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%]
Gardiner Haskins, Broad Plain, . . 5 5
Bristol 0 .0% 2 2.0% 0 .0% 0 . 0%
Leekes, Beanacre Road, Melksham 0 .0% 0 .0% 0 .0% 0 . 0%
Swindon Retail Parks 0 .0% 0 .0% 0 .0% 0 . 0%
The Weavers Shop, Eastern Avenue, . . 5 5
Gloucester 0 .0% 0 .0% 0 .0% 2 2.0%|
Aldi, Horseshoe Lane, Thornbury 0 .0% 1 1.0% 0 .0% 0 . 0%
Argos, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Other B&Q, Hatherley Lane, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Broadmead, Bristol 1 1.2% 0 .0% 0 .0% 0 . 0%
Carpet Hotline Superstore, London . . 5 5
Road, Brimscombe 0 .0% 0 .0% 0 .0% 0 . 0%]
Carpet Man, Bonds Mill, Bristol . . N 5
Road, Stonehouse 0 0% 0 0% 1 1.3% 0 0%
Carpetright, Retail Park, Eastern . . . .
Avenue, Gloucester 0 0% 0 0% 0 0% 0 0%
Carter Carpets, Park Cottage, High N . . .
Street, Saul 1 1.2% 0 .0% 0 .0% 0 . 0%
Charfield 0 .0% 1 1.0% 0 .0% 0 . 0%
Chester 0 .0% 0 .0% 0 .0% 0 . 0%
Countrywide Farmers, Old . . 5 5
Gloucester Road, Thornbury 0 -0% 1 1.0% 0 0% 0 0%
DFS, Highwood Road, Bristol 0 .0% 1 1.0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Debenhams, Beechwood Shopping . . . .
Centre, Cheltenham 0 -0% -0% 0 -0% 0 - 0%
DFS, Cribbs Causeway, Bristol 0 .0% .0% 1 .3% 0 . 0%
DFS, Wootton Bassett Road, Swindon 0 .0% .0% 0 .0% 0 . 0%
Furniture Recycling Project, Station . . . .
Road, Gloucester 0 .0% .0% 0 .0% 0 . 0%]
Etrjirsr;:)tlure Village, Cribbs Causeway, 0 0% 0% 0 0% 0 04
Gloucester Antiques Centre, . . . .
Gloucester Quays Designer Outlet 0 -0% -0% 0 -0% 0 - 0%
Grange Carpets & Curtains, St Mary . . . .
Street, Thornbury 0 .0% 1.0% 0 .0% 0 . 0%]
ggzznl;u?ggolietall Park, Stratton 0 0% 0% 0 0% 0 04
Other Harveys Furniture, Cribbs Causeway, o . . .
Patchway, Bristol 1 1.2% .0% 0 .0% 0 . 0%
gmfz’:‘tﬁ Eastbrook Road, 0 0% 0% 0 0% 1 1.04
'S‘f(;‘;irﬁ‘fuhsljy' Haresfield, 0 0% 0% 0 0% 0 .0
a‘g@eﬁ‘;gﬁy Promenade, 0 0% 0% 0 0% 0 .0
MFI, Eastern Avenue, Gloucester 0 .0% .0% 0 .0% 1 1.0%
Malmesbury 0 .0% .0% 0 .0% 0 . 0%
'\C"ﬁg:‘tirf‘hz’;fncer' High Street, 0 0% 0% 0 0% 0 . 0%
I\Glllitjlaez,teQruedgeley District Centre, 0 0% 0% 1 3y 0 04
Nailsworth Carpets, Market Street, . . . .
Nailsworth, Stroud 0 -0% -0% 0 -0% 0 - 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 104



Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
NEC, Pendigo Way, Solihull, N N N N
Birmingham 0 0% 0 0% 0 0% 0 0%
Nigel Bowden, Gloucester Road, N N N N
Almondsbury, Bristol 0 0% 1 1.0% 0 0% 0 0%
Quedgeley 0 .0% 0 .0% 0 .0% 1 1.0%
R&D Blinds, Salmon Springs Trading N N N N
Estate, Stroud 0 0% 0 0% 0 0% 0 0%
SCS, St Oswalds Retail Park, St N N N N
Other Oswalds Road, Gloucester 0 -0% 0 -0% 0 -0% 0 - 0%
Sofa Workshop, Whiteladies Road, N N N N
Clifton, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%]
Pound House, Churchend Lane, o N N N
Charfield, Wotton-under-Edge 1 1.2% 0 0% 0 0% 0 0%
Stratford-on-Avon 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Cam 0 .0% 0 .0% 1 1.3% 0 . 0%
Woodchester, Chalford 0 .0% 0 .0% 0 .0% 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Area
Dursley/ Cam
Num
Base: All respondents 101

Don't buy these items 20
Bristol - Cribbs Causeway / The Mall 14

Gloucester

N
(o))

Cheltenham

Stroud

Gloucester Retail Park
Internet

Cirencester
Wotton-under-Edge
Nailsworth

Dursley

Stonehouse

Catalogue / mail order
Bristol - Cabot Circus
Gallagher Retail Park, Cheltenham
Berkeley

Cam

Gloucester Quays

QO O N © kR © © N N © © © »1 N W N

Painswick

%

100.
19.

13.

25.

“i & W o

0%
8%

9%

7%

. 9%
. 0%
. 9%
. 0%
. 0%
. 0%
. 0%
. 9%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Ikea, Eastgate Centre, Eastgate

Dursley/ Cam

Num

Area

%

Road, Bristol 1 1.0%
John Lewis, Cribbs Causeway, Bristol 1 1.0%
Swindon 0 . 0%
Varies 1 1.0%
Tetbury 0 . 0%
Bath 0 . 0%
Cotswold Edge Carpets, Church 0 04
Street, Wotton-under-Edge
Oswialds Road. Gloucester Y 1.0%
Focus, Dudbridge Hill, Stroud 1 1.0%
Yate 0 . 0%
Other Chalford Chairs, Victoria Works, 0 0
London Road, Chalford :
Eagle Mill Carpets, London Road, 0 04
Bowbridge, Stroud
Homebase, Cainscross Road, Stroud 0 . 0%
London 0 . 0%
Tetbury Carpets and Beds, Priory 0 04
Industrial Estate, Tetbury
Thornbury 0 . 0%
Argos, Merrywalks Shopping Centre, 0 0%
Stroud
B&Q, Cribbs Causeway, Patchway, 0 04
Bristol
B&Q, Station Road, Yate 0 . 0%
Bristol City Centre 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Dursley/ Cam

Num

Area

%

Chippenham 0 . 0%
Dunelm, George Street, Gloucester 1 . 0%
Frampton on Severn, Gloucester 0 . 0%
ET;ﬁLt:Srteeractory Outlet, Saul, 1 04
g:};?é?er Haskins, Broad Plain, 0 04
Leekes, Beanacre Road, Melksham 0 . 0%
Swindon Retail Parks 0 . 0%
The Weavers Shop, Eastern Avenue, 0 0%
Gloucester :
Aldi, Horseshoe Lane, Thornbury 0 . 0%
Argos, Cirencester 0 . 0%
Other B&Q, Hatherley Lane, Cheltenham 0 . 0%
Broadmead, Bristol 0 . 0%
Carpet H_otline Superstore, London 0 0
Road, Brimscombe :
Carpet Man, Bonds Mill, Bristol 0 0
Road, Stonehouse :
Carpetright, Retail Park, Eastern 0 0
Avenue, Gloucester :
Carter Carpets, Park Cottage, High 0 0
Street, Saul ’
Charfield 0 . 0%
Chester 0 . 0%
Countrywide Farmers, Old 0 0
Gloucester Road, Thornbury :
DFS, Highwood Road, Bristol 0 . 0%
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Debenhams, Beechwood Shopping

Dursley/ Cam

Num

Area

%

Centre, Cheltenham 0 - 0%
DFS, Cribbs Causeway, Bristol 0 . 0%
DFS, Wootton Bassett Road, Swindon 0 . 0%
Furniture Recycling Project, Station 0 0%
Road, Gloucester il
Furniture Village, Cribbs Causeway, .
Bristol 0 - 0%
Gloucester Antiques Centre, 0 04
Gloucester Quays Designer Outlet il
Grange Carpets & Curtains, St Mary 0 04
Street, Thornbury il
Greenbridge Retail Park, Stratton 0 0
Road, Swindon il
Other Harveys Furniture, Cribbs Causeway, 0 0
Patchway, Bristol il
Homebase, Eastbrook Road, .
Gloucester 0 - 0%
Laura Ashley, Haresfield, .
Stonehouse 0 - 0%
Laura Ashley, Promenade, .
Cheltenham 0 - 0%
MFI, Eastern Avenue, Gloucester 0 . 0%
Malmesbury 0 . 0%
Marks & Spencer, High Street, 0 0
Cheltenham et
Matalan, Quedgeley District Centre, 0 0
Gloucester et
Nailsworth Carpets, Market Street, 0 0
Nailsworth, Stroud il
(cont.)
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Q8. In which town centre, freestanding store, or retail park do you do most of your household's shopping for furniture, floor coverings and household textiles?

Other

NEC, Pendigo Way, Solihull,
Birmingham

Nigel Bowden, Gloucester Road,
Almondsbury, Bristol

Quedgeley

R&D Blinds, Salmon Springs Trading
Estate, Stroud

SCS, St Oswalds Retail Park, St
Oswalds Road, Gloucester

Sofa Workshop, Whiteladies Road,
Clifton, Bristol

Pound House, Churchend Lane,
Charfield, Wotton-under-Edge

Stratford-on-Avon
Tesco, Cam

Woodchester, Chalford

Dursley/ Cam

Num

Area

%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 110



Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Num

Base: All respondents
Stroud

Focus, Stroud

Don't buy these items

Gloucester
Bristol - Cribbs Causeway / The Mall

Homebase, Stroud

Gloucester Retail Park
Wotton-under-Edge

Yate Retail Park

Cirencester

Nailsworth

Berkeley

Cheltenham

Dursley

Stonehouse

Internet

Cam

Gloucester Quays

Bristol - Cabot Circus

Cainscross, Stroud

Gallagher Retail Park, Cheltenham
Kingsditch Retail Park, Cheltenham
Minchinhampton

Tewkesbury

Westgate Retail Park, Gloucester

1006
179
146

93
71

62

N R R R N N N W WU
N W W »n © k © © W

N R R R R R R NS © O

Base: All respondents

%

100.
17.
14.

N R R R N N N W WU

0%
8%
5%

2%
1%

2%

5%
.9%
.8%
1%
.0%
5%
.3%
.3%
2%
.9%
.8%
.6%
2%
1%
1%
1%
1%
1%
1%
1%

Stroud

100
33
31

8
4

0

=~
w

SO © © © O kR © © O R © k © © © © © © ©

Area
Stonehouse Painswick
% Num % Num %
100.0% 80 100.0% 80 100. 0%
33.0% 17 21.3% 22 27. 5%
31.0% 21 26.3% 13 16. 3%
8.0% 9 11.3% 12 15.0%|
4.0% 11 13.8% 6 7. 5%
.0% 0 .0% 1 1. 3%
13.0% 6 7.5% 13 16. 3%
.0% 2 2.5% 4 5.0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 1 1.3% 2 2. 5%
1.0% 0 .0% 0 . 0%
.0% 9 11.3% 0 . 0%
1.0% 1 1.3% 1 1. 3%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
1.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 0 . 0%
.0% 0 .0% 1 1. 3%
.0% 0 .0% 0 . 0%
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Catalogue / mail order 1 .1% 0 .0% 1 1.3% 0 . 0%
B&Q, Station Road, Yate, Bristol 47 7% 0 .0% 0 .0% 0 . 0%
B&Q, St Oswalds Retail Park, o . N 5
Gloucester 36 . 6% 1 1.0% 1 1.3% 0 . 0%
B&_(Q, Cribbs Causeway, Patchway, 14 4% 0 0% 0 0% 0 04
Bristol
Yate 11 1% 0 .0% 0 .0% 0 . 0%
B&Q, Hatherley Lane, Cheltenham 8 .8% 0 .0% 0 .0% 1 1. 3%
Brutons Hardware, Old Market, o . 5 5
Nailsworth 5 . 5% 1 1.0% 0 .0% 0 . 0%
Gardiner Homecentre, Dyer Street, o . . .
Cirencester 5 . 5% 0 .0% 0 .0% 0 . 0%
Tetbury 5 . 5% 0 .0% 0 .0% 0 . 0%
Bailey, London Road, Thrupp, o . 5 5
Stroud 4 4% 1 1.0% 0 .0% 0 . 0%
Durcan & Son, Parsonage Street, o . . .
Other Dursley 4 4% 0 .0% 0 .0% 0 . 0%
Swindon 4 4% 0 .0% 0 .0% 0 . 0%
Focus, Gloucester Retail Park, . . 5 5
Gloucester 3 .3% 0 .0% 0 .0% 0 . 0%
Gardiner Haskins, Broad Plain, o . 5 5
Bristol 3 .3% 0 .0% 0 .0% 0 . 0%
Homebase, Eastbrook Road, o . 5 5
Gloucester 3 .3% 1 1.0% 0 .0% 0 . 0%
Indoor Outdoor, Tilsdown, Cam, o . 5 5
Dursley 3 .3% 0 .0% 0 .0% 0 . 0%
Aldridge & Son, Market Place, o . 5 5
Berkeley 3 .3% 0 .0% 0 .0% 0 . 0%
Travis Perkins, Middle Wharf, o . . o
Stroud 3 .3% 0 .0% 0 .0% 3 3. 8%
Wilkinsons, Merrywalks Shopping o . 5 5
Centre, Stroud 3 .3% 3 3.0% 0 .0% 0 . 0%
(cont.)
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Wotton Building Supplies, The o . . .
Chipping, Wotton-under-Edge 3 -3% 0 -0% 0 0% 0 0%
Wotton DIY, Long Street, o . o o
Wotton-under-Edge 3 .3% 0 .0% 0 .0% 0 . 0%
Chalford, Stroud 2 2% 0 .0% 0 .0% 1 1. 3%
Chippenham 2 .2% 0 .0% 0 .0% 0 . 0%
Longwell Green 2 2% 0 .0% 0 .0% 0 . 0%
Thornbury 2 2% 0 .0% 0 .0% 0 . 0%
g‘é’;‘?g;’g Northgate Street, 2 2% 0 0% 0 0% 0 0%
Wyevale Thornbury Garden Centre, o . 5 5
Milbury Heath, Wotton-under-Edge 2 - 2% 0 - 0% 0 -0% 0 - 0%
¢rgos, Yate Retail Park, West Walk, 1 1% 0 0% 0 0% 0 04
ate
oth B&Q, Centaurus Road, Bristol 1 1% 0 .0% 0 .0% 0 . 0%
ther
B&Q, Barnfield Road, Swindon 1 1% 0 .0% 0 .0% 0 . 0%
B&Q, Bath Road, Chippenham 1 .1% 0 .0% 0 .0% 0 . 0%
B&Q, Bradleys Road, Trowbridge 1 1% 0 .0% 0 .0% 0 . 0%
B&Q, Foxden Road, Stoke Gifford, o . 5 5
Filton, Bristol 1 1% 0 .0% 0 .0% 0 . 0%
II:I‘;)r(‘);:nf?elGdarden Centre, Bath Road, 1 1% 0 0% 0 0% 0 04
Charlton Kings 1 .1% 0 .0% 0 .0% 0 . 0%
Comet, Oswalds Retail Park, Cattle . . 5 5
Market, Gloucester 1 -1% 0 -0% 0 -0% 0 0%
?;‘g rit;)r:jr:\l/les, Eastland Road, 1 1% 0 0% 0 0% 0 0%
Winstone, Cirencester 1 1% 0 .0% 0 .0% 0 . 0%
\?v;eyensl\alcil:g(emRetall Park, Drakes 1 1% 0 0% 0 0% 0 04
(cont.)
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
?s\évrlﬂgz:\)/f Thornbury, High Street, 1% 0 0% 0 0% 0 04
Homebase, Orbital Shopping B . . .
Centre, Swindon 1% 0 .0% 0 .0% 0 . 0%
Jewsons, Tetbury L1% 0 .0% 0 .0% 0 . 0%
Pound Farm, Stroud Road, B . . .
Whaddon, Gloucester -1% 0 -0% 0 -0% 0 - 0%
Sainsbury's, Barnwood, Gloucester .1% 0 .0% 0 .0% 0 . 0%
Saint Oswalds, Gloucester .1% 0 .0% 0 .0% 0 . 0%
Other Stacks, Bristol 1% 0 .0% 1 .3% 0 . 0%
1B'ihse|:e$reenshop, Cheltenham Road, 1% 1 1.0% 0 0% 0 04
Travis Perkins, Ashville Industrial B . . .
Estate, Gloucester -1% 0 -0% 0 -0% 0 - 0%
Travis Perkins, Mead Road, B . . .
Cheltenham, Gloucester 1% 0 -0% 0 -0% 0 - 0%
Travis Perkins, North Road, Yate .1% 0 .0% 0 .0% 0 . 0%
\gr']i'ff:ngfg kesbury Road, 1% 0 0% 0 0% 0 .0
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 114



Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Chalford
Num
Base: All respondents 50

Stroud 21
Focus, Stroud 8
Don't buy these items 5

Gloucester 1
Bristol - Cribbs Causeway / The Mall 0

Homebase, Stroud

Gloucester Retail Park
Wotton-under-Edge

Yate Retail Park

Cirencester

Nailsworth

Berkeley

Cheltenham

Dursley

Stonehouse

Internet

Cam

Gloucester Quays

Bristol - Cabot Circus

Cainscross, Stroud

Gallagher Retail Park, Cheltenham
Kingsditch Retail Park, Cheltenham
Minchinhampton

Tewkesbury

SO O R O kK © © © © © © O kR © R KR © O© O© N\

Westgate Retail Park, Gloucester

100.
42.
16.
10.

14.

0%
0%
0%
0%

.0%

.0%

0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Area
Minchinhampton Nailsworth
Num % Num %

50 100.0% 82 100.

14 28.0% 24 29.

14 28.0% 26 31.
7 14.0% 8 9.
3 6.0% 1 1.
0 .0% 1 1
1 2.0% 6 7
0 .0% 1 1
0 .0% 0
0 .0% 0
1 2.0% 1 1
6 12.0% 7 8
0 .0% 0
0 .0% 0
0 .0% 0
0 .0% 0
0 .0% 0
0 .0% 0
0 .0% 1 1.
1 2.0% 0
0 .0% 0
0 .0% 0
0 .0% 0
0 .0% 0
0 .0% 0
0 .0% 0

0%
3%
7%
8%
2%

2%

.3%
2%
.0%
.0%
2%
5%
.0%
.0%
.0%
.0%
.0%
.0%

2%

.0%
.0%
.0%
.0%
.0%
.0%
.0%

Tetbury/ Eastern Fringe
Num %

101 100. 0%
24 23. 8%
13 12. 9%

7 6. 9%
0 . 0%
2 2. 0%
6 5.9%
0 . 0%
0 . 0%
0 . 0%
17 16. 8%
1 1.0%]
0 . 0%
4 4. 0%
0 . 0%
0 . 0%
1 1.0%]
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Catalogue / mail order 0 .0% .0% 0 .0% 0 . 0%
B&Q, Station Road, Yate, Bristol 0 .0% 2.0% 0 .0% 0 . 0%
B&Q, St Oswalds Retail Park, . . o 5
Gloucester 0 .0% 2.0% 1 1.2% 2 2. 0%
B&_(Q, Cribbs Causeway, Patchway, 0 0% 0% 0 0% 0 04
Bristol
Yate 0 .0% .0% 0 .0% 0 . 0%
B&Q, Hatherley Lane, Cheltenham 0 .0% .0% 0 .0% 1 1.0%
Brutons Hardware, Old Market, . . o 5
Nailsworth 0 .0% .0% 3 3.7% 1 1.0%]
Gardiner Homecentre, Dyer Street, . . . .
Cirencester 0 .0% .0% 0 .0% 5 5.0%
Tetbury 0 .0% .0% 0 .0% 5 5.0%
Bailey, London Road, Thrupp, . . 5 5
Stroud 1 .0% .0% 0 .0% 1 1.0%]
Durcan & Son, Parsonage Street, . . . .
Other Dursley 0 .0% .0% 0 .0% 0 . 0%
Swindon 0 .0% .0% 0 .0% 4 4. 0%
Focus, Gloucester Retail Park, . . 5 5
Gloucester 0 .0% .0% 0 .0% 0 . 0%
Gardiner Haskins, Broad Plain, . . o 5
Bristol 0 .0% .0% 1 1.2% 0 . 0%
Homebase, Eastbrook Road, . . 5 5
Gloucester 0 .0% .0% 0 .0% 0 . 0%
Indoor Outdoor, Tilsdown, Cam, . . 5 5
Dursley 0 .0% .0% 0 .0% 0 . 0%
Aldridge & Son, Market Place, . . 5 5
Berkeley 0 .0% .0% 0 .0% 0 . 0%
Travis Perkins, Middle Wharf, . . . .
Stroud 0 .0% .0% 0 .0% 0 . 0%
Wilkinsons, Merrywalks Shopping . . 5 5
Centre, Stroud 0 .0% .0% 0 .0% 0 . 0%
(cont.)
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Wotton Building Supplies, The . . . .
Chipping, Wotton-under-Edge 0 -0% 0 -0% 0 0% 0 0%
Wotton DIY, Long Street, . . o o
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Chalford, Stroud 0 .0% 1 2.0% 0 .0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 .0% 1 1.0%
Longwell Green 0 .0% 0 .0% 0 .0% 0 . 0%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
g‘é’;‘?g;’g Northgate Street, 0 0% 0 0% 0 0% 0 0%
Wyevale Thornbury Garden Centre, . . 5 5
Milbury Heath, Wotton-under-Edge 0 - 0% 0 - 0% 0 -0% 0 - 0%
¢Erl?eos, Yate Retail Park, West Walk, 0 0% 0 0% 0 0% 0 04
oth B&Q, Centaurus Road, Bristol 0 .0% 0 .0% 1 2% 0 . 0%
ther
B&Q, Barnfield Road, Swindon 0 .0% 0 .0% 0 .0% 1 1.0%
B&Q, Bath Road, Chippenham 0 .0% 0 .0% 0 .0% 1 1.0%
B&Q, Bradleys Road, Trowbridge 1 .0% 0 .0% 0 .0% 0 . 0%
B&Q, Foxden Road, Stoke Gifford, . . 5 5
Filton, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
II:I‘;)r(‘);:nf?elGdarden Centre, Bath Road, 0 0% 0 0% 0 0% 0 04
Charlton Kings 0 .0% 0 .0% 0 .0% 0 . 0%
Comet, Oswalds Retail Park, Cattle . . 5 5
Market, Gloucester 0 -0% 0 -0% 0 -0% 0 0%
?;‘g rit;)r:jr:\l/les, Eastland Road, 0 0% 0 0% 0 0% 0 0%
Winstone, Cirencester 0 .0% 0 .0% 0 .0% 1 1.0%
\?v;eyensl\alcil:g(emRetall Park, Drakes 0 0% 0 0% 0 0% 1 1.0%
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
?s\évrlﬂgz:\)/f Thornbury, High Street, 0 0% 0 0% 0 0% 0 0
ggﬂfebassvflir%:)b:a' Shopping 0 0% 0 0% 0 0% 1 1.0
Jewsons, Tetbury 0 .0% 0 .0% 0 .0% 1 1.0%
Pound Farm, Stroud Road, . . . .
Whaddon, Gloucester 0 -0% 0 -0% 0 -0% 0 - 0%
Sainsbury's, Barnwood, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Saint Oswalds, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Other Stacks, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
1B'ihse|:e$reenshop, Cheltenham Road, 0 0% 0 0% 0 0% 0 0
Travis Perkins, Ashville Industrial . . . .
Estate, Gloucester 0 0% 0 0% 0 0% 0 0%
Travis Perkins, Mead Road, . . . .
Cheltenham, Gloucester 0 0% 0 0% 0 0% 0 0%
Travis Perkins, North Road, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
\gr']i'ff:ngfg kesbury Road, 1 2.0% 0 0% 0 0% 0 .0
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Wotton

Stroud
Focus, Stroud

Don't buy these items

N G Rk
N Y Nk

Gloucester

Bristol - Cribbs Causeway / The Mall

=~
S

Homebase, Stroud

=~
=~

Gloucester Retail Park

(=)

Wotton-under-Edge

N
(O

Yate Retail Park

Cirencester

Nailsworth

Berkeley

Cheltenham

Dursley

Stonehouse

Internet

Cam

Gloucester Quays

Bristol - Cabot Circus

Cainscross, Stroud

Gallagher Retail Park, Cheltenham
Kingsditch Retail Park, Cheltenham
Minchinhampton

Tewkesbury

SO O © © © © © © © © © O kR © © © K

Westgate Retail Park, Gloucester

Base: All respondents 81 100.

12.

0%

2%
2%
2%
5%

3%

2%
.0%
30.

9%

.9%
.0%
.0%
.0%
2%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Southern Fringe
Num %
101

S AN O W

N
N

=~
N W O R

SO © © © © © © © © W © kR © © © ©

21.

Area

.0%
.0%
.0%
.0%
.0%

8%

.0%
.0%
.0%
16.

8%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Berkeley
Num %
80

4
4
10
4

15

SO O © O© N O

=~
N

kMR © © © © © © © © kR © O© ©

100.0%
5.0%
5.0%

12.5%
5.0%

18.8%

.0%

.0%
.0%
.0%
.0%
15.0%
.0%
.0%
.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
1.3%

Northern/ Western Fringe
Num %

100 100. 0%
3 3. 0%

4 4. 0%

6 6. 0%
28 28. 0%
0 . 0%

0 . 0%
23 23.0%|
0 . 0%

0 . 0%

0 . 0%

0 . 0%

0 . 0%

3 3. 0%

0 . 0%

0 . 0%

0 . 0%

0 . 0%

1 1.0%]

0 . 0%

0 . 0%

0 . 0%

1 1.0%]

0 . 0%

0 . 0%

0 . 0%
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Catalogue / mail order 0 .0% 0 .0% 0 .0% 0 . 0%
B&Q, Station Road, Yate, Bristol 16 19.8% 27 26.7% 3 3.8% 0 . 0%
B&Q, St Oswalds Retail Park, o . o 5
Gloucester 2 2.5% 0 .0% 6 7.5% 13 13.0%|
B&_(Q, Cribbs Causeway, Patchway, 3 3.7% P 2.0% 9 11.3% 0 04
Bristol
Yate 1 1.2% 10 9.9% 0 .0% 0 . 0%
B&Q, Hatherley Lane, Cheltenham 0 .0% 0 .0% 0 .0% 5 5. 0%
Brutons Hardware, Old Market, . . 5 5
Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
Gardiner Homecentre, Dyer Street, . . . .
Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Bailey, London Road, Thrupp, . . 5 5
Stroud 1 1.2% 0 .0% 0 .0% 0 . 0%
Durcan & Son, Parsonage Street, . . . .
Other Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Focus, Gloucester Retail Park, . . 5 5
Gloucester 0 .0% 0 .0% 0 .0% 3 3. 0%
Gardiner Haskins, Broad Plain, . . 5 5
Bristol 0 .0% 1 1.0% 0 .0% 0 . 0%
Homebase, Eastbrook Road, . . 5 5
Gloucester 0 .0% 0 .0% 0 .0% 2 2. 0%
Indoor Outdoor, Tilsdown, Cam, . . 5 5
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Aldridge & Son, Market Place, . . . 5
Berkeley 0 .0% 0 .0% 3 3.8% 0 . 0%
Travis Perkins, Middle Wharf, . . . .
Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Wilkinsons, Merrywalks Shopping . . 5 5
Centre, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Wotton Building Supplies, The o . . .
Chipping, Wotton-under-Edge 3 3.7% 0 -0% 0 0% 0 0%
Wotton DIY, Long Street, o . o o
Wotton-under-Edge 3 3.7% 0 .0% 0 .0% 0 . 0%
Chalford, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Chippenham 0 .0% 1 1.0% 0 .0% 0 . 0%
Longwell Green 1 1.2% 1 1.0% 0 .0% 0 . 0%
Thornbury 0 .0% 0 .0% 2 .5% 0 . 0%
g‘é’;‘?g;’g Northgate Street, 0 0% 0 0% 0 0% 1 1.0%
Wyevale Thornbury Garden Centre, . . N 5
Milbury Heath, Wotton-under-Edge 1 1.2% 0 - 0% 1 -3% 0 - 0%
¢rgos, Yate Retail Park, West Walk, 0 0% 1 1.0% 0 0% 0 04
ate
oth B&Q, Centaurus Road, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
ther
B&Q, Barnfield Road, Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
B&Q, Bath Road, Chippenham 0 .0% 0 .0% 0 .0% 0 . 0%
B&Q, Bradleys Road, Trowbridge 0 .0% 0 .0% 0 .0% 0 . 0%
Eﬁ‘gf‘;’;i‘ifgl Road, Stoke Gifford, 0 0% 1 1.0% 0 0% 0 .0
II:I‘;)r(‘);:nf?elGdarden Centre, Bath Road, 0 0% 0 0% 0 0% 1 1.0%
Charlton Kings 0 .0% 0 .0% 0 .0% 1 1.0%
Comet, Oswalds Retail Park, Cattle . . 5 5
Market, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
?;‘g rit;)r:jr:\l/les, Eastland Road, 0 0% 1 1.0% 0 0% 0 . 0%
Winstone, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
\?v;eyensl\alcil:g(emRetall Park, Drakes 0 0% 0 0% 0 0% 0 04
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
?s\évrlﬂgz:\)/f Thornbury, High Street, 0 0% 1.0% 0 0% 0 04
Homebase, Orbital Shopping . . . .
Centre, Swindon 0 .0% .0% 0 .0% 0 . 0%
Jewsons, Tetbury 0 .0% .0% 0 .0% 0 . 0%
Pound Farm, Stroud Road, . . . .
Whaddon, Gloucester 0 -0% -0% 0 -0% 1 1.0%
Sainsbury's, Barnwood, Gloucester 0 .0% .0% 0 .0% 1 1.0%
Saint Oswalds, Gloucester 0 .0% .0% 0 .0% 1 1.0%
Other Stacks, Bristol 0 .0% .0% 0 .0% 0 . 0%
1B'ihse|:e$reenshop, Cheltenham Road, 0 0% 0% 0 0% 0 04
Travis Perkins, Ashville Industrial . . o .
Estate, Gloucester 0 -0% -0% 1 -3% 0 - 0%
Travis Perkins, Mead Road, . . . .
Cheltenham, Gloucester 0 -0% -0% 0 -0% 1 1.0%
Travis Perkins, North Road, Yate 0 .0% 1.0% 0 .0% 0 . 0%
\gr']i'ff:ngfg kesbury Road, 0 0% 0% 0 0% 0 .0
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Area
Dursley/ Cam
Num
Base: All respondents 101

Stroud 13
Focus, Stroud 11
Don't buy these items 12

Gloucester 11

Bristol - Cribbs Causeway / The Mall

~
=~

Homebase, Stroud
Gloucester Retail Park
Wotton-under-Edge
Yate Retail Park
Cirencester
Nailsworth

Berkeley

N R © © © © v R

Cheltenham

=~
S

Dursley

Stonehouse

Internet

Cam

Gloucester Quays

Bristol - Cabot Circus

Cainscross, Stroud

Gallagher Retail Park, Cheltenham
Kingsditch Retail Park, Cheltenham
Minchinhampton

Tewkesbury

SO © © © © © © © & © ©o

Westgate Retail Park, Gloucester

%

100.
12.
10.
11.
10.

10.

0%
9%
9%
9%
9%

9%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 9%
. 0%
. 0%
. 9%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q9. In which town centre, freestanding store or retail park do you do most of your household's shopping for DIY and decorating goods?

Dursley/ Cam

Num

Area

%

Catalogue / mail order 0 . 0%
B&Q, Station Road, Yate, Bristol 0 . 0%
B&Q, St Oswalds Retail Park, .
Gloucester 9 - 9%
B&Q, Cribbs Causeway, Patchway, 0 0
Bristol et
Yate 0 . 0%
B&Q, Hatherley Lane, Cheltenham 1 . 0%
Brutons Hardware, Old Market, 0 0
Nailsworth et
Gardiner Homecentre, Dyer Street, 0 04
Cirencester et
Tetbury 0 . 0%
Bailey, London Road, Thrupp, .
Stroud 0 - 0%
Durcan & Son, Parsonage Street, .

Other Dursley 4 . 0%
Swindon 0 . 0%
Focus, Gloucester Retail Park, .
Gloucester 0 - 0%
Gardiner Haskins, Broad Plain, .
Bristol 1 - 0%
Homebase, Eastbrook Road, .
Gloucester 0 - 0%
Indoor Outdoor, Tilsdown, Cam, .
Dursley 3 - 0%
Aldridge & Son, Market Place, .
Berkeley 0 - 0%
Travis Perkins, Middle Wharf, .
Stroud 0 - 0%
Wilkinsons, Merrywalks Shopping 0 0
Centre, Stroud il
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Wotton Building Supplies, The

Dursley/ Cam

Num

Area

%

Chipping, Wotton-under-Edge 0 0%
Wotton DIY, Long Street, 0 0%
Wotton-under-Edge
Chalford, Stroud 0 . 0%
Chippenham 0 . 0%
Longwell Green 0 . 0%
Thornbury 0 . 0%
\é\/;(l)l;lses;)tr;i, Northgate Street, 1 04
Wyevale Thornbury Garden Centre, 0 04
Milbury Heath, Wotton-under-Edge
¢Erl?eos, Yate Retail Park, West Walk, 0 04
B&Q, Centaurus Road, Bristol 0 . 0%

Other B&Q, Barnfield Road, Swindon 0 . 0%
B&Q, Bath Road, Chippenham 0 . 0%
B&Q, Bradleys Road, Trowbridge 0 . 0%
B_&Q, Fox_den Road, Stoke Gifford, 0 04
Filton, Bristol
Bloom§ Garden Centre, Bath Road, 0 04
Haresfield
Charlton Kings 0 . 0%
Comet, Oswalds Retail Park, Cattle 0 04
Market, Gloucester
gﬁgritéz?\l;es, Eastland Road, 0 04
Winstone, Cirencester 0 . 0%
Greenbr_idge Retail Park, Drakes 0 04
Way, Swindon
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Other

Hawkins of Thornbury, High Street,
Thornbury

Homebase, Orbital Shopping
Centre, Swindon

Jewsons, Tetbury

Pound Farm, Stroud Road,
Whaddon, Gloucester

Sainsbury's, Barnwood, Gloucester
Saint Oswalds, Gloucester
Stacks, Bristol

The Greenshop, Cheltenham Road,
Bisley

Travis Perkins, Ashville Industrial
Estate, Gloucester

Travis Perkins, Mead Road,
Cheltenham, Gloucester

Travis Perkins, North Road, Yate

Wickes, Tewkesbury Road,
Cheltenham

Dursley/ Cam

Num

Area

%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Base: All respondents
Num % Stroud
Num
Base: All respondents 1006 100.0% 100
Gloucester 157 15.6% 22
Bristol - Cribbs Causeway / The Mall 143 14.2% 1
Internet 120 11.9% 11
Stroud 74 7.4% 16
Gloucester Retail Park 69 6.9% 9
Don't buy these items 66 6.6% 11
Stonehouse 55 5.5% 7
Cam 30 3.0% 0
Cirencester 27 2.7% 1
Cheltenham 24 2.4% 5
Dursley 10 1.0% 0
Catalogue / mail order 9 .9% 1
Yate Retail Park 8 .8% 0
Minchinhampton 5 .5% 0
Wotton-under-Edge 5 .5% 0
Gallagher Retail Park, Cheltenham 3 .3% 0
Berkeley 2 .2% 0
Bristol - Cabot Circus 2 .2% 0
Cainscross, Stroud 2 .2% 0
Gloucester Quays 2 .2% 0
Nailsworth 2 .2% 0
Focus, Stroud 1 1% 1
Homebase, Stroud 1 1% 0
Kingsditch Retail Park, Cheltenham 1 .1% 0

%
100.0%
22.0%

1.0%

11.0%
16.0%

9.0%
11.0%

.0%

.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

.0%
.0%

Area
Stonehouse
Num
80

21

2

3
3

N =
N © ©

SO © © © O k © © © © © © O kR © O© kK

%

100.
26.

2.

3.
3.
12.

0%

3%

5%

8%

8%
5%

.0%
33.

8%

.3%
.0%
.0%
.3%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.3%
.0%
.0%
.0%
.0%
.0%

Painswick

Num
80

12

3

13
15
7

=~
N

SO © © © O kR © O kR © © © © © W © o N

100. 0%
15.0%]

16. 3%
18. 8%
8. 8%
15.0%]

. 0%
. 0%

. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
. 0%

. 0%
. 0%
. 0%
. 0%
. 0%

(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009
Page 127



Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
John Lewis, Cribbs Causeway 25 2.5% 1 .0% 2 2.5% 0 . 0%
Gillmans, St Oswalds Road, . . 5 5
Gloucester 19 1.9% 2 .0% 0 .0% 0 . 0%
Currys, Gloucester Retail Park, o . o o
Eastern Avenue, Gloucester 16 1.6% ? 0% 1 1.3% 3 3-8
Al Appliances, High Street, Cam, . . . .
Dursley 10 1.0% 0 .0% 0 .0% 0 . 0%
Swindon 10 1.0% 0 .0% 0 .0% 0 . 0%
qurys, Cribbs Causeway, Patchway, P 8% 0 0% 0 0% 0 04
Bristol
Argos, Merrywalks Shopping Centre, 6 6% 3 0% 1 1.3% 0 04
Stroud
Hurn, High Street, Stonehouse 6 .6% 0 .0% 4 5.0% 1 1.3%
Comet, Eastern Avenue, Gloucester 5 . 5% 0 .0% 0 .0% 1 1. 3%
Cotswold Appliances, London Road, o . 5 o
Other stroud 5 .5% 1 .0% 0 .0% 2 2.5%
Gardiner Homecentre, Dyer Street, o . . o
Cirencester 5 .5% 0 .0% 0 .0% 1 1. 3%
John Kerry & Sons, Gloucester Road, o . o o
Stonehouse 5 .5% 1 .0% 2 2.5% 2 2. 5%
Thornbury 5 .5% 0 .0% 0 .0% 0 . 0%
Argos, Cribbs Causeway, Bristol 4 4% 0 .0% 0 .0% 0 . 0%
Comet, Cribbs Causeway, Bristol 4 .4% 1 .0% 0 .0% 0 . 0%
Bath 3 .3% 0 .0% 0 .0% 0 . 0%
Brutons Hardware, Old Market, o . 5 5
Nailsworth, Stroud 3 -3% 1 0% 0 0% 0 0%
Greenbridge Retail Park, Garrard o . . .
Way, Swindon 3 .3% 0 .0% 0 .0% 0 . 0%
Jones, Long Street, Dursley 3 .3% 0 .0% 0 .0% 0 . 0%
Varies 3 .3% 1 .0% 0 .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Argos, West Walk, Yate Shopping o . . .
Centre, Yate 2 2% 0 .0% 0 .0% 0 . 0%
B&Q, St Oswalds Retail Park, o . . .
Gloucester 2 2% 0 .0% 0 .0% 0 . 0%
Chippenham 2 .2% 0 .0% 0 .0% 0 . 0%
Comet, Gallagher Retail Park, o . . .
Cheltenham 2 2% 0 .0% 0 .0% 0 . 0%
Tetbury 2 2% 0 .0% 0 .0% 0 . 0%
Yate 2 2% 0 .0% 0 .0% 0 . 0%
Apollo 2000, Elgar Retail Park, o . . o
Blackpole, Worcester 1 1% 0 .0% 0 .0% 1 1. 3%
Argos, Dyer Street, Cirencester 1 .1% 0 .0% 0 .0% 0 . 0%
Argos, Eastgate Street, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
Argos, St Oswalds Retail Park, o . 5 5
oth Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
er
As_da, Eastgate Centre, Eastgate, 1 1% 0 0% 0 0% 0 0%
Bristol
B&Q, Centaurus Road, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
B&Q, Station Road, Yate, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
Barnwood 1 1% 0 .0% 0 .0% 0 . 0%
Co-op, Cashes Green, Stroud 1 1% 0 .0% 0 .0% 0 . 0%
Co-op, Eastington, Stonehouse 1 .1% 0 .0% 1 .3% 0 . 0%
Co-op, Wotton-under-Edge 1 .1% 0 .0% 0 .0% 0 . 0%
Currys, Eastern Avenue, Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Currys, Cricklade Street, Cirencester 1 L1% 0 .0% 0 .0% 0 . 0%
Gardiner Haskins, Broad Plain, . . 5 5
Bristol 1 1% 0 .0% 0 .0% 0 . 0%
Green & Burton Services, Cooper o . 5 5
Road, Thornbury 1 1% 0 .0% 0 .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Hamstead Theatre, Swiss Cottage, o . 5 5
London 1 1% 1 1.0% 0 .0% 0 . 0%
Magnet, Southbrook Retail Park, o . . .
Eastern Avenue, Gloucester 1 -1% 0 -0% 0 0% 0 0%
Morrisons, Station Road, Yate 1 1% 0 .0% 0 .0% 0 . 0%
Nailsworth Domestic Appliance, o . 5 5
High Street, Avening, Tetbury 1 -1% 0 -0% 0 0% 0 0%
Newmans Bloodworth, Bath Road, o . 5 5
Cheltenham 1 1% 0 .0% 0 .0% 0 . 0%
Sainsbury's, Dudbridge Road, B . . .
Other Stroud 1 1% 1 1.0% 0 .0% 0 . 0%
Saint Oswalds, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
Tesco, Baileys Court Farm, Webbs B . . .
Woods Road, Bradley Stoke 1 -1% 0 -0% 0 0% 0 0%
Tesco, Brockworth 1 .1% 0 .0% 0 .0% 0 . 0%
Tesco, High Street, Dursley 1 .1% 0 .0% 0 .0% 0 . 0%
Tesco, Priory Road Industrial Estate, o . 5 5
London Road, Tetbury 1 -1% 0 -0% 0 0% 0 0%
Tesco, Quedgeley 1 1% 0 .0% 0 .0% 0 . 0%
Frampton-on-Severn, Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines
fridges, cookers and kettles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Gloucester 8 16.0% 7 14.0% 13 15.9% 3 3. 0%
Bristol - Cribbs Causeway / The Mall 1 2.0% 4 8.0% 5 6.1% 13 12. 9%
Internet 10 20.0% 8 16.0% 7 8.5% 15 14. 9%
Stroud 6 12.0% 9 18.0% 13 15.9% 9 8. 9%
Gloucester Retail Park 0 .0% 2 4.0% 8 9.8% 2 2. 0%
Don't buy these items 6 12.0% 7 14.0% 8 9.8% 4 4. 0%
Stonehouse 2 4.0% 2 4.0% 7 8.5% 1 1.0%
Cam 0 .0% 0 .0% 1 1.2% 0 . 0%
Cirencester 3 6.0% 1 2.0% 2 2.4% 18 17.8%|
Cheltenham 1 2.0% 1 2.0% 1 1.2% 5 5.0%
Dursley 0 .0% 0 .0% 1 1.2% 0 . 0%
Catalogue / mail order 0 .0% 1 2.0% 2 2.4% 0 . 0%
Yate Retail Park 0 .0% 0 .0% 0 .0% 1 1.0%]
Minchinhampton 0 .0% 5 10.0% 0 .0% 0 . 0%
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 1 1.0%
Gallagher Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 0 .0% 1 1.0%]
Bristol - Cabot Circus 0 .0% 1 2.0% 0 .0% 0 . 0%
Cainscross, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 0 . 0%
Nailsworth 1 2.0% 0 .0% 1 1.2% 0 . 0%
Focus, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Homebase, Stroud 0 .0% 0 .0% 0 .0% 1 1.0%
Kingsditch Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines
fridges, cookers and kettles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
John Lewis, Cribbs Causeway 2 4.0% 0 .0% 4 4.9% 3 3. 0%
Gillmans, St Oswalds Road, . . o 5
Gloucester 3 6.0% 0 .0% 2 2.4% 1 1.0%
Currys, Gloucester Retail Park, . . . .
Eastern Avenue, Gloucester ? 4.0% 1 2.0% 0 0% 0 0%
Al Appliances, High Street, Cam, . . . .
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 .0% 10 9. 9%
qurys, Cribbs Causeway, Patchway, 0 0% 0 0% 0 0% 0 04
Bristol
»SAtrgos, Merrywalks Shopping Centre, 0 0% 0 0% 1 1.2% 0 04
roud
Hurn, High Street, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Comet, Eastern Avenue, Gloucester 1 2.0% 0 .0% 0 .0% 0 . 0%
Other gt?gs:\éold Appliances, London Road, 1 2 0% 1 2.0% 0 0% 0 04
Gardiner Homecentre, Dyer Street, . . . .
Cirencester 0 .0% 0 .0% 0 .0% 3 3. 0%
John Kerry & Sons, Gloucester Road, . . 5 5
Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Argos, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Comet, Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Bath 0 .0% 0 .0% 1 1.2% 1 1.0%
Brutons Hardware, Old Market, . . o 5
Nailsworth, Stroud 0 .0% 0 .0% 2 2.4% 0 . 0%
Greenbridge Retail Park, Garrard . . . .
Way, Swindon 1 2.0% 0 .0% 0 .0% 2 2. 0%
Jones, Long Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Varies 1 2.0% 0 .0% 0 .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Argos, West Walk, Yate Shopping . . . .
Centre, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
B&Q, St Oswalds Retail Park, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 .0% 0 . 0%
Comet, Gallagher Retail Park, . . . .
Cheltenham 0 .0% 0 .0% 0 .0% 2 2. 0%
Tetbury 0 .0% 0 .0% 0 .0% 2 2. 0%
Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Apollo 2000, Elgar Retail Park, . . . .
Blackpole, Worcester 0 -0% 0 -0% 0 -0% 0 - 0%
Argos, Dyer Street, Cirencester 0 .0% 0 .0% 0 .0% 1 1.0%]
Argos, Eastgate Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Argos, St Oswalds Retail Park, . . 5 5
oth Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
er
As_da, Eastgate Centre, Eastgate, 0 0% 0 0% 0 0% 1 1.0%
Bristol
B&Q, Centaurus Road, Bristol 0 .0% 0 .0% 1 1.2% 0 . 0%
B&Q, Station Road, Yate, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Barnwood 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, Cashes Green, Stroud 0 .0% 0 .0% 1 1.2% 0 . 0%
Co-op, Eastington, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Currys, Eastern Avenue, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Currys, Cricklade Street, Cirencester 1 .0% 0 .0% 0 .0% 0 . 0%
Gardiner Haskins, Broad Plain, . . 5 5
Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Green & Burton Services, Cooper . . 5 5
Road, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Area
Chalford Minchinhampton Tetbury/ Eastern Fringe
Num % Num % Num % Num %
[ig::jsotﬁad Theatre, Swiss Cottage, 0 0% 0% 0% 0 04
Magnet, Southbrook Retail Park, . . . .
Eastern Avenue, Gloucester 0 -0% -0% -0% 0 - 0%
Morrisons, Station Road, Yate 0 .0% .0% .0% 0 . 0%
Nailsworth Domestic Appliance, . . o .
High Street, Avening, Tetbury 0 -0% -0% -2% 0 - 0%
gﬁgrtw;irgzg]loodworth, Bath Road, 0 0% 0% 0% 0 04
Sainsbury's, Dudbridge Road, . . . .
Other Stroud 0 .0% .0% .0% 0 . 0%
Saint Oswalds, Gloucester 0 .0% .0% .0% 0 . 0%
Tesco, Baileys Court Farm, Webbs . . . .
Woods Road, Bradley Stoke 0 -0% -0% -0% 0 - 0%
Tesco, Brockworth 0 .0% .0% .0% 0 . 0%
Tesco, High Street, Dursley 0 .0% .0% .0% 0 . 0%
Tesco, Priory Road Industrial Estate, . . . .
London Road, Tetbury 0 -0% -0% -0% 1 1.0%
Tesco, Quedgeley 0 .0% .0% .0% 0 . 0%
Frampton-on-Severn, Gloucester 0 .0% .0% .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines
fridges, cookers and kettles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Gloucester 5 6.2% 0 .0% 10 12.5% 30 30. 0%
Bristol - Cribbs Causeway / The Mall 29 35.8% 49 48.5% 20 25.0% 0 . 0%
Internet 8 9.9% 18 17.8% 6 7.5% 7 7. 0%
Stroud 0 .0% 0 .0% 1 1.3% 0 . 0%
Gloucester Retail Park 1 1.2% 0 .0% 3 3.8% 22 22.0%
Don't buy these items 4 4.9% 3 3.0% 5 6.3% 2 2. 0%
Stonehouse 0 .0% 0 .0% 1 1.3% 4 4. 0%
Cam 3 3.7% 2 2.0% 11 13.8% 0 . 0%
Cirencester 0 .0% 2 2.0% 0 .0% 0 . 0%
Cheltenham 0 .0% 0 .0% 0 .0% 6 6. 0%
Dursley 2 2.5% 2 2.0% 2 2.5% 0 . 0%
Catalogue / mail order 0 .0% 2 2.0% 2 2.5% 0 . 0%
Yate Retail Park 4 4.9% 3 3.0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 0 .0% 0 .0% 0 . 0%
Wotton-under-Edge 4 4.9% 0 .0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 2 2.0%
Berkeley 0 .0% 0 .0% 1 1.3% 0 . 0%
Bristol - Cabot Circus 0 .0% 1 1.0% 0 .0% 0 . 0%
Cainscross, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 0 .0% 1 1.0% 0 .0% 1 1.0%
Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
Focus, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Homebase, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Kingsditch Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%

(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 135



Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines
fridges, cookers and kettles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
John Lewis, Cribbs Causeway 5 6.2% 7 6.9% 1 1.3% 0 . 0%
Gillmans, St Oswalds Road, . . N 5
Gloucester 1 1.2% 0 .0% 1 1.3% 8 8. 0%
Currys, Gloucester Retail Park, . . o .
Eastern Avenue, Gloucester 0 -0% 0 -0% 1 1.3% 4 4.0%
Al Appliances, High Street, Cam, o . o .
Dursley 2 2.5% 0 .0% 3 3.8% 0 . 0%
Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
gqrrys, Cribbs Causeway, Patchway, 5 6.2% 0 0% 3 3.8% 0 04
ristol
Argos, Merrywalks Shopping Centre, 0 0% 0 0% 0 0% 1 1.0%
Stroud
Hurn, High Street, Stonehouse 0 .0% 0 .0% 0 .0% 1 1.0%
Comet, Eastern Avenue, Gloucester 0 .0% 0 .0% 0 .0% 3 3. 0%
Other gt?gs:\éold Appliances, London Road, 0 0% 0 0% 0 0% 0 04
Gardiner Homecentre, Dyer Street, . . . .
Cirencester 0 0% 0 0% 0 0% 1 1.0%
John Kerry & Sons, Gloucester Road, . . 5 5
Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Thornbury 1 1.2% 1 1.0% 3 3.8% 0 . 0%
Argos, Cribbs Causeway, Bristol 0 .0% 0 .0% 4 5.0% 0 . 0%
Comet, Cribbs Causeway, Bristol 0 .0% 2 2.0% 1 1.3% 0 . 0%
Bath 0 .0% 1 1.0% 0 .0% 0 . 0%
Brutons Hardware, Old Market, . . 5 5
Nailsworth, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Greenbridge Retail Park, Garrard . . . .
Way, Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Jones, Long Street, Dursley 2 2.5% 0 .0% 0 .0% 0 . 0%
Varies 0 .0% 0 .0% 0 .0% 1 1.0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Argos, West Walk, Yate Shopping o . . .
Centre, Yate 2 2.5% 0 .0% 0 .0% 0 . 0%
B&Q, St Oswalds Retail Park, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Chippenham 0 .0% 2 2.0% 0 .0% 0 . 0%
Comet, Gallagher Retail Park, . . . .
Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Yate 1 1.2% 1 1.0% 0 .0% 0 . 0%
Apollo 2000, Elgar Retail Park, . . . .
Blackpole, Worcester 0 -0% 0 -0% 0 -0% 0 - 0%
Argos, Dyer Street, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Argos, Eastgate Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Argos, St Oswalds Retail Park, . . 5 5
oth Gloucester 1 1.2% 0 .0% 0 .0% 0 . 0%
er
As_da, Eastgate Centre, Eastgate, 0 0% 0 0% 0 0% 0 0%
Bristol
B&Q, Centaurus Road, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
B&Q, Station Road, Yate, Bristol 0 .0% 1 1.0% 0 .0% 0 . 0%
Barnwood 0 .0% 0 .0% 0 .0% 1 1.0%
Co-op, Cashes Green, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, Eastington, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Co-op, Wotton-under-Edge 1 1.2% 0 .0% 0 .0% 0 . 0%
Currys, Eastern Avenue, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
Currys, Cricklade Street, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Gardiner Haskins, Broad Plain, . . 5 5
Bristol 0 .0% 1 1.0% 0 .0% 0 . 0%
Green & Burton Services, Cooper . . 5 5
Road, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
[ig::jsotﬁad Theatre, Swiss Cottage, 0 0% 0% 0 0% 0 04
Magnet, Southbrook Retail Park, . . . .
Eastern Avenue, Gloucester 0 -0% -0% 0 -0% 0 - 0%
Morrisons, Station Road, Yate 0 .0% 1.0% 0 0% 0 . 0%
Nailsworth Domestic Appliance, . . . .
High Street, Avening, Tetbury 0 -0% -0% 0 -0% 0 - 0%
gﬁ‘g’l?;i%;ﬂwdwo”h’ Bath Road, 0 0% 0% 0 0% 1 1.0%
Sainsbury's, Dudbridge Road, . . . .
Other Stroud 0 .0% .0% 0 .0% 0 . 0%
Saint Oswalds, Gloucester 0 .0% .0% 0 .0% 1 1.0%
Tesco, Baileys Court Farm, Webbs . . . .
Woods Road, Bradley Stoke 0 -0% 1.0% 0 0% 0 - 0%
Tesco, Brockworth 0 .0% .0% 0 .0% 1 1.0%
Tesco, High Street, Dursley 0 .0% .0% 0 .0% 0 . 0%
Tesco, Priory Road Industrial Estate, . . . .
London Road, Tetbury 0 -0% -0% 0 -0% 0 - 0%
Tesco, Quedgeley 0 .0% .0% 0 .0% 1 1.0%
Frampton-on-Severn, Gloucester 0 .0% .0% 1 1.3% 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Area
Dursley/ Cam
Num
Base: All respondents 101
Gloucester 26
Bristol - Cribbs Causeway / The Mall 16
Internet 14
Stroud 2
Gloucester Retail Park 5
Don't buy these items 4
Stonehouse 2
Cam 12
Cirencester 0
Cheltenham 2
Dursley 2
Catalogue / mail order 1
Yate Retail Park 0
Minchinhampton 0
Wotton-under-Edge 0
Gallagher Retail Park, Cheltenham 0
Berkeley 0
Bristol - Cabot Circus 0
Cainscross, Stroud 0
Gloucester Quays 0
Nailsworth 0
Focus, Stroud 0
Homebase, Stroud 0
Kingsditch Retail Park, Cheltenham 0

%

100.
25.

15.

13.

0%
7%

8%

9%

. 0%
. 0%
. 0%
. 0%
. 9%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Dursley/ Cam

Num

Area

%

John Lewis, Cribbs Causeway 0 . 0%
Gillmans, St Oswalds Road, .
Gloucester 1 - 0%
Currys, Gloucester Retail Park, > 0
Eastern Avenue, Gloucester il
Al Appliances, High Street, Cam, .
Dursley 5 - 0%
Swindon 0 . 0%
Currys, Cribbs Causeway, Patchway, 0 0
Bristol et
Argos, Merrywalks Shopping Centre, 0 0
Stroud et
Hurn, High Street, Stonehouse 0 . 0%
Comet, Eastern Avenue, Gloucester 0 . 0%
Cotswold Appliances, London Road, 0 0
Other Stroud -
Gardiner Homecentre, Dyer Street, 0 04
Cirencester et
John Kerry & Sons, Gloucester Road, 0 0
Stonehouse et
Thornbury 0 . 0%
Argos, Cribbs Causeway, Bristol 0 . 0%
Comet, Cribbs Causeway, Bristol 0 . 0%
Bath 0 . 0%
Brutons Hardware, Old Market, 0 0
Nailsworth, Stroud il
Greenbridge Retail Park, Garrard 0 0
Way, Swindon il
Jones, Long Street, Dursley 1 . 0%
Varies 0 . 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Argos, West Walk, Yate Shopping

Dursley/ Cam

Num

Area

%

Centre, Yate 0 0%
g?()Qlj,citstCéiwalds Retail Park, P > 0%
Chippenham 0 . 0%
Comet, Gallagher Retail Park, 0 0%
Cheltenham :
Tetbury 0 . 0%
Yate 0 . 0%
Apollo 2000, Elgar Retail Park, 0 0%
Blackpole, Worcester :
Argos, Dyer Street, Cirencester 0 . 0%
Argos, Eastgate Street, Gloucester 1 1.0%
. élrgssésstte?swalds Retail Park, 0 04
g\rsizl?(;IEastgate Centre, Eastgate, 0 0%
B&Q, Centaurus Road, Bristol 0 . 0%
B&Q, Station Road, Yate, Bristol 0 . 0%
Barnwood 0 . 0%
Co-op, Cashes Green, Stroud 0 . 0%
Co-op, Eastington, Stonehouse 0 . 0%
Co-op, Wotton-under-Edge 0 . 0%
Currys, Eastern Avenue, Gloucester 0 . 0%
Currys, Cricklade Street, Cirencester 0 . 0%
g:};?é?er Haskins, Broad Plain, 0 04
g(r)zzrj ?hitljf;tg:rserwces, Cooper 1 1. 0%
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Q10. In which town centre, freestanding store or retail park do you do most of your household's shopping for domestic appliances such as washing machines

fridges, cookers and kettles?

Other

Hamstead Theatre, Swiss Cottage,
London

Magnet, Southbrook Retail Park,
Eastern Avenue, Gloucester

Morrisons, Station Road, Yate

Nailsworth Domestic Appliance,
High Street, Avening, Tetbury

Newmans Bloodworth, Bath Road,
Cheltenham

Sainsbury's, Dudbridge Road,
Stroud

Saint Oswalds, Gloucester

Tesco, Baileys Court Farm, Webbs
Woods Road, Bradley Stoke

Tesco, Brockworth
Tesco, High Street, Dursley

Tesco, Priory Road Industrial Estate,
London Road, Tetbury

Tesco, Quedgeley

Frampton-on-Severn, Gloucester

Dursley/ Cam

Num

Area

%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%

. 0%

. 0%
. 0%

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 142



Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer
equipment?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Internet 157 15.6% 10 10.0% 7 8.8% 12 15.0%|
Bristol - Cribbs Causeway / The Mall 150 14.9% 5 5.0% 3 3.8% 1 1. 3%
Gloucester 126 12.5% 19 19.0% 20 25.0% 9 11. 3%
Don't buy these items 95 9.4% 12 12.0% 7 8.8% 10 12. 5%
Gloucester Retail Park 59 5.9% 8 8.0% 8 10.0% 8 10. 0%
Stroud 56 5.6% 9 9.0% 5 6.3% 10 12. 5%
Cheltenham 50 5.0% 6 6.0% 4 5.0% 10 12. 5%
Cirencester 23 2.3% 1 1.0% 1 1.3% 1 1.3%
Stonehouse 16 1.6% 3 3.0% 8 10.0% 1 1. 3%
Dursley 13 1.3% 0 .0% 0 .0% 0 . 0%
Minchinhampton 13 1.3% 0 .0% 0 .0% 0 . 0%
Catalogue / mail order 8 .8% 0 .0% 0 .0% 0 . 0%
Wotton-under-Edge 4 4% 0 .0% 0 .0% 0 . 0%
Yate Retail Park 4 4% 0 .0% 0 .0% 0 . 0%
Bristol - Cabot Circus 3 .3% 0 .0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 3 .3% 0 .0% 0 .0% 1 1. 3%
Kingsditch Retail Park, Cheltenham 3 .3% 0 .0% 1 1.3% 1 1. 3%
Cam 2 2% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 2 2% 0 .0% 0 .0% 1 1. 3%
Nailsworth 2 2% 1 1.0% 0 .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's
equipment?

shopping for TV, Hi-Fi,

radio, photographic and computer

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Currys, Gloucester Retail Park, o . o o
Eastern Avenue, Gloucester 28 2.8% g 5.0% ? 2.5% 2 2. 5%
Daniels TV, High Street, Kings . . o o
Stanley, Stonehouse 21 2.1% 2 2.0% 6 7.5% 3 3. 8%
John Lewis, Cribbs Causeway, 21 2 1% 3 3.0% 1 1.3% 0 04
Bristol
qurys, Cribbs Causeway, Patchway, 13 1.3% 0 0% 0 0% 0 04
Bristol
Comet, Gloucester Retail Park, . . 5 N
Eastern Avenue, Gloucester 12 1.2% 1 1.0% 0 0% 1 1.3%
Swindon 10 1.0% 0 .0% 0 .0% 0 . 0%
Kings Stanley 9 . 9% 4 4.0% 2 2.5% 0 . 0%
Argos, Merrywalks Shopping Centre, o . . .
Stroud 7 7% 4 4.0% 0 .0% 0 . 0%
Comet, Cribbs Causeway, Bristol 7 7% 1 1.0% 0 .0% 0 . 0%
Other Currys, High Street, Stroud 7 7% 4 4.0% 0 . 0% 1 1.3%
Sawyers, Brantwood Road, Chalford o . 5 5
Hill, Stroud 5 .5% 0 .0% 0 .0% 0 . 0%
Jones, Long Street, Dursley 4 4% 0 .0% 0 .0% 0 . 0%
Richer Sounds, High Street, o . N N
Cheltenham 4 4% 0 .0% 1 1.3% 1 1. 3%
Tesco, Bristol Road, Quedgeley, N . 5 5
Gloucester 4 4% 0 .0% 0 .0% 0 . 0%
Argos, Eastgate Street, Gloucester 3 .3% 0 .0% 1 1.3% 0 . 0%
Bath 3 .3% 0 .0% 0 .0% 0 . 0%
Chippenham 3 .3% 0 .0% 0 .0% 0 . 0%
PC World, Magnet Retail Park, o . . .
Eastern Avenue, Gloucester 3 -3% 1 1.0% 0 0% 0 0%
Taylor, The Laurels, Stone, Berkeley 3 .3% 0 .0% 0 .0% 0 . 0%
Yate 3 .3% 0 .0% 0 .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer
equipment?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
:r_gos, Cribbs Causeway, Patchway, oy 0 0% 0 0% 0 04
ristol
Argos, West Walk, Yate Shopping o . . .
Centre, Yate, Bristol -2% 0 0% 0 0% 0 0%
Bristol 2% 0 .0% 0 .0% 0 . 0%
Chalford 2% 0 .0% 0 .0% 1 1. 3%
Comet, Orbital Shopping Centre, o . . .
Swindon 2% 0 .0% 0 .0% 0 . 0%
Greenbridge Retail Park, Garrard o . . .
Way, Swindon 2% 0 .0% 0 .0% 0 . 0%
Hillesley 2% 0 .0% 0 .0% 0 . 0%
Leonard Stanley, Stonehouse .2% 0 .0% 0 .0% 0 . 0%
Shop Around for Low Prices .2% 0 .0% 0 .0% 1 1. 3%
Tesco, Kings Meadow, Cricklade, o . 5 5
o Cirencester 2% 0 .0% 0 .0% 0 . 0%
ther
Brimscombe 1% 0 .0% 0 .0% 1 1. 3%
Asda, Bruton Way, Gloucester 1% 0 .0% 0 .0% 1 1. 3%
Chalford Hill 1% 0 .0% 0 .0% 0 . 0%
Comet, Chippenham Retail Park, o . 5 5
Bumpers Way, Chippenham -1% 0 0% 0 0% 0 0%
Costco, St Brendans Way, Bristol .1% 0 .0% 0 .0% 0 . 0%
Currys, Eastgate Street, Gloucester .1% 0 .0% 1 .3% 0 . 0%
Currys, Gallagher Retail Park, B . . .
Cheltenham 1% 0 .0% 0 .0% 0 . 0%
Currys, Greenbridge Retail Park, B . . .
Swindon 1% 0 .0% 0 .0% 0 . 0%
Currys, Tewkesbury Road, B . . o
Cheltenham 1% 0 .0% 0 .0% 1 1. 3%
George Taylor, The Laurels, Stone, B . . .
Berkeley 1% 0 .0% 0 .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer
equipment?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Jessops, High Street, Cheltenham 1% 0 .0% 0 .0% 0 . 0%
Jessops, Market Place, Cirencester .1% 0 .0% 0 .0% 0 . 0%
Jcot:‘e”lt'éf]"l;’;;]H°”eyb°“me Way, 1% 0 0% 0 0% 1 1. 39
Kings Langley L1% 0 .0% 1 .3% 0 . 0%
Kingswood 1% 0 .0% 0 .0% 0 . 0%
London 1% 0 .0% 0 .0% 0 . 0%
I\R/I;Ell(é'o,‘aﬁ;l;llascause way, Lysander 1% 0 0% 0 0% 0 04
Malmesbury 1% 0 .0% 0 .0% 0 . 0%
PC World, London .1% 0 .0% 0 .0% 1 1. 3%
Other Quedgeley 1% 0 . 0% 1 .3% 0 . 0%
gssgzzurys, Dudbridge Road, 1% 1 0% 0 0% 0 .0
Saint Oswalds, Gloucester .1% 0 .0% 0 .0% 0 . 0%
Sony Centre, The Cross, Eastgate o . . .
Street, Gloucester - 1% 0 -0% 0 -0% 0 - 0%
Tesco, Baileys Court Farm, Webbs B . . .
Woods Road, Bradley Stoke -1% 0 -0% 0 -0% 0 - 0%
Tesco, Bradley Stoke, Bristol .1% 0 .0% 0 .0% 0 . 0%
TV and HiFi Centre, West Market . . 5 5
Place, Cirencester -1% 0 -0% 0 -0% 0 0%
Woods Computers, Hounds Road, . . 5 5
Chipping Sodbury 1% 0 .0% 0 .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer

equipment?
Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Internet 11 22.0% 8 16.0% 16 19.5% 17 16. 8%
Bristol - Cribbs Causeway / The Mall 2 4.0% 3 6.0% 5 6.1% 13 12. 9%
Gloucester 4 8.0% 3 6.0% 8 9.8% 4 4.0%|
Don't buy these items 5 10.0% 4 8.0% 7 8.5% 10 9. 9%
Gloucester Retail Park 1 2.0% 1 2.0% 7 8.5% 2 2. 0%
Stroud 6 12.0% 6 12.0% 8 9.8% 5 5.0%
Cheltenham 6 12.0% 5 10.0% 5 6.1% 4 4. 0%
Cirencester 3 6.0% 1 2.0% 0 .0% 15 14. 9%
Stonehouse 0 .0% 0 .0% 1 1.2% 2 2.0%
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 10 20.0% 2 2.4% 1 1.0%
Catalogue / mail order 0 .0% 1 2.0% 3 3.7% 0 . 0%
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Yate Retail Park 0 .0% 0 .0% 0 .0% 0 . 0%
Bristol - Cabot Circus 0 .0% 1 2.0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Kingsditch Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 0 . 0%
Nailsworth 0 .0% 0 .0% 1 1.2% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi,

equipment?

radio, photographic and computer

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Currys, Gloucester Retail Park, . . o .
Eastern Avenue, Gloucester 2 4.0% -0% 3 3.7% 1 1.0%
Daniels TV, High Street, Kings . . . .
Stanley, Stonehouse 1 2.0% .0% 4 4.9% 0 . 0%
JBOr?SQO"IeW'S’ Cribbs Causeway, 1 2.0% 2.0% 2 2.4% 1 1.04
g:;:z;? Cribbs Causeway, Patchway, 0 0% 0% 1 1.2% 0 04
Comet, Gloucester Retail Park, . . 5 5
Eastern Avenue, Gloucester 3 6.0% 2.0% 0 -0% 0 0%
Swindon 0 .0% .0% 0 .0% 10 9. 9%
Kings Stanley 0 .0% 2.0% 2 2.4% 0 . 0%
étrlg)(zsoi Merrywalks Shopping Centre, 0 0% 2.0% 5 > 4% 0 04
Comet, Cribbs Causeway, Bristol 0 .0% .0% 0 .0% 0 . 0%
Other Currys, High Street, Stroud 0 .0% 2.0% 1 1.2% 0 . 0%
Eiail;/lvysetrrso,u%jrantwood Road, Chalford 3 6. 0% 2.0% 1 1.2% 0 04
Jones, Long Street, Dursley 0 .0% .0% 0 .0% 0 . 0%
Eﬁgfg:ﬁ:;ds’ High Street, 0 0% 0% 0 0% 0 0%
ngs‘c’éig?tOI Road, Quedgeley, 0 0% 2.0% 0 0% 0 . 0%
Argos, Eastgate Street, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Bath 0 .0% .0% 1 1.2% 1 1.0%
Chippenham 0 .0% .0% 0 .0% 1 1.0%
PC World, Magnet Retail Park, . . N .
Eastern Avenue, Gloucester 0 -0% -0% 1 1.2% 0 0%
Taylor, The Laurels, Stone, Berkeley 0 .0% .0% 0 .0% 0 . 0%
Yate 0 .0% .0% 0 .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer
equipment?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
:r_gos, Cribbs Causeway, Patchway, 0 0% 0% 0 0% 0 04
ristol
Argos, West Walk, Yate Shopping . . . .
Centre, Yate, Bristol 0 - 0% -0% 0 -0% 0 - 0%
Bristol 0 .0% .0% 0 .0% 0 . 0%
Chalford 1 2.0% .0% 0 .0% 0 . 0%
Comet, Orbital Shopping Centre, . . . .
Swindon 0 .0% .0% 0 .0% 2 2.0%|
Greenbridge Retail Park, Garrard . . . .
Way, Swindon 0 .0% .0% 0 .0% 2 2.0%|
Hillesley 0 .0% .0% 0 .0% 1 1.0%
Leonard Stanley, Stonehouse 0 .0% .0% 1 .2% 1 1.0%
Shop Around for Low Prices 0 .0% .0% 0 .0% 0 . 0%
Tesco, Kings Meadow, Cricklade, . . 5 5
o Cirencester 0 .0% .0% 0 .0% 2 2.0%|
ther
Brimscombe 0 .0% .0% 0 .0% 0 . 0%
Asda, Bruton Way, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Chalford Hill 1 2.0% .0% 0 .0% 0 . 0%
Comet, Chippenham Retail Park, . . 5 5
Bumpers Way, Chippenham 0 -0% -0% 0 -0% 1 1.0%
Costco, St Brendans Way, Bristol 0 .0% .0% 0 .0% 0 . 0%
Currys, Eastgate Street, Gloucester 0 .0% .0% 0 .0% 0 . 0%
gﬁg:’gafﬂagher Retail Park, 0 0% 0% 0 0% 0 .0
gxir;yé;,nGreenbndge Retail Park, 0 0% 0% 0 0% 1 1. 0%
gﬂg:’gagmk“b“ry Road, 0 0% 0% 0 0% 0 . 0%
George Taylor, The Laurels, Stone, . . . .
Berkeley 0 .0% .0% 0 .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer
equipment?

Other

Jessops, High Street, Cheltenham
Jessops, Market Place, Cirencester

John Lewis, Honeybourne Way,
Cheltenham

Kings Langley
Kingswood
London

Makro, Cribbscause way, Lysander
Road, Bristol

Malmesbury
PC World, London
Quedgeley

Sainsbury's, Dudbridge Road,
Stroud

Saint Oswalds, Gloucester

Sony Centre, The Cross, Eastgate
Street, Gloucester

Tesco, Baileys Court Farm, Webbs
Woods Road, Bradley Stoke

Tesco, Bradley Stoke, Bristol

TV and HiFi Centre, West Market
Place, Cirencester

Woods Computers, Hounds Road,
Chipping Sodbury

Num

Chalford

.0%
.0%

.0%

.0%
.0%
.0%

.0%

.0%
.0%
.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

Minchinhampton

Num

%

Area

.0%
.0%

.0%

.0%
.0%
.0%

.0%

.0%
.0%
.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

Num

.0%
.0%

.0%

.0%
.0%
.0%

.0%

.0%
.0%
.0%

.0%

.0%

.0%

.0%

.0%

.0%

.0%

Tetbury/ Eastern Fringe
Num %
0 . 0%
1 1.0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
1 1.0%
1 1.0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
1 1.0%
0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer

equipment?
Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Internet 12 14.8% 24 23.8% 10 12.5% 15 15.0%|
Bristol - Cribbs Causeway / The Mall 26 32.1% 47 46.5% 26 32.5% 1 1.0%
Gloucester 2 2.5% 0 .0% 7 8.8% 28 28.0%|
Don't buy these items 8 9.9% 5 5.0% 10 12.5% 9 9. 0%
Gloucester Retail Park 0 .0% 0 .0% 4 5.0% 16 16. 0%
Stroud 2 2.5% 1 1.0% 0 .0% 0 . 0%
Cheltenham 0 .0% 0 .0% 0 .0% 5 5. 0%
Cirencester 0 .0% 0 .0% 1 1.3% 0 . 0%
Stonehouse 0 .0% 0 .0% 1 1.3% 0 . 0%
Dursley 3 3.7% 1 1.0% 2 2.5% 0 . 0%
Minchinhampton 0 .0% 0 .0% 0 .0% 0 . 0%
Catalogue / mail order 0 .0% 1 1.0% 1 1.3% 2 2.0%
Wotton-under-Edge 4 4.9% 0 .0% 0 .0% 0 . 0%
Yate Retail Park 2 2.5% 2 2.0% 0 .0% 0 . 0%
Bristol - Cabot Circus 0 .0% 1 1.0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 2 2.0%
Kingsditch Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
Cam 1 1.2% 0 .0% 1 1.3% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 0 . 0%
Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi,

equipment?

radio, photographic and computer

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Currys, Gloucester Retail Park, o . o .
Eastern Avenue, Gloucester 1 1.2% -0% ? 2.5% d 5. 0%
Daniels TV, High Street, Kings . . o .
Stanley, Stonehouse 0 -0% -0% ? 2.5% 0 0%
John Lewis, Cribbs Causeway, 5 6.2% 5.0% 1 1.3% 0 04
Bristol
qurys, Cribbs Causeway, Patchway, 5 6.2% 0% 5 6.3% 0 04
Bristol
Comet, Gloucester Retail Park, . . N 5
Eastern Avenue, Gloucester 0 -0% -0% 1 1.3% d 5. 0%
Swindon 0 .0% .0% 0 .0% 0 . 0%
Kings Stanley 0 .0% .0% 0 .0% 0 . 0%
Argos, Merrywalks Shopping Centre, . . . .
Stroud 0 .0% .0% 0 .0% 0 . 0%
Comet, Cribbs Causeway, Bristol 2 2.5% 2.0% 1 1.3% 0 . 0%
Other Currys, High Street, Stroud 0 .0% .0% 0 .0% 0 . 0%
Sawyers, Brantwood Road, Chalford . . 5 5
Hill, Stroud 0 .0% .0% 0 .0% 0 . 0%
Jones, Long Street, Dursley 2 2.5% .0% 1 1.3% 0 . 0%
Richer Sounds, High Street, . . 5 5
Cheltenham 0 .0% .0% 0 .0% 1 1.0%
Tesco, Bristol Road, Quedgeley, . . 5 5
Gloucester 0 .0% .0% 0 .0% 2 2. 0%
Argos, Eastgate Street, Gloucester 0 .0% .0% 1 1.3% 1 1.0%]
Bath 0 .0% 1.0% 0 .0% 0 . 0%
Chippenham 0 .0% 2.0% 0 .0% 0 . 0%
PC World, Magnet Retail Park, . . . .
Eastern Avenue, Gloucester 0 -0% -0% 0 0% 1 1.0%
Taylor, The Laurels, Stone, Berkeley 1 1.2% 1.0% 1 1.3% 0 . 0%
Yate 0 .0% 3.0% 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 152



Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer
equipment?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Ar_gos, Cribbs Causeway, Patchway, 1 1.2% 0% 1 1.3% 0 04
Bristol
Argos, West Walk, Yate Shopping . . . .
Centre, Yate, Bristol 0 -0% 2.0% 0 0% 0 0%
Bristol 1 1.2% .0% 0 .0% 1 1.0%
Chalford 0 .0% .0% 0 .0% 0 . 0%
Comet, Orbital Shopping Centre, . . . .
Swindon 0 .0% .0% 0 .0% 0 . 0%
Greenbridge Retail Park, Garrard . . . .
Way, Swindon 0 .0% .0% 0 .0% 0 . 0%
Hillesley 1 1.2% .0% 0 .0% 0 . 0%
Leonard Stanley, Stonehouse 0 .0% .0% 0 .0% 0 . 0%
Shop Around for Low Prices 0 .0% .0% 0 .0% 1 1.0%
Tesco, Kings Meadow, Cricklade, . . 5 5
o Cirencester 0 .0% .0% 0 .0% 0 . 0%
ther
Brimscombe 0 .0% .0% 0 .0% 0 . 0%
Asda, Bruton Way, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Chalford Hill 0 .0% .0% 0 .0% 0 . 0%
Comet, Chippenham Retail Park, . . 5 5
Bumpers Way, Chippenham 0 -0% -0% 0 -0% 0 0%
Costco, St Brendans Way, Bristol 0 .0% 1.0% 0 .0% 0 . 0%
Currys, Eastgate Street, Gloucester 0 .0% .0% 0 .0% 0 . 0%
gﬁg:’gafﬂagher Retail Park, 0 0% 0% 0 0% 1 1.04
gxir;yé;,nGreenbndge Retail Park, 0 0% 0% 0 0% 0 04
gﬂg:’gagmk“b“ry Road, 0 0% 0% 0 0% 0 . 0%
George Taylor, The Laurels, Stone, . . o .
Berkeley 0 .0% .0% 1 1.3% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer
equipment?

Area
Wotton Southern Fringe Northern/ Western Fringe
Num % Num % Num % Num %
Jessops, High Street, Cheltenham 0 .0% .0% .0% 1 1.0%
Jessops, Market Place, Cirencester 0 .0% .0% .0% 0 . 0%
Jcot:‘e”lt';f]"l;’;;]H°”eyb°“me Way, 0 0% 0% 0% 0 .0
Kings Langley 0 .0% .0% .0% 0 . 0%
Kingswood 1 1.2% .0% .0% 0 . 0%
London 0 .0% .0% .0% 0 . 0%
Makro, Cribbscause way, Lysander . . 5 5
Road, Bristol 0 .0% .0% .0% 0 . 0%
Malmesbury 0 .0% .0% .0% 0 . 0%
PC World, London 0 .0% .0% .0% 0 . 0%
Other Quedgeley 0 . 0% .0% . 0% 0 . 0%
ga:gzl;ury s, Dudbridge Road, 0 0% 0% 0% 0 04
Saint Oswalds, Gloucester 0 .0% .0% .0% 1 1.0%
Sony Centre, The Cross, Eastgate . . . .
Street, Gloucester 0 -0% -0% 0% 1 1.0%
Tesco, Baileys Court Farm, Webbs . . . .
Woods Road, Bradley Stoke 0 -0% 1.0% -0% 0 - 0%
Tesco, Bradley Stoke, Bristol 1 1.2% .0% .0% 0 . 0%
TV and HiFi Centre, West Market . . 5 5
Place, Cirencester 0 -0% -0% -0% 0 0%
Woods Computers, Hounds Road, . . 5 5
Chipping Sodbury 0 .0% 1.0% .0% 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer

equipment?
Area
Dursley/ Cam
Num %
Base: All respondents 101 100. 0%
Internet 15 14. 9%
Bristol - Cribbs Causeway / The Mall 18 17.8%
Gloucester 22 21. 8%
Don't buy these items 8 7.9%
Gloucester Retail Park 4 4. 0%
Stroud 4 4. 0%
Cheltenham 5 5. 0%
Cirencester 0 . 0%
Stonehouse 0 . 0%
Dursley 7 6. 9%
Minchinhampton 0 . 0%
Catalogue / mail order 0 . 0%
Wotton-under-Edge 0 . 0%
Yate Retail Park 0 . 0%
Bristol - Cabot Circus 1 1.0%
Gallagher Retail Park, Cheltenham 0 . 0%
Kingsditch Retail Park, Cheltenham 0 . 0%
Cam 0 . 0%
Gloucester Quays 1 1.0%
Nailsworth 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer

equipment?
Area
Dursley/ Cam
Num %
Currys, Gloucester Retail Park, 5 5. 0%
Eastern Avenue, Gloucester il
Daniels TV, High Street, Kings .
Stanley, Stonehouse 3 3.0%
John Lewis, Cribbs Causeway, .
Bristol 1 1.0%
Currys, Cribbs Causeway, Patchway, .
Bristol 2 2.0%
Comet, Gloucester Retail Park, 0 0
Eastern Avenue, Gloucester il
Swindon 0 . 0%
Kings Stanley 0 . 0%
Argos, Merrywalks Shopping Centre, 0 0
Stroud et
Comet, Cribbs Causeway, Bristol 1 1.0%
Other Currys, High Street, Stroud 0 . 0%
Sawyers, Brantwood Road, Chalford 0 0
Hill, Stroud il
Jones, Long Street, Dursley 1 1.0%
Richer Sounds, High Street, .
Cheltenham 1 1.0%
Tesco, Bristol Road, Quedgeley, .
Gloucester 1 1.0%
Argos, Eastgate Street, Gloucester 0 . 0%
Bath 0 . 0%
Chippenham 0 . 0%
PC World, Magnet Retail Park, 0 0
Eastern Avenue, Gloucester il
Taylor, The Laurels, Stone, Berkeley 0 . 0%
Yate 0 . 0%
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer

equipment?

Argos, Cribbs Causeway, Patchway,

Dursley/ Cam

Num

Area

%

Bristol 0 - 0%
Argos, West Walk, Yate Shopping 0 0
Centre, Yate, Bristol il
Bristol 0 . 0%
Chalford 0 . 0%
Comet, Orbital Shopping Centre, 0 0
Swindon et
Greenbridge Retail Park, Garrard 0 0
Way, Swindon il
Hillesley 0 . 0%
Leonard Stanley, Stonehouse 0 . 0%
Shop Around for Low Prices 0 . 0%
Tesco, Kings Meadow, Cricklade, 0 0
oth Cirencester et
ther
Brimscombe 0 . 0%
Asda, Bruton Way, Gloucester 0 . 0%
Chalford Hill 0 . 0%
Comet, Chippenham Retail Park, 0 0
Bumpers Way, Chippenham il
Costco, St Brendans Way, Bristol 0 . 0%
Currys, Eastgate Street, Gloucester 0 . 0%
Currys, Gallagher Retail Park, 0 0
Cheltenham et
Currys, Greenbridge Retail Park, .
Swindon 0 - 0%
Currys, Tewkesbury Road, .
Cheltenham 0 - 0%
George Taylor, The Laurels, Stone, 0 0
Berkeley il
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Q11. In which town centre, freestanding store or retail park do you do most of your household's shopping for TV, Hi-Fi, radio, photographic and computer

equipment?
Area
Dursley/ Cam
Num %
Jessops, High Street, Cheltenham 0 . 0%
Jessops, Market Place, Cirencester 0 . 0%
John Lewis, Honeybourne Way, 0 0
Cheltenham et
Kings Langley 0 . 0%
Kingswood 0 . 0%
London 1 1.0%
Makro, Cribbscause way, Lysander 0 0
Road, Bristol il
Malmesbury 0 . 0%
PC World, London 0 . 0%
Other Quedgeley 0 . 0%
Sainsbury's, Dudbridge Road, .
Stroud 0 - 0%
Saint Oswalds, Gloucester 0 . 0%
Sony Centre, The Cross, Eastgate 0 04
Street, Gloucester il
Tesco, Baileys Court Farm, Webbs 0 0
Woods Road, Bradley Stoke il
Tesco, Bradley Stoke, Bristol 0 . 0%
TV and HiFi Centre, West Market 0 0
Place, Cirencester il
Woods Computers, Hounds Road, 0 04

Chipping Sodbury
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,

jewellery, china,
glass, cosmetics and medical goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Gloucester 143 14.2% 15 15.0% 18 22.5% 6 7. 5%
Stroud 140 13.9% 43 43.0% 19 23.8% 22 27. 5%
Bristol - Cribbs Causeway / The Mall 139 13.8% 3 3.0% 1 1.3% 4 5.0%
Don't buy these items 96 9.5% 10 10.0% 14 17.5% 5 6. 3%
Internet 90 8.9% 9 9.0% 3 3.8% 8 10. 0%
Cheltenham 80 8.0% 6 6.0% 9 11.3% 17 21. 3%
Cirencester 46 4.6% 0 .0% 1 1.3% 2 2. 5%
Nailsworth 31 3.1% 1 1.0% 0 .0% 1 1. 3%
Wotton-under-Edge 24 2.4% 0 .0% 0 .0% 0 . 0%
Catalogue / mail order 16 1.6% 1 1.0% 1 1.3% 3 3. 8%
Dursley 12 1.2% 1 1.0% 0 .0% 0 . 0%
Berkeley 8 .8% 0 .0% 0 .0% 0 . 0%
Bristol - Cabot Circus 7 7% 0 .0% 0 .0% 0 . 0%
Minchinhampton 7 7% 0 .0% 0 .0% 1 1. 3%
Yate Retail Park 7 7% 0 .0% 0 .0% 0 . 0%
Stonehouse 6 .6% 0 .0% 6 7.5% 0 . 0%
Cam 3 .3% 0 .0% 0 .0% 0 . 0%
Cainscross, Stroud 2 2% 1 1.0% 0 .0% 0 . 0%
Gloucester Quays 2 .2% 0 .0% 0 .0% 0 . 0%
Gloucester Retail Park 2 2% 0 .0% 0 .0% 0 . 0%
Painswick 2 2% 1 1.0% 0 .0% 1 1. 3%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,

glass, cosmetics and medical goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Bath 11 1.1% 1 1.0% 0 .0% 0 . 0%
Tetbury 11 1.1% 0 .0% 0 .0% 0 . 0%
Yate 11 1.1% 0 .0% 0 .0% 0 . 0%
Lloyds, Old Market, Nailsworth 10 1.0% 0 .0% 0 .0% 0 . 0%
goots, Tanglewood Way, Chalford, 7 7 1 1.0% 1 1.3% 1 1.39
troud
Lloyds, Long Street, o . . .
Wotton-under-Edge 6 . 6% 0 .0% 0 .0% 0 . 0%
Thornbury 6 .6% 0 .0% 0 .0% 0 . 0%
Berkeley Pharmacy, Market Place, o . . .
Berkeley 5 .5% 0 .0% 0 .0% 0 . 0%
Varies 5 5% 0 .0% 2 2.5% 0 . 0%
Boots, High Street, Stroud 4 .4% 1 1.0% 1 1.3% 1 1. 3%
Other Boots, Parsonage Street, Dursley 4 4% 0 .0% 0 .0% 0 . 0%
Swindon 4 .4% 0 .0% 0 .0% 0 . 0%
Boots, London House, West End, o . 5 5
Minchinhampton 3 .3% 0 .0% 0 .0% 0 . 0%
Boots, North Walk, Yate 3 .3% 0 .0% 0 .0% 0 . 0%
Lloyds, King Street, Stroud 3 .3% 2 2.0% 0 .0% 1 1. 3%
Boots, Cricklade Street, Cirencester 2 .2% 0 .0% 0 .0% 0 . 0%
Debenhams, Kings Walk, o . . .
Gloucester 2 2% 0 .0% 0 .0% 0 . 0%
John Lewis, The Mall, Cribbs o . . .
Causeway, Bristol 2 2% 0 .0% 0 .0% 0 . 0%
Lloyds, Bristol Road, Quedgeley, o . o .
Gloucester 2 2% 0 .0% 1 1.3% 0 . 0%
Lloyds, Long Street, Tetbury 2 .2% 0 .0% 0 .0% 0 . 0%
Tesco, Stratford Road, Stroud 2 .2% 1 1.0% 1 1.3% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,

glass, cosmetics and medical goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Alveston 1 1% 0 .0% 0 .0% 0 . 0%
Argos, Merrywalks Shopping B . . .
Centre, Stroud 1 1% 1 .0% 0 .0% 0 . 0%
BHS, Eastgate Street, Gloucester 1 .1% 0 .0% 1 .3% 0 . 0%
Blooms of Bressingham, Bath Road, o . 5 5
Hardwicke 1 1% 0 .0% 0 .0% 0 . 0%
Boots, High Street, Thornbury 1 .1% 0 .0% 0 .0% 0 . 0%
Boots, Bussage, Stroud 1 1% 0 .0% 0 .0% 0 . 0%
Boots, Cam 1 1% 0 .0% 0 .0% 0 . 0%
Boots, Cheltenham 1 1% 0 .0% 0 .0% 0 . 0%
Boots, Eastgate Street, Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Borders, Orbital Shopping Centre, B . . .
Swindon 1 1% 0 .0% 0 .0% 0 . 0%
Other Brockworth 1 1% 0 .0% 0 .0% 0 . 0%
Cardiff 1 1% 0 .0% 0 .0% 0 . 0%
Chester 1 1% 0 .0% 0 .0% 1 1. 3%
Costco, St Brendans Way, Bristol 1 L1% 0 .0% 0 .0% 0 . 0%
Eastwood Garden Plant Centre, o . 5 5
Falfield, Wotton-under-Edge 1 A% 0 0% 0 0% 0 0%
Haywood Heath 1 1% 0 .0% 0 .0% 0 . 0%
House of Fraser, Cabot Circus, o . 5 5
Bristol 1 1% 0 .0% 0 .0% 0 . 0%
House of Fraser, Cavendish House, o . 5 5
Promenade, Cheltenham 1 1% 0 0% 0 0% 0 -0%
Kings Chase Retail Park, Regent o . 5 5
Street, Kingswood, Bristol 1 1% 0 0% 0 0% 0 -0%
Lloyds, Holmleigh Parade, Tuffley 1 L1% 0 .0% 0 .0% 0 . 0%
Lloyds, May Lane, Dursley 1 .1% 0 .0% 0 .0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,

glass, cosmetics and medical goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Lloyds, Thornbury, Bristol L1% 0 .0% 0 .0% 0 . 0%
London 1% 0 .0% 0 .0% 1 1. 3%
Malmesbury 1% 0 .0% 0 .0% 0 . 0%
Morrisons, Glevum Retail Park, o . 5 N
Abbeydale, Gloucester -1% 0 -0% 0 -0% 1 1.3%
éa;;nusck;i;\e/:, North Gate Street, 1% 0 0% 0 0% 0 04
g;::zlstlzrt:l:\;; Gallagher Retail Park 1% 1 1.0% 0 0% 0 04
Saint Oswalds, Gloucester .1% 0 .0% 0 .0% 0 . 0%
St Peter Port, Guernsey 1% 0 .0% 0 .0% 1 1. 3%
Other gggag Bookshop, High Street, 1% 0 0% 0 0% 1 1.3
Tesco, Cirencester 1% 0 .0% 0 .0% 0 . 0%
Tesco, Thornbury 1% 0 .0% 0 .0% 0 . 0%
ﬁg:gzmgt Pharmacy, New Street, 1% 0 0% 0 0% 1 1.3%
The Works, High Street, Stroud .1% 0 .0% 1 .3% 0 . 0%
Waitrose, Sheen Road, Richmond .1% 0 .0% 0 .0% 1 1. 3%
gﬂfc”;'sttzr Eastgate Street, 1% 0 0% 0 0% 0 0%
WH Smith, King Street, Stroud .1% 0 .0% 0 .0% 0 . 0%
\gé':t':’:osnt'rxgrywa'ks Shopping 1% 1 1.0% 0 0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,

jewellery, china,
glass, cosmetics and medical goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Gloucester 4 8.0% 5 10.0% 7 8.5% 1 1.0%
Stroud 12 24.0% 11 22.0% 16 19.5% 9 8. 9%
Bristol - Cribbs Causeway / The Mall 3 6.0% 0 .0% 4 4.9% 10 9. 9%
Don't buy these items 6 12.0% 5 10.0% 11 13.4% 7 6. 9%
Internet 2 4.0% 5 10.0% 4 4.9% 10 9. 9%
Cheltenham 7 14.0% 4 8.0% 6 7.3% 3 3. 0%
Cirencester 3 6.0% 4 8.0% 1 1.2% 33 32. 7%
Nailsworth 1 2.0% 5 10.0% 20 24.4% 1 1.0%]
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Catalogue / mail order 1 2.0% 0 .0% 0 .0% 0 . 0%
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Bristol - Cabot Circus 0 .0% 1 2.0% 1 1.2% 0 . 0%
Minchinhampton 1 2.0% 4 8.0% 0 .0% 1 1.0%
Yate Retail Park 0 .0% 0 .0% 0 .0% 1 1.0%
Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Cainscross, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Retail Park 1 2.0% 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 .0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,

jewellery, china,

glass, cosmetics and medical goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Bath 0 .0% 1 2.0% 2 2.4% 2 2. 0%
Tetbury 0 .0% 1 2.0% 0 .0% 10 9. 9%
Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Lloyds, Old Market, Nailsworth 0 .0% 0 .0% 9 11.0% 1 1.0%
Boots, Tanglewood Way, Chalford, . . 5 5
Stroud 3 .0% 1 2.0% 0 .0% 0 . 0%
Lloyds, Long Street, . . . .
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley Pharmacy, Market Place, . . . .
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Varies 0 .0% 0 .0% 0 .0% 0 . 0%
Boots, High Street, Stroud 1 .0% 0 .0% 0 .0% 0 . 0%
Other Boots, Parsonage Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 .0% 4 4. 0%
Boots, London House, West End, . . 5 5
Minchinhampton 0 .0% 3 6.0% 0 .0% 0 . 0%
Boots, North Walk, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Lloyds, King Street, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Boots, Cricklade Street, Cirencester 0 .0% 0 .0% 1 1.2% 1 1.0%
Debenhams, Kings Walk, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
John Lewis, The Mall, Cribbs . . . .
Causeway, Bristol 1 .0% 0 .0% 0 .0% 0 . 0%
Lloyds, Bristol Road, Quedgeley, . . . .
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Lloyds, Long Street, Tetbury 0 .0% 0 .0% 0 .0% 2 2.0%
Tesco, Stratford Road, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,
glass, cosmetics and medical goods?

Area

Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Alveston 0 .0% 0 .0% 0 .0% 0 . 0%
Argos, Merrywalks Shopping . . . .
Centre, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
BHS, Eastgate Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Blooms of Bressingham, Bath Road, . . 5 5
Hardwicke 0 .0% 0 .0% 0 .0% 0 . 0%
Boots, High Street, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Boots, Bussage, Stroud 1 .0% 0 .0% 0 .0% 0 . 0%
Boots, Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Boots, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Boots, Eastgate Street, Gloucester 1 .0% 0 .0% 0 .0% 0 . 0%
Borders, Orbital Shopping Centre, . . . .
Swindon 0 .0% 0 .0% 0 .0% 1 1.0%
Other Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
Cardiff 0 .0% 0 .0% 0 .0% 0 . 0%
Chester 0 .0% 0 .0% 0 .0% 0 . 0%
Costco, St Brendans Way, Bristol 0 .0% 0 .0% 0 .0% 1 1.0%
Eastwood Garden Plant Centre, . . 5 5
Falfield, Wotton-under-Edge 0 0% 0 0% 0 0% 0 0%
Haywood Heath 1 .0% 0 .0% 0 .0% 0 . 0%
House of Fraser, Cabot Circus, . . 5 5
Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
House of Fraser, Cavendish House, . . 5 5
Promenade, Cheltenham 0 0% 0 0% 0 0% 1 1.0%
Kings Chase Retail Park, Regent . . 5 5
Street, Kingswood, Bristol 0 0% 0 0% 0 0% 0 -0%
Lloyds, Holmleigh Parade, Tuffley 0 .0% 0 .0% 0 .0% 0 . 0%
Lloyds, May Lane, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,
glass, cosmetics and medical goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Lloyds, Thornbury, Bristol 0 .0% .0% 0 0% 0 0%|
London 0 .0% .0% 0 0% 0 0%
Malmesbury 0 .0% .0% 0 .0% 1 1.0%
Morrisons, Glevum Retail Park, . . 5 5
Abbeydale, Gloucester 0 -0% -0% 0 0% 0 0%
éa;;nuscl:;i;\e/:, North Gate Street, 0 0% 0% 0 0% 0 0%
g:::zlstl:rt:l:\;;; Gallagher Retail Park 0 0% 0% 0 0% 0 0%
Saint Oswalds, Gloucester 0 .0% .0% 0 .0% 0 . 0%
St Peter Port, Guernsey 0 .0% .0% 0 .0% 0 . 0%
Other gggag Bookshop, High Street, 0 0% 0% 0 0% 0 .0
Tesco, Cirencester 0 .0% .0% 0 .0% 1 1.0%
Tesco, Thornbury 0 .0% .0% 0 .0% 0 . 0%
ﬁg:zzmzt Pharmacy, New Street, 0 0% 0% 0 0% 0 04
The Works, High Street, Stroud 0 .0% .0% 0 .0% 0 . 0%
Waitrose, Sheen Road, Richmond 0 .0% .0% 0 .0% 0 . 0%
gﬂfc”;'sttzr Eastgate Street, 0 0% 0% 0 0% 0 0%
WH Smith, King Street, Stroud 1 .0% .0% 0 0% 0 0%]
Wilkinson, Merrywalks Shopping . . . .
Centre, Stroud 0 .0% .0% 0 0% 0 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,
glass, cosmetics and medical goods?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100. 0%
Gloucester 6 7.4% 0 .0% 18 22. 5%
Stroud 1 1.2% 1 1.0% 2 2. 5%
Bristol - Cribbs Causeway / The Mall 25 30.9% 40 39.6% 23 28. 8%
Don't buy these items 6 7.4% 9 8.9% 3 3. 8%
Internet 7 8.6% 17 16.8% 6 7.5%
Cheltenham 0 .0% 1 1.0% 1 1. 3%
Cirencester 0 .0% 1 1.0% 0 . 0%
Nailsworth 1 1.2% 0 .0% 0 . 0%
Wotton-under-Edge 21 25.9% 3 3.0% 0 . 0%
Catalogue / mail order 0 .0% 1 1.0% 3 3. 8%
Dursley 0 .0% 0 .0% 1 1. 3%
Berkeley 0 .0% 0 .0% 8 10. 0%
Bristol - Cabot Circus 0 .0% 3 3.0% 0 . 0%
Minchinhampton 0 .0% 0 .0% 0 . 0%
Yate Retail Park 1 1.2% 5 5.0% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 0 .0% 0 . 0%
Cainscross, Stroud 0 .0% 0 .0% 1 1. 3%
Gloucester Quays 0 .0% 0 .0% 0 . 0%
Gloucester Retail Park 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,

jewellery, china,
glass, cosmetics and medical goods?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Bath 1 1.2% 4 4.0% 0 . 0%
Tetbury 0 .0% 0 .0% 0 . 0%
Yate 3 3.7% 7 6.9% 1 . 3%
Lloyds, Old Market, Nailsworth 0 .0% 0 .0% 0 . 0%
Boots, Tanglewood Way, Chalford, . . .
Stroud 0 0% 0 0% 0 . 0%
Lloyds, Long Street, o 5 5
Wotton-under-Edge 6 7.4% 0 0% 0 0%
Thornbury 0 .0% 3 3.0% 3 . 8%
Berkeley Pharmacy, Market Place, . . o
Berkeley 0 .0% 0 .0% 5 . 3%
Varies 0 .0% 1 1.0% 1 . 3%
Boots, High Street, Stroud 0 .0% 0 .0% 0 . 0%
Other Boots, Parsonage Street, Dursley 0 .0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 . 0%
Boots, London House, West End, . . 5
Minchinhampton 0 -0% 0 -0% 0 0%
Boots, North Walk, Yate 1 1.2% 2 2.0% 0 . 0%
Lloyds, King Street, Stroud 0 .0% 0 .0% 0 . 0%
Boots, Cricklade Street, Cirencester 0 .0% 0 .0% 0 . 0%
Debenhams, Kings Walk, . 5 5
Gloucester 0 0% 0 0% 0 0%
John Lewis, The Mall, Cribbs o . .
Causeway, Bristol 1 1.2% 0 -0% 0 - 0%
Lloyds, Bristol Road, Quedgeley, . . .
Gloucester 0 0% 0 0% 0 0%
Lloyds, Long Street, Tetbury 0 0% 0 0% 0 . 0%
Tesco, Stratford Road, Stroud 0 0% 0 0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,

jewellery, china,
glass, cosmetics and medical goods?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Alveston 0 .0% 1 1.0% 0 . 0%
Argos, Merrywalks Shopping . . .
Centre, Stroud 0 0% 0 0% 0 0%
BHS, Eastgate Street, Gloucester 0 0% 0 0% 0 . 0%
Blooms of Bressingham, Bath Road, . . 5
Hardwicke 0 0% 0 0% 0 . 0%
Boots, High Street, Thornbury 0 .0% 0 .0% 1 . 3%
Boots, Bussage, Stroud 0 .0% 0 .0% 0 . 0%
Boots, Cam 0 .0% 0 .0% 0 . 0%
Boots, Cheltenham 0 .0% 0 .0% 0 . 0%
Boots, Eastgate Street, Gloucester 0 .0% 0 .0% 0 . 0%
Borders, Orbital Shopping Centre, . . .
Swindon 0 .0% 0 .0% 0 . 0%
Other Brockworth 0 .0% 0 .0% 0 . 0%
Cardiff 0 .0% 0 .0% 0 . 0%
Chester 0 .0% 0 .0% 0 . 0%
Costco, St Brendans Way, Bristol 0 .0% 0 .0% 0 . 0%
Eastwood Garden Plant Centre, o 5 5
Falfield, Wotton-under-Edge 1 1.2% 0 0% 0 - 0%
Haywood Heath 0 0% 0 0% 0 . 0%
House of Fraser, Cabot Circus, . 5 N
Bristol 0 0% 0 0% 1 . 3%
House of Fraser, Cavendish House, . 5 5
Promenade, Cheltenham 0 0% 0 0% 0 - 0%
Kings Chase Retail Park, Regent . . o
Street, Kingswood, Bristol 0 0% 0 0% 1 - 3%
Lloyds, Holmleigh Parade, Tuffley 0 0% 0 0% 0 . 0%
Lloyds, May Lane, Dursley 0 0% 0 0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,
glass, cosmetics and medical goods?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Lloyds, Thornbury, Bristol 0 .0% 1 1.0% 0 . 0%
London 0 .0% 0 .0% 0 . 0%
Malmesbury 0 .0% 0 .0% 0 . 0%
Morrisons, Glevum Retail Park, . 5 5
Abbeydale, Gloucester 0 -0% 0 -0% 0 - 0%
Sainsbury's, North Gate Street, . . .
Gloucester 0 .0% 0 .0% 0 . 0%
Sainsbury's, Gallagher Retail Park . . .
Cheltenham 0 .0% 0 .0% 0 . 0%
Saint Oswalds, Gloucester 0 .0% 0 .0% 0 . 0%
St Peter Port, Guernsey 0 .0% 0 .0% 0 . 0%
Other gggag Bookshop, High Street, 0 0% 0 0% 0 .0
Tesco, Cirencester 0 .0% 0 .0% 0 . 0%
Tesco, Thornbury 0 .0% 1 1.0% 0 . 0%
ﬁg:zzmzt Pharmacy, New Street, 0 0% 0 0% 0 04
The Works, High Street, Stroud 0 .0% 0 .0% 0 . 0%
Waitrose, Sheen Road, Richmond 0 .0% 0 .0% 0 . 0%
gﬂfc”;'sttzr Eastgate Street, 0 0% 0 0% 1 1.3%
WH Smith, King Street, Stroud 0 .0% 0 .0% 0 . 0%
Wilkinson, Merrywalks Shopping . . .
Centre, Stroud 0 -0% 0 -0% 0 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,
glass, cosmetics and medical goods?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Base: All respondents 100 100.0% 101 100. 0%
Gloucester 43 43.0% 20 19. 8%
Stroud 2 2.0% 2 2. 0%
Bristol - Cribbs Causeway / The Mall 4 4.0% 22 21. 8%
Don't buy these items 9 9.0% 11 10. 9%
Internet 10 10.0% 9 8. 9%
Cheltenham 19 19.0% 7 6. 9%
Cirencester 1 1.0% 0 . 0%
Nailsworth 0 .0% 1 1.0%
Wotton-under-Edge 0 .0% 0 . 0%
Catalogue / mail order 2 2.0% 4 4. 0%
Dursley 0 .0% 10 9. 9%
Berkeley 0 .0% 0 . 0%
Bristol - Cabot Circus 0 .0% 2 2. 0%
Minchinhampton 0 .0% 0 . 0%
Yate Retail Park 0 .0% 0 . 0%
Stonehouse 0 .0% 0 . 0%
Cam 0 .0% 3 3. 0%
Cainscross, Stroud 0 .0% 0 . 0%
Gloucester Quays 1 1.0% 1 1.0%
Gloucester Retail Park 1 1.0% 0 . 0%
Painswick 0 .0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,

glass, cosmetics and medical goods?

Northern/ Western Fringe

Area

Dursley/ Cam

Num % Num %
Bath 0 .0% 0 . 0%
Tetbury 0 .0% 0 . 0%
Yate 0 .0% 0 . 0%
Lloyds, Old Market, Nailsworth 0 .0% 0 . 0%
Boots, Tanglewood Way, Chalford, . .
Stroud 0 .0% 0 . 0%
Lloyds, Long Street, . .
Wotton-under-Edge 0 -0% 0 0%
Thornbury 0 .0% 0 . 0%
Berkeley Pharmacy, Market Place, . .
Berkeley 0 .0% 0 . 0%
Varies 1 1.0% 0 . 0%
Boots, High Street, Stroud 0 .0% 0 . 0%
Other Boots, Parsonage Street, Dursley 0 .0% 4 . 0%
Swindon 0 .0% 0 . 0%
Boots, London House, West End, . .
Minchinhampton 0 -0% 0 - 0%
Boots, North Walk, Yate 0 .0% 0 . 0%
Lloyds, King Street, Stroud 0 .0% 0 . 0%
Boots, Cricklade Street, Cirencester 0 .0% 0 . 0%
Debenhams, Kings Walk, . .
Gloucester 1 1.0% 1 0%
John Lewis, The Mall, Cribbs . .
Causeway, Bristol 0 -0% 0 - 0%
Lloyds, Bristol Road, Quedgeley, . .
Gloucester 1 1.0% 0 0%
Lloyds, Long Street, Tetbury 0 .0% 0 . 0%
Tesco, Stratford Road, Stroud 0 .0% 0 . 0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,

glass, cosmetics and medical goods?

Northern/ Western Fringe

Area

Dursley/ Cam

Num % Num %
Alveston 0 .0% 0 . 0%
Argos, Merrywalks Shopping . .
Centre, Stroud 0 -0% 0 0%
BHS, Eastgate Street, Gloucester 0 .0% 0 . 0%
Blooms of Bressingham, Bath Road, . .
Hardwicke 0 -0% 1 1.0%
Boots, High Street, Thornbury 0 .0% 0 . 0%
Boots, Bussage, Stroud 0 .0% 0 . 0%
Boots, Cam 0 .0% 1 1.0%
Boots, Cheltenham 1 1.0% 0 . 0%
Boots, Eastgate Street, Gloucester 0 .0% 0 . 0%
Borders, Orbital Shopping Centre, . .
Swindon 0 .0% 0 . 0%
Other Brockworth 1 1.0% 0 . 0%
Cardiff 0 .0% 1 1.0%
Chester 0 .0% 0 . 0%
Costco, St Brendans Way, Bristol 0 .0% 0 . 0%
Eastwood Garden Plant Centre, . 5
Falfield, Wotton-under-Edge 0 - 0% 0 - 0%
Haywood Heath 0 .0% 0 . 0%
House of Fraser, Cabot Circus, . .
Bristol 0 .0% 0 . 0%
House of Fraser, Cavendish House, . .
Promenade, Cheltenham 0 - 0% 0 - 0%
Kings Chase Retail Park, Regent . .
Street, Kingswood, Bristol 0 - 0% 0 - 0%
Lloyds, Holmleigh Parade, Tuffley 1 1.0% 0 . 0%
Lloyds, May Lane, Dursley 0 .0% 1 1.0%
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Q12. In which town centre, freestanding store or retail park do you do most of your household's shopping for personal/ luxury goods including books,
jewellery, china,
glass, cosmetics and medical goods?

Other

Lloyds, Thornbury, Bristol
London
Malmesbury

Morrisons, Glevum Retail Park,
Abbeydale, Gloucester

Sainsbury's, North Gate Street,
Gloucester

Sainsbury's, Gallagher Retail Park
Cheltenham

Saint Oswalds, Gloucester
St Peter Port, Guernsey

Stroud Bookshop, High Street,
Stroud

Tesco, Cirencester
Tesco, Thornbury

Painswick Pharmacy, New Street,
Painswick

The Works, High Street, Stroud
Waitrose, Sheen Road, Richmond

WH Smith, Eastgate Street,
Gloucester

WH Smith, King Street, Stroud

Wilkinson, Merrywalks Shopping
Centre, Stroud

Northern/ Western Fringe
Num %

Area

.0%
.0%
.0%

.0%

.0%

.0%

.0%
.0%

.0%

.0%
.0%

.0%

.0%
.0%

.0%

.0%

.0%

Dursley/ Cam
Num

%

. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%
. 0%

. 0%

. 0%
. 0%

. 0%

. 0%
. 0%

. 0%

. 0%

. 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,
toys,
sports and camping equipment?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Don't buy these items 369 36.7% 41 41.0% 26 32.5% 38 47. 5%
Gloucester 119 11.8% 9 9.0% 13 16.3% 3 3. 8%
Stroud 86 8.5% 17 17.0% 15 18.8% 8 10. 0%
Bristol - Cribbs Causeway / The Mall 85 8.4% 3 3.0% 1 1.3% 3 3. 8%
Internet 85 8.4% 6 6.0% 4 5.0% 10 12. 5%
Cheltenham 33 3.3% 5 5.0% 2 2.5% 8 10. 0%
Cirencester 27 2.7% 0 .0% 0 .0% 1 1.3%
Nailsworth 14 1.4% 0 .0% 0 .0% 0 . 0%
Gloucester Retail Park 11 1.1% 0 .0% 1 1.3% 0 . 0%
Wotton-under-Edge 9 .9% 0 .0% 1 1.3% 0 . 0%
Stonehouse 7 7% 1 1.0% 4 5.0% 1 1. 3%
Bristol - Cabot Circus 5 5% 0 .0% 0 .0% 0 . 0%
Catalogue/mail order 5 .5% 1 1.0% 0 .0% 0 . 0%
Gloucester Quays 3 .3% 0 .0% 0 .0% 2 2. 5%
Minchinhampton 2 .2% 2 2.0% 0 .0% 0 . 0%
Berkeley 1 1% 0 .0% 0 .0% 0 . 0%
Cam 1 1% 0 .0% 0 .0% 0 . 0%
Dursley 1 1% 0 .0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 1 .1% 0 .0% 0 .0% 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Toys R Us, St Ann Way, Gloucester 15 1.5% 1 1.0% 3 3.8% 2 2. 5%
Yate 11 1.1% 0 .0% 0 .0% 0 . 0%
Argos, Merrywalks Shopping . . o o
Centre, Stroud 10 1.0% 4 4.0% 1 1.3% 1 1. 3%
Attwoolls, Bristol Road, o . 5 N
Whitminster, Gloucester 8 -8% 0 -0% 0 -0% 1 1.3%
Swindon 7 7% 0 .0% 0 .0% 0 . 0%
Toys R Us, Centaurus Road, Bristol 7 7% 0 .0% 0 .0% 0 . 0%
Bath 5 5% 1 1.0% 0 0% 0 . 0%
John Lewis, Cribbs Causeway, o . o .
Bristol 4 4% 0 .0% 1 1.3% 0 . 0%
Whitminster, Gloucester 4 .4% 0 .0% 0 .0% 0 . 0%
Batemans, Kendrick Street, Stroud 3 .3% 1 1.0% 0 0% 0 . 0%
Other Cotswold Outdoor, Gateway Visitors o . . .
Centre, Cirencester 3 -3% 1 1.0% 0 0% 0 0%
Thornbury 3 .3% 0 .0% 0 .0% 0 . 0%
Cainscross, Stroud 2 .2% 1 1.0% 1 1.3% 0 . 0%
Filton, Bristol 2 .2% 0 .0% 0 .0% 0 . 0%
Greenbridge Retail Park, Stratton o . 5 5
Road, Swindon 2 2% 0 .0% 0 .0% 0 . 0%
Halfords, King Street, Stroud 2 .2% 0 .0% 1 1.3% 0 . 0%
Hobbycraft, Peel Centre, St Ann o . 5 N
Way, Gloucester 2 2% 1 1.0% 0 0% 1 1. 3%
Millets, Kendrick Street, Stroud 2 .2% 0 .0% 0 .0% 0 . 0%
Noahs Ark, Bourne Mills, o . N 5
Brimscombe, Stroud 2 -2% 1 1.0% 1 1.3% 0 0%
Tesco, Bristol Road, Quedgeley, o . o .
Gloucester 2 2% 0 .0% 1 1.3% 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Toys R Us, Oxford Road, Swindon 2 .2% 0 .0% 0 .0% 0 . 0%
Varies 2 2% 1 1.0% 0 .0% 0 . 0%
Argos, Yate 1 1% 0 .0% 0 .0% 0 . 0%
Asda, Bruton Way, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
gzir'fé’fe;\'ews’ Market Place, 1 1% 0 0% 0 0% 0 0%
glgz?hsoﬁsgden Centre, Haresfield, 1 1% 1 1.0% 0 0% 0 04
Bristol 1 1% 0 .0% 0 .0% 0 . 0%
Caravan Centre, Gloucester 1 L1% 0 .0% 1 1.3% 0 . 0%
Chalford 1 1% 0 .0% 0 .0% 0 . 0%
Chipping Sodbury 1 L1% 0 .0% 0 .0% 0 . 0%
Game, Cricklade Street, Cirencester 1 .1% 0 .0% 0 .0% 0 . 0%
Other Game, East Walk, Yate, Bristol 1 1% 0 .0% 0 .0% 0 . 0%
Halfords, Merrywalks, Stroud 1 L1% 0 .0% 0 .0% 0 . 0%
Halfords, West Walk, Yate 1 .1% 0 .0% 0 .0% 0 . 0%
Heritage, George Street, Stroud 1 .1% 0 .0% 1 1.3% 0 . 0%
giggie‘z‘t\gfe’ St Oswalds Road, 1 1% 0 0% 0 0% 0 0%
Homebase, Stroud 1 .1% 0 .0% 1 1.3% 0 . 0%
Eir(?stsoei of Fraser, Cabot Circus, 1 1% 0 0% 0 0% 0 04
John Lewis, Oxford Street, London 1 L1% 0 .0% 0 .0% 0 . 0%
Marlborough 1 L1% 0 .0% 0 .0% 0 . 0%
Matalan, Quedgeley, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
Millets, High Street, Cheltenham 1 .1% 0 .0% 0 .0% 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,
sports and camping equipment?
Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Millets, High Street, o . . .
Weston-super-Mare 1 1% 0 0% 0 0% 0 0%
Millets, Southgate Street, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
Millets, Yate, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
Mitchells, Barton Street, Gloucester 1 .1% 0 .0% 0 .0% 0 . 0%
Mothercare, St Oswalds Road, o . 5 5
Gloucester 1 1% 1 1.0% 0 .0% 0 . 0%
:;lqrth Port Arcade Retail Park, Yate, 1 1% 0 0% 0 0% 0 04
ristol
Petes Cycles, Thornbury 1 .1% 0 .0% 0 .0% 0 . 0%
Riders of Bristol, Stockwood Road, o . 5 5
Brislington, Bristol 1 1% 0 0% 0 0% 0 0%
Sainsbury's, Dudbridge Road, B . o .
Other stroud 1 1% 0 .0% 1 1.3% 0 . 0%
Starshine, Bridge Street, Nailsworth, o . . .
Stroud 1 1% 0 .0% 0 .0% 0 . 0%
Superdrug, East Walk, Yate 1 .1% 0 .0% 0 .0% 0 . 0%
Tesco, Ocotal Way Swindon 1 L1% 0 .0% 0 .0% 0 . 0%
Tesco, Bradley Stoke, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
Tesco, Brockworth 1 .1% 0 .0% 0 .0% 1 1. 3%
Tesco, Kings Meadow, Old . . 5 5
Cricklade Road, Cirencester 1 -1% 0 -0% 0 0% 0 0%
Tetbury 1 1% 0 .0% 0 .0% 0 . 0%
The Cycle Shop, Long Street, B . . .
Wotton-under-Edge 1 1% 0 0% 0 0% 0 0%
Toys R Us, Peel Centre, Bristol B . . .
Road, Gloucester 1 1% 0 0% 0 0% 0 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
gﬂjc“;'sttzr Eastern Avenue, 1 1% 0 0% 0 0% 0 0%
West Country Motor Homes, Bristol
] . 1 1% 0 .0% 0 .0% 0 . 0%
Other Road, Highbridge
WH Smith, High Street, Cheltenham 1 .1% 1 1.0% 0 .0% 0 . 0%
Wyevale Garden Centre, Milbury B . . .
Heath, Wotton-under-Edge 1 1% 0 0% 0 0% 0 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,
toys,
sports and camping equipment?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Don't buy these items 19 38.0% 25 50.0% 28 34.1% 36 35. 6%
Gloucester 1 2.0% 5 10.0% 11 13.4% 1 1.0%
Stroud 9 18.0% 9 18.0% 11 13.4% 8 7. 9%
Bristol - Cribbs Causeway / The Mall 1 2.0% 1 2.0% 3 3.7% 4 4.0%
Internet 5 10.0% 2 4.0% 5 6.1% 9 8. 9%
Cheltenham 3 6.0% 0 .0% 2 2.4% 4 4.0%
Cirencester 4 8.0% 2 4.0% 0 .0% 17 16. 8%
Nailsworth 0 .0% 4 8.0% 8 9.8% 2 2. 0%
Gloucester Retail Park 0 .0% 1 2.0% 2 2.4% 0 . 0%
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Bristol - Cabot Circus 0 .0% 1 2.0% 0 .0% 1 1.0%
Catalogue/mail order 0 .0% 0 .0% 1 1.2% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley 1 2.0% 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Toys R Us, St Ann Way, Gloucester 1 2.0% .0% 1 1.2% 0 . 0%
Yate 0 .0% .0% 0 .0% 1 1.0%
é;%‘t’:é "gfrrgma'ks Shopping 2 4.0% 0% 1 1.2% 0 .0
Attwoolls, Bristol Road, . . 5 5
Whitminster, Gloucester 0 -0% -0% 0 -0% 0 0%
Swindon 0 .0% .0% 0 .0% 7 6. 9%
Toys R Us, Centaurus Road, Bristol 0 .0% .0% 0 .0% 0 . 0%
Bath 0 .0% .0% 1 1.2% 1 1.0%
JBor?SI:oLlewm, Cribbs Causeway, 1 2 0% 0% 0 0% 0 04
Whitminster, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Batemans, Kendrick Street, Stroud 1 2.0% .0% 0 .0% 0 . 0%
Other Cotswold Outdoor, Gateway Visitors . . . .
Centre, Cirencester 2 4.0% -0% 0 -0% 0 - 0%
Thornbury 0 .0% .0% 0 .0% 0 . 0%
Cainscross, Stroud 0 .0% .0% 0 .0% 0 . 0%
Filton, Bristol 0 .0% .0% 0 .0% 0 . 0%
ggzznl;u?ggolietall Park, Stratton 0 0% 0% 0 0% 5 > 0%
Halfords, King Street, Stroud 0 .0% .0% 0 .0% 1 1.0%
Hobbycraft, Peel Centre, St Ann . . 5 5
Way, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Millets, Kendrick Street, Stroud 0 .0% .0% 1 1.2% 0 . 0%
Noahs Ark, Bourne Mills, . . 5 5
Brimscombe, Stroud 0 -0% -0% 0 -0% 0 0%
ngs‘c’e SBt;'?tO' Road, Quedgeley, 0 0% 0% 0 0% 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Toys R Us, Oxford Road, Swindon 0 .0% 0 .0% 0 .0% 2 2. 0%
Varies 0 .0% 0 .0% 0 .0% 0 . 0%
Argos, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Asda, Bruton Way, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
gzir'fé’feyews’ Market Place, 0 0% 0 0% 0 0% 0 0%
glgz?hsoﬁsgden Centre, Haresfield, 0 0% 0 0% 0 0% 0 04
Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Caravan Centre, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Chalford 0 .0% 0 .0% 0 .0% 0 . 0%
Chipping Sodbury 0 .0% 0 .0% 0 .0% 0 . 0%
Game, Cricklade Street, Cirencester 0 .0% 0 .0% 1 1.2% 0 . 0%
Other Game, East Walk, Yate, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Halfords, Merrywalks, Stroud 0 .0% 0 .0% 1 1.2% 0 . 0%
Halfords, West Walk, Yate 0 .0% 0 .0% 1 1.2% 0 . 0%
Heritage, George Street, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
giggie‘z‘t\gfe’ St Oswalds Road, 0 0% 0 0% 0 0% 0 0%
Homebase, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Eir(?stsoei of Fraser, Cabot Circus, 0 0% 0 0% 1 1.2% 0 04
John Lewis, Oxford Street, London 0 .0% 0 .0% 0 .0% 1 1.0%
Marlborough 0 .0% 0 .0% 0 .0% 1 1.0%
Matalan, Quedgeley, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Millets, High Street, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Millets, High Street, . . . .
Weston-super-Mare 0 .0% 0 .0% 0 .0% 1 1.0%
Millets, Southgate Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Millets, Yate, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Mitchells, Barton Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Mothercare, St Oswalds Road, . . 5 5
Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
quth Port Arcade Retail Park, Yate, 0 0% 0 0% 0 0% 0 04
Bristol
Petes Cycles, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Riders of Bristol, Stockwood Road, . . 5 5
Brislington, Bristol 0 -0% 0 -0% 0 0% 0 0%
Sainsbury's, Dudbridge Road, . . . .
Other stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Starshine, Bridge Street, Nailsworth, . . o 5
Stroud 0 .0% 0 .0% 1 1.2% 0 . 0%
Superdrug, East Walk, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Ocotal Way Swindon 0 .0% 0 .0% 0 .0% 1 1.0%
Tesco, Bradley Stoke, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Kings Meadow, Old . . o 5
Cricklade Road, Cirencester 0 -0% 0 -0% 1 1.2% 0 0%
Tetbury 0 .0% 0 .0% 0 .0% 1 1.0%
The Cycle Shop, Long Street, . . . .
Wotton-under—Edge 0 .0% 0 .0% 0 .0% 0 . 0%
Toys R Us, Peel Centre, Bristol . . . .
Road, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,
sports and camping equipment?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %

gﬂjc“;'sttzr Eastern Avenue, 0 0% 0 0% 0 0% 0 0%
West Country Motor Homes, Bristol

] . 0 .0% 0 .0% 0 .0% 0 . 0%

Other Road, Highbridge
WH Smith, High Street, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Wyevale Garden Centre, Milbury . . o .
Heath, Wotton-under-Edge 0 0% 0 0% 1 1.2% 0 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 184



Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,
toys,
sports and camping equipment?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Don't buy these items 31 38.3% 30 29.7% 29 36.3% 30 30. 0%
Gloucester 3 3.7% 1 1.0% 12 15.0% 36 36. 0%
Stroud 0 .0% 3 3.0% 1 1.3% 0 . 0%
Bristol - Cribbs Causeway / The Mall 15 18.5% 24 23.8% 17 21.3% 1 1.0%
Internet 10 12.3% 13 12.9% 7 8.8% 5 5.0%
Cheltenham 1 1.2% 0 .0% 1 1.3% 5 5.0%
Cirencester 0 .0% 0 .0% 0 .0% 2 2.0%
Nailsworth 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester Retail Park 1 1.2% 0 .0% 0 .0% 5 5. 0%
Wotton-under-Edge 5 6.2% 2 2.0% 1 1.3% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 .0% 1 1.0%
Bristol - Cabot Circus 0 .0% 2 2.0% 0 .0% 0 . 0%
Catalogue/mail order 0 .0% 1 1.0% 2 2.5% 0 . 0%
Gloucester Quays 0 .0% 0 .0% 0 .0% 1 1.0%
Minchinhampton 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 0 .0% 1 1.3% 0 . 0%
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Gallagher Retail Park, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Toys R Us, St Ann Way, Gloucester 1 2% .0% 1 1.3% 4 4. 0%
Yate 2 5% .9% 0 .0% 0 . 0%
Argos, Merrywalks Shopping . . . .
Centre, Stroud 0 .0% .0% 0 .0% 0 . 0%
Attwoolls, Bristol Road, . . 5 5
Whitminster, Gloucester 1 -2% -0% 0 -0% 1 1.0%
Swindon 0 .0% .0% 0 .0% 0 . 0%
Toys R Us, Centaurus Road, Bristol 4 .9% .0% 2 2.5% 0 . 0%
Bath 0 .0% .0% 0 .0% 0 . 0%
JBor?SI:oLlewm, Cribbs Causeway, 1 oy 0% 0 0% 0 04
Whitminster, Gloucester 0 .0% .0% 0 .0% 2 2. 0%
Batemans, Kendrick Street, Stroud 0 .0% .0% 0 .0% 0 . 0%
Other Cotswold Outdoor, Gateway Visitors . . . .
Centre, Cirencester 0 -0% -0% 0 -0% 0 0%
Thornbury 1 .2% .0% 1 1.3% 0 . 0%
Cainscross, Stroud 0 .0% .0% 0 .0% 0 . 0%
Filton, Bristol 0 .0% .0% 1 1.3% 0 . 0%
ggzznl;u?ggolietall Park, Stratton 0 0% 0% 0 0% 0 04
Halfords, King Street, Stroud 0 .0% .0% 0 .0% 0 . 0%
Hobbycraft, Peel Centre, St Ann . . 5 5
Way, Gloucester 0 .0% .0% 0 .0% 0 . 0%
Millets, Kendrick Street, Stroud 1 2% .0% 0 .0% 0 . 0%
Noahs Ark, Bourne Mills, . . 5 5
Brimscombe, Stroud 0 -0% -0% 0 -0% 0 0%
Tesco, Bristol Road, Quedgeley, . . . .
Gloucester 0 .0% .0% 0 .0% 1 1.0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Toys R Us, Oxford Road, Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Varies 0 .0% 0 .0% 0 .0% 1 1.0%]
Argos, Yate 0 .0% 1 .0% 0 .0% 0 . 0%
Asda, Bruton Way, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
gzir'fé’feyews’ Market Place, 0 0% 0 0% 1 1.3% 0 0%
glgz?hsoﬁsgden Centre, Haresfield, 0 0% 0 0% 0 0% 0 04
Bristol 1 2% 0 .0% 0 .0% 0 . 0%
Caravan Centre, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Chalford 0 .0% 1 .0% 0 .0% 0 . 0%
Chipping Sodbury 0 .0% 1 .0% 0 .0% 0 . 0%
Game, Cricklade Street, Cirencester 0 .0% 0 .0% 0 .0% 0 . 0%
Other Game, East Walk, Yate, Bristol 0 .0% 1 .0% 0 .0% 0 . 0%
Halfords, Merrywalks, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Halfords, West Walk, Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Heritage, George Street, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
giggie‘z‘t\gfe’ St Oswalds Road, 0 0% 0 0% 0 0% 1 1.0%
Homebase, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Eir(?stsoei of Fraser, Cabot Circus, 0 0% 0 0% 0 0% 0 04
John Lewis, Oxford Street, London 0 .0% 0 .0% 0 .0% 0 . 0%
Marlborough 0 .0% 0 .0% 0 .0% 0 . 0%
Matalan, Quedgeley, Gloucester 0 .0% 0 .0% 1 1.3% 0 . 0%
Millets, High Street, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Millets, High Street, . . . .
Weston-super-Mare 0 .0% 0 .0% 0 .0% 0 . 0%
Millets, Southgate Street, Gloucester 0 .0% 0 .0% 1 1.3% 0 . 0%
Millets, Yate, Bristol 0 .0% 1 .0% 0 .0% 0 . 0%
Mitchells, Barton Street, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
“Gnlzt:’ceg:{ff’ St Oswalds Road, 0 0% 0 0% 0 0% 0 .0
EISSZIPO” Arcade Retail Park, Yate, 0 0% 1 0% 0 0% 0 04
Petes Cycles, Thornbury 0 .0% 0 .0% 1 1.3% 0 . 0%
Riders of Bristol, Stockwood Road, . . 5 5
Brislington, Bristol 0 -0% 1 -0% 0 0% 0 0%
Other cainsbury's, Dudbridge Road, 0 0% 0 0% 0 0% 0 . 0%
gi;:ngéme, Bridge Street, Nailsworth, 0 0% 0 0% 0 0% 0 04
Superdrug, East Walk, Yate 1 1.2% 0 .0% 0 .0% 0 . 0%
Tesco, Ocotal Way Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Bradley Stoke, Bristol 1 1.2% 0 .0% 0 .0% 0 . 0%
Tesco, Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco, Kings Meadow, Old . . 5 5
Cricklade Road, Cirencester 0 -0% 0 -0% 0 -0% 0 0%
Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
The Cycle Shop, Long Street, . . . .
Wotton-under—Edge 0 .0% 1 .0% 0 .0% 0 . 0%
Toys R Us, Peel Centre, Bristol . . . .
Road, Gloucester 0 .0% 0 .0% 0 .0% 1 1.0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

toys,

sports and camping equipment?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %

gﬂjc“;'sttzr Eastern Avenue, 1 1.2% 0% 0 0% 0 0%
West Country Motor Homes, Bristol

] . 0 .0% 1.0% 0 .0% 0 . 0%

Other Road, Highbridge
WH Smith, High Street, Cheltenham 0 .0% .0% 0 .0% 0 . 0%
Wyevale Garden Centre, Milbury . . . .
Heath, Wotton-under-Edge 0 0% 0% 0 0% 0 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,
toys,
sports and camping equipment?

Area
Dursley/ Cam
Num %
Base: All respondents 101 100. 0%
Don't buy these items 36 35. 6%
Gloucester 24 23. 8%
Stroud 5 5. 0%
Bristol - Cribbs Causeway / The Mall 12 11.9%
Internet 9 8. 9%
Cheltenham 2 2. 0%
Cirencester 1 1.0%
Nailsworth 0 . 0%
Gloucester Retail Park 1 1.0%
Wotton-under-Edge 0 . 0%
Stonehouse 0 . 0%
Bristol - Cabot Circus 1 1.0%
Catalogue/mail order 0 . 0%
Gloucester Quays 0 . 0%
Minchinhampton 0 . 0%
Berkeley 0 . 0%
Cam 0 . 0%
Dursley 1 1.0%
Gallagher Retail Park, Cheltenham 0 . 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

sports and camping equipment?

toys,

Dursley/ Cam

Num

Area

%

Toys R Us, St Ann Way, Gloucester 1 . 0%
Yate 0 . 0%]
Argos, Merrywalks Shopping 1 0
Centre, Stroud il
Attwoolls, Bristol Road, > 0
Whitminster, Gloucester il
Swindon 0 . 0%
Toys R Us, Centaurus Road, Bristol 0 . 0%
Bath 0 . 0%
John Lewis, Cribbs Causeway, .
Bristol 1 - 0%
Whitminster, Gloucester 2 . 0%
Batemans, Kendrick Street, Stroud 1 . 0%
Other Cotswold Outdoor, Gateway Visitors 0 0
Centre, Cirencester il
Thornbury 0 . 0%
Cainscross, Stroud 0 . 0%
Filton, Bristol 0 . 0%
Greenbridge Retail Park, Stratton 0 0
Road, Swindon il
Halfords, King Street, Stroud 0 . 0%
Hobbycraft, Peel Centre, St Ann 0 0
Way, Gloucester il
Millets, Kendrick Street, Stroud 0 . 0%
Noahs Ark, Bourne Mills, 0 0
Brimscombe, Stroud il
Tesco, Bristol Road, Quedgeley, 0 0
Gloucester et
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 191



Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

sports and camping equipment?

toys,

Other

Toys R Us, Oxford Road, Swindon
Varies

Argos, Yate

Asda, Bruton Way, Gloucester

Baileys News, Market Place,
Berkeley

Blooms Garden Centre, Haresfield,
Stonehouse

Bristol

Caravan Centre, Gloucester
Chalford

Chipping Sodbury

Game, Cricklade Street, Cirencester
Game, East Walk, Yate, Bristol
Halfords, Merrywalks, Stroud
Halfords, West Walk, Yate

Heritage, George Street, Stroud

Higgs & Wise, St Oswalds Road,
Gloucester

Homebase, Stroud

House of Fraser, Cabot Circus,
Bristol

John Lewis, Oxford Street, London
Marlborough
Matalan, Quedgeley, Gloucester

Millets, High Street, Cheltenham

Dursley/ Cam

Num

Area

(=) S © O© ©

SO © © © © © © o ©

S © O© ©

%

. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,

sports and camping equipment?

toys,

Millets, High Street,

Dursley/ Cam

Num

Area

%

Weston-super-Mare 0 - 0%
Millets, Southgate Street, Gloucester 0 . 0%
Millets, Yate, Bristol 0 . 0%
Mitchells, Barton Street, Gloucester 1 . 0%
I\Glllztcheersctaerre, St Oswalds Road, 0 04
EISSZIPOR Arcade Retail Park, Yate, 0 04
Petes Cycles, Thornbury 0 . 0%
Rir_JIers of Brist_ol, Stockwood Road, 0 04
Brislington, Bristol

Other g;:gzl;ury s, Dudbridge Road, 0 04
Starshine, Bridge Street, Nailsworth, 0 04
Stroud
Superdrug, East Walk, Yate 0 . 0%
Tesco, Ocotal Way Swindon 0 . 0%
Tesco, Bradley Stoke, Bristol 0 . 0%
Tesco, Brockworth 0 . 0%
Te_sco, Kings Meac;low, Oold 0 04
Cricklade Road, Cirencester
Tetbury 0 . 0%
The Cycle Shop, Long Street, 0 04
Wotton-under-Edge
Toys R Us, Peel Centre, Bristol 0 04
Road, Gloucester
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Q13. In which town centre, freestanding store, or retail park do you do most of your household's shopping for recreational goods including bicycles, games,
toys,
sports and camping equipment?

Area
Dursley/ Cam
Num %
WH Smith, Eastern Avenue, .
Gloucester 0 - 0%
West Country Motor Homes, Bristol 0 0%
Other Road, Highbridge et
WH Smith, High Street, Cheltenham 0 . 0%
Wyevale Garden Centre, Milbury 0 0
Heath, Wotton-under-Edge il

Q14. How do you normally travel when undertaking shopping for non-food goods?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Car / van (as driver) 694 69.0% 58 58.0% 43 53.8% 62 77.5%
Car / van (as passenger) 158 15.7% 11 11.0% 19 23.8% 9 11. 3%
Bus 98 9.7% 17 17.0% 8 10.0% 8 10. 0%
Walk 30 3.0% 10 10.0% 3 3.8% 0 . 0%
Train 7 7% 1 1.0% 2 2.5% 1 1. 3%
Taxi 4 4% 2 2.0% 0 .0% 0 . 0%
Bicycle 4 4% 0 .0% 2 2.5% 0 . 0%
Motorcycle 1 1% 0 .0% 1 1.3% 0 . 0%
Goods delivered 1 1% 0 .0% 0 .0% 0 . 0%
Other Park and Ride 8 .8% 1 1.0% 2 2.5% 0 . 0%
Mobility scooter 1 .1% 0 .0% 0 .0% 0 . 0%
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Q14. How do you normally travel when undertaking shopping for non-food goods?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %

Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Car / van (as driver) 35 70.0% 40 80.0% 56 68.3% 67 66. 3%
Car / van (as passenger) 8 16.0% 5 10.0% 11 13.4% 23 22. 8%
Bus 4 8.0% 4 8.0% 7 8.5% 9 8. 9%
Walk 2 4.0% 1 2.0% 7 8.5% 2 2. 0%
Train 1 2.0% 0 .0% 0 .0% 0 . 0%
Taxi 0 .0% 0 .0% 0 .0% 0 . 0%
Bicycle 0 .0% 0 .0% 0 .0% 0 . 0%
Motorcycle 0 .0% 0 .0% 0 .0% 0 . 0%]
Goods delivered 0 .0% 0 .0% 1 1.2% 0 . 0%
Other Park and Ride 0 .0% 0 .0% 0 .0% 0 . 0%

Mobility scooter 0 .0% 0 .0% 0 .0% 0 . 0%
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Q14. How do you normally travel when undertaking shopping for non-food goods?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %

Base: All respondents 81 100.0% 101 100.0% 80 100. 0%
Car / van (as driver) 56 69.1% 89 88.1% 61 76. 3%
Car / van (as passenger) 17 21.0% 8 7.9% 11 13. 8%
Bus 4 4.9% 4 4.0% 6 7. 5%
Walk 3 3.7% 0 .0% 0 . 0%
Train 0 .0% 0 .0% 1 1. 3%
Taxi 1 1.2% 0 .0% 0 . 0%
Bicycle 0 .0% 0 .0% 0 . 0%
Motorcycle 0 .0% 0 .0% 0 . 0%
Goods delivered 0 .0% 0 .0% 0 . 0%

Park and Ride 0 .0% 0 .0% 1 1. 3%
Other

Mobility scooter 0 .0% 0 .0% 0 . 0%
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Q14. How do you normally travel when undertaking shopping for non-food goods?

Northern/ Western Fringe

Num

Base: All respondents 100
Car / van (as driver) 58
Car / van (as passenger) 17
Bus 18
Walk 0
Train 0
Taxi 1
Bicycle 2
Motorcycle 0
Goods delivered 0
Other Park and Ride 3

Mobility scooter 1

%

100.
58.
17.
18.

Area
Dursley/ Cam
Num %
0% 101 100.
0% 69 68.
0% 19 18.
0% 9 8
.0% 2 2
.0% 1 1
.0% 0
.0% 0
.0% 0
.0% 0
.0% 1 1
.0% 0

0%
3%
8%

. 9%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q15. Do you or your household do any of the following leisure activities?

Base: All respondents Area
Num % Stroud Stonehouse Painswick Chalford
Num % Num % Num % Num %

Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100.0% 50 100. 0%
Cinema 494 49.1% 46 46.0% 38 47.5% 44 55.0% 25 50. 0%
Theatre 467 46.4% 35 35.0% 32 40.0% 50 62.5% 28 56. 0%
Pub/Bar 521 51.8% 49 49.0% 40 50. 0% 41 51.3% 22 44.0%
Restaurant 679 67.5% 65 65.0% 54 67.5% 46 57.5% 34 68. 0%
Nightclub 41 4.1% 4 4.0% 2 2.5% 2 2.5% 0 0%
';‘;'5 N nf;';tzflf Sea“h 317 31.5% 32 32.0% 21 26.3% 23 28.8% 15 30. 0%
Tenpin bowling 219 21.8% 25 25.0% 16 20.0% 14 17.5% 14 28.0%
Ecotrvfti‘; /ad”g n'.fiiﬁgiv 78 7.8% 12 12.0% 3 3.8% 7 8.8% 3 6. 0%
None of these 35 3.5% 1 1.0% 5 6.3% 4 5.0% 1 2. 0%
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Q15. Do you or your household do any of the following leisure activities?

Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe
Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
Cinema 16 32.0% 44 53.7% 52 51.5% 44 54.3% 60 59. 4%
Theatre 25 50.0% 32 39.0% 46 45.5% 36 44.4% 63 62.4%
Pub/Bar 27 54.0% 39 47.6% 56 55.4% 40 49.4% 65 64. 4%
Restaurant 36 72.0% 54 65.9% 68 67.3% 52 64.2% 76 75.2%
Nightclub 2 4.0% 5 6.1% 2 2.0% 1 1.2% 8 7. 9%
';‘;'5 N nf;';tzflf Sea“h 12 24.0% 25 30. 5% 34 33.7% 22 27.2% 49 48. 5%
Tenpin bowling 5 10.0% 24 29.3% 20 19.8% 7 8.6% 32 31.7%
Ecotrvfti‘; /ad”g n'.fiiﬁgiv 5 10. 0% 4 4.9% 7 6.9% 3 3.7% 10 9.9
None of these 2 4.0% 2 2.4% 3 3.0% 5 6.2% 0 . 0%
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Q15. Do you or your household do any of the following leisure activities?

Base: All respondents
Cinema

Theatre

Pub/Bar

Restaurant

Nightclub

Leisure centre/Health
and Fitness club

Tenpin bowling

Don't do any leisure
activities/don't know

None of these

Berkeley
%
80 100.
30 37.
25 31.
39 48.
50 62.
4 5.
20 25.
16 20.
9 11
3 3

0%
5%
3%
8%
5%
0%
0%

0%

.3%

.8%

Area
Northern/ Western Fringe
Num %
100 100.
43 43.
46 46.
51 51.
71 71.
1 1.
30 30.
23 23.
9 9
5 5

0%
0%
0%
0%
0%
0%
0%

0%

.0%

.0%

Dursley/ Cam

Num %

101 100.
52 51.
49 48.
52 51.
73 72.
10 9.
34 33.
23 22.

6 5
4 4

0%
5%
5%
5%
3%
9%
7%

8%

. 9%

. 0%
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Q15a. Where do you normally go to the cinema?

Base: Those_ mentioning the Area
cinema
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Those mentioning the cinema 494 100.0% 46 100.0% 38 100.0% 44 100. 0%
Apollo, Stroud 242 49.0% 38 82.6% 33 86.8% 36 81. 8%
Vue, Cribbs Causeway, Bristol 88 17.8% 2 4.3% 2 5.3% 1 2. 3%
Electric Picture House, Wotton 56 11.3% 0 .0% 0 .0% 0 . 0%
Cineworld, Peel Centre, Gloucester 35 7.1% 1 2.2% 1 2.6% 0 . 0%
Cineworld, Cheltenham 16 3.2% 2 4.3% 0 .0% 4 9. 1%
Olympus, Gloucester 7 1.4% 0 .0% 2 5.3% 0 . 0%
Cineworld, Bristol 5 1.0% 0 .0% 0 .0% 0 . 0%
Guildhall, Gloucester 5 1.0% 0 .0% 0 .0% 0 . 0%
Cineworld, Greenbridge Retail Park, Swindon 4 .8% 0 .0% 0 .0% 0 . 0%
Showcase, bristol 4 .8% 0 .0% 0 .0% 0 . 0%
UGC Shawridge Leisure Park, Swindon 3 .6% 0 .0% 0 .0% 0 . 0%
Wyvern Theatre, Swindon 3 .6% 0 .0% 0 .0% 1 2. 3%
Bacon, Cheltenham 2 4% 1 2.2% 0 .0% 0 . 0%
Odeon, Bristol 2 4% 0 .0% 0 .0% 0 . 0%
The Astoria Cinema, Chippenham 1 .2% 0 .0% 0 .0% 0 . 0%
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Q15a. Where do you normally go to the cinema?

Base: Those_ mentioning the Area
cinema
Num % Stroud Stonehouse Painswick
Num % Num % Num %
E:ﬁﬁfrsevﬁiiqr:jeon;aa Greenbridge Retail 5 1.0% 0 0% 0 0% 0 04
Vue Cinema, Longwell Green, Bristol 5 1.0% 0 .0% 0 .0% 0 . 0%
London 3 . 6% 2 4.3% 0 .0% 0 . 0%
Bisley Village hall 2 .4% 0 .0% 0 .0% 2 4. 5%
Badminton 1 2% 0 .0% 0 .0% 0 . 0%
Other Kemble 1 . 2% 0 . 0% 0 .0% 0 . 0%
égﬁtfaenmg: West Quay Road, 1 2% 0 0% 0 0% 0 . 0%
Newton Longville 1 2% 0 .0% 0 .0% 0 . 0%
.?g‘fvekzzktff;re Sun Street, 1 2% 0 0% 0 0% 0 .04
Swansea 1 .2% 0 .0% 0 .0% 0 . 0%
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Q15a. Where do you normally go to the cinema?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: Those mentioning the cinema 25 100.0% 16 100.0% 44 100.0% 52 100. 0%
Apollo, Stroud 24 96.0% 12 75.0% 38 86.4% 30 57.7%
Vue, Cribbs Causeway, Bristol 0 .0% 0 .0% 1 2.3% 1 1.9%
Electric Picture House, Wotton 0 .0% 0 .0% 2 4.5% 1 1.9%
Cineworld, Peel Centre, Gloucester 1 4.0% 2 12.5% 1 2.3% 1 1.9%
Cineworld, Cheltenham 0 .0% 0 .0% 0 .0% 1 1.9%
Olympus, Gloucester 0 .0% 1 6.3% 0 .0% 0 . 0%
Cineworld, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Guildhall, Gloucester 0 .0% 0 .0% 1 2.3% 0 . 0%
Cineworld, Greenbridge Retail Park, Swindon 0 .0% 0 .0% 0 .0% 4 7.7%
Showcase, bristol 0 .0% 0 .0% 0 .0% 1 1.9%
UGC Shawridge Leisure Park, Swindon 0 .0% 0 .0% 0 .0% 3 5.8%
Wyvern Theatre, Swindon 0 .0% 0 .0% 0 .0% 2 3. 8%
Bacon, Cheltenham 0 .0% 1 6.3% 0 .0% 0 . 0%
Odeon, Bristol 0 .0% 0 .0% 0 .0% 1 1.9%
The Astoria Cinema, Chippenham 0 .0% 0 .0% 0 .0% 0 . 0%
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Q15a. Where do you normally go to the cinema?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Empire Cinemas, Greenbridge Retail . . 5 o
Park, Swindon 0 .0% 0 .0% 0 .0% 5 9. 6%
Vue Cinema, Longwell Green, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
London 0 .0% 0 .0% 1 .3% 0 . 0%
Bisley Village hall 0 .0% 0 .0% 0 .0% 0 . 0%
Badminton 0 .0% 0 .0% 0 .0% 0 . 0%
Other Kemble 0 . 0% 0 . 0% 0 .0% 1 1.9%
Leisure World, West Quay Road, . . 5 5
Southampton 0 .0% 0 .0% 0 .0% 1 1.9%
Newton Longville 0 .0% 0 .0% 0 .0% 0 . 0%
Roses Theatre, Sun Street, . . 5 5
Tewkesbury 0 .0% 0 .0% 0 .0% 0 . 0%
Swansea 0 .0% 0 .0% 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 204



Q15a. Where do you normally go to the cinema?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: Those mentioning the cinema 44 100.0% 60 100.0% 30 100.0% 43 100. 0%
Apollo, Stroud 1 2.3% 4 6.7% 4 13.3% 5 11. 6%
Vue, Cribbs Causeway, Bristol 8 18.2% 33 55.0% 18 60.0% 2 4. 7%
Electric Picture House, Wotton 31 70.5% 12 20.0% 4 13.3% 0 . 0%
Cineworld, Peel Centre, Gloucester 1 2.3% 0 .0% 3 10.0% 20 46. 5%
Cineworld, Cheltenham 0 .0% 0 .0% 0 .0% 8 18. 6%
Olympus, Gloucester 0 .0% 0 .0% 0 .0% 3 7.0%
Cineworld, Bristol 1 2.3% 3 5.0% 0 .0% 0 . 0%
Guildhall, Gloucester 0 .0% 0 .0% 0 .0% 3 7.0%
Cineworld, Greenbridge Retail Park, Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Showcase, bristol 1 2.3% 1 1.7% 1 3.3% 0 . 0%
UGC Shawridge Leisure Park, Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Wyvern Theatre, Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Bacon, Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Odeon, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
The Astoria Cinema, Chippenham 0 .0% 1 1.7% 0 .0% 0 . 0%
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Q15a. Where do you normally go to the cinema?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Empire Cinemas, Greenbridge Retail . . 5 5
Park, Swindon 0 .0% 0 .0% 0 .0% 0 . 0%
Vue Cinema, Longwell Green, Bristol 1 .3% 4 7% 0 .0% 0 . 0%
London 0 .0% 0 .0% 0 .0% 0 . 0%
Bisley Village hall 0 .0% 0 .0% 0 .0% 0 . 0%
Badminton 0 .0% 1 7% 0 .0% 0 . 0%
Other Kemble 0 . 0% 0 . 0% 0 .0% 0 . 0%
Leisure World, West Quay Road, . . 5 5
Southampton 0 .0% 0 .0% 0 .0% 0 . 0%
Newton Longville 0 .0% 1 7% 0 .0% 0 . 0%
Roses Theatre, Sun Street, . . 5 N
Tewkesbury 0 .0% 0 .0% 0 .0% 1 2. 3%
Swansea 0 .0% 0 .0% 0 .0% 1 2. 3%
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Q15a. Where do you normally go to the cinema?

Area
Dursley/ Cam
Num %
Base: Those mentioning the cinema 52 100. 0%
Apollo, Stroud 17 32.7%
Vue, Cribbs Causeway, Bristol 20 38. 5%
Electric Picture House, Wotton 6 11. 5%
Cineworld, Peel Centre, Gloucester 4 7. 7%
Cineworld, Cheltenham 1 1.9%
Olympus, Gloucester 1 1.9%
Cineworld, Bristol 1 1.9%
Guildhall, Gloucester 1 1.9%
Cineworld, Greenbridge Retail Park, Swindon 0 . 0%
Showcase, bristol 0 . 0%
UGC Shawridge Leisure Park, Swindon 0 . 0%
Wyvern Theatre, Swindon 0 . 0%
Bacon, Cheltenham 0 . 0%
Odeon, Bristol 1 1.9%
The Astoria Cinema, Chippenham 0 . 0%
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Q15a. Where do you normally go to the cinema?

Other

Empire Cinemas, Greenbridge Retail
Park, Swindon

Vue Cinema, Longwell Green, Bristol
London

Bisley Village hall

Badminton

Kemble

Leisure World, West Quay Road,
Southampton

Newton Longville

Roses Theatre, Sun Street,
Tewkesbury

Swansea

Dursley/ Cam

Num

Area

S © © O© O

%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%
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Q15b. Where do you normally go to the theatre?

Base: Those mentioning the Area
theatre
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Those mentioning the theatre 467 100.0% 35 100.0% 32 100.0% 50 100. 0%
Everyman Theatre, Cheltenham 184 39.4% 20 57.1% 12 37.5% 30 60. 0%|
Cotswolds Playhouse, Stroud 12 2.6% 1 2.9% 3 9.4% 3 6. 0%
The Playhouse, Cheltenham 9 1.9% 0 .0% 1 3.1% 1 2. 0%
Town Hall, Cheltenham 6 1.3% 1 2.9% 0 .0% 2 4.0%
Stroud Performing Arts Centre, Stroud 5 1.1% 1 2.9% 0 .0% 1 2.0%
Wyvern Theatre, Swindon 3 .6% 0 .0% 0 .0% 0 . 0%
Subsription Rooms, Stroud 2 .4% 1 2.9% 1 3.1% 0 . 0%
Guildhall, Gloucester 1 2% 0 .0% 0 .0% 0 . 0%
Kings, Gloucester 1 2% 0 .0% 0 .0% 0 . 0%
Olympus, Gloucester 1 .2% 0 .0% 0 .0% 0 . 0%
Sundial Theatre, Cirencester 1 2% 0 .0% 0 .0% 0 . 0%
The Arts Centre, Swindon 1 2% 0 .0% 0 .0% 0 . 0%
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Q15b. Where do you normally go to the theatre?

Base: Those mentioning the Area
theatre
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Hippodrome, Augustines o o o .
Parade, Bristol 97 20.8% 5 14.3% 6 18.8% 2 4.0%|
The Theatre Royal Bath, o . B .
Sawclose, Bath 43 9.2% 1 2.9% 1 3.1% 1 2.0%
London 31 6.6% 4 11.4% 4 12.5% 3 6. 0%|
Bristol City Centre 9 1.9% 0 .0% 0 .0% 0 . 0%
Old Vic Theatre, King Street, . . . .
Bristol 9 1.9% 0 .0% 0 .0% 0 . 0%
Malvern Festival Theatre, Grange o . . .
Road, Malvern 6 1.3% 0 .0% 0 .0% 2 4.0%|
Roses Theatre, Sun Street, o . o .
Tewkesbury 6 1.3% 0 .0% 2 6.3% 1 2.0%
Varies 3 . 6% 0 .0% 1 3.1% 0 . 0%
Cardiff Millennium Centre 2 .4% 0 .0% 0 .0% 0 . 0%
Colston Hall, Colston Street, B . . .
Other Bristol 2 .4% 0 .0% 0 .0% 0 . 0%
Lister Club, Chantry House, B . . .
Church Lane, North Nibley ? 4% 0 0% 0 0% 0 0%
RSC, Downie Street, o . . .
Stratford-upon-Avon 2 4% 0 .0% 0 .0% 1 2.0%
The Little Theatre, St Michaels B . . .
Place, Bath 2 .4% 0 .0% 0 .0% 0 . 0%
The Tobacco Factory, Raleigh B . . .
Road, Bristol 2 .4% 1 2.9% 0 .0% 0 . 0%
Th_eatre Royal, Berkeley Square, > 4y 0 0% 0 0% 0 04
Bristol
Albert Hall, London 1 .2% 0 .0% 0 .0% 0 . 0%
Alexandra Theatre, Station o . . .
Street, Birmingham 1 2% 0 .0% 0 .0% 0 . 0%
Bath 1 2% 0 .0% 0 .0% 0 . 0%
BIC, Bournemouth 1 2% 0 .0% 0 .0% 0 . 0%
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Q15b. Where do you normally go to the theatre?

Base: Those mentioning the Area
theatre
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Birmingham 1 2% 0 .0% 0 .0% 0 . 0%
Bisley Theatre Club, Bisley 1 .2% 0 .0% 0 .0% 1 2. 0%
Church Hall, Painswick 1 2% 0 .0% 0 .0% 1 2.0%
Dominion Theatre, London 1 2% 0 .0% 0 .0% 0 . 0%
Festival Theatre, Grange Road, o . . .
Malvern 1 2% 0 .0% 0 .0% 0 . 0%
Lister Hall, Long Street, Dursley 1 2% 0 .0% 0 .0% 0 . 0%
New London Theatre, Drury o . 5 5
Lane, London 1 2% 0 .0% 0 .0% 0 . 0%
New Theatre, George Street, o . . .
Oxford 1 2% 0 .0% 0 .0% 0 . 0%
Prince Edward Theatre, London 1 2% 0 .0% 1 L1% 0 . 0%
Other Royal Opera House, London 1 .2% 0 .0% 0 .0% 0 . 0%
Sonning 1 2% 0 .0% 0 .0% 0 . 0%
Tewkesbury 1 2% 0 .0% 0 .0% 0 . 0%
The London Palladium, Argylle o . . .
Street, London 1 2% 0 .0% 0 .0% 0 . 0%
The Lyceum Theatre, Wellington o . . .
Street, London 1 2% 0 .0% 0 .0% 0 . 0%
The National Theatre, South o . 5 5
Bank, London 1 2% 0 .0% 0 .0% 0 . 0%
The Space, Lansdown, Stroud 1 .2% 0 .0% 0 .0% 1 2. 0%
The Warf, Couch Lane, Devizes 1 .2% 0 .0% 0 .0% 0 . 0%
Theatre Royal Stratford, o . 5 5
Stratford, London 1 2% 0 .0% 0 .0% 0 . 0%
Wotton-under-Edge 1 .2% 0 .0% 0 .0% 0 . 0%
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Q15b. Where do you normally go to the theatre?

Chalford
Num
Base: Those mentioning the theatre 28
Everyman Theatre, Cheltenham 21
Cotswolds Playhouse, Stroud 2
The Playhouse, Cheltenham 0
Town Hall, Cheltenham 2
Stroud Performing Arts Centre, Stroud 0
Wyvern Theatre, Swindon 0
Subsription Rooms, Stroud 0
Guildhall, Gloucester 0
Kings, Gloucester 0
Olympus, Gloucester 0
Sundial Theatre, Cirencester 0
The Arts Centre, Swindon 0

100.

75.

0%

0%

1%
.0%
1%

.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%

Minchinhampton

Num

25

15

SO © © © © o o

%

Area

100.0%

60.0%
.0%
4.0%
.0%

.0%

.0%
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.0%

Nailsworth
Num

32

13

[ S
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100.

40.
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0%
6%
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1%
.0%
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.0%
.0%
.0%

Tetbury/ Eastern Fringe
Num %

46 100. 0%

11 23.9%|

. 0%
. 0%
. 0%
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Q15b. Where do you normally go to the theatre?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
;g’:;;ﬁrgmbfugusunes 1 3.6% 8.0% 0 0% 11 23.99
The Theatre Royal Bath, . . o o
Sawclose, Bath 0 .0% .0% 4 12.5% 9 19. 6%
London 1 3.6% 4.0% 3 9.4% 5 10. 9%
Bristol City Centre 0 .0% 4.0% 1 3.1% 0 . 0%
(B)rlicit\(/)llc Theatre, King Street, 0 0% 0% 1 3.1% 1 2. 29
'\R";;‘(’fr,\'}l ;’f/setr'xa' Theatre, Grange 0 0% 8.0% 0 0% 0 0%
.?g‘fvizzg’jf;re Sun Street, 0 0% 0% 0 0% 1 2.2%
Varies 0 .0% .0% 0 .0% 0 . 0%
Cardiff Millennium Centre 0 .0% .0% 0 .0% 0 . 0%
Colston Hall, Colston Street, . . 5 5
Other Bristol 0 .0% .0% 0 .0% 0 . 0%
Lister Club, Chantry House, . . . .
Church Lane, North Nibley 0 -0% -0% 0 -0% 0 0%
RSC, Downie Street, . . 5 5
Stratford-upon-Avon 0 0% 0% 0 0% 0 0%
;’geéeLnéLeﬂ;l'heatre, St Michaels 0 0% 4.0% 0 0% 1 > 29
The Tobacco Factory, Raleigh . . . .
Road, Bristol 0 .0% .0% 0 .0% 0 . 0%
griisélre Royal, Berkeley Square, 0 0% 0% 0 0% 0 04
Albert Hall, London 0 .0% .0% 0 .0% 1 2. 2%
Alexandra Theatre, Station . . 5 5
Street, Birmingham 0 -0% -0% 0 -0% 0 0%
Bath 0 .0% .0% 0 .0% 0 . 0%
BIC, Bournemouth 0 .0% .0% 1 3.1% 0 . 0%
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Q15b. Where do you normally go to the theatre?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Birmingham 0 .0% 0 .0% 0 .0% 0 . 0%
Bisley Theatre Club, Bisley 0 .0% 0 .0% 0 .0% 0 . 0%
Church Hall, Painswick 0 .0% 0 .0% 0 .0% 0 . 0%
Dominion Theatre, London 0 .0% 0 .0% 0 .0% 0 . 0%
Festival Theatre, Grange Road, . . . .
Malvern 0 .0% 0 .0% 0 .0% 0 . 0%
Lister Hall, Long Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
New London Theatre, Drury . . 5 5
Lane, London 0 .0% 1 .0% 0 .0% 0 . 0%
New Theatre, George Street, o . . .
Oxford 1 .6% 0 .0% 0 .0% 0 . 0%
Prince Edward Theatre, London 0 .0% 0 .0% 0 .0% 0 . 0%
Other Royal Opera House, London 0 .0% 0 .0% 1 3.1% 0 . 0%
Sonning 0 .0% 0 .0% 1 3.1% 0 . 0%
Tewkesbury 0 .0% 1 .0% 0 .0% 0 . 0%
The London Palladium, Argylle . . . .
Street, London 0 .0% 0 .0% 0 .0% 0 . 0%
The Lyceum Theatre, Wellington . . B .
Street, London 0 .0% 0 .0% 1 3.1% 0 . 0%
The National Theatre, South . . 5 5
Bank, London 0 .0% 0 .0% 0 .0% 0 . 0%
The Space, Lansdown, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
The Warf, Couch Lane, Devizes 0 .0% 0 .0% 0 .0% 0 . 0%
Theatre Royal Stratford, . . 5 5
Stratford, London 0 .0% 0 .0% 0 .0% 0 . 0%
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 0 . 0%
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Q15b. Where do you normally go to the theatre?

Wotton

Base: Those mentioning the theatre 36

Everyman Theatre, Cheltenham
Cotswolds Playhouse, Stroud

The Playhouse, Cheltenham

S © O© N

Town Hall, Cheltenham

(=)

Stroud Performing Arts Centre, Stroud

Wyvern Theatre, Swindon
Subsription Rooms, Stroud
Guildhall, Gloucester
Kings, Gloucester
Olympus, Gloucester

Sundial Theatre, Cirencester

SO © © © © o o

The Arts Centre, Swindon

%
100.0%

19.4%
.0%
.0%
.0%

.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%

Southern Fringe
Num %

63

(-} S R O N

SO © © © © o o

Area
Berkeley
Num %

100.0% 25
3.2% 3
.0% 0
1.6% 0
.0% 0
.0% 1
.0% 0
.0% 0
.0% 0
.0% 0
.0% 0
.0% 0
.0% 0

100.0%

12.0%
.0%
.0%
.0%

4.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%

Northern/ Western Fringe

Num

%
46 100. 0%
35 76. 1%
0 . 0%
1 2.2%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
1 2.2%
0 . 0%
0 . 0%
0 . 0%
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Q15b. Where do you normally go to the theatre?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
;g’:;;ﬁrgmbfugusunes 17 47.2% 24 38.1% 13 52.0% 2 4. 3%
g:v?/ Jgf:t?ashoyal Bath, 4 11.1% 17 27.0% 4 16.0% 0 . 0%
London 1 2.8% 2 3.2% 1 4.0% 2 4. 3%
Bristol City Centre 2 5.6% 5 7.9% 0 .0% 0 . 0%
(B)r'idst\é'lc Theatre, King Street, 0 0% 4 6.3% 1 4.0% 1 2.2%
'\R";;‘(’fr,\'}l ;’f/setr'xa' Theatre, Grange 0 0% 0 0% 0 0% 0 . 0%
.?g‘fvizzg’jf;re Sun Street, 0 0% 0 0% 0 0% 2 4.3%
Varies 1 2.8% 0 .0% 0 .0% 0 . 0%
Cardiff Millennium Centre 0 .0% 0 .0% 1 4.0% 0 . 0%
Colston Hall, Colston Street, . . 5 5
Other Bristol 0 .0% 2 3.2% 0 .0% 0 . 0%
Lister Club, Chantry House, o . . .
Church Lane, North Nibley 1 2.8% 0 -0% 0 -0% 0 0%
RSC, Downie Street, o . 5 5
Stratford-upon-Avon 1 2.8% 0 .0% 0 .0% 0 . 0%
;’geéeLnéLeﬂ;l'heatre, St Michaels 0 0% 0 0% 0 0% 0 04
;22 dTOBbr?sct%‘? Factory, Raleigh 0 0% 1 1.6% 0 0% 0 . 0%
g:ifélre Royal, Berkeley Square, 1 2.8% 1 1.6% 0 0% 0 . 0%
Albert Hall, London 0 .0% 0 .0% 0 .0% 0 . 0%
Alexandra Theatre, Station . . 5 5
Street, Birmingham 0 .0% 0 .0% 0 .0% 0 . 0%
Bath 0 .0% 1 1.6% 0 .0% 0 . 0%
BIC, Bournemouth 0 .0% 0 .0% 0 .0% 0 . 0%
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Q15b. Where do you normally go to the theatre?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Birmingham 0 .0% 1 . 6% 0 .0% 0 . 0%
Bisley Theatre Club, Bisley 0 .0% 0 .0% 0 .0% 0 . 0%
Church Hall, Painswick 0 .0% 0 .0% 0 .0% 0 . 0%
Dominion Theatre, London 0 .0% 0 .0% 1 .0% 0 . 0%
Festival Theatre, Grange Road, . . . o
Malvern 0 .0% 0 .0% 0 .0% 1 2.2%|
Lister Hall, Long Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
New London Theatre, Drury . . 5 5
Lane, London 0 .0% 0 .0% 0 .0% 0 . 0%
New Theatre, George Street, . . . .
Oxford 0 .0% 0 .0% 0 .0% 0 . 0%
Prince Edward Theatre, London 0 .0% 0 .0% 0 .0% 0 . 0%
Other Royal Opera House, London 0 .0% 0 .0% 0 .0% 0 . 0%
Sonning 0 .0% 0 .0% 0 .0% 0 . 0%
Tewkesbury 0 .0% 0 .0% 0 .0% 0 . 0%
The London Palladium, Argylle . . . .
Street, London 0 .0% 0 .0% 0 .0% 0 . 0%
The Lyceum Theatre, Wellington . . . .
Street, London 0 .0% 0 .0% 0 .0% 0 . 0%
The National Theatre, South o . 5 5
Bank, London 1 .8% 0 .0% 0 .0% 0 . 0%
The Space, Lansdown, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
The Warf, Couch Lane, Devizes 0 .0% 1 .6% 0 .0% 0 . 0%
Theatre Royal Stratford, . . 5 o
Stratford, London 0 .0% 0 .0% 0 .0% 1 2.2%|
Wotton-under-Edge 0 .0% 1 .6% 0 .0% 0 . 0%
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Q15b. Where do you normally go to the theatre?

Area
Dursley/ Cam
Num
Base: Those mentioning the theatre 49
Everyman Theatre, Cheltenham 15
Cotswolds Playhouse, Stroud 1
The Playhouse, Cheltenham 2
Town Hall, Cheltenham 0
Stroud Performing Arts Centre, Stroud 1
Wyvern Theatre, Swindon 0
Subsription Rooms, Stroud 0
Guildhall, Gloucester 1
Kings, Gloucester 0
Olympus, Gloucester 0
Sundial Theatre, Cirencester 0
The Arts Centre, Swindon 0

%

100.

30.
2.
4.

0%

6%

0%
1%|

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
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Q15b. Where do you normally go to the theatre?

Area

Dursley/ Cam

Num %
Hippodrome, Augustines o
Parade, Bristol 14 28.6%)
The Theatre Royal Bath, B
Sawclose, Bath 2 4. 1%
London 4 8. 2%
Bristol City Centre 0 . 0%
Old Vic Theatre, King Street, .
Bristol 1 2.0%
Malvern Festival Theatre, Grange B
Road, Malvern 2 4. 1%
Roses Theatre, Sun Street, .
Tewkesbury 0 - 0%
Varies 1 2.0%|
Cardiff Millennium Centre 1 2. 0%
Colston Hall, Colston Street, .
Other Bristol 0 - 0%
Lister Club, Chantry House, .
Church Lane, North Nibley 1 2.0%
RSC, Downie Street, .
Stratford-upon-Avon 0 - 0%
The Little Theatre, St Michaels .
Place, Bath 0 - 0%
The Tobacco Factory, Raleigh 0 0
Road, Bristol il
Theatre Royal, Berkeley Square, .
Bristol 0 - 0%
Albert Hall, London 0 . 0%
Alexandra Theatre, Station .
Street, Birmingham 1 2.0%
Bath 0 . 0%
BIC, Bournemouth 0 . 0%
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Q15b. Where do you normally go to the theatre?

Other

Birmingham

Bisley Theatre Club, Bisley
Church Hall, Painswick
Dominion Theatre, London

Festival Theatre, Grange Road,
Malvern

Lister Hall, Long Street, Dursley

New London Theatre, Drury
Lane, London

New Theatre, George Street,
Oxford

Prince Edward Theatre, London
Royal Opera House, London
Sonning

Tewkesbury

The London Palladium, Argylle
Street, London

The Lyceum Theatre, Wellington
Street, London

The National Theatre, South
Bank, London

The Space, Lansdown, Stroud
The Warf, Couch Lane, Devizes

Theatre Royal Stratford,
Stratford, London

Wotton-under-Edge

Dursley/ Cam

Num

Area

S © O© ©

%

. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%
. 0%

. 0%

. 0%
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Q15c. Where do you normally go to pubs/ bars?

Base: Those mentioning pubs/ Area
bars
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Those mentioning pubs/ bars 521 100.0% 49 100.0% 40 100.0% 41 100. 0%
Stroud 80 15.4% 33 67.3% 14 35.0% 12 29. 3%
Nailsworth 41 7.9% 2 4.1% 2 5.0% 1 2.4%]
Wotton 33 6.3% 0 .0% 0 .0% 0 . 0%
Tetbury 28 5.4% 0 .0% 1 2.5% 0 . 0%
Gloucester 26 5.0% 3 6.1% 1 2.5% 0 . 0%
Berkeley 25 4.8% 0 .0% 0 .0% 0 . 0%
Dursley 23 4.4% 0 .0% 0 .0% 0 . 0%
Cheltenham 21 4.0% 1 2.0% 0 .0% 2 4. 9%
Cirencester 18 3.5% 0 .0% 0 .0% 2 4. 9%
Minchinhampton 17 3.3% 2 4.1% 0 .0% 0 . 0%
Stonehouse 10 1.9% 0 .0% 10 25.0% 0 . 0%
Bristol 7 1.3% 0 .0% 1 2.5% 0 . 0%
Yate 7 1.3% 1 2.0% 0 .0% 1 2.4%]
Cam 6 1.2% 0 .0% 0 .0% 0 . 0%
Chalford 6 1.2% 0 .0% 1 2.5% 0 . 0%
Painswick 6 1.2% 0 .0% 0 .0% 5 12. 2%
Chipping Sodbury 2 .4% 0 .0% 0 .0% 0 . 0%
Bishop's Cleeve 1 .2% 0 .0% 0 .0% 0 . 0%
Chipping Norton 1 .2% 0 .0% 0 .0% 0 . 0%
Swindon 1 2% 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Base: Those mentioning pubs/ Area
bars
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Quedgeley 7 1.3% 0 .0% 0 .0% . 0%
Wickwar 6 1.2% 0 .0% 0 .0% . 0%
g;t;:ders Arms, Oakridge Lynch, 4 8% 0 0% 0 0% 7 39
Harvester, Olympus Park Business o . o 5
Centre, Quedgeley 4 .8% 0 .0% 1 .5% . 0%
Avening 3 .6% 0 .0% 0 .0% . 0%
Eastcombe, Stroud 3 .6% 0 .0% 0 .0% 2. 4%
g:ggz;toelzscencket Club, Frocester, 3 6% 0 0% 3 59 04
Hawkesbury Upton 3 .6% 0 .0% 0 .0% . 0%
Sharpness, Berkeley 3 .6% 0 .0% 0 .0% . 0%
Slimbridge 3 .6% 0 .0% 0 .0% . 0%
Other étTobueJIey Inn, Culver Hill, Amberley, P 4% 0 0% 0 0% 04
gtera:)rulgn, George Street, Bisley, 5 4% 0 0% 0 0% 2. 49
Bisley, Stroud 2 .4% 0 .0% 0 .0% 2. 4%
Cat & Custard Pot Inn, The Street, o . 5 5
Shipton Moyne, Tetbury 2 -4% 0 -0% 0 -0% 0%
Charfield, Wotton-under-Edge 2 .4% 0 .0% 0 .0% . 0%
Dinneywicks Inn, The Chipping, o . 5 5
Kingswood, Wotton-under-Edge ? -4% 0 -0% 0 0% 0%
Forest of Dean 2 4% 0 .0% 0 .0% . 0%
Frampton 2 4% 0 .0% 0 .0% . 0%
gfgzizti;'rk'”“'emte Road, 2 4% 0 0% 0 0% .0
glt:)”lfcegzt':f” Inn, Kingscote, 2 4% 0 0% 0 0% 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 222



Q15c. Where do you normally go to pubs/ bars?

Base: Those mentioning pubs/ Area
bars
Num % Stroud Stonehouse Painswick
Num % Num % Num %
g;r:j?’;iﬁtrg;s, The Street, Didmarton, P 4% 0 0% 0 0% 0 04
Lamb Inn, Eastcombe 2 4% 0 .0% 0 .0% 1 2. 4%
Leyhill Social Club, Thornbury 2 .4% 0 .0% 0 .0% 0 . 0%
New Inn, Woodmancote, Dursley 2 .4% 0 .0% 0 .0% 0 . 0%
Oldbury-on-Severn 2 .4% 0 .0% 0 .0% 0 . 0%
Sheepscombe 2 .4% 0 .0% 0 .0% 2 4. 9%
'Sl'gzﬂd Nelson, Stratford Road, P 4% P 1% 0 0% 0 04
Thornbury 2 4% 0 .0% 0 .0% 0 . 0%
Whitminster 2 4% 0 .0% 2 .0% 0 . 0%
ISl ol e z : : :
Wool Pack, Slad Road, Slad 2 4% 0 .0% 0 .0% 2 4. 9%
Other Varies 2 4% 0 .0% 0 .0% 1 2.4%]
Arlingham, Gloucester 1 2% 0 .0% 0 .0% 0 . 0%
Badminton 1 2% 0 .0% 0 .0% 0 . 0%
Berkeley Arms Hotel, Berkeley 1 .2% 0 .0% 0 .0% 0 . 0%
gfr;ke‘i"eg epr‘IZZ}ZyH otel, Canonbury 1 2% 0 0% 0 0% 0 0%
Birdlip, Gloucester 1 .2% 0 .0% 0 .0% 0 . 0%
i';cbkeﬂ:;’sgt'fo'ﬁ d"'tt'eworth’ 1 2% 0 0% 0 0% 0 0%
Black Horse, Amberley, West Sussex 1 .2% 1 .0% 0 .0% 0 . 0%
ﬁ;ﬁs a";:i] Aé"r?snt g\l’"” Lane, 1 2% 0 0% 0 0% 0 0%
Brighton 1 2% 0 .0% 0 .0% 1 2. 4%
Brockworth 1 2% 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Base: Those mentioning pubs/ Area
bars
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Egmf’guﬁz evl\gferwens Business 1 2% 0 0% 0 0% 0 0%
Buthay Inn, High dséreeet’ Wickwar, 1 2% 0 0% 0 0% 0 .04
Calcot, Reading 1 2% 0 .0% 0 .0% 0 . 0%
g;:MDiLIJI?SIIS&wling Club, Everlands, 1 oy 0 0% 0 0% 0 04
Carpenters Arms, Miserden, Stroud 1 2% 0 .0% 0 .0% 1 2. 4%
Coaley 1 2% 0 .0% 0 .0% 0 . 0%
Devon 1 2% 0 .0% 0 .0% 0 . 0%
Eastington 1 2% 0 .0% 1 . 5% 0 . 0%
Falfield 1 2% 0 .0% 0 .0% 0 . 0%
Frampton-on-Severn, Gloucester 1 2% 0 .0% 0 .0% 0 . 0%
oher gteo?qrgﬁolﬂ:e, Peter Street, Frocester, 1 2% 1 0% 0 0% 0 0%
Greyhound, Siddington, Cirencester 1 .2% 0 .0% 0 .0% 0 . 0%
Gumstool Inn, Tetbury 1 .2% 0 .0% 0 .0% 1 2. 4%
Harringay 1 2% 0 .0% 0 .0% 0 . 0%
Hillesley 1 2% 0 .0% 0 .0% 0 . 0%
Hocksbury 1 2% 0 .0% 0 .0% 0 . 0%
Holford Arms. Knockdown, Tetbury 1 .2% 0 .0% 0 .0% 0 . 0%
Kings Head, France Lynch, Stroud 1 .2% 0 .0% 0 .0% 0 . 0%
gti:(?jdHead, The Street, Kingscourt, 1 oy 0 0% 0 0% 0 04
Kingswood 1 2% 0 .0% 0 .0% 0 . 0%
Ledbury 1 2% 0 .0% 0 .0% 0 . 0%
Listers Club, Long street, Dursley 1 2% 0 .0% 0 .0% 0 . 0%
Lower Wick, Dursley 1 .2% 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Base: Those mentioning pubs/ Area
bars
Num % Stroud Stonehouse Painswick
Num % Num % Num %
g/l;llzel-llé);lse Inn, Marybrook Street, 1 oy 0 0% 0 0% 0 04
Milbury Heath 1 .2% 0 .0% 0 .0% 0 . 0%
Mountain Ash, South Wales 1 .2% 0 .0% 0 .0% 0 . 0%
New Inn, Waterley Bottom, North o . 5 5
Dibley, Dursley 1 2% 0 .0% 0 .0% 0 . 0%
North Cerney, Cirencester 1 2% 0 .0% 0 .0% 0 . 0%
Nympsfield 1 .2% 0 .0% 1 .5% 0 . 0%
Old George Inn, Clarks Hay, South o . . .
Cerney, Cirencester 1 -2% 0 -0% 0 0% 0 0%
gédm"r;’gge’sxélcdh'”hampm” 1 2% 1 0% 0 0% 0 . 0%
Pike and Musket, Windsor Drive, o . 5 5
Tuffley, Gloucester 1 2% 0 .0% 0 .0% 0 . 0%
Prince Albert, The Butts, o . o .
Other Rodborough Hill, Stroud 1 .2% 0 .0% 1 .5% 0 . 0%
éltt:(e)ﬁg Victoria, Gloucester Street, 1 2% 0 0% 1 5y 0 0%
Railway Tavern, Wotton Road, o . 5 5
Charfield, Wotton-under-Edge 1 - 2% 0 - 0% 0 -0% 0 - 0%
Ram Inn, Bussage, Stroud 1 2% 0 .0% 0 .0% 0 . 0%
gi?glzik School, Rednock Drive, 1 oy 0 0% 0 0% 0 04
Rose Inn Pub, Paganhill, Stroud 1 .2% 1 .0% 0 .0% 0 . 0%
Royal Oak, Haw Street, o . 5 5
Wotton-under-Edge 1 . 2% 0 .0% 0 .0% 0 . 0%
Salisbury 1 .2% 0 .0% 0 .0% 0 . 0%
Salmon Inn, Wanswell, Berkley 1 .2% 0 .0% 0 .0% 0 . 0%
Seven Tuns Inn, Queen Street, o . 5 o
Chedworth, Cheltenham 1 -2% 0 -0% 0 -0% 1 2.4%
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Q15c. Where do you normally go to pubs/ bars?

Base: Those mentioning pubs/ Area
bars
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Shipton Moyne, Tetbury 1 .2% 0 .0% 0 .0% . 0%
Shortwood FC, Meadow Bank, o . . 5
Nailsworth, Stroud 1 2% 1 0% 0 0% 0%
Snuff Mill Harvester, Frenchay Park o . . .
Road, Bristol 1 2% 0 .0% 0 .0% . 0%
Somerford Keynes 1 .2% 0 .0% 0 .0% . 0%
Stirrup Cup, Bisley 1 2% 0 .0% 0 .0% 2.4%
Stone 1 2% 0 .0% 0 .0% . 0%
Swan Inn, Duck Street, Tytherington, o . 5 5
Wotton-under-Edge 1 . 2% 0 .0% 0 .0% . 0%
The Beacon Hotel, Haresfield, o . 5 5
Stonehouse 1 2% 0 .0% 0 .0% . 0%
The Beaumont, Shurdington Road, o . . .
Cheltenham 1 2% 0 .0% 0 .0% . 0%
The Bell Inn, High Street, Avening, o . . .
Other Tetbury 1 2% 0 .0% 0 .0% . 0%
The Butchers Arms, Sheepscombe, o . 5 N
Stroud 1 2% 0 .0% 0 .0% 2.4%]
The Fox, Broad Lane, Yate 1 2% 0 .0% 0 .0% . 0%
The Green Dragon Inn, Cockleford, o . 5 5
Cowley, Cheltenham 1 2% 0 0% 0 0% 0%
The Halfway House, Box Village, o . 5 5
Stroud 1 2% 0 .0% 0 .0% . 0%
The Hungry Horse, Seven Springs, o . . .
Gloucester 1 2% 0 .0% 0 .0% . 0%
The Old Spot Inn, Hill Road, Dursley 1 2% 0 .0% 0 .0% . 0%
The Royal Oak, Bristol Road, o . 5 5
Cromhall 1 2% 0 .0% 0 .0% . 0%
The Vine Tree, Norton, Malmesbury 1 .2% 0 .0% 0 .0% . 0%
Trouble House, Cirencester Road, o . 5 5
Tetbury 1 2% 0 .0% 0 .0% . 0%
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Q15c. Where do you normally go to pubs/ bars?

Base: Those mentioning pubs/ Area
bars
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Tuffley 1 .2% 0 .0% 0 .0% 0 . 0%
Tunnel House Inn, Coates, o . . 5
Cirencester 1 2% 0 .0% 0 .0% 0 . 0%
Twelve Bells, Witcombe, Gloucester 1 .2% 0 .0% 0 .0% 0 . 0%
oth Tytherington, Wotton-under-Edge 1 2% 0 .0% 0 .0% 0 . 0%
ther
Uley, Dursley 1 .2% 0 .0% 0 .0% 0 . 0%
Weighbridge Inn, Longfords, o . . .
Minchinhampton, Stroud 1 -2% 0 -0% 0 -0% 0 0%
White Hart, Littleton-upon-Severn 1 .2% 0 .0% 0 .0% 0 . 0%
Woodchester 1 .2% 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: Those mentioning pubs/ bars 22 100.0% 27 100.0% 39 100.0% 56 100. 0%
Stroud 5 22.7% 6 22.2% 3 7.7% 0 . 0%
Nailsworth 0 .0% 2 7.4% 31 79.5% 2 3. 6%
Wotton 0 .0% 0 .0% 0 .0% 0 . 0%
Tetbury 0 .0% 0 .0% 0 .0% 23 41. 1%
Gloucester 0 .0% 1 3.7% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Cheltenham 1 4.5% 1 3.7% 0 .0% 0 . 0%
Cirencester 3 13.6% 0 .0% 0 .0% 13 23.2%|
Minchinhampton 1 4.5% 12 44.4% 1 2.6% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Bristol 0 .0% 1 3.7% 0 .0% 0 . 0%
Yate 0 .0% 0 .0% 0 .0% 1 1.8%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Chalford 4 18.2% 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 .0% 0 . 0%
Chipping Sodbury 0 .0% 0 .0% 0 .0% 0 . 0%
Bishop's Cleeve 0 .0% 0 .0% 0 .0% 0 . 0%
Chipping Norton 0 .0% 0 .0% 0 .0% 1 1. 8%
Swindon 0 .0% 0 .0% 0 .0% 1 1.8%
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Q15c. Where do you normally go to pubs/ bars?

Other

Quedgeley
Wickwar

Butchers Arms, Oakridge Lynch,
Stroud

Harvester, Olympus Park Business
Centre, Quedgeley

Avening
Eastcombe, Stroud

Frocester Cricket Club, Frocester,
Stonehouse

Hawkesbury Upton
Sharpness, Berkeley
Slimbridge

Amberley Inn, Culver Hill, Amberley,
Stroud

Bear Inn, George Street, Bisley,
Stroud

Bisley, Stroud

Cat & Custard Pot Inn, The Street,
Shipton Moyne, Tetbury

Charfield, Wotton-under-Edge

Dinneywicks Inn, The Chipping,
Kingswood, Wotton-under-Edge

Forest of Dean
Frampton

Harvester, Hucclecote Road,
Gloucester

Hunters Hall Inn, Kingscote,
Gloucester

Chalford

.0%
.0%

5%

.0%

.0%
1%

.0%

.0%
.0%
.0%

.0%

.0%

5%

.0%

.0%

.0%

.0%
.0%

.0%

.0%

Minchinhampton

Num

%

Area

.0%
.0%

.0%

.0%

.0%
.0%

.0%

.0%
.0%
.0%

7%

.0%

.0%

.0%

.0%

.0%

.0%
.0%

7%

.0%

Num

Nailsworth

.0%
.0%

.0%

.0%

.0%
.0%

.0%

.0%
.0%
.0%

.6%

.6%

.0%

.0%

.0%

.0%

.6%
.0%

.0%

.0%

Tetbury/ Eastern Fringe

Num

%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%

. 0%

. 0%
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Q15c. Where do you normally go to pubs/ bars?

Area

Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Kings Arms, The Street, Didmarton, . . 5 5
Badminton 0 .0% 0 .0% 0 .0% 0 . 0%
Lamb Inn, Eastcombe 1 .5% 0 .0% 0 .0% 0 . 0%
Leyhill Social Club, Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
New Inn, Woodmancote, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Oldbury-on-Severn 0 .0% 0 .0% 0 .0% 0 . 0%
Sheepscombe 0 .0% 0 .0% 0 .0% 0 . 0%
The Old Nelson, Stratford Road, . . 5 5
Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Whitminster 0 .0% 0 .0% 0 .0% 0 . 0%
Wickwar Social Club, High Street, . . . .
Wickwar, Wotton-under-Edge 0 0% 0 0% 0 0% 0 0%
h Wool Pack, Slad Road, Slad 0 .0% 0 .0% 0 .0% 0 . 0%
Other
Varies 0 .0% 1 7% 0 .0% 0 . 0%
Arlingham, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Badminton 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley Arms Hotel, Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley Arms Hotel, Canonbury . . 5 5
Street, Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Birdlip, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Black Horse Inn, Littleworth, . . 5 o
Amberley, Stroud 0 .0% 0 .0% 0 .0% 1 1. 8%
Black Horse, Amberley, West Sussex 0 .0% 0 .0% 0 .0% 0 . 0%
Brass Mill, Avon Mill Lane, . . 5 5
Keynsham, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Brighton 0 .0% 0 .0% 0 .0% 0 . 0%
Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Area

Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Egmf’guﬁz evl\gferwens Business 0 0% 0 0% 0 0% 0 0%
Buthay Inn, High dséreeet’ Wickwar, 0 0% 0 0% 0 0% 0 .04
Calcot, Reading 0 .0% 0 .0% 0 .0% 0 . 0%
g;:MDiLIJI?SIIS&wling Club, Everlands, 0 0% 0 0% 0 0% 0 04
Carpenters Arms, Miserden, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Coaley 0 .0% 0 .0% 0 .0% 0 . 0%
Devon 0 .0% 0 .0% 0 .0% 0 . 0%
Eastington 0 .0% 0 .0% 0 .0% 0 . 0%
Falfield 0 .0% 0 .0% 0 .0% 0 . 0%
Frampton-on-Severn, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
oher gteo?qrgﬁolﬂ:e, Peter Street, Frocester, 0 0% 0 0% 0 0% 0 0%
Greyhound, Siddington, Cirencester 0 .0% 0 .0% 0 .0% 1 1.8%
Gumstool Inn, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Harringay 0 .0% 0 .0% 0 .0% 0 . 0%
Hillesley 0 .0% 0 .0% 0 .0% 0 . 0%
Hocksbury 0 .0% 0 .0% 0 .0% 0 . 0%
Holford Arms. Knockdown, Tetbury 0 .0% 0 .0% 0 .0% 1 1.8%
Kings Head, France Lynch, Stroud 1 .5% 0 .0% 0 .0% 0 . 0%
gti:(?jdHead, The Street, Kingscourt, 1 5y 0 0% 0 0% 0 04
Kingswood 0 .0% 0 .0% 0 .0% 0 . 0%
Ledbury 0 .0% 0 .0% 0 .0% 0 . 0%
Listers Club, Long street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Lower Wick, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
g/l;llzel-llé);lse Inn, Marybrook Street, 0 0% 0% 0 0% 04
Milbury Heath 0 .0% .0% 0 .0% . 0%
Mountain Ash, South Wales 0 .0% .0% 0 .0% . 0%
New Inn, Waterley Bottom, North . . 5 5
Dibley, Dursley 0 .0% .0% 0 .0% . 0%
North Cerney, Cirencester 0 .0% .0% 0 .0% 1. 8%
Nympsfield 0 .0% .0% 0 .0% . 0%
Old George Inn, Clarks Hay, South . . 5 .
Cerney, Cirencester 0 -0% -0% 0 0% 1.8%
Old Lodge, Minchinhampton . . . .
Common, Stroud 0 .0% .0% 0 .0% . 0%
Pike and Musket, Windsor Drive, . . 5 5
Tuffley, Gloucester 0 - 0% -0% 0 -0% - 0%
Prince Albert, The Butts, . . . .
Other Rodborough Hill, Stroud 0 -0% -0% 0 -0% 0%
éltt:(e)ﬁg Victoria, Gloucester Street, 0 0% 0% 0 0% 0%
Railway Tavern, Wotton Road, . . 5 5
Charfield, Wotton-under-Edge 0 - 0% - 0% 0 -0% - 0%
Ram Inn, Bussage, Stroud 1 .5% .0% 0 .0% . 0%
gi?glzik School, Rednock Drive, 0 0% 0% 0 0% 04
Rose Inn Pub, Paganhill, Stroud 0 .0% .0% 0 .0% . 0%
Royal Oak, Haw Street, . . 5 5
Wotton-under-Edge 0 0% 0% 0 0% 0%
Salisbury 0 .0% .0% 0 .0% . 0%
Salmon Inn, Wanswell, Berkley 0 .0% .0% 0 .0% . 0%
Seven Tuns Inn, Queen Street, . . 5 5
Chedworth, Cheltenham 0 -0% -0% 0 -0% 0%
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Q15c. Where do you normally go to pubs/ bars?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Shipton Moyne, Tetbury 0 .0% .0% 0 .0% 1. 8%
Shortwood FC, Meadow Bank, . . . 5
Nailsworth, Stroud 0 -0% -0% 0 0% 0%
Snuff Mill Harvester, Frenchay Park . . . .
Road, Bristol 0 .0% .0% 0 .0% . 0%
Somerford Keynes 0 .0% .0% 0 .0% 1.8%
Stirrup Cup, Bisley 0 .0% .0% 0 .0% . 0%
Stone 0 .0% .0% 0 .0% . 0%
Swan Inn, Duck Street, Tytherington, . . 5 5
Wotton-under-Edge 0 0% 0% 0 0% 0%
'Sl'roensﬁzcu(;r; Hotel, Haresfield, 0 0% 0% 0 0% 04
EﬂzltBee:I:J:;?nt, Shurdington Road, 0 0% 0% 0 0% 04
The Bell Inn, High Street, Avening, . . . o
Other Tetbury 0 .0% .0% 0 .0% 1. 8%
gng;tchers Arms, Sheepscombe, 0 0% 0% 0 0% 04
The Fox, Broad Lane, Yate 0 .0% .0% 0 .0% . 0%
The Green Dragon Inn, Cockleford, . . 5 5
Cowley, Cheltenham 0 -0% -0% 0 -0% 0%
ggirdalfway House, Box Village, 0 0% 7 0 0% 04
ZTsu?::tgl;y Horse, Seven Springs, 0 0% 0% 0 0% 0%
The Old Spot Inn, Hill Road, Dursley 0 .0% .0% 0 .0% . 0%
E?gnljﬁgﬁl Oak, Bristol Road, 0 0% 0% 0 0% 04
The Vine Tree, Norton, Malmesbury 0 .0% .0% 0 .0% 1.8%
1;);3:3 House, Cirencester Road, 0 0% 0% 0 0% 1.8%
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Q15c. Where do you normally go to pubs/ bars?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Tuffley 0 .0% .0% 0 0% 0 0%
Tunnel House Inn, Coates, . . . .
Cirencester 0 .0% .0% 0 0% 1 1. 8%
Twelve Bells, Witcombe, Gloucester 0 .0% .0% 0 .0% 0 . 0%
oth Tytherington, Wotton-under-Edge 0 .0% .0% 0 .0% 0 . 0%
ther
Uley, Dursley 0 .0% .0% 0 .0% 0 . 0%
Weighbridge Inn, Longfords, . . o .
Minchinhampton, Stroud 0 -0% -0% 1 2.6% 0 0%
White Hart, Littleton-upon-Severn 0 .0% .0% 0 0% 0 0%|
Woodchester 0 .0% .0% 0 0% 0 0%|
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Q15c. Where do you normally go to pubs/ bars?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Base: Those mentioning pubs/ bars 40 100.0% 65 100.0% 39 100. 0%
Stroud 1 2.5% 2 3.1% 0 . 0%
Nailsworth 0 .0% 0 .0% 0 . 0%
Wotton 25 62.5% 7 10.8% 0 . 0%
Tetbury 0 .0% 4 6.2% 0 . 0%
Gloucester 0 .0% 2 3.1% 2 5. 1%
Berkeley 0 .0% 1 1.5% 23 59. 0%
Dursley 0 .0% 0 .0% 1 2. 6%
Cheltenham 0 .0% 0 .0% 1 2. 6%
Cirencester 0 .0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 1 1.5% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 . 0%
Bristol 0 .0% 3 4.6% 1 2. 6%
Yate 2 5.0% 2 3.1% 0 . 0%
Cam 0 .0% 0 .0% 1 2. 6%
Chalford 0 .0% 1 1.5% 0 . 0%
Painswick 0 .0% 0 .0% 1 2. 6%
Chipping Sodbury 0 .0% 2 3.1% 0 . 0%
Bishop's Cleeve 0 .0% 0 .0% 0 . 0%
Chipping Norton 0 .0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Area

Wotton Southern Fringe Berkeley
Num % Num % Num %
Quedgeley 0 .0% 0 .0% 0 . 0%
Wickwar 0 .0% 6 9.2% 0 . 0%
g;t;:ders Arms, Oakridge Lynch, 0 0% 0 0% 0 04
Harvester, Olympus Park Business o . o
Centre, Quedgeley 1 . 5% 0 .0% 1 . 6%
Avening 0 .0% 0 .0% 0 . 0%
Eastcombe, Stroud 0 .0% 0 .0% 0 . 0%
Frocester Cricket Club, Frocester, . . .
Stonehouse 0 .0% 0 .0% 0 . 0%
Hawkesbury Upton 1 .5% 2 3.1% 0 . 0%
Sharpness, Berkeley 0 .0% 0 .0% 3 . 7%
Slimbridge 0 .0% 0 .0% 0 . 0%
Other étTobueJIey Inn, Culver Hill, Amberley, 0 0% 0 0% 0 04
gtera:)rulgn, George Street, Bisley, 0 0% 0 0% 0 0%
Bisley, Stroud 0 .0% 0 .0% 0 . 0%
Cat & Custard Pot Inn, The Street, . o .
Shipton Moyne, Tetbury 0 -0% 1 1.5% 0 - 0%
Charfield, Wotton-under-Edge 0 .0% 2 3.1% 0 . 0%
Dinneywicks Inn, The Chipping, . B .
Kingswood, Wotton-under-Edge 0 -0% ? 3. 1% 0 0%
Forest of Dean 1 .5% 0 .0% 0 . 0%
Frampton 0 .0% 1 1.5% 0 . 0%
Harvester, Hucclecote Road, o 5 5
Gloucester 1 . 5% 0 .0% 0 . 0%
gllinnutser;tgf” Inn, Kingscote, 0 0% 1 1.5% 0 04
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Q15c. Where do you normally go to pubs/ bars?

Area

Wotton Southern Fringe Berkeley
Num % Num % Num %
g;r:j?’;iﬁtrg;s, The Street, Didmarton, 0 0% P 1% 0 04
Lamb Inn, Eastcombe 0 .0% 0 .0% 0 . 0%
Leyhill Social Club, Thornbury 0 .0% 2 .1% 0 . 0%
New Inn, Woodmancote, Dursley 0 .0% 0 .0% 0 . 0%
Oldbury-on-Severn 0 .0% 1 .5% 1 . 6%
Sheepscombe 0 .0% 0 .0% 0 . 0%
'Sl'gzﬂd Nelson, Stratford Road, 0 0% 0 0% 0 04
Thornbury 0 .0% 2 1% 0 . 0%
Whitminster 0 .0% 0 .0% 0 . 0%
Wickwar, Wotton-urder-Fdge 0 0% 2 2% 0 0¥
Other Wool Pack, Slad Road, Slad 0 .0% 0 .0% 0 . 0%
Varies 0 .0% 0 .0% 0 . 0%
Arlingham, Gloucester 0 .0% 0 .0% 0 . 0%
Badminton 0 .0% 1 .5% 0 . 0%
Berkeley Arms Hotel, Berkeley 0 .0% 0 .0% 1 . 6%
gterrekeetlyegeﬁr‘lzg}zyHotel, Canonbury 0 0% 0 0% 1 64
Birdlip, Gloucester 0 .0% 0 .0% 0 . 0%
il;cbke:Ii:;’sgtl:qor:dmtleworth, 0 0% 0 0% 0 04
Black Horse, Amberley, West Sussex 0 .0% 0 .0% 0 . 0%
Cornsham, Britol 0 0% 1 5% 0 0¥
Brighton 0 .0% 0 .0% 0 . 0%
Brockworth 0 .0% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Area

Wotton Southern Fringe Berkeley
Num % Num % Num %
E::;}ogulizeéeﬁe;}erwells Business 0 0% 0 0% 0 04
Bty I 11 et Wiar : ; :
Calcot, Reading 1 5% 0 .0% 0 . 0%
g;:MDlLIJI?SIIS&wlmg Club, Everlands, 0 0% 0 0% 0 04
Carpenters Arms, Miserden, Stroud 0 .0% 0 .0% 0 . 0%
Coaley 0 .0% 0 .0% 0 . 0%
Devon 0 .0% 0 .0% 0 . 0%
Eastington 0 .0% 0 .0% 0 . 0%
Falfield 0 .0% 1 . 5% 0 . 0%
Frampton-on-Severn, Gloucester 0 .0% 0 .0% 0 . 0%
oher gteo?qrgﬁolﬂ:e, Peter Street, Frocester, 0 0% 0 0% 0 0%
Greyhound, Siddington, Cirencester 0 .0% 0 .0% 0 . 0%
Gumstool Inn, Tetbury 0 .0% 0 .0% 0 . 0%
Harringay 0 .0% 1 . 5% 0 . 0%
Hillesley 0 .0% 1 . 5% 0 . 0%
Hocksbury 0 .0% 1 .5% 0 . 0%
Holford Arms. Knockdown, Tetbury 0 .0% 0 .0% 0 . 0%
Kings Head, France Lynch, Stroud 0 .0% 0 .0% 0 . 0%
gti:(?jdHead, The Street, Kingscourt, 0 0% 0 0% 0 04
Kingswood 0 .0% 1 .5% 0 . 0%
Ledbury 1 . 5% 0 .0% 0 . 0%
Listers Club, Long street, Dursley 0 .0% 0 .0% 0 . 0%
Lower Wick, Dursley 0 .0% 1 .5% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
g/l;llzel-llé);lse Inn, Marybrook Street, 0 0% 0 0% 1 69
Milbury Heath 1 . 5% 0 .0% 0 . 0%
Mountain Ash, South Wales 1 .5% 0 .0% 0 . 0%
New Inn, Waterley Bottom, North o . 5
Dibley, Dursley 1 . 5% 0 .0% 0 . 0%
North Cerney, Cirencester 0 .0% 0 .0% 0 . 0%
Nympsfield 0 .0% 0 .0% 0 . 0%
Old George Inn, Clarks Hay, South . . 5
Cerney, Cirencester 0 -0% 0 -0% 0 0%
Old Lodge, Minchinhampton . . .
Common, Stroud 0 .0% 0 .0% 0 . 0%
Pike and Musket, Windsor Drive, . 5 5
Tuffley, Gloucester 0 - 0% 0 -0% 0 - 0%
Prince Albert, The Butts, . . .
Other Rodborough Hill, Stroud 0 -0% 0 -0% 0 0%
éltt:(e)ﬁg Victoria, Gloucester Street, 0 0% 0 0% 0 0%
Railway Tavern, Wotton Road, . o 5
Charfield, Wotton-under-Edge 0 - 0% 1 1.5% 0 - 0%
Ram Inn, Bussage, Stroud 0 .0% 0 .0% 0 . 0%
gi??g,k School, Rednock Drive, 0 0% 0 0% 0 04
Rose Inn Pub, Paganhill, Stroud 0 .0% 0 .0% 0 . 0%
Royal Oak, Haw Street, . o 5
Wotton-under-Edge 0 0% 1 1.5% 0 0%
Salisbury 1 . 5% 0 .0% 0 . 0%
Salmon Inn, Wanswell, Berkley 0 .0% 0 .0% 1 . 6%
Seven Tuns Inn, Queen Street, . 5 5
Chedworth, Cheltenham 0 - 0% 0 -0% 0 - 0%
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Q15c. Where do you normally go to pubs/ bars?

Area

Wotton Southern Fringe Berkeley
Num % Num % Num %
Shipton Moyne, Tetbury 0 .0% 0 .0% 0 . 0%
Shortwood FC, Meadow Bank, . . .
Nailsworth, Stroud 0 -0% 0 -0% 0 - 0%
Snuff Mill Harvester, Frenchay Park . o .
Road, Bristol 0 .0% 1 .5% 0 . 0%
Somerford Keynes 0 .0% 0 .0% 0 . 0%
Stirrup Cup, Bisley 0 .0% 0 .0% 0 . 0%
Stone 0 .0% 0 .0% 0 . 0%
Swan Inn, Duck Street, Tytherington, o . .
Wotton-under-Edge 1 5% 0 0% 0 0%
The Beacon Hotel, Haresfield, . . .
Stonehouse 0 .0% 0 .0% 0 . 0%
The Beaumont, Shurdington Road, . . .
Cheltenham 0 .0% 0 .0% 0 . 0%
The Bell Inn, High Street, Avening, . . .
Other Tetbury 0 .0% 0 .0% 0 . 0%
gng;tchers Arms, Sheepscombe, 0 0% 0 0% 0 04
The Fox, Broad Lane, Yate 0 .0% 1 .5% 0 . 0%
The Green Dragon Inn, Cockleford, . . .
Cowley, Cheltenham 0 -0% 0 -0% 0 - 0%
'Sl'girdalfway House, Box Village, 0 0% 0 0% 0 04
The Hungry Horse, Seven Springs, . . .
Gloucester 0 .0% 0 .0% 0 . 0%
The Old Spot Inn, Hill Road, Dursley 0 .0% 0 .0% 0 . 0%
E?gnljﬁgﬁl Oak, Bristol Road, 0 0% 1 5y 0 04
The Vine Tree, Norton, Malmesbury 0 .0% 0 .0% 0 . 0%
1;);3:3 House, Cirencester Road, 0 0% 0 0% 0 04
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Q15c. Where do you normally go to pubs/ bars?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Tuffley 0 .0% 0 .0% 0 . 0%
Tunnel House Inn, Coates, . 5 .
Cirencester 0 .0% 0 .0% 0 . 0%
Twelve Bells, Witcombe, Gloucester 0 .0% 0 .0% 0 . 0%
oth Tytherington, Wotton-under-Edge 0 .0% 1 .5% 0 . 0%
ther
Uley, Dursley 0 .0% 0 .0% 0 . 0%
Weighbridge Inn, Longfords, . . .
Minchinhampton, Stroud 0 -0% 0 -0% 0 - 0%
White Hart, Littleton-upon-Severn 0 .0% 1 .5% 0 . 0%
Woodchester 1 2.5% 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Base: Those mentioning pubs/ bars 51 100.0% 52 100. 0%
Stroud 1 2.0% 3 5.8%
Nailsworth 0 .0% 1 1. 9%
Wotton 0 .0% 1 1.9%
Tetbury 0 .0% 0 . 0%
Gloucester 14 27.5% 3 5. 8%
Berkeley 0 .0% 1 1.9%
Dursley 0 .0% 22 42. 3%
Cheltenham 12 23.5% 3 5. 8%
Cirencester 0 .0% 0 . 0%
Minchinhampton 0 .0% 0 . 0%
Stonehouse 0 .0% 0 . 0%
Bristol 0 .0% 1 1.9%
Yate 0 .0% 0 . 0%
Cam 0 .0% 5 9. 6%
Chalford 0 .0% 0 . 0%
Painswick 0 .0% 0 . 0%
Chipping Sodbury 0 .0% 0 . 0%
Bishop's Cleeve 1 2.0% 0 . 0%
Chipping Norton 0 .0% 0 . 0%
Swindon 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Northern/ Western Fringe

Num

%

Area

Dursley/ Cam
Num

%

Quedgeley 7 13.7% 0 . 0%
Wickwar 0 .0% 0 . 0%
g;t;:ders Arms, Oakridge Lynch, 0 0% 0 04
Harvester, Olympus Park Business . .
Centre, Quedgeley 1 2.0% 0 0%
Avening 0 .0% 0 . 0%
Eastcombe, Stroud 0 .0% 0 . 0%
Frocester Cricket Club, Frocester, . .
Stonehouse 0 -0% 0 0%
Hawkesbury Upton 0 .0% 0 . 0%
Sharpness, Berkeley 0 .0% 0 . 0%
Slimbridge 2 3.9% 1 1.9%
Other étTobueJIey Inn, Culver Hill, Amberley, 0 0% 0 04
gtera:)rulgn, George Street, Bisley, 0 0% 0 0%
Bisley, Stroud 0 .0% 0 . 0%
Cat & Custard Pot Inn, The Street, . .
Shipton Moyne, Tetbury 0 -0% 0 - 0%
Charfield, Wotton-under-Edge 0 .0% 0 . 0%
Dinneywicks Inn, The Chipping, . .
Kingswood, Wotton-under-Edge 0 -0% 0 0%
Forest of Dean 0 .0% 0 . 0%
Frampton 1 2.0% 0 . 0%
Harvester, Hucclecote Road, . .
Gloucester 0 -0% 0 0%
Hunters Hall Inn, Kingscote, . .
Gloucester 0 -0% 1 1.9%
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Q15c. Where do you normally go to pubs/ bars?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Kings Arms, The Street, Didmarton, . .
Badminton 0 -0% 0 0%
Lamb Inn, Eastcombe 0 .0% 0 . 0%
Leyhill Social Club, Thornbury 0 .0% 0 . 0%
New Inn, Woodmancote, Dursley 0 .0% 2 . 8%
Oldbury-on-Severn 0 .0% 0 . 0%
Sheepscombe 0 .0% 0 . 0%
The OIld Nelson, Stratford Road, . .
Stroud 0 .0% 0 . 0%
Thornbury 0 .0% 0 . 0%
Whitminster 0 .0% 0 . 0%
Wickwar Social Club, High Street, . .
Wickwar, Wotton-under-Edge 0 - 0% 0 - 0%
Wool Pack, Slad Road, Slad 0 .0% 0 . 0%
Other
Varies 0 .0% 0 . 0%
Arlingham, Gloucester 1 2.0% 0 . 0%
Badminton 0 .0% 0 . 0%
Berkeley Arms Hotel, Berkeley 0 .0% 0 . 0%
Berkeley Arms Hotel, Canonbury . .
Street, Berkeley 0 -0% 0 - 0%
Birdlip, Gloucester 1 2.0% 0 . 0%
Black Horse Inn, Littleworth, . 5
Amberley, Stroud 0 -0% 0 - 0%
Black Horse, Amberley, West Sussex 0 .0% 0 . 0%
Brass Mill, Avon Mill Lane, . .
Keynsham, Bristol 0 -0% 0 - 0%
Brighton 0 .0% 0 . 0%
Brockworth 1 2.0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Other

Bumble Bee, Waterwells Business
Park, Quedgeley

Buthay Inn, High Street, Wickwar,
Wotton-under-Edge

Calcot, Reading

Cam Mills Bowling Club, Everlands,
Cam, Dursley

Carpenters Arms, Miserden, Stroud
Coaley

Devon

Eastington

Falfield

Frampton-on-Severn, Gloucester

George Inn, Peter Street, Frocester,
Stonehouse

Greyhound, Siddington, Cirencester
Gumstool Inn, Tetbury

Harringay

Hillesley

Hocksbury

Holford Arms. Knockdown, Tetbury
Kings Head, France Lynch, Stroud

Kings Head, The Street, Kingscourt,
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Listers Club, Long street, Dursley

Lower Wick, Dursley
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Q15c. Where do you normally go to pubs/ bars?

Malt House Inn, Marybrook Street,

Northern/ Western Fringe

Num

%

Area

Dursley/ Cam
Num

%

Berkeley 0 .0% 0 . 0%
Milbury Heath 0 .0% 0 . 0%
Mountain Ash, South Wales 0 .0% 0 . 0%
New Inn, Waterley Bottom, North . .
Dibley, Dursley 0 -0% 0 - 0%
North Cerney, Cirencester 0 .0% 0 . 0%
Nympsfield 0 .0% 0 . 0%
Old George Inn, Clarks Hay, South . .
Cerney, Cirencester 0 - 0% 0 - 0%
Old Lodge, Minchinhampton . .
Common, Stroud 0 -0% 0 0%
Pike and Musket, Windsor Drive, . .
Tuffley, Gloucester 1 - 0% 0 - 0%
Prince Albert, The Butts, . .
Other Rodborough Hill, Stroud 0 -0% 0 0%
éltt:(e)ﬁg Victoria, Gloucester Street, 0 0% 0 0%
Railway Tavern, Wotton Road, . 5
Charfield, Wotton-under-Edge 0 - 0% 0 - 0%
Ram Inn, Bussage, Stroud 0 .0% 0 . 0%
Rednock School, Rednock Drive, . 5
Dursley 0 .0% 1 . 9%
Rose Inn Pub, Paganhill, Stroud 0 .0% 0 . 0%
Royal Oak, Haw Street, . 5
Wotton-under-Edge 0 -0% 0 0%
Salisbury 0 .0% 0 . 0%
Salmon Inn, Wanswell, Berkley 0 .0% 0 . 0%
Seven Tuns Inn, Queen Street, . 5
Chedworth, Cheltenham 0 - 0% 0 - 0%
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Q15c. Where do you normally go to pubs/ bars?

Northern/ Western Fringe

Num

%

Area

Dursley/ Cam
Num

%

Shipton Moyne, Tetbury 0 .0% 0 . 0%
Shortwood FC, Meadow Bank, . .
Nailsworth, Stroud 0 -0% 0 - 0%
Snuff Mill Harvester, Frenchay Park . .
Road, Bristol 0 -0% 0 - 0%
Somerford Keynes 0 .0% 0 . 0%
Stirrup Cup, Bisley 0 .0% 0 . 0%
Stone 0 .0% 1 . 9%
Swan Inn, Duck Street, Tytherington, . .
Wotton-under-Edge 0 -0% 0 - 0%
The Beacon Hotel, Haresfield, . .
Stonehouse 1 -0% 0 - 0%
The Beaumont, Shurdington Road, . .
Cheltenham 1 -0% 0 - 0%
The Bell Inn, High Street, Avening, . .
Other Tetbury 0 -0% 0 - 0%
gng;tchers Arms, Sheepscombe, 0 0% 0 04
The Fox, Broad Lane, Yate 0 .0% 0 . 0%
The Green Dragon Inn, Cockleford, . .
Cowley, Cheltenham 1 -0% 0 - 0%
'Sl'girdalfway House, Box Village, 0 0% 0 04
The Hungry Horse, Seven Springs, . .
Gloucester 1 -0% 0 - 0%
The Old Spot Inn, Hill Road, Dursley 0 .0% 1 . 9%
The Royal Oak, Bristol Road, . .
Crombhall 0 -0% 0 - 0%
The Vine Tree, Norton, Malmesbury 0 .0% 0 . 0%
Trouble House, Cirencester Road, . .
Tetbury 0 .0% 0 . 0%
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Q15c. Where do you normally go to pubs/ bars?

Other

Tuffley

Tunnel House Inn, Coates,
Cirencester

Twelve Bells, Witcombe, Gloucester
Tytherington, Wotton-under-Edge
Uley, Dursley

Weighbridge Inn, Longfords,
Minchinhampton, Stroud

White Hart, Littleton-upon-Severn

Woodchester

Northern/ Western Fringe
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Q15d. Where do you normally go to restaurants?

Base: Those mentioning Area
restaurants
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Those mentioning restaurants 679 100.0% 65 100.0% 54 100.0% 46 100. 0%
Stroud 105 15.5% 35 53.8% 19 35.2% 13 28. 3%
Nailsworth 77 11.3% 6 9.2% 3 5.6% 2 4. 3%
Gloucester 62 9.1% 4 6.2% 4 7.4% 1 2.2%
Bristol 44 6.5% 0 .0% 2 3.7% 0 . 0%
Cheltenham 44 6.5% 5 7.7% 2 3.7% 12 26. 1%
Tetbury 33 4.9% 0 .0% 1 1.9% 0 . 0%
Cirencester 26 3.8% 1 1.5% 0 .0% 2 4. 3%|
Wotton 21 3.1% 0 .0% 0 .0% 0 . 0%
Dursley 16 2.4% 0 .0% 0 .0% 0 . 0%
Berkeley 15 2.2% 0 .0% 0 .0% 0 . 0%
Minchinhampton 12 1.8% 0 .0% 1 1.9% 1 2. 2%
Stonehouse 12 1.8% 1 1.5% 10 18.5% 0 . 0%
Yate 9 1.3% 0 .0% 0 .0% 0 . 0%
Painswick 5 7% 0 .0% 0 .0% 4 8. 7%
Chipping Sodbury 4 .6% 0 .0% 0 .0% 1 2. 2%
Chalford 3 4% 0 .0% 1 1.9% 0 . 0%
Swindon 3 4% 0 .0% 0 .0% 0 . 0%
Cam 2 .3% 0 .0% 0 .0% 0 . 0%
Chipping Norton 2 .3% 0 .0% 0 .0% 0 . 0%
Malmesbury 2 .3% 0 .0% 0 .0% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Base: Those mentioning Area
restaurants
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Thornbury 13 1.9% 0 .0% 0 .0% 0 . 0%
Bath 9 1.3% 1 .5% 0 .0% 0 . 0%
Quedgeley 9 1.3% 0 .0% 1 .9% 0 . 0%
Varies 9 1.3% 1 .5% 0 .0% 0 . 0%
Whitminster 7 1.0% 0 .0% 4 4% 0 . 0%
London 6 .9% 0 .0% 0 .0% 2 4. 3%
Cribbs Causeway, Bristol 4 .6% 0 .0% 0 .0% 0 . 0%
Old Nelson Inn, Stratford Lodge, o o . .
Stratford Road, Stroud 4 -6% 3 6% 1 9% 0 0%
Calcutt Manor, Calcutt, Swindon, o . 5 5
Wiltshire 3 4% 0 .0% 1 .9% 0 . 0%
Dilraj, Long Street, Dursley 3 .4% 0 .0% 0 .0% 0 . 0%
Luckington 3 .4% 0 .0% 0 .0% 0 . 0%
Other Old Lodge, Minchinhampton o . 5 5
Common, Minchinhampton 3 -4% 0 0% 1 9% 0 0%
Amberley 2 .3% 0 .0% 0 .0% 0 . 0%
Angel Chef, The Peel Centre, St Ann o . 5 5
Way, Gloucester 2 .3% 0 .0% 0 .0% 0 . 0%
Abroad 2 .3% 0 .0% 0 .0% 0 . 0%
Bumble Bee, Waterwells Business o . 5 5
Park, Quedgeley 2 .3% 0 .0% 1 .9% 0 . 0%
Bussage, Stroud 2 .3% 0 .0% 0 .0% 0 . 0%
Harvester, Olympus Park Business o . 5 5
Centre, Quedgley 2 .3% 0 .0% 0 .0% 0 . 0%
Lamb Inn, Eastcombe, Stroud 2 .3% 0 .0% 0 .0% 1 2.2%
Pepper Pot, Gold Wick Barn, Lower o . . .
Wick, Dursley 2 .3% 0 .0% 0 .0% 0 . 0%
TGl Fridays, Cribbs Causeway, o . . .
Lysander Road, Bristol 2 -3% 0 -0% 0 -0% 0 - 0%
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Q15d. Where do you normally go to restaurants?

Base: Those mentioning Area
restaurants
Num % Stroud Stonehouse Painswick
Num % Num % Num %
The Halfway House, Box Village, o . 5 o
Stroud 2 .3% 0 .0% 0 0% 1 2.2%|
Tipputs Inn, Tiltups End, Horsley, o . . .
Stroud 2 .3% 0 .0% 0 0% 0 0%
Toby Carvery, Cross Hands, o . . .
Shurdington Road, Brockworth 2 -3% 0 -0% 1 1.9% 0 0%
Tubbys Waterside Cafe, Avening o . . 5
Road, Nailsworth, Stroud 2 - 3% 0 - 0% 0 0% 0 0%
Woodchester, Stroud 2 .3% 0 .0% 0 .0% 0 . 0%
Barnsley House Hotel, Cirencester 1 L1% 0 .0% 0 .0% 0 . 0%
Bath Road Indians, Bath Road, o . 5 5
Cheltenham 1 1% 0 .0% 0 .0% 0 . 0%
Belle Italia, Cribbs Causeway 1 L1% 0 .0% 0 .0% 0 . 0%
Bodkin House Hotel, Petty France, o . 5 5
Badminton 1 1% 0 .0% 0 .0% 0 . 0%
Other
Bradley Stoke 1 1% 0 .0% 0 .0% 0 . 0%
Brimscombe 1 1% 1 .5% 0 .0% 0 . 0%
Britannia Inn, Nailsworth, Stroud 1 L1% 0 .0% 0 .0% 0 . 0%
Burleigh Court Hotel, Burleigh Hill, o . . N
Stroud 1 1% 0 .0% 0 0% 1 2.2%|
Calcot Mannor, Church Street, o . 5 5
Tetbury 1 1% 0 .0% 0 0% 0 0%
Carpenters Arms, Miserden, Stroud 1 1% 0 .0% 0 .0% 1 2.2%|
Chippenham 1 .1% 0 .0% 0 .0% 0 . 0%
Didmarton, Badminton 1 .1% 0 .0% 0 .0% 0 . 0%
Downend, Bristol 1 .1% 0 .0% 0 .0% 0 . 0%
Eastcombe 1 1% 0 .0% 0 .0% 0 . 0%
Egypt Mill, Stroud Road, Nailsworth, B . . .
Stroud 1 1% 0 .0% 0 0% 0 0%
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Q15d. Where do you normally go to restaurants?

Base: Those mentioning Area
restaurants
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Ewen, Cirencester 1 1% 0 .0% 0 .0% 0 . 0%
Fleece Hotel, Market Place, o . . N
Cirencester 1 1% 0 .0% 0 .0% 1 2.2%|
Forest of Dean 1 1% 0 .0% 0 .0% 0 . 0%
Fostons Ash Inn, Stroud 1 1% 0 .0% 0 .0% 0 . 0%
Four Mile House, Stroud Road, o . 5 5
Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Fox Inn, High Street, Hawkesbury o . 5 5
Upton, Badminton 1 1% 0 .0% 0 .0% 0 . 0%
Framilode, Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Frankie & Bennys, Cribbs Causeway 1 L1% 0 .0% 0 .0% 0 . 0%
Frankie & Bennys, St Oswalds Road, o . 5 5
Gloucester 1 1% 0 .0% 0 .0% 0 . 0%
Fromebridge Mill, Fromebridge B . . .
Other Lane, Whitminster 1 1% 0 .0% 1 .9% 0 . 0%
Church End, Eastington, Stonehouse 1 .1% 0 .0% 0 .0% 0 . 0%
Hambrook 1 1% 0 .0% 0 .0% 0 . 0%
Harringay 1 1% 0 .0% 0 .0% 0 . 0%
Harvester, Bristol Road, Quedgeley 1 .1% 0 .0% 0 .0% 0 . 0%
Harvester, Hucclecote Road, o o . 5
Gloucester 1 1% 1 .5% 0 .0% 0 . 0%
Hillsley 1 1% 0 .0% 0 .0% 0 . 0%
Hungry Horse, Seven Springs, o o 5 5
Coberley, Cheltenham 1 -1% 1 5% 0 0% 0 -0%
Wetherspoons, James Street West, 1 1% 0 0% 0 0% 0 0%
Bath
Kings Arms, The Street, Didmarton, o . 5 5
Badminton 1 1% 0 .0% 0 .0% 0 . 0%
Kingscoat 1 1% 0 .0% 0 .0% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Base: Those mentioning Area
restaurants
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Lamb Inn, Windsor Place, N . 5 5
Mangotsfield, Bristol 1 -1% 0 0% 0 0% 0%
Ledbury 1 1% 0 .0% 0 .0% . 0%
Longford Beefeater, Tewkesbury o . . .
Road, Gloucester 1 1% 0 .0% 0 .0% . 0%
Mama Mias, Park Street, Bristol 1 1% 0 .0% 0 .0% . 0%
Messe, The Plain, Thornbury 1 .1% 0 .0% 0 .0% . 0%
Nandos, St Margarets Road, o . . .
Cheltenham 1 1% 0 .0% 0 .0% . 0%
Nelson Inn, Gloucester Street, o . 5 5
Cirencester 1 1% 0 .0% 0 .0% . 0%
Orchard Inn, Olympus Park, B o . .
Quedgeley 1 1% 1 .5% 0 .0% . 0%
Petty France Hotel, Dunkirk, B . . .
Badminton 1 1% 0 .0% 0 .0% . 0%
Other )

Pizza Hut, Promenade, Cheltenham 1 L1% 0 .0% 0 .0% 2. 2%
Prince of Wales, Cashes Green Road, o o 5 5
Stroud 1 1% 1 .5% 0 .0% . 0%
Queens Head, Tewkesbury Road, o . 5 5
Longford, Gloucester 1 -1% 0 0% 0 0% 0%
Railway Hotel, Station Road, Bristol 1 L1% 0 .0% 0 .0% . 0%
Randwick 1 1% 0 .0% 0 .0% 2.2%|
Ro_nmes, St Mary Street, Thornbury, 1 1% 0 0% 0 0% 04
Bristol

Rose & Crown, The Cross, o . 5 5
Nympsfield, Stonehouse 1 -1% 0 0% 0 0% 0%
Royal Oak, Haw Street, o . 5 5
Wotton-under-Edge 1 1% 0 .0% 0 .0% . 0%
Rudgeway 1 1% 0 .0% 0 .0% . 0%
San Carlo, Corn Street, Bristol 1 .1% 0 .0% 0 .0% . 0%
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Q15d. Where do you normally go to restaurants?

Base: Those mentioning Area
restaurants
% Stroud Stonehouse Painswick
Num % Num % Num %
Sapperton 1 1% 0 .0% 0 .0% . 0%
Snuff Mill Harvester, Frenchay Park B . . .
Road, Bristol 1 1% 0 .0% 0 .0% . 0%
Sophies Restaurant, The Priory, High B o . .
Street, Minchinhampton 1 1% 1 5% 0 0% 0%
Stagecoach Inn, Newport, Berkeley 1 L1% 0 .0% 0 .0% . 0%
TGI Fridays, Gloucester Road, B . . .
Cheltenham 1 1% 0 .0% 0 .0% . 0%
Tewkesbury 1 1% 0 .0% 0 .0% . 0%
The Bell, Sapperton, Cirencester 1 L1% 0 .0% 0 .0% . 0%
The Fox, Broad Lane, Yate 1 1% 0 .0% 0 .0% . 0%
The George, High Street, Girton, B . . .
Cambridge 1 1% 0 .0% 0 .0% . 0%
The Mariners Arms, Salter Street, B . . .
Berkeley 1 1% 0 .0% 0 .0% . 0%
Other The Old Fleece Inn, Rooksmore
Woodchester 1 1% 1 5% 0 .0% . 0%
The Olive Tree, George Street, B . . .
Nailsworth, Stroud 1 1% 0 0% 0 0% 0%
The Weighbridge Inn, B . . .
Minchinhampton, Stroud 1 1% 0 0% 0 0% 0%
Toby Carvery, The Dog Inn, B . . .
Gloucester 1 1% 0 .0% 0 .0% . 0%
Tortworth Court Four Pillar, B . . .
Tortwoth, Wotton-under-Edge 1 1% 0 0% 0 0% 0%
Trouble House, Cirencester Road, B . . .
Tetbury 1 1% 0 .0% 0 .0% . 0%
Tuffley 1 1% 0 .0% 0 .0% . 0%
Turmut-Hoer, Mead Road, B . . .
Abbeymead, Gloucester 1 1% 0 0% 0 0% 0%
Twelve Bells, Witcombe, Gloucester 1 1% 0 .0% 0 .0% 2.2%
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Q15d. Where do you normally go to restaurants?

Base: Those mentioning Area
restaurants
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Vine Tree Inn, Randwick, Stroud 1 L1% 1 1.5% 0 .0% . 0%
Whitminister 1 1% 0 .0% 0 .0% . 0%
Whittle inn, Brockworth industrial o . 5 5
estate, brockworth 1 -1% 0 -0% 0 0% 0%
Whittle Inn, Lower Tuffly Lane, o . 5 5
Other Gloucester 1 1% 0 .0% 0 .0% . 0%
Winchester 1 1% 0 .0% 0 .0% . 0%
Worcester 1 1% 0 .0% 0 .0% . 0%
YakYetiYak, Pierrepont Street, Bath 1 L1% 0 .0% 0 .0% . 0%
Zizzi, St James Church, Suffolk o . . .
Square, Cheltenham 1 -1% 0 -0% 0 0% 0%
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Q15d. Where do you normally go to restaurants?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: Those mentioning restaurants 34 100.0% 36 100.0% 54 100.0% 68 100. 0%
Stroud 8 23.5% 5 13.9% 9 16.7% 1 1.5%]
Nailsworth 6 17.6% 9 25.0% 32 59.3% 8 11. 8%
Gloucester 3 8.8% 0 .0% 0 .0% 0 . 0%
Bristol 0 .0% 3 8.3% 1 1.9% 0 . 0%
Cheltenham 4 11.8% 0 .0% 1 1.9% 4 5.9%
Tetbury 1 2.9% 1 2.8% 0 .0% 22 32. 4%
Cirencester 3 8.8% 2 5.6% 2 3.7% 16 23. 5%
Wotton 0 .0% 0 .0% 0 .0% 1 1.5%]
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 9 25.0% 1 1.9% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 .0% 0 . 0%
Chipping Sodbury 0 .0% 0 .0% 0 .0% 0 . 0%
Chalford 1 2.9% 0 .0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 .0% 2 2. 9%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Chipping Norton 0 .0% 0 .0% 0 .0% 1 1. 5%
Malmesbury 0 .0% 1 2.8% 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 256



Q15d. Where do you normally go to restaurants?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Bath 0 .0% 0 .0% 0 .0% 1 1. 5%
Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Varies 0 .0% 1 .8% 0 .0% 0 . 0%
Whitminster 0 .0% 0 .0% 0 .0% 0 . 0%
London 0 .0% 0 .0% 0 .0% 1 1. 5%
Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Old Nelson Inn, Stratford Lodge, . . . .
Stratford Road, Stroud 0 -0% 0 -0% 0 0% 0 0%
sv?lltcsti]titrévlanor, Calcutt, Swindon, 0 0% 0 0% 0 0% 0 0%
Dilraj, Long Street, Dursley 0 .0% 0 .0% 0 .0% 0 . 0%
Luckington 0 .0% 0 .0% 0 .0% 1 1. 5%
Other Old Lodge, Minchinhampton . o . .
Common, Minchinhampton 0 - 0% 2 - 6% 0 -0% 0 - 0%
Amberley 0 .0% 1 .8% 0 .0% 0 . 0%
@ggelcﬁjcfe!t:? Peel Centre, St Ann 0 0% 0 0% 0 0% 1 1.59
Abroad 0 .0% 0 .0% 0 .0% 2 2. 9%
Bumble Bee, Waterwells Business . . 5 5
Park, Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Bussage, Stroud 2 .9% 0 .0% 0 .0% 0 . 0%
Harvester, Olympus Park Business . . 5 5
Centre, Quedgley 0 .0% 0 .0% 0 .0% 0 . 0%
Lamb Inn, Eastcombe, Stroud 1 .9% 0 .0% 0 .0% 0 . 0%
\I‘;'veiglfelrjzsstl,e(\]/old Wick Barn, Lower 0 0% 0 0% 0 0% 0 0%
TGI Fridays, Cribbs Causeway, 5 9 9 9
Lysander Road, Bristol 0 -0% 0 -0% 0 0% 0 0%
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Q15d. Where do you normally go to restaurants?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
The Halfway House, Box Village, . o . .
Stroud 0 .0% 1 2.8% 0 0% 0 0%
Tipputs Inn, Tiltups End, Horsley, . . . .
Stroud 0 .0% 0 .0% 0 0% 0 0%
Toby Carvery, Cross Hands, . . . .
Shurdington Road, Brockworth 0 -0% 0 -0% 0 0% 0 0%
Tubbys Waterside Cafe, Avening . . 5 5
Road, Nailsworth, Stroud 0 - 0% 0 - 0% 1 1.9% 0 0%
Woodchester, Stroud 1 .9% 1 2.8% 0 .0% 0 . 0%
Barnsley House Hotel, Cirencester 0 .0% 0 .0% 0 .0% 1 1.5%
Bath Road Indians, Bath Road, . . 5 5
Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Belle Italia, Cribbs Causeway 0 .0% 0 .0% 0 .0% 0 . 0%
Bodkin House Hotel, Petty France, . . 5 5
Badminton 0 .0% 0 .0% 0 .0% 0 . 0%
Other
Bradley Stoke 0 .0% 0 .0% 0 .0% 0 . 0%
Brimscombe 0 .0% 0 .0% 0 .0% 0 . 0%
Britannia Inn, Nailsworth, Stroud 0 .0% 0 .0% 1 1.9% 0 0%
Burleigh Court Hotel, Burleigh Hill, . . . 5
Stroud 0 .0% 0 .0% 0 0% 0 0%
Calcot Mannor, Church Street, . . 5 5
Tetbury 0 .0% 0 .0% 0 0% 0 0%
Carpenters Arms, Miserden, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 .0% 1 1.5%
Didmarton, Badminton 0 .0% 0 .0% 0 .0% 0 . 0%
Downend, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Eastcombe 1 .9% 0 .0% 0 .0% 0 . 0%
Egypt Mill, Stroud Road, Nailsworth, . . . .
Stroud 0 .0% 0 .0% 1 1.9% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Ewen, Cirencester 0 .0% 0 .0% 0 .0% 1 1. 5%
E'lergz‘i g‘t’éf' Market Place, 0 0% 0 0% 0 0% 0 .0
Forest of Dean 0 .0% 0 .0% 1 .9% 0 . 0%
Fostons Ash Inn, Stroud 1 .9% 0 .0% 0 .0% 0 . 0%
E‘I’é‘; c'\g's'fe:b”se’ Stroud Road, 0 0% 0 0% 0 0% 0 .0
Fox Inn, High Street, Hawkesbury . . 5 5
Upton, Badminton 0 .0% 0 .0% 0 .0% 0 . 0%
Framilode, Gloucester 0 .0% 0 .0% 0 .0% 0 . 0%
Frankie & Bennys, Cribbs Causeway 0 .0% 0 .0% 0 .0% 0 . 0%
Erlzrsjléleesflefennys, St Oswalds Road, 0 0% 0 0% 0 0% 0 04
Fromebridge Mill, Fromebridge . . . .
Other Lane, Whitminster 0 .0% 0 .0% 0 .0% 0 . 0%
Church End, Eastington, Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Hambrook 0 .0% 0 .0% 0 .0% 0 . 0%
Harringay 0 .0% 0 .0% 0 .0% 0 . 0%
Harvester, Bristol Road, Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
gfgzizti;'rk'”“'emte Road, 0 0% 0 0% 0 0% 0 .0
Hillsley 0 .0% 0 .0% 0 .0% 0 . 0%
Hungry Horse, Seven Springs, . . 5 5
Coberley, Cheltenham 0 -0% 0 -0% 0 -0% 0 0%
Wetherspoons, James Street West, 0 0% 0 0% 0 0% 0 0%
Bath
Kings Arms, The Street, Didmarton, . . 5 5
Badminton 0 .0% 0 .0% 0 .0% 0 . 0%
Kingscoat 0 .0% 0 .0% 0 .0% 1 1.5%]
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Q15d. Where do you normally go to restaurants?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Lamb Inn, Windsor Place, . . 5 5
Mangotsfield, Bristol 0 -0% 0% 0 0% 0%
Ledbury 0 .0% .0% 0 .0% . 0%
Longford Beefeater, Tewkesbury . . . .
Road, Gloucester 0 .0% .0% 0 .0% . 0%
Mama Mias, Park Street, Bristol 0 .0% .0% 0 .0% . 0%
Messe, The Plain, Thornbury 0 .0% .0% 0 .0% . 0%
Nandos, St Margarets Road, . . . .
Cheltenham 0 .0% .0% 0 .0% . 0%
Nelson Inn, Gloucester Street, . . 5 5
Cirencester 0 .0% .0% 1 .9% . 0%
Orchard Inn, Olympus Park, . . . .
Quedgeley 0 .0% .0% 0 .0% . 0%
Petty France Hotel, Dunkirk, . . . .
Badminton 0 .0% .0% 1 .9% . 0%
Other )

Pizza Hut, Promenade, Cheltenham 0 .0% .0% 0 .0% . 0%
Prince of Wales, Cashes Green Road, . . 5 5
Stroud 0 .0% .0% 0 .0% . 0%
Queens Head, Tewkesbury Road, . . 5 5
Longford, Gloucester 0 -0% -0% 0 0% 0%
Railway Hotel, Station Road, Bristol 0 .0% .0% 0 .0% . 0%
Randwick 0 .0% .0% 0 .0% . 0%
Ro_nmes, St Mary Street, Thornbury, 0 0% 0% 0 0% 04
Bristol

Rose & Crown, The Cross, . . 5 5
Nympsfield, Stonehouse 0 -0% -0% 0 0% 0%
Royal Oak, Haw Street, . . 5 5
Wotton-under-Edge 0 0% 0% 0 0% 0%
Rudgeway 0 .0% .0% 0 .0% . 0%
San Carlo, Corn Street, Bristol 0 .0% .0% 0 .0% . 0%
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Q15d. Where do you normally go to restaurants?

Area

Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
% Num % Num % Num %
Sapperton 0 .0% .0% 0 .0% . 0%
Snuff Mill Harvester, Frenchay Park . . . .
Road, Bristol 0 .0% .0% 0 .0% . 0%
Sophies Restaurant, The Priory, High . . . .
Street, Minchinhampton 0 -0% -0% 0 -0% - 0%
Stagecoach Inn, Newport, Berkeley 0 .0% .0% 0 .0% . 0%
zﬁéﬁggﬁ;’; Gloucester Road, 1 9% 0% 0 0% 0%
Tewkesbury 0 .0% .0% 0 .0% . 0%
The Bell, Sapperton, Cirencester 0 .0% .0% 0 .0% 1.5%
The Fox, Broad Lane, Yate 0 .0% .0% 0 .0% . 0%
Eg;gfi%;gee’ High Street, Girton, 0 0% 0% 0 0% 04
'é’:z(gf::;mem Arms, Salter Street, 0 0% 0% 0 0% 04
Other The Old Fleece Inn, Rooksmore
Woodchester 0 .0% .0% 0 .0% . 0%
The Olive Tree, George Street, . . . .
Nailsworth, Stroud 0 -0% -0% 1 - 9% - 0%
The Weighbridge Inn, . . . .
Minchinhampton, Stroud 1 - 9% -0% 0 -0% - 0%
Zfobl}'cgftr:rery' The Dog Inn, 0 0% 0% 1 .9% . 0%
Tortworth Court Four Pillar, . . . .
Tortwoth, Wotton-under-Edge 0 0% 0% 0 0% 0%
1;);3:3 House, Cirencester Road, 0 0% 0% 0 0% 1. 5%
Tuffley 0 .0% .0% 0 .0% . 0%
Turmut-Hoer, Mead Road, . . . .
Abbeymead, Gloucester 0 -0% -0% 0 -0% - 0%
Twelve Bells, Witcombe, Gloucester 0 .0% .0% 0 .0% . 0%
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Q15d. Where do you normally go to restaurants?

Area

Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Vine Tree Inn, Randwick, Stroud 0 .0% .0% 0 .0% . 0%
Whitminister 0 .0% .0% 0 .0% . 0%
Whittle inn, Brockworth industrial . . 5 5
estate, brockworth 0 -0% -0% 0 -0% 0%
Whittle Inn, Lower Tuffly Lane, . . 5 5
Other Gloucester 0 .0% .0% 0 .0% . 0%
Winchester 0 .0% .0% 0 .0% . 0%
Worcester 0 .0% .0% 0 .0% . 0%
YakYetiYak, Pierrepont Street, Bath 0 .0% .0% 0 .0% 1.5%
Zizzi, St James Church, Suffolk . . . .
Square, Cheltenham 0 -0% -0% 0 -0% 0%
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Q15d. Where do you normally go to restaurants?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Base: Those mentioning restaurants 52 100.0% 76 100.0% 50 100. 0%
Stroud 4 7.7% 2 2.6% 3 6. 0%
Nailsworth 4 7.7% 2 2.6% 1 2. 0%
Gloucester 0 .0% 3 3.9% 6 12.0%
Bristol 6 11.5% 17 22.4% 7 14. 0%
Cheltenham 0 .0% 1 1.3% 0 . 0%
Tetbury 3 5.8% 2 2.6% 0 . 0%
Cirencester 0 .0% 0 .0% 0 . 0%
Wotton 16 30.8% 3 3.9% 0 . 0%
Dursley 1 1.9% 0 .0% 1 2. 0%
Berkeley 0 .0% 0 .0% 11 22.0%|
Minchinhampton 0 .0% 0 .0% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 . 0%
Yate 2 3.8% 6 7.9% 0 . 0%
Painswick 1 1.9% 0 .0% 0 . 0%
Chipping Sodbury 0 .0% 2 2.6% 1 2. 0%
Chalford 0 .0% 0 .0% 1 2. 0%
Swindon 0 .0% 1 1.3% 0 . 0%
Cam 0 .0% 0 .0% 1 2. 0%
Chipping Norton 0 .0% 0 .0% 1 2. 0%
Malmesbury 0 .0% 0 .0% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Thornbury 0 .0% 9 11.8% 3 6. 0%
Bath 3 .8% 2 2.6% 1 2. 0%
Quedgeley 0 .0% 0 .0% 0 . 0%
Varies 0 .0% 2 2.6% 2 4. 0%
Whitminster 0 .0% 0 .0% 0 . 0%
London 2 .8% 1 1.3% 0 . 0%
Cribbs Causeway, Bristol 0 .0% 1 1.3% 1 2. 0%
Old Nelson Inn, Stratford Lodge, . 5 5
Stratford Road, Stroud 0 0% 0 0% 0 0%
Calcutt Manor, Calcutt, Swindon, . 5 5
Wiltshire 1 .9% 0 .0% 1 2.0%|
Dilraj, Long Street, Dursley 0 .0% 0 .0% 0 . 0%
Luckington 0 .0% 1 1.3% 1 2.0%
Other Old Lodge, Minchinhampton . 5 5
Common, Minchinhampton 0 - 0% 0 -0% 0 - 0%
Amberley 0 .0% 0 .0% 0 . 0%
Angel Chef, The Peel Centre, St Ann . . 5
Way, Gloucester 0 0% 0 0% 0 0%
Abroad 0 .0% 0 .0% 0 . 0%
Bumble Bee, Waterwells Business . 5 5
Park, Quedgeley 0 .0% 0 .0% 0 . 0%
Bussage, Stroud 0 .0% 0 .0% 0 . 0%
Harvester, Olympus Park Business . . .
Centre, Quedgley 0 .0% 0 .0% 0 . 0%
Lamb Inn, Eastcombe, Stroud 0 .0% 0 .0% 0 . 0%
Pepper Pot, Gold Wick Barn, Lower . N .
Wick, Dursley 0 .0% 1 1.3% 1 2. 0%
TGI Fridays, Cribbs Causeway, . . .
Lysander Road, Bristol 0 0% 0 0% 1 2.0%
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Q15d. Where do you normally go to restaurants?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
'Sl'girdalfway House, Box Village, 0 0% 0 0% 0 04
'Sl'tlfguudts Inn, Tiltups End, Horsley, P 8% 0 0% 0 04
Toby Carvery, Cross Hands, . . .
Shurdington Road, Brockworth 0 -0% 0 0% 0 0%
Tubbys Waterside Cafe, Avening . 5 .
Road, Nailsworth, Stroud 1 - 9% 0 -0% 0 - 0%
Woodchester, Stroud 0 .0% 0 .0% 0 . 0%
Barnsley House Hotel, Cirencester 0 .0% 0 .0% 0 . 0%
Bath Road Indians, Bath Road, . 5 5
Cheltenham 0 .0% 0 .0% 0 . 0%
Belle Italia, Cribbs Causeway 0 .0% 1 .3% 0 . 0%
gggll;:?ng%use Hotel, Petty France, 0 0% 1 39 0 04
Other
Bradley Stoke 0 .0% 1 .3% 0 . 0%
Brimscombe 0 .0% 0 .0% 0 . 0%
Britannia Inn, Nailsworth, Stroud 0 .0% 0 .0% 0 . 0%
g;gigh Court Hotel, Burleigh Hill, 0 0% 0 0% 0 04
_?:tltc)(l)ltryannor, Church Street, 0 0% 1 39 0 04
Carpenters Arms, Miserden, Stroud 0 .0% 0 .0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 . 0%
Didmarton, Badminton 0 .0% 1 .3% 0 . 0%
Downend, Bristol 0 .0% 1 .3% 0 . 0%
Eastcombe 0 .0% 0 .0% 0 . 0%
gtgr\:)TdMlll, Stroud Road, Nailsworth, 0 0% 0 0% 0 04
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 265



Q15d. Where do you normally go to restaurants?

Area

Wotton Southern Fringe Berkeley
Num % Num % Num %
Ewen, Cirencester 0 .0% 0 .0% 0 . 0%
Fleece Hotel, Market Place, . 5 .
Cirencester 0 .0% 0 .0% 0 . 0%
Forest of Dean 0 .0% 0 .0% 0 . 0%
Fostons Ash Inn, Stroud 0 .0% 0 .0% 0 . 0%
Four Mile House, Stroud Road, . 5 5
Gloucester 0 .0% 0 .0% 0 . 0%
Fox Inn, High Street, Hawkesbury . o .
Upton, Badminton 0 - 0% 1 -3% 0 - 0%
Framilode, Gloucester 0 .0% 0 .0% 0 . 0%
Frankie & Bennys, Cribbs Causeway 0 .0% 0 .0% 1 . 0%
Frankie & Bennys, St Oswalds Road, . . 5
Gloucester 0 .0% 0 .0% 0 . 0%
Fromebridge Mill, Fromebridge . . .
Other Lane, Whitminster 0 - 0% 0 -0% 0 - 0%
Church End, Eastington, Stonehouse 0 .0% 0 .0% 0 . 0%
Hambrook 0 .0% 1 .3% 0 . 0%
Harringay 0 .0% 1 .3% 0 . 0%
Harvester, Bristol Road, Quedgeley 1 .9% 0 .0% 0 . 0%
Harvester, Hucclecote Road, . 5 .
Gloucester 0 .0% 0 .0% 0 . 0%
Hillsley 0 .0% 1 .3% 0 . 0%
Hungry Horse, Seven Springs, . o o
Coberley, Cheltenham 0 - 0% 0 -0% 0 - 0%
Wetherspoons, James Street West, 0 0% 0 0% 1 0%
Bath
Kings Arms, The Street, Didmarton, . N 5
Badminton 0 .0% 1 .3% 0 . 0%
Kingscoat 0 .0% 0 .0% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Area

Wotton Southern Fringe Berkeley
Num % Num % Num %
Lamb Inn, Windsor Place, . 5 5
Mangotsfield, Bristol 1 1.9% 0 0% 0 0%
Ledbury 1 1.9% 0 .0% 0 . 0%
Longford Beefeater, Tewkesbury . . .
Road, Gloucester 0 - 0% 0 -0% 0 - 0%
Mama Mias, Park Street, Bristol 0 .0% 1 .3% 0 . 0%
Messe, The Plain, Thornbury 0 .0% 1 .3% 0 . 0%
Nandos, St Margarets Road, . 5 5
Cheltenham 0 .0% 0 .0% 0 . 0%
Nelson Inn, Gloucester Street, . 5 5
Cirencester 0 .0% 0 .0% 0 . 0%
Orchard Inn, Olympus Park, . . .
Quedgeley 0 .0% 0 .0% 0 . 0%
Petty France Hotel, Dunkirk, . . .
Badminton 0 .0% 0 .0% 0 . 0%
Other )
Pizza Hut, Promenade, Cheltenham 0 .0% 0 .0% 0 . 0%
Prince of Wales, Cashes Green Road, . . 5
Stroud 0 .0% 0 .0% 0 . 0%
Queens Head, Tewkesbury Road, . 5 5
Longford, Gloucester 0 0% 0 0% 0 0%
Railway Hotel, Station Road, Bristol 0 .0% 1 .3% 0 . 0%
Randwick 0 .0% 0 .0% 0 . 0%
Ronnies, St Mary Street, Thornbury, . N 5
Bristol 0 .0% 1 .3% 0 . 0%
Rose & Crown, The Cross, . 5 5
Nympsfield, Stonehouse 1 1.9% 0 -0% 0 - 0%
Royal Oak, Haw Street, . N 5
Wotton-under-Edge 0 0% 1 -3 0 0%
Rudgeway 0 .0% 0 .0% 1 . 0%
San Carlo, Corn Street, Bristol 1 1.9% 0 .0% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Area

Wotton Southern Fringe Berkeley
% Num % Num %
Sapperton 0 .0% 1 1.3% 0 . 0%
Snuff Mill Harvester, Frenchay Park . o .
Road, Bristol 0 .0% 1 1.3% 0 . 0%
Sophies Restaurant, The Priory, High . . .
Street, Minchinhampton 0 -0% 0 -0% 0 - 0%
Stagecoach Inn, Newport, Berkeley 0 .0% 0 .0% 1 . 0%
TGI Fridays, Gloucester Road, . . .
Cheltenham 0 .0% 0 .0% 0 . 0%
Tewkesbury 0 .0% 0 .0% 0 . 0%
The Bell, Sapperton, Cirencester 0 .0% 0 .0% 0 . 0%
The Fox, Broad Lane, Yate 0 .0% 1 1.3% 0 . 0%
Eg;gfi%;gee’ High Street, Girton, 0 0% 0 0% 0 04
'é’:z(gf::;mem Arms, Salter Street, 0 0% 0 0% 1 04
Other The Old Fleece Inn, Rooksmore
Woodchester 0 .0% 0 .0% 0 . 0%
The Olive Tree, George Street, . . .
Nailsworth, Stroud 0 -0% 0 -0% 0 - 0%
The Weighbridge Inn, . . .
Minchinhampton, Stroud 0 -0% 0 -0% 0 - 0%
Toby Carvery, The Dog Inn, . . .
Gloucester 0 .0% 0 .0% 0 . 0%
Tortworth Court Four Pillar, . N .
Tortwoth, Wotton-under-Edge 0 -0% 1 1.3% 0 - 0%
1;);3:3 House, Cirencester Road, 0 0% 0 0% 0 04
Tuffley 0 .0% 0 .0% 0 . 0%
Turmut-Hoer, Mead Road, . . .
Abbeymead, Gloucester 0 -0% 0 -0% 0 - 0%
Twelve Bells, Witcombe, Gloucester 0 .0% 0 .0% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Vine Tree Inn, Randwick, Stroud 0 .0% 0 .0% 0 . 0%
Whitminister 0 .0% 0 .0% 1 2.0%|
Whittle inn, Brockworth industrial . . 5
estate, brockworth 0 -0% 0 -0% 0 0%
Whittle Inn, Lower Tuffly Lane, . 5 5
Other Gloucester 0 .0% 0 .0% 0 . 0%
Winchester 0 .0% 0 .0% 0 . 0%
Worcester 1 .9% 0 .0% 0 . 0%
YakYetiYak, Pierrepont Street, Bath 0 .0% 0 .0% 0 . 0%
Zizzi, St James Church, Suffolk . . .
Square, Cheltenham 0 - 0% 0 -0% 0 - 0%
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Q15d. Where do you normally go to restaurants?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Base: Those mentioning restaurants 71 100.0% 73 100. 0%
Stroud 3 4.2% 3 4.1%
Nailsworth 0 .0% 4 5. 5%
Gloucester 30 42.3% 11 15.1%
Bristol 0 .0% 8 11.0%|
Cheltenham 11 15.5% 4 5. 5%
Tetbury 0 .0% 3 4. 1%
Cirencester 0 .0% 0 . 0%
Wotton 0 .0% 1 1.4%
Dursley 1 1.4% 13 17. 8%
Berkeley 1 1.4% 3 4. 1%
Minchinhampton 0 .0% 0 . 0%
Stonehouse 0 .0% 1 1.4%
Yate 0 .0% 1 1.4%]
Painswick 0 .0% 0 . 0%
Chipping Sodbury 0 .0% 0 . 0%
Chalford 0 .0% 0 . 0%
Swindon 0 .0% 0 . 0%
Cam 0 .0% 1 1.4%
Chipping Norton 0 .0% 0 . 0%
Malmesbury 0 .0% 1 1.4%|
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Q15d. Where do you normally go to restaurants?

Northern/ Western Fringe

Area

Dursley/ Cam

Num % Num %
Thornbury 0 .0% 1 1.4%|
Bath 0 .0% 1 1. 4%
Quedgeley 7 9.9% 1 1.4
Varies 2 2.8% 1 1. 4%
Whitminster 1 1.4% 2 2. 7%
London 0 .0% 0 . 0%
Cribbs Causeway, Bristol 0 .0% 2 2. 7%
Old Nelson Inn, Stratford Lodge, . .
Stratford Road, Stroud 0 -0% 0 0%
Calcutt Manor, Calcutt, Swindon, . 5
Wiltshire 0 -0% 0 0%
Dilraj, Long Street, Dursley 0 .0% 3 4. 1%
Luckington 0 .0% 0 . 0%
Other Old Lodge, Minchinhampton . .
Common, Minchinhampton 0 - 0% 0 - 0%
Amberley 0 .0% 1 1.4%|
Angel Chef, The Peel Centre, St Ann . B
Way, Gloucester 0 -0% 1 1.4%
Abroad 0 .0% 0 . 0%
Bumble Bee, Waterwells Business B .
Park, Quedgeley 1 1.4% 0 0%
Bussage, Stroud 0 .0% 0 . 0%
Harvester, Olympus Park Business B B
Centre, Quedgley 1 1.4% 1 1.4%
Lamb Inn, Eastcombe, Stroud 0 .0% 0 . 0%
Pepper Pot, Gold Wick Barn, Lower . .
Wick, Dursley 0 -0% 0 0%
TGl Fridays, Cribbs Causeway, . o
Lysander Road, Bristol 0 -0% 1 1.4%
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Q15d. Where do you normally go to restaurants?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
'Sl'girdalfway House, Box Village, 0 0% 0 04
'Sl'tlfguudts Inn, Tiltups End, Horsley, 0 0% 0 04
Toby Carvery, Cross Hands, B .
Shurdington Road, Brockworth 1 1.4% 0 0%
Tubbys Waterside Cafe, Avening . .
Road, Nailsworth, Stroud 0 - 0% 0 - 0%
Woodchester, Stroud 0 .0% 0 . 0%
Barnsley House Hotel, Cirencester 0 .0% 0 . 0%
Bath Road Indians, Bath Road, o 5
Cheltenham 1 1.4% 0 0%
Belle Italia, Cribbs Causeway 0 .0% 0 . 0%
Bodkin House Hotel, Petty France, . .
Badminton 0 -0% 0 0%
Other
Bradley Stoke 0 .0% 0 . 0%
Brimscombe 0 .0% 0 . 0%
Britannia Inn, Nailsworth, Stroud 0 .0% 0 . 0%
g;gigh Court Hotel, Burleigh Hill, 0 0% 0 04
Calcot Mannor, Church Street, . .
Tetbury 0 .0% 0 . 0%
Carpenters Arms, Miserden, Stroud 0 .0% 0 . 0%
Chippenham 0 .0% 0 . 0%
Didmarton, Badminton 0 .0% 0 . 0%
Downend, Bristol 0 .0% 0 . 0%
Eastcombe 0 .0% 0 . 0%
gtgr\gTdMlll, Stroud Road, Nailsworth, 0 0% 0 04
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Q15d. Where do you normally go to restaurants?

Northern/ Western Fringe

Area

Dursley/ Cam

Num % Num %
Ewen, Cirencester 0 .0% 0 . 0%
Fleece Hotel, Market Place, . 5
Cirencester 0 -0% 0 0%
Forest of Dean 0 .0% 0 . 0%
Fostons Ash Inn, Stroud 0 .0% 0 . 0%
Four Mile House, Stroud Road, B .
Gloucester 1 1.4% 0 0%
Fox Inn, High Street, Hawkesbury . .
Upton, Badminton 0 - 0% 0 - 0%
Framilode, Gloucester 1 1.4% 0 . 0%
Frankie & Bennys, Cribbs Causeway 0 .0% 0 . 0%
Frankie & Bennys, St Oswalds Road, B .
Gloucester 1 1.4% 0 0%
Fromebridge Mill, Fromebridge . .
Other Lane, Whitminster 0 - 0% 0 - 0%
Church End, Eastington, Stonehouse 0 .0% 1 . 4%
Hambrook 0 .0% 0 . 0%
Harringay 0 .0% 0 . 0%
Harvester, Bristol Road, Quedgeley 0 .0% 0 . 0%
Harvester, Hucclecote Road, . .
Gloucester 0 -0% 0 0%
Hillsley 0 .0% 0 . 0%
Hungry Horse, Seven Springs, . o
Coberley, Cheltenham 0 - 0% 0 - 0%
\é\/aetthherspoons, James Street West, 0 0% 0 0%
Kings Arms, The Street, Didmarton, . .
Badminton 0 -0% 0 0%
Kingscoat 0 .0% 0 . 0%
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Q15d. Where do you normally go to restaurants?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Lamb Inn, Windsor Place, . .
Mangotsfield, Bristol 0 -0% 0 - 0%
Ledbury 0 .0% 0 . 0%
Longford Beefeater, Tewkesbury B .
Road, Gloucester 1 1.4% 0 - 0%
Mama Mias, Park Street, Bristol 0 .0% 0 . 0%
Messe, The Plain, Thornbury 0 .0% 0 . 0%
Nandos, St Margarets Road, B .
Cheltenham 1 1.4% 0 - 0%
Nelson Inn, Gloucester Street, . .
Cirencester 0 -0% 0 - 0%
Orchard Inn, Olympus Park, . .
Quedgeley 0 .0% 0 . 0%
Petty France Hotel, Dunkirk, . .
Badminton 0 -0% 0 - 0%
Other Pizza Hut, Promenade, Cheltenham 0 .0% 0 . 0%
gtr:fgz?jof Wales, Cashes Green Road, 0 0% 0 04
Queens Head, Tewkesbury Road, B .
Longford, Gloucester 1 1.4% 0 - 0%
Railway Hotel, Station Road, Bristol 0 .0% 0 . 0%
Randwick 0 .0% 0 . 0%
Ronnies, St Mary Street, Thornbury, . .
Bristol 0 .0% 0 . 0%
Rose & Crown, The Cross, . .
Nympsfield, Stonehouse 0 - 0% 0 - 0%
Royal Oak, Haw Street, . .
Wotton-under-Edge 0 -0% 0 - 0%
Rudgeway 0 .0% 0 . 0%
San Carlo, Corn Street, Bristol 0 .0% 0 . 0%
(cont.)
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Q15d. Where do you normally go to restaurants?

Northern/ Western Fringe

Area

Dursley/ Cam

Num % Num %
Sapperton 0 .0% 0 . 0%
Snuff Mill Harvester, Frenchay Park . .
Road, Bristol 0 -0% 0 - 0%
Sophies Restaurant, The Priory, High . .
Street, Minchinhampton 0 -0% 0 - 0%
Stagecoach Inn, Newport, Berkeley 0 .0% 0 . 0%
TGI Fridays, Gloucester Road, . .
Cheltenham 0 -0% 0 - 0%
Tewkesbury 1 1.4% 0 . 0%
The Bell, Sapperton, Cirencester 0 .0% 0 . 0%
The Fox, Broad Lane, Yate 0 .0% 0 . 0%
The George, High Street, Girton, . B
Cambridge 0 -0% 1 - 4%
The Mariners Arms, Salter Street, . .
Berkeley 0 .0% 0 . 0%
Other
The Old Fleece Inn, Rooksmore, 0 0% 0 0
Woodchester et et
The Olive Tree, George Street, . .
Nailsworth, Stroud 0 -0% 0 - 0%
The Weighbridge Inn, . .
Minchinhampton, Stroud 0 -0% 0 - 0%
Toby Carvery, The Dog Inn, . .
Gloucester 0 -0% 0 - 0%
Tortworth Court Four Pillar, . .
Tortwoth, Wotton-under-Edge 0 -0% 0 - 0%
Trouble House, Cirencester Road, . .
Tetbury 0 .0% 0 . 0%
Tuffley 1 1.4% 0 . 0%
Turmut-Hoer, Mead Road, . B
Abbeymead, Gloucester 0 -0% 1 - 4%
Twelve Bells, Witcombe, Gloucester 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 275



Q15d. Where do you normally go to restaurants?

Area
Northern/ Western Fringe Dursley/ Cam
Num % Num %
Vine Tree Inn, Randwick, Stroud 0 .0% 0 . 0%
Whitminister 0 .0% 0 . 0%
Whittle inn, Brockworth industrial B .
estate, brockworth 1 1.4% 0 0%
Whittle Inn, Lower Tuffly Lane, o 5
Other Gloucester 1 1.4% 0 0%
Winchester 0 .0% 1 1.4%|
Worcester 0 .0% 0 . 0%
YakYetiYak, Pierrepont Street, Bath 0 .0% 0 . 0%
Zizzi, St James Church, Suffolk B .
Square, Cheltenham 1 1.4% 0 0%
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Q15e. Where do you normally go to nightclubs?

Base: Those mentioning Area
nightclubs
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Those mentioning nightclubs 41 100.0% 4 100.0% 2 100.0% 2 100. 0%
Bristol 15 36.6% 0 .0% 0 .0% 0 . 0%
Stroud 10 24.4% 2 50.0% 1 50.0% 1 50. 0%
Gloucester 7 17.1% 1 25.0% 0 .0% 0 . 0%
Cheltenham 5 12.2% 1 25.0% 1 50.0% 1 50. 0%
Cirencester 1 2.4% 0 .0% 0 .0% 0 . 0%
Dursley 1 2.4% 0 .0% 0 .0% 0 . 0%
London 1 2.4% 0 .0% 0 .0% 0 . 0%
Other gSZ;Y"B‘i:E?;f Superclub, Nelson 1 2.4% 0 0% 0 0% 0 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 277



Q15e. Where do you normally go to nightclubs?

Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton
Num % Num % Num % Num %

Base: Those mentioning nightclubs 2 100.0% 5 100.0% 2 100.0% 1 100. 0%
Bristol 1 50.0% 0 .0% 0 .0% 1 100. 0%
Stroud 0 .0% 3 60.0% 1 50.0% 0 . 0%
Gloucester 0 .0% 2 40.0% 0 .0% 0 . 0%
Cheltenham 1 50.0% 0 .0% 0 .0% 0 . 0%
Cirencester 0 .0% 0 .0% 1 50.0% 0 . 0%
Dursley 0 .0% 0 .0% 0 .0% 0 . 0%

London 0 .0% 0 .0% 0 .0% 0 . 0%
Other ;

gSZ;Y"B‘i:E?;f Superclub, Nelson 0 0% 0 0% 0 0% 0 0%
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Q15e. Where do you normally go to nightclubs?

Base: Those mentioning nightclubs
Bristol

Stroud

Gloucester

Cheltenham

Cirencester

Dursley

Other

London

The Syndicate Superclub, Nelson
Street, Bristol

Southern Fringe

Num

%
100.0%
75.0%
.0%

.0%

.0%

.0%

.0%
12.5%

12.5%

Num

Area

Berkeley Northern/ Western Fringe
% Num %
100.0%

4

3 75.0%
0 .0%
0 .0%
0 .0%
0 .0%
1 25.0%
0 .0%

0 .0% 0

100.

0%

.0%
100.

0%

.0%
.0%
.0%
.0%
.0%

.0%

Dursley/ Cam
Num %
10 100. 0%

40. 0%|
10.0%|
40. 0%|
10.0%|
. 0%
. 0%

SO O O© R XN R~ KN

. 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Base: Those mentioning leisure Area
centre/ health club
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: Those mentioning leisure centre/ health club 317 100.0% 32 100.0% 21 100.0% 23 100. 0%
Stroud 73 23.0% 23 71.9% 12 57.1% 8 34. 8%
Dursley 47 14.8% 0 .0% 2 9.5% 0 . 0%
Cirencester 28 8.8% 2 6.3% 0 .0% 2 8. 7%
Gloucester 23 7.3% 1 3.1% 0 .0% 1 4. 3%|
Yate 19 6.0% 0 .0% 0 .0% 0 . 0%
Tetbury 11 3.5% 0 .0% 0 .0% 0 . 0%
Nailsworth 7 2.2% 0 .0% 0 .0% 2 8. 7%
Wotton 7 2.2% 0 .0% 0 .0% 0 . 0%
Cheltenham 6 1.9% 0 .0% 0 .0% 2 8. 7%
Stonehouse 5 1.6% 0 .0% 3 14.3% 1 4. 3%|
Painswick 4 1.3% 0 .0% 0 .0% 3 13.0%|
Berkeley 3 . 9% 0 .0% 0 .0% 0 . 0%
Malmesbury 3 . 9% 0 .0% 0 .0% 0 . 0%
Bristol 2 . 6% 0 .0% 0 .0% 0 . 0%
Chalford 2 . 6% 1 3.1% 0 .0% 0 . 0%
Minchinhampton 2 .6% 0 .0% 0 .0% 0 . 0%
Swindon 2 . 6% 1 3.1% 0 .0% 0 . 0%
Cam 1 .3% 0 .0% 0 .0% 0 . 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Base: Those mentioning leisure Area
centre/ health club
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Thornbury 15 4.7% 0 .0% 0 .0% 0 . 0%
Brockworth 7 2.2% 0 .0% 0 .0% 3 13. 0%
Thornbury Leisure Centre, . . . .
Alveston Hill, Thornbury 6 1.9% 0 -0% 0 -0% 0 - 0%
Westonbirt Leisure, Westonbirt, o . 5 5
Tetbury 4 1.3% 0 .0% 0 .0% 0 . 0%
Yate Leisure Centre, Kennedy o o 5 5
Way, Bristol 4 1.3% 0 .0% 0 .0% 0 . 0%
Kingswood 3 .9% 0 .0% 0 .0% 0 . 0%
Bradley Stoke Leisure Centre, o . 5 5
Bradley Stoke, Bristol ? -6% 0 -0% 0 0% 0 0%
Cotswold Leisure Centre, o . 5 5
Lowfield Road, Tetbury ? -6% 0 -0% 0 0% 0 0%
Fifth Dimension, Ebley Wharf o . o .
Mill, Stroud 2 . 6% 1 3.1% 1 4.8% 0 . 0%
Other Quedgeley 2 .6% 0 .0% 1 4.8% 0 . 0%
Tewkesbury Sports Centre, o . . .
Ashchurch Road, Tewkesbury 2 -6% 0 -0% 0 -0% 0 0%
Thomas Keble Leisure Centre, o . 5 5
Eastcombe, Stroud 2 . 6% 0 .0% 0 .0% 0 . 0%
Tortworth 2 .6% 0 .0% 0 .0% 0 . 0%
Beaudesert Park School, Box, o . 5 5
Stroud 1 .3% 0 .0% 0 .0% 0 . 0%
Brimscombe 1 .3% 1 3.1% 0 .0% 0 . 0%
Calcot 1 .3% 0 .0% 0 .0% 0 . 0%
Calcot Spa, Calcot, Tetbury 1 .3% 1 3.1% 0 .0% 0 . 0%
Cotswold Leisure Centre, o . 5 5
Tetbury Road, Cirencester 1 -3% 0 -0% 0 0% 0 0%
David Lloyd, Aston Road, Bristol 1 .3% 0 .0% 0 .0% 0 . 0%
Dursley Leisure Centre 1 .3% 0 .0% 0 .0% 0 . 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Base: Those mentioning leisure Area
centre/ health club
Num % Stonehouse Painswick
Num % Num % Num %
Esporta, Golf Club Lane, o . . .
Brockworth, Gloucester 1 -3% -0% 0 0% 0 0%
Esporta, Hunts Ground Road, o . . .
Stoke Gifford, Bristol 1 -3% -0% 0 0% 0 0%
Forest Green Football Club, o . . .
Nympsfield Road, Forest Green 1 -3% -0% 0 0% 0 0%
GL1 Leisure Centre, Bruton Way, o . . .
Gloucester 1 .3% .0% 0 0% 0 0%
Horfield Leisure Centre, Bristol 1 .3% .0% 0 .0% 0 . 0%
Link Centre, West Swindon o B . .
Other District Centre, Swindon 1 -3% 1% 0 0% 0 0%
Maidenhill School Gym, o . o .
Stonehouse 1 .3% .0% 1 4.8% 0 0%
Prince of Wales Athletics o . . .
Stadium, Cheltenham 1 -3% -0% 0 0% 0 0%
Stratford Park Leisure Centre, o . . o
Stratford Road, Stroud 1 -3% -0% 0 0% 1 4.3%
The Manor House Golf Club, o . . .
Castle Combe, Chippenham 1 - 3% - 0% 0 0% 0 0%
Thornbury 1 .3% .0% 0 0% 0 0%
Thrupp, Stroud 1 .3% .0% 1 4.8% 0 . 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: Those mentioning leisure centre/ health club 15 100.0% 12 100.0% 25 100.0% 34 100. 0%
Stroud 7 46.7% 4 33.3% 13 52.0% 1 2. 9%
Dursley 0 .0% 1 8.3% 1 4.0% 0 . 0%
Cirencester 4 26.7% 2 16.7% 2 8.0% 15 44. 1%
Gloucester 1 6.7% 0 .0% 1 4.0% 0 . 0%
Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Tetbury 0 .0% 2 16.7% 2 8.0% 5 14. 7%
Nailsworth 0 .0% 0 .0% 4 16.0% 1 2. 9%
Wotton 0 .0% 0 .0% 0 .0% 0 . 0%
Cheltenham 0 .0% 0 .0% 0 .0% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 1 4.0% 0 . 0%
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Malmesbury 0 .0% 0 .0% 0 .0% 3 8. 8%
Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Chalford 0 .0% 0 .0% 0 .0% 0 . 0%
Minchinhampton 0 .0% 1 8.3% 0 .0% 1 2. 9%
Swindon 0 .0% 0 .0% 0 .0% 1 2. 9%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009
Page 283



Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
Thornbury Leisure Centre, . . . .
Alveston Hill, Thornbury 0 0% 0 0% 0 0% 0 0%
Westonbirt Leisure, Westonbirt, . . 5 o
Tetbury 0 0% 0 0% 0 0% 4 11. 8%
Yate Leisure Centre, Kennedy o o 5 5
Way, Bristol 0 0% 0 0% 0 0% 0 0%
Kingswood 0 .0% 0 .0% 0 .0% 0 . 0%
Bradley Stoke Leisure Centre, . . 5 5
Bradley Stoke, Bristol 0 0% 0 0% 0 0% 0 0%
Cotswold Leisure Centre, . . 5 5
Lowfield Road, Tetbury 0 0% 0 0% 0 0% 2 594
Fifth Dimension, Ebley Wharf . . . .
Mill, Stroud 0 0% 0 0% 0 0% 0 0%
Other Quedgeley 0 .0% 0 .0% 0 . 0% 0 . 0%
Tewkesbury Sports Centre, . . . .
Ashchurch Road, Tewkesbury 0 -0% 0 -0% 0 0% 0 0%
Thomas Keble Leisure Centre, o . 5 5
Eastcombe, Stroud 2 13.3% 0 .0% 0 .0% 0 . 0%
Tortworth 0 .0% 0 .0% 0 .0% 0 . 0%
Beaudesert Park School, Box, . o 5 5
Stroud 0 .0% 1 8.3% 0 .0% 0 . 0%
Brimscombe 0 .0% 0 .0% 0 .0% 0 . 0%
Calcot 0 .0% 0 .0% 0 .0% 1 2. 9%
Calcot Spa, Calcot, Tetbury 0 .0% 0 .0% 0 .0% 0 . 0%
Cotswold Leisure Centre, . o 5 5
Tetbury Road, Cirencester 0 -0% 1 8.3% 0 0% 0 0%
David Lloyd, Aston Road, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Dursley Leisure Centre 0 .0% 0 .0% 0 .0% 0 . 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Esporta, Golf Club Lane, o . . .
Brockworth, Gloucester 1 6.7% 0 -0% 0 -0% 0 - 0%
Esporta, Hunts Ground Road, . . . .
Stoke Gifford, Bristol 0 -0% 0 -0% 0 -0% 0 - 0%
Forest Green Football Club, . . . .
Nympsfield Road, Forest Green 0 0% 0 0% 1 4.0% 0 0%
GL1 Leisure Centre, Bruton Way, . . . .
Gloucester 0 0% 0 0% 0 0% 0 0%
Horfield Leisure Centre, Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Link Centre, West Swindon . . . .
Other District Centre, Swindon 0 0% 0 0% 0 0% 0 0%
Maidenhill School Gym, . . . .
Stonehouse 0 0% 0 0% 0 0% 0 0%
Prince of Wales Athletics . . . .
Stadium, Cheltenham 0 0% 0 0% 0 0% 0 0%
Stratford Park Leisure Centre, . . . .
Stratford Road, Stroud 0 0% 0 0% 0 0% 0 0%
The Manor House Golf Club, . . . .
Castle Combe, Chippenham 0 0% 0 0% 0 0% 0 0%
Thornbury 0 .0% 0 .0% 0 .0% 0 . 0%
Thrupp, Stroud 0 .0% 0 .0% 0 .0% 0 . 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Base: Those mentioning leisure centre/ health club 22 100.0% 49 100.0% 20 100. 0%
Stroud 0 .0% 0 .0% 0 . 0%
Dursley 4 18.2% 4 8.2% 5 25. 0%
Cirencester 0 .0% 0 .0% 0 . 0%
Gloucester 0 .0% 1 2.0% 2 10. 0%
Yate 4 18.2% 15 30.6% 0 . 0%
Tetbury 1 4.5% 0 .0% 1 5.0%
Nailsworth 0 .0% 0 .0% 0 . 0%
Wotton 3 13.6% 4 8.2% 0 . 0%
Cheltenham 2 9.1% 0 .0% 0 . 0%
Stonehouse 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 3 15. 0%
Malmesbury 0 .0% 0 .0% 0 . 0%
Bristol 1 4.5% 1 2.0% 0 . 0%
Chalford 0 .0% 1 2.0% 0 . 0%
Minchinhampton 0 .0% 0 .0% 0 . 0%
Swindon 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 1 2.0% 0 . 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Area

Wotton Southern Fringe Berkeley
Num % Num % Num %
Thornbury 2 9.1% 9 18.4% 4 20. 0%
Brockworth 0 .0% 0 .0% 0 . 0%
Thornbury Leisure Centre, . B .
Alveston Hill, Thornbury 0 -0% ? 4.1% 4 20.0%
¥Veetsbt3:1yb|rt Leisure, Westonbirt, 0 0% 0 0% 0 04
J\Z‘t\‘f Ifseri?éf Centre, Kennedy 1 4.5% 3 6.1% 0 0%
Kingswood 1 4.5% 2 4.1% 0 . 0%
Bradley Stoke Leisure Centre, o 5 5
Bradley Stoke, Bristol 1 4.5% 1 2.0% 0 0%
Cotswold Leisure Centre, . 5 5
Lowfield Road, Tetbury 0 -0% 0 -0% 0 - 0%
Fifth Dimension, Ebley Wharf . 5 5
Mill, Stroud 0 .0% 0 .0% 0 . 0%
Other Quedgeley 0 . 0% 0 .0% 0 . 0%
Tewkesbury Sports Centre, . . .
Ashchurch Road, Tewkesbury 0 -0% 0 -0% 0 - 0%
Thomas Keble Leisure Centre, . 5 5
Eastcombe, Stroud 0 -0% 0 -0% 0 0%
Tortworth 0 .0% 2 4.1% 0 . 0%
Beaudesert Park School, Box, . . .
Stroud 0 .0% 0 .0% 0 . 0%
Brimscombe 0 .0% 0 .0% 0 . 0%
Calcot 0 .0% 0 .0% 0 . 0%
Calcot Spa, Calcot, Tetbury 0 .0% 0 .0% 0 . 0%
Cotswold Leisure Centre, . 5 5
Tetbury Road, Cirencester 0 -0% 0 -0% 0 - 0%
David Lloyd, Aston Road, Bristol 0 .0% 1 2.0% 0 . 0%
Dursley Leisure Centre 0 .0% 0 .0% 1 5.0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Esporta, Golf Club Lane, . 5 5
Brockworth, Gloucester 0 -0% 0 -0% 0 0%
Esporta, Hunts Ground Road, o 5 5
Stoke Gifford, Bristol 1 - 5% 0 -0% 0 0%
Forest Green Football Club, . 5 5
Nympsfield Road, Forest Green 0 -0% 0 -0% 0 - 0%
GL1 Leisure Centre, Bruton Way, . . .
Gloucester 0 .0% 0 .0% 0 . 0%
Horfield Leisure Centre, Bristol 0 .0% 1 .0% 0 . 0%
Link Centre, West Swindon . 5 5
Other District Centre, Swindon 0 -0% 0 -0% 0 0%
Maidenhill School Gym, . 5 5
Stonehouse 0 .0% 0 .0% 0 . 0%
Prince of Wales Athletics . 5 5
Stadium, Cheltenham 0 - 0% 0 -0% 0 - 0%
Stratford Park Leisure Centre, . . .
Stratford Road, Stroud 0 -0% 0 -0% 0 0%
The Manor House Golf Club, . 5 5
Castle Combe, Chippenham 0 -0% 1 -0% 0 - 0%
Thornbury 1 .5% 0 .0% 0 . 0%
Thrupp, Stroud 0 .0% 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 288



Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Num

Base: Those mentioning leisure centre/ health club 30

Stroud 4
Dursley 1
Cirencester 1

Gloucester

=~
(%]

Yate
Tetbury
Nailsworth
Wotton
Cheltenham
Stonehouse
Painswick
Berkeley
Malmesbury
Bristol
Chalford
Minchinhampton

Swindon

SO © © © © © © © © kR © © © ©

Cam

Northern/ Western Fringe

%

100.

Area

0%

.3%
.3%
.3%
.0%
.0%
.0%
.0%
.0%
.3%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Dursley/ Cam

Num %

34

N
o R

QO © © © © © © O R R © © © © R~ ©

. 0%

. 9%
. 3%
. 0%
. 9%
. 0%
. 0%
. 0%
. 0%
. 9%
. 9%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Northern/ Western Fringe

Area

Dursley/ Cam

Num % Num %
Thornbury 0 .0% 0 . 0%
Brockworth 4 13.3% 0 . 0%
Thornbury Leisure Centre, . .
Alveston Hill, Thornbury 0 -0% 0 - 0%
Westonbirt Leisure, Westonbirt, . .
Tetbury 0 .0% 0 . 0%
Yate Leisure Centre, Kennedy o 5
Way, Bristol 0 -0% 0 - 0%
Kingswood 0 .0% 0 . 0%
Bradley Stoke Leisure Centre, . 5
Bradley Stoke, Bristol 0 -0% 0 - 0%
Cotswold Leisure Centre, . 5
Lowfield Road, Tetbury 0 -0% 0 0%
Fifth Dimension, Ebley Wharf . .
Mill, Stroud 0 0% 0 0%
Other Quedgeley 1 3.3% 0 . 0%
Tewkesbury Sports Centre, o .
Ashchurch Road, Tewkesbury 1 3.3% 1 - 9%
Thomas Keble Leisure Centre, . 5
Eastcombe, Stroud 0 -0% 0 0%
Tortworth 0 .0% 0 . 0%
Beaudesert Park School, Box, . 5
Stroud 0 .0% 0 . 0%
Brimscombe 0 .0% 0 . 0%
Calcot 0 .0% 0 . 0%
Calcot Spa, Calcot, Tetbury 0 .0% 0 . 0%
Cotswold Leisure Centre, . 5
Tetbury Road, Cirencester 0 -0% 0 - 0%
David Lloyd, Aston Road, Bristol 0 .0% 0 . 0%
Dursley Leisure Centre 0 .0% 0 . 0%
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Q15f. Where do you normally go to a leisure centre/ health and fitness club?

Other

Esporta, Golf Club Lane,
Brockworth, Gloucester

Esporta, Hunts Ground Road,
Stoke Gifford, Bristol

Forest Green Football Club,
Nympsfield Road, Forest Green

GL1 Leisure Centre, Bruton Way,
Gloucester

Horfield Leisure Centre, Bristol

Link Centre, West Swindon
District Centre, Swindon

Maidenhill School Gym,
Stonehouse

Prince of Wales Athletics
Stadium, Cheltenham

Stratford Park Leisure Centre,
Stratford Road, Stroud

The Manor House Golf Club,
Castle Combe, Chippenham

Thornbury
Thrupp, Stroud

Northern/ Western Fringe
Num %

Area

.0%

.0%

.0%

.3%

.0%

.0%

.0%

.3%

.0%

.0%

.0%
.0%

Dursley/ Cam
Num

%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
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Q159g. Where do you normally go tenpin bowling?

Base: Those mentioning tenpin bowling
Stroud Bowl, Stroud
Hollywood Bowl, The Venue, Cribbs Causeway, Bristol

Tenpin, Gloucester
Tenpin, Swindon
Bowlplex, Longwell Green, Bristol
Cotswold Bowl, Cheltenham
Hollywood Bowl, St Phillips, Bristol
Cribbs Causeway, Bristol

Megabowl, Centre Severn,
Barnwood, Gloucester

Other Cam Mills Bowling Club, Everlands,
Cam, Dursley

Nailsworth

Abroad

Base: Those mentioning tenpin

Num

bowling
%
219
113
40

36
10

NN N

100.

51.

18.

16.
4.
3.
1.

0%

6%

3%

4%
6%
2%
8%

.9%
.9%

.9%

5%

5%
5%

Stroud

25

23

SO © © © O© N

%

100.0%

92.0%

.0%

8.0%
.0%
.0%
.0%
.0%
.0%

.0%

.0%

.0%
.0%

Num

Area

Stonehouse

16

13

SO © © © o N

100.

81.

12.

0%

3%

.0%

5%

.0%
.0%
.0%
.0%
.0%

.3%

.0%

.0%
.0%

Painswick
Num %
14 100. 0%
11 78. 6%
0 . 0%
2 14. 3%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
1 7. 1%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
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Q159g. Where do you normally go tenpin bowling?

Base: Those mentioning tenpin bowling
Stroud Bowl, Stroud
Hollywood Bowl, The Venue, Cribbs Causeway, Bristol

Tenpin, Gloucester
Tenpin, Swindon
Bowlplex, Longwell Green, Bristol
Cotswold Bowl, Cheltenham
Hollywood Bowl, St Phillips, Bristol
Cribbs Causeway, Bristol

Megabowl, Centre Severn,
Barnwood, Gloucester

Other Cam Mills Bowling Club, Everlands,
Cam, Dursley

Nailsworth

Abroad

Num

Chalford

14

12

SO © © © O© N

%

100.

85.

14.

0%

7%

.0%

3%

.0%
.0%
.0%
.0%
.0%

.0%

.0%

.0%
.0%

Minchinhampton

Num

%

Area

100.0%

80.0%

.0%

.0%
.0%
.0%
.0%
.0%
.0%

.0%

.0%

20.0%
.0%

Num

Nailsworth

24

22

SO O R © O© ©

100.

91.

0%

7%

2%

.0%
.0%
.0%
2%
.0%
.0%

.0%

.0%

.0%
.0%

Tetbury/ Eastern Fringe
Num %
20 100. 0%
9 45. 0%
0 . 0%
2 10. 0%
9 45. 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
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Q159g. Where do you normally go tenpin bowling?

Base: Those mentioning tenpin bowling
Stroud Bowl, Stroud
Hollywood Bowl, The Venue, Cribbs Causeway, Bristol

Tenpin, Gloucester
Tenpin, Swindon
Bowlplex, Longwell Green, Bristol
Cotswold Bowl, Cheltenham
Hollywood Bowl, St Phillips, Bristol
Cribbs Causeway, Bristol

Megabowl, Centre Severn,
Barnwood, Gloucester

Other Cam Mills Bowling Club, Everlands,
Cam, Dursley

Nailsworth

Abroad

Wotton

%

100.0%

14.3%

42.9%

42.9%
.0%
.0%
.0%
.0%
.0%

.0%

.0%

.0%
.0%

Southern Fringe

Num

32

23

N kR O & O© O

%

Area

100.0%

3.1%

71.9%

.0%
.0%
18.8%
.0%

.0%

.0%

.0%
.0%

Berkeley
Num

16

10

SO O O R kR~ N

100.

12.

62.

12.
.3%

0%

5%

5%

5%

.3%
.0%
.0%
.0%

.0%

.0%

.0%
.0%

Northern/ Western Fringe
Num %
23 100. 0%
6 26. 1%
0 . 0%
15 65.2%|
0 . 0%
0 . 0%
1 4. 3%
0 . 0%
0 . 0%
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Q159g. Where do you normally go tenpin bowling?

Area
Dursley/ Cam
Num %
Base: Those mentioning tenpin bowling 23 100. 0%
Stroud Bowl, Stroud 9 39. 14
Hollywood Bowl, The Venue, Cribbs Causeway, Bristol 3 13.0%
Tenpin, Gloucester 6 26. 1%
Tenpin, Swindon 0 . 0%
Bowlplex, Longwell Green, Bristol 0 . 0%
Cotswold Bowl, Cheltenham 2 8. 7%
Hollywood Bowl, St Phillips, Bristol 1 4. 3%
Cribbs Causeway, Bristol 0 . 0%
Megabowl, Centre Severn, 0 0
Barnwood, Gloucester il
Other Cam Mills Bowling Club, Everlands, o
Cam, Dursley 1 4.3%
Nailsworth 0 . 0%
Abroad 1 4. 3%
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Q16. Of the following centres which do you consider your main centre?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Stroud 287 28.5% 88 88.0% 30 37.5% 57 71. 3%
Nailsworth 114 11.3% 7 7.0% 0 .0% 7 8. 8%
Wotton-under-Edge 108 10.7% 0 .0% 0 .0% 0 . 0%
Dursley 70 7.0% 0 .0% 0 .0% 1 1. 3%
Stonehouse 54 5.4% 1 1.0% 45 56.3% 0 . 0%
Berkeley 47 4.7% 0 .0% 0 .0% 0 . 0%
Cam 27 2.7% 0 .0% 0 .0% 0 . 0%
Minchinhampton 24 2.4% 2 2.0% 0 .0% 0 . 0%
Painswick 12 1.2% 0 .0% 0 .0% 9 11. 3%
Gloucester 84 8.3% 2 2.0% 3 3.8% 0 . 0%
Cirencester 52 5.2% 0 .0% 1 1.3% 1 1. 3%
Yate 30 3.0% 0 .0% 0 .0% 0 . 0%
Cheltenham 23 2.3% 0 .0% 1 1.3% 5 6. 3%
Thornbury 20 2.0% 0 .0% 0 .0% 0 . 0%
Tetbury 18 1.8% 0 .0% 0 .0% 0 . 0%
Cribbs Causeway, Bristol 14 1.4% 0 .0% 0 .0% 0 . 0%
Other Bristol 8 .8% 0 .0% 0 .0% 0 . 0%
Quedgeley 4 .4% 0 .0% 0 .0% 0 . 0%
Bath 3 .3% 0 .0% 0 .0% 0 . 0%
Swindon 3 .3% 0 .0% 0 .0% 0 . 0%
Brockworth 2 2% 0 .0% 0 .0% 0 . 0%
Chippenham 1 .1% 0 .0% 0 .0% 0 . 0%
Kingswood 1 1% 0 .0% 0 .0% 0 . 0%
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Q16. Of the following centres which do you consider your main centre?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Stroud 38 76.0% 20 40.0% 9 11.0% 21 20. 8%
Nailsworth 6 12.0% 13 26.0% 68 82.9% 8 7. 9%
Wotton-under-Edge 0 .0% 0 .0% 0 .0% 1 1.0%
Dursley 0 .0% 0 .0% 0 .0% 1 1.0%]
Stonehouse 0 .0% 0 .0% 0 .0% 1 1.0%
Berkeley 0 .0% 0 .0% 0 .0% 0 . 0%
Cam 0 .0% 0 .0% 0 .0% 0 . 0%
Minchinhampton 2 4.0% 16 32.0% 1 1.2% 0 . 0%
Painswick 0 .0% 0 .0% 0 .0% 1 1.0%]
Gloucester 0 .0% 1 2.0% 2 2.4% 2 2.0%
Cirencester 3 6.0% 0 .0% 1 1.2% 46 45. 5%
Yate 0 .0% 0 .0% 0 .0% 0 . 0%
Cheltenham 1 2.0% 0 .0% 0 .0% 1 1.0%]
Thornbury 0 .0% 0 .0% 0 .0% 1 1.0%
Tetbury 0 .0% 0 .0% 0 .0% 14 13. 9%
Cribbs Causeway, Bristol 0 .0% 0 .0% 0 .0% 1 1.0%
Other Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Quedgeley 0 .0% 0 .0% 0 .0% 0 . 0%
Bath 0 .0% 0 .0% 1 1.2% 0 . 0%
Swindon 0 .0% 0 .0% 0 .0% 2 2. 0%
Brockworth 0 .0% 0 .0% 0 .0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 .0% 1 1.0%
Kingswood 0 .0% 0 .0% 0 .0% 0 . 0%
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Q16. Of the following centres which do you consider your main centre?

Area
Wotton Southern Fringe Berkeley
Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100. 0%
Stroud 1 1.2% 7 6.9% 3 3. 8%
Nailsworth 1 1.2% 2 2.0% 0 . 0%
Wotton-under-Edge 67 82.7% 37 36.6% 1 1.3%
Dursley 1 1.2% 0 .0% 8 10. 0%
Stonehouse 0 .0% 0 .0% 0 . 0%
Berkeley 0 .0% 0 .0% 47 58. 8%
Cam 1 1.2% 0 .0% 5 6. 3%
Minchinhampton 0 .0% 0 .0% 0 . 0%
Painswick 0 .0% 0 .0% 0 . 0%
Gloucester 3 3.7% 0 .0% 6 7. 5%
Cirencester 0 .0% 0 .0% 0 . 0%
Yate 5 6.2% 25 24.8% 0 . 0%
Cheltenham 0 .0% 0 .0% 0 . 0%
Thornbury 0 .0% 13 12.9% 5 6. 3%
Tetbury 0 .0% 4 4.0% 0 . 0%
Cribbs Causeway, Bristol 1 1.2% 6 5.9% 3 3. 8%
Other Bristol 1 1.2% 4 4.0% 2 2. 5%
Quedgeley 0 .0% 0 .0% 0 . 0%
Bath 0 .0% 1 1.0% 0 . 0%
Swindon 0 .0% 1 1.0% 0 . 0%
Brockworth 0 .0% 0 .0% 0 . 0%
Chippenham 0 .0% 0 .0% 0 . 0%
Kingswood 0 .0% 1 1.0% 0 . 0%
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Q16. Of the following centres which do you consider your main centre?

Base: All respondents

Stroud

Nailsworth
Wotton-under-Edge
Dursley

Stonehouse
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Cam
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Other

Gloucester
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Q17. What do you like most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Character 73 7.3% 6 6.0% 5 6.3% 11 13. 8%
Cheap parking 41 4.1% 1 1.0% 3 3.8% 5 6. 3%
Cleanliness of streets 12 1.2% 2 2.0% 1 1.3% 0 . 0%
Close to friends / relatives 34 3.4% 4 4.0% 5 6.3% 1 1. 3%
Competitive prices 5 5% 1 1.0% 0 .0% 2 2. 5%
Countryside Location 44 4.4% 5 5.0% 3 3.8% 3 3. 8%
Easy parking 48 4.8% 2 2.0% 4 5.0% 3 3. 8%
Evening entertainment 6 .6% 0 .0% 0 .0% 2 2. 5%
Farmers Market 46 4.6% 10 10.0% 4 5.0% 8 10.0%|
Feels safe 15 1.5% 1 1.0% 1 1.3% 3 3. 8%
Financial services 5 . 5% 0 .0% 1 1.3% 0 . 0%
Good public transport links 18 1.8% 4 4.0% 2 2.5% 1 1. 3%
Leisure facilities . 0 .0% 0 .0% 0 .0% 0 . 0%
Near / convenient 344 34.2% 34 34.0% 27 33.8% 26 32. 5%
Particular foodstore . 0 .0% 0 .0% 0 .0% 0 . 0%
Pedestrian friendly environment 43 4.3% 2 2.0% 5 6.3% 0 . 0%
Selection / choice multiple shops 208 20.7% 14 14.0% 18 22.5% 11 13. 8%
Selection / choice of independent shop 135 13.4% 16 16.0% 6 7.5% 14 17. 5%
Nothing 103 10.2% 13 13.0% 9 11.3% 7 8. 8%

(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 300



Q17. What do you like most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Friendly town/ people 48 4.8% 3 3.0% 4 5.0% 5 6. 3%
Attractive environment/ nice place 34 3.4% 3 3.0% 1 1.3% 5 6. 3%
Familiar/ always lived there 32 3.2% 6 6.0% 2 2.5% 1 1. 3%
Everything | need is there 26 2.6% 1 1.0% 3 3.8% 0 . 0%
Compact 25 2.5% 4 4.0% 3 3.8% 2 2. 5%
General convenience 25 2.5% 2 2.0% 3 3.8% 2 2. 5%
Peaceful/ quiet 15 1.5% 2 2.0% 1 1.3% 0 . 0%
Good cafes/ restaurants/ pubs 13 1.3% 4 4.0% 0 .0% 2 2. 5%
Rural / surrounded by countryside 13 1.3% 3 3.0% 0 .0% 1 1. 3%
Free parking 11 1.1% 0 .0% 0 .0% 0 . 0%
Small town/ not too big 11 1.1% 2 2.0% 0 .0% 1 1.3%
Different/ diverse/ unusual 9 .9% 2 2.0% 1 1.3% 0 . 0%
It's flat/ on a level 8 .8% 0 .0% 4 5.0% 0 . 0%
Other Accessibility/ easy to get to 6 .6% 0 .0% 2 2.5% 0 . 0%|
Architecture/ old buildings/ history 6 .6% 0 .0% 0 .0% 0 . 0%
Good quality shops 6 .6% 1 1.0% 0 .0% 0 . 0%
A e e communty : : 1w ;e
Leisure Centre 4 4% 0 .0% 0 .0% 0 . 0%
Lively/ lots going on 4 4% 0 .0% 0 .0% 2 2. 5%
Close to other services/ facilities 3 .3% 0 .0% 1 1.3% 0 . 0%
Community spirit 3 .3% 1 1.0% 0 .0% 0 . 0%
Convenient for work 3 .3% 0 .0% 0 .0% 0 . 0%
Golf course/ club 3 .3% 1 1.0% 0 .0% 0 . 0%
Good doctors 3 .3% 0 .0% 1 1.3% 0 . 0%
Tesco 3 .3% 0 .0% 0 .0% 0 . 0%
Waitrose 3 .3% 0 .0% 0 .0% 1 1. 3%
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Q17. What do you like most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Library 2 2% 0 .0% 0 .0% 0 . 0%
No large stores/ chain stores 2 2% 1 1.0% 0 .0% 0 . 0%
Very good local schools 2 2% 0 .0% 0 .0% 0 . 0%
Argos 1 1% 0 .0% 0 .0% 0 . 0%
Customer service 1 1% 0 .0% 0 .0% 0 . 0%
Good bowling 1 1% 0 .0% 0 .0% 0 . 0%
Good garden centre 1 .1% 0 .0% 0 .0% 0 . 0%
Good pharmacy 1 1% 1 1.0% 0 .0% 0 . 0%
Housing is cheap 1 1% 0 .0% 1 1.3% 0 . 0%
:2 ngg)l;sia;gmedium sized town which 1 1% 0 0% 0 0% 0 04
Like to support local economy 1 .1% 0 .0% 0 .0% 0 . 0%
Other Local Council are very efficient 1 .1% 0 .0% 0 .0% 0 . 0%
More food shops coming 1 .1% 0 .0% 0 .0% 0 . 0%
Open spaces 1 1% 0 .0% 0 .0% 0 . 0%
Park and Ride 1 1% 0 .0% 0 .0% 0 . 0%
Quays and rugby ground 1 .1% 0 .0% 0 .0% 0 . 0%
Size of the shopping area 1 .1% 0 .0% 0 .0% 0 . 0%
The Docks 1 1% 0 .0% 0 .0% 0 . 0%
The High Street 1 1% 0 .0% 0 .0% 0 . 0%
The out of centre retail parks 1 L1% 0 .0% 0 .0% 0 . 0%
Tourists to the town 1 1% 0 .0% 0 .0% 0 . 0%
Variety of food shops 1 L1% 0 .0% 0 .0% 0 . 0%
Well laid out 1 1% 0 .0% 0 .0% 0 . 0%
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Q17. What do you like most about Q16?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Character 5 10.0% 4 8.0% 4 4.9% 6 5. 9%
Cheap parking 3 6.0% 4 8.0% 3 3.7% 8 7.9%
Cleanliness of streets 1 2.0% 0 .0% 0 .0% 1 1.0%
Close to friends / relatives 1 2.0% 1 2.0% 6 7.3% 5 5. 0%
Competitive prices 0 .0% 0 .0% 0 .0% 1 1.0%
Countryside Location 3 6.0% 2 4.0% 4 4.9% 1 1.0%
Easy parking 2 4.0% 4 8.0% 6 7.3% 5 5.0%
Evening entertainment 0 .0% 0 .0% 2 2.4% 0 . 0%
Farmers Market 4 8.0% 3 6.0% 0 .0% 3 3. 0%
Feels safe 2 4.0% 2 4.0% 3 3.7% 1 1.0%
Financial services 0 .0% 0 .0% 0 .0% 1 1.0%
Good public transport links 0 .0% 0 .0% 0 .0% 1 1.0%
Leisure facilities 0 .0% 0 .0% 0 .0% 0 . 0%
Near / convenient 18 36.0% 15 30.0% 22 26.8% 24 23. 8%
Particular foodstore 0 .0% 0 .0% 0 .0% 0 . 0%
Pedestrian friendly environment 2 4.0% 3 6.0% 2 2.4% 6 5.9%
Selection / choice multiple shops 6 12.0% 11 22.0% 26 31.7% 32 31.7%
Selection / choice of independent shop 10 20.0% 7 14.0% 15 18.3% 18 17.8%
Nothing 6 12.0% 5 10.0% 5 6.1% 11 10. 9%
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Q17. What do you like most about Q16?

Other

Friendly town/ people

Attractive environment/ nice place
Familiar/ always lived there
Everything | need is there
Compact

General convenience

Peaceful/ quiet

Good cafes/ restaurants/ pubs
Rural / surrounded by countryside
Free parking

Small town/ not too big

Different/ diverse/ unusual

It's flat/ on a level

Accessibility/ easy to get to
Architecture/ old buildings/ history
Good quality shops

Art events/ artistic community/
culturally a lot to offer

Leisure Centre

Lively/ lots going on

Close to other services/ facilities
Community spirit

Convenient for work

Golf course/ club

Good doctors

Tesco

Waitrose
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Q17. What do you like most about Q16?

Other

Library

No large stores/ chain stores
Very good local schools
Argos

Customer service

Good bowling

Good garden centre

Good pharmacy

Housing is cheap

Is a great medium sized town which

is growing

Like to support local economy
Local Council are very efficient
More food shops coming
Open spaces

Park and Ride

Quays and rugby ground

Size of the shopping area

The Docks

The High Street

The out of centre retail parks
Tourists to the town

Variety of food shops

Well laid out
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Q17. What do you like most about Q16?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Character 10 12.3% 7 6.9% 5 6.3% 8 8. 0%
Cheap parking 2 2.5% 4 4.0% 5 6.3% 2 2. 0%
Cleanliness of streets 3 3.7% 2 2.0% 1 1.3% 0 . 0%
Close to friends / relatives 4 4.9% 1 1.0% 4 5.0% 1 1.0%
Competitive prices 0 .0% 0 .0% 1 1.3% 0 . 0%
Countryside Location 6 7.4% 2 2.0% 4 5.0% 5 5.0%
Easy parking 2 2.5% 6 5.9% 4 5.0% 8 8. 0%
Evening entertainment 2 2.5% 0 .0% 0 .0% 0 . 0%
Farmers Market 3 3.7% 6 5.9% 2 2.5% 2 2.0%
Feels safe 1 1.2% 0 .0% 1 1.3% 0 . 0%
Financial services 0 .0% 2 2.0% 1 1.3% 0 . 0%
Good public transport links 1 1.2% 3 3.0% 1 1.3% 5 5.0%
Leisure facilities 0 .0% 0 .0% 0 .0% 0 . 0%
Near / convenient 25 30.9% 38 37.6% 36 45.0% 35 35. 0%
Particular foodstore 0 .0% 0 .0% 0 .0% 0 . 0%
Pedestrian friendly environment 7 8.6% 4 4.0% 3 3.8% 5 5.0%
Selection / choice multiple shops 9 11.1% 22 21.8% 12 15.0% 29 29. 0%
Selection / choice of independent shop 6 7.4% 20 19.8% 6 7.5% 5 5. 0%
Nothing 4 4.9% 7 6.9% 5 6.3% 12 12. 0%
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Q17. What do you like most about Q16?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num Num % Num % Num %
Friendly town/ people 11 13.6% 1 1.0% 2 2.5% 1 1.0%
Attractive environment/ nice place 1 1.2% 0 .0% 4 5.0% 4 4. 0%
Familiar/ always lived there 4 4.9% 1 1.0% 3 3.8% 3 3. 0%
Everything | need is there 5 6.2% 2 2.0% 4 5.0% 3 3. 0%
Compact 0 .0% 4 4.0% 4 5.0% 3 3. 0%
General convenience 1 1.2% 3 3.0% 1 1.3% 2 2.0%
Peaceful/ quiet 4 4.9% 2 2.0% 1 1.3% 0 . 0%
Good cafes/ restaurants/ pubs 1 1.2% 1 1.0% 1 1.3% 0 . 0%
Rural / surrounded by countryside 2 2.5% 0 .0% 0 .0% 3 3.0%|
Free parking 0 .0% 6 5.9% 0 .0% 0 . 0%
Small town/ not too big 1 1.2% 1 1.0% 0 .0% 0 . 0%
Different/ diverse/ unusual 0 .0% 1 1.0% 0 .0% 0 . 0%
It's flat/ on a level 0 .0% 1 1.0% 1 1.3% 0 . 0%
Other Accessibility/ easy to get to 1 1.2% 0 .0% 2 2.5% 1 1.0%)
Architecture/ old buildings/ history 0 .0% 3 3.0% 0 .0% 2 2.0%
Good quality shops 0 .0% 0 .0% 1 1.3% 1 1.0%
A e e communty : L s : :
Leisure Centre 0 .0% 0 .0% 0 .0% 1 1.0%
Lively/ lots going on 0 .0% 0 .0% 0 .0% 0 . 0%
Close to other services/ facilities 0 .0% 1 1.0% 1 1.3% 0 . 0%
Community spirit 1 1.2% 0 .0% 0 .0% 0 . 0%
Convenient for work 0 .0% 0 .0% 1 1.3% 0 . 0%
Golf course/ club 0 .0% 0 .0% 1 1.3% 0 . 0%
Good doctors 1 1.2% 0 .0% 1 1.3% 0 . 0%
Tesco 0 .0% 1 1.0% 1 1.3% 0 . 0%
Waitrose 0 .0% 0 .0% 0 .0% 0 . 0%
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Q17. What do you like most about Q16?

Other

Library

No large stores/ chain stores
Very good local schools
Argos

Customer service

Good bowling

Good garden centre

Good pharmacy

Housing is cheap

Is a great medium sized town which

is growing

Like to support local economy
Local Council are very efficient
More food shops coming
Open spaces

Park and Ride

Quays and rugby ground

Size of the shopping area

The Docks

The High Street

The out of centre retail parks
Tourists to the town

Variety of food shops

Well laid out
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.0%
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.0%
.0%
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.0%
.0%
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.0%
.0%
.0%
.0%
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.0%
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.0%
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.0%
.0%
.0%

.0%

.0%
.0%
.0%
.0%
.0%
.0%
.3%
.0%
.0%
.3%
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.0%
.0%

Northern/ Western Fringe
Num %
. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%

SO © © © © O© kR O© ©

. 0%

(=)

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
. 0%
. 0%
. 0%

SO © © © O kR © © © © © © ©

. 0%
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Q17. What do you like most about Q16?

Area
Dursley/ Cam
Num %
Base: All respondents 101 100. 0%
Character 2 2.0%
Cheap parking 1 1.0%
Cleanliness of streets 1 1.0%
Close to friends / relatives 1 1.0%
Competitive prices 0 . 0%]
Countryside Location 6 5.9%
Easy parking 2 2. 0%
Evening entertainment 0 . 0%
Farmers Market 1 1.0%
Feels safe 0 . 0%
Financial services 0 . 0%
Good public transport links 0 . 0%
Leisure facilities 0 . 0%
Near / convenient 44 43. 6%
Particular foodstore . 0 . 0%
Pedestrian friendly environment 4 4. 0%
Selection / choice multiple shops 18 17.8%
Selection / choice of independent shop 12 11.9%
Nothing 19 18. 8%
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Q17. What do you like most about Q16?

Dursley/ Cam

Area

Num %
Friendly town/ people 2 2. 0%
Attractive environment/ nice place 5 5. 0%
Familiar/ always lived there 4 4. 0%
Everything | need is there 1 1.0%
Compact 2 2.0%|
General convenience 4 4. 0%
Peaceful/ quiet 2 2. 0%
Good cafes/ restaurants/ pubs 1 1.0%
Rural / surrounded by countryside 3 3. 0%
Free parking 0 . 0%
Small town/ not too big 0 . 0%
Different/ diverse/ unusual 0 . 0%
It's flat/ on a level 0 . 0%
Other Accessibility/ easy to get to 0 . 0%
Architecture/ old buildings/ history 0 . 0%
Good quality shops 0 . 0%
Art events/ artistic community/ 0 0%
culturally a lot to offer
Leisure Centre 1 1.0%
Lively/ lots going on 0 . 0%
Close to other services/ facilities 0 . 0%
Community spirit 0 . 0%
Convenient for work 0 . 0%
Golf course/ club 0 . 0%
Good doctors 0 . 0%
Tesco 1 1.0%
Waitrose 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 310



Q17. What do you like most about Q16?

Other

Library

No large stores/ chain stores
Very good local schools
Argos

Customer service

Good bowling

Good garden centre

Good pharmacy

Housing is cheap

Is a great medium sized town which

is growing

Like to support local economy
Local Council are very efficient
More food shops coming
Open spaces

Park and Ride

Quays and rugby ground

Size of the shopping area

The Docks

The High Street

The out of centre retail parks
Tourists to the town

Variety of food shops

Well laid out

Dursley/ Cam

Num

Area

SO O © © © © © O R

(=)

kMR © © © © © © © © © = O© ©

%

1.0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%
. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
1.0%
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Q18. What do you dislike most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100. 0%
Difficult parking 129 12.8% 8 8.0% 9 11.3% 12 15. 0%
Expensive parking 47 4.7% 2 2.0% 4 5.0% 6 7.5%
Lack of particular store 1 1% 1 1.0% 0 0% 0 0%|
Lack of safety/personal security/hooligans 15 1.5% 0 .0% 0 .0% 1 1. 3%
Lack of services (banks/building societies etc) 4 4% 0 0% 0 0% 1 1. 3%
Poor pedestrian environment / pavements/ roads in need of repair 25 2.5% 1 1.0% 2 2.5% 3 3. 8%
Poor public transport 34 3.4% 7 7.0% 2 2.5% 2 2. 5%
Poor selection/choice of multiple shops 110 10.9% 22 22.0% 11 13.8% 5 6. 3%
Poor/limited evening entertainment 3 3% 0 0% 1 1.3% 0 0%|
Poor/limited leisure facilities 2 .2% 1 1.0% 0 .0% 0 . 0%
Selection/choice of independent shops 45 4.5% 7 7.0% 4 5.0% 5 6. 3%
Too expensive 4 4% 0 0% 1 1.3% 0 0%
Too far from home 7 7% 2 2.0% 1 1.3% 0 0%|
Unattractive environment/dirty streets/litter 78 7.8% 7 7.0% 9 11.3% 7 8. 8%
Nothing 418 41.6% 32 32.0% 30 37.5% 27 33. 8%
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Q18. What do you dislike most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Empty shops/ shops closing down 44 4.4% 6 6.0% 1 1.3% 4 5.0%
Traffic congestion 35 3.5% 2 2.0% 5 6.3% 2 2. 5%
:ﬁgp’:a”y cheap shops/ charity 33 3.3% 11 11.0% 5 6.3% 7 8.8%
The hills/ too hilly 15 1.5% 0 .0% 1 1.3% 2 2. 5%
Too busy/ crowded 8 .8% 0 .0% 0 .0% 1 1. 3%
Lack of restaurants/ pubs 7 7% 1 1.0% 2 2.5% 1 1. 3%
Limited range of shops generally 7 7% 1 1.0% 2 2.5% 2 2. 5%
Poor road layout 6 .6% 3 3.0% 1 1.3% 1 1. 3%
Unattractive modern architecture 6 .6% 1 1.0% 0 .0% 1 1. 3%
Difficult to access by car 5 .5% 0 .0% 1 1.3% 0 . 0%
Too small/ lacks facilities 5 .5% 0 .0% 0 .0% 1 1. 3%
No good quality shops 4 .4% 1 1.0% 1 1.3% 0 . 0%
Other One way system causes difficulty 4 .4% 0 .0% 0 .0% 2 2. 5%
Bus station is an eyesore 3 .3% 0 .0% 0 .0% 1 1. 3%
It lacks character 3 .3% 0 .0% 1 1.3% 0 . 0%
Lacks mens clothing shops 3 .3% 1 1.0% 1 1.3% 0 . 0%
Needs updating 3 .3% 1 1.0% 0 .0% 1 1. 3%
?fpi‘:rﬁ’qzrm:{ ket/ large 3 3% 0 0% 0 0% 0 0%
Not a lot for young people 3 .3% 0 .0% 1 1.3% 0 . 0%
Not enough clothes shops 3 .3% 1 1.0% 0 .0% 0 . 0%
Too many antique shops 3 .3% 0 .0% 0 .0% 0 . 0%
Eij;s?nuer;esrmarkets taking all the P oy 0 0% 0 0% 0 04
Could do with a Waitrose 2 2% 0 .0% 0 .0% 0 . 0%
Il;ictléh%iisnstié/idual food stores - P 29 0 0% 0 0% 0 0%
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Q18. What do you dislike most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
No police station/ insufficient o . N 5
police presence 2 2% 0 .0% 1 1.3% 0 . 0%
Poor layout of centre 2 .2% 0 .0% 0 .0% 0 . 0%
The cobbled streets 2 2% 2 2.0% 0 .0% 0 . 0%
Too large/ spread out 2 2% 0 .0% 0 .0% 0 . 0%
Too many estate agents 2 2% 1 1.0% 1 1.3% 0 . 0%
Too many travel agents 2 2% 0 .0% 1 1.3% 1 1. 3%
Too much building/ construction o . 5 5
work going on 2 2% 0 0% 0 0% 0 0%
Adults can't use toilets in the o . 5 5
library [Nailsworth] 1 1% 0 0% 0 0% 0 0%
Air conditioning 1 1% 0 .0% 0 .0% 0 . 0%
Area seems to be going down 1 .1% 0 .0% 0 .0% 0 . 0%
Car parking allowed on main o . 5 5
Other streets causes congestion 1 -1% 0 -0% 0 0% 0 0%
Cars parked on yellow lines 1 .1% 0 .0% 0 .0% 0 . 0%
Cost of housing 1 .1% 1 1.0% 0 .0% 0 . 0%
Could do with a Woolworths type o . 5 5
of store 1 1% 0 .0% 0 .0% 0 . 0%
Council always changing things o . . .
around 1 1% 0 .0% 0 .0% 0 . 0%
Dangerous traffic 1 .1% 0 .0% 0 .0% 0 . 0%
Lack of dentists 1 .1% 0 .0% 1 1.3% 0 . 0%
Doesn't have everything we need 1 .1% 0 .0% 0 .0% 0 . 0%
Gloucester could really do with . . 5 5
more maintenance work 1 -1% 0 0% 0 0% 0 0%
Lack of bus shelters 1 .1% 0 .0% 1 1.3% 0 . 0%
Lack of dog mess bins 1 .1% 0 .0% 1 1.3% 0 . 0%
Lack of floral displays/ greenery 1 L1% 0 .0% 0 .0% 0 . 0%
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Q18. What do you dislike most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Lack of undercover shopping 1 .1% 0 .0% 0 .0% 0 . 0%
Lack of Waitrose 1 .1% 0 .0% 0 .0% 0 . 0%
Lack of women's and children's o . 5 5
clothing shops 1 1% 0 .0% 0 .0% 0 . 0%
Limited range of basic shops such o . 5 5
as chemists 1 1% 0 .0% 0 .0% 0 . 0%
Merrywalks Shopping Centre area B . . .
is a bit tatty 1 1% 1 1.0% 0 0% 0 . 0%
Morrisons car park is too small 1 L1% 0 .0% 0 .0% 0 . 0%
Motorway is clogged with traffic o . 5 5
getting into Bristol 1 1% 0 .0% 0 .0% 0 . 0%
Need longer opening hours of o . 5 5
shops 1 1% 0 .0% 0 .0% 0 . 0%
New housing estate is awful 1 L1% 0 .0% 0 .0% 0 . 0%
Lack of Marks & Spencer 1 .1% 0 .0% 0 .0% 0 . 0%
Other
Lack of music stores 1 .1% 0 .0% 0 .0% 0 . 0%
Lack of petrol station 1 .1% 0 .0% 0 .0% 0 . 0%
Not a wide range of goods 1 .1% 0 .0% 0 .0% 0 . 0%
Not enough evening entertainment o o o o
/night life 1 1% 1 1.0% 0 .0% 0 . 0%
Not enough pedestrianisation 1 .1% 0 .0% 0 .0% 0 . 0%
Paying for public toilets 1 L1% 0 .0% 0 .0% 0 . 0%
Poor facilities for children 1 .1% 0 .0% 0 .0% 0 . 0%
Railway Station 1 1% 0 .0% 0 .0% 0 . 0%
Rent for shops is too high 1 .1% 1 1.0% 0 .0% 0 . 0%
Roundabouts 1 1% 0 .0% 0 .0% 0 . 0%
Lack of Sainsbury's 1 L1% 0 .0% 0 .0% 0 . 0%
Seating in the shopping centre . . . .
taken up by stalls 1 1% 0 .0% 0 .0% 0 . 0%
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Q18. What do you dislike most about Q16?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
bigher and lower qualiy shops Y 1% 0 0% 0 0% 0 0¥
Speed humps 1 1% 0 .0% 0 .0% 0 . 0%
Streets are too narrow for buses 1 .1% 0 .0% 0 .0% 0 . 0%
Tesco stopped shopping bus 1 .1% 0 .0% 0 .0% 0 . 0%
The gardens could be tidier 1 .1% 0 .0% 0 .0% 0 . 0%
The high cost of properties 1 .1% 0 .0% 0 .0% 0 . 0%
The new Sainsbury's being built 1 L1% 0 .0% 0 .0% 0 . 0%
:Zsetro::es; information centre is 1 1% 0 0% 0 0% 0 0%
Other Too many gift shops 1 .1% 0 .0% 0 .0% 1 1. 3%
Lg?fi??;%;arge vehicles causing 1 1% 0 0% 0 0% 0 04
Too many nightclubs 1 .1% 0 .0% 0 .0% 0 . 0%
disabied and taxt drvers Y 1% 0 0% 0 0% 0 0¥
Too many takeaways 1 1% 0 .0% 1 1.3% 0 . 0%
Too many zebra crossings 1 1% 0 .0% 0 .0% 0 . 0%
Too many coffee shops 1 .1% 0 .0% 0 .0% 0 . 0%
Too much tourism 1 1% 0 .0% 0 .0% 0 . 0%
Too quiet 1 1% 0 .0% 0 .0% 0 . 0%
Traffic wardens needed 1 .1% 0 .0% 0 .0% 0 . 0%
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Q18. What do you dislike most about Q16?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Difficult parking 7 14.0% 8 16.0% 16 19.5% 12 11. 9%
Expensive parking 2 4.0% 2 4.0% 2 2.4% 16 15. 8%
Lack of particular store 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of safety/personal security/hooligans 1 2.0% 1 2.0% 1 1.2% 1 1.0%
Lack of services (banks/building societies etc) 0 .0% 0 .0% 0 .0% 1 1.0%
Poor pedestrian environment / pavements/ roads in need of repair 1 2.0% 0 .0% 4 4.9% 3 3. 0%
Poor public transport 1 2.0% 0 .0% 3 3.7% 0 . 0%
Poor selection/choice of multiple shops 5 10.0% 4 8.0% 5 6.1% 6 5.9%
Poor/limited evening entertainment 0 .0% 0 .0% 1 1.2% 0 . 0%
Poor/limited leisure facilities 0 .0% 0 .0% 0 .0% 0 . 0%
Selection/choice of independent shops 5 10.0% 1 2.0% 5 6.1% 0 . 0%
Too expensive 0 .0% 0 .0% 0 .0% 0 . 0%
Too far from home 0 .0% 0 .0% 1 1.2% 1 1.0%
Unattractive environment/dirty streets/litter 5 10.0% 3 6.0% 3 3.7% 6 5.9%
Nothing 17 34.0% 26 52.0% 39 47.6% 44 43. 6%
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Q18. What do you dislike most about Q16?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Empty shops/ shops closing down 3 6.0% 2 4.0% 0 .0% 5 5.0%
Traffic congestion 2 4.0% 2 4.0% 3 3.7% 3 3. 0%
:ﬁgp’:a”y cheap shops/ charity 4 8.0% 0 0% 0 0% 0 0%
The hills/ too hilly 1 2.0% 1 2.0% 2 2.4% 2 2. 0%
Too busy/ crowded 0 .0% 0 .0% 0 .0% 1 1.0%
Lack of restaurants/ pubs 0 .0% 0 .0% 0 .0% 0 . 0%
Limited range of shops generally 0 .0% 0 .0% 0 .0% 0 . 0%
Poor road layout 1 2.0% 0 .0% 0 .0% 0 . 0%
Unattractive modern architecture 0 .0% 0 .0% 1 1.2% 0 . 0%
Difficult to access by car 0 .0% 0 .0% 0 .0% 0 . 0%
Too small/ lacks facilities 0 .0% 0 .0% 0 .0% 0 . 0%
No good quality shops 0 .0% 0 .0% 0 .0% 0 . 0%
Other One way system causes difficulty 0 .0% 0 .0% 0 .0% 0 . 0%
Bus station is an eyesore 1 2.0% 0 .0% 0 .0% 1 1.0%
It lacks character 0 .0% 0 .0% 0 .0% 0 . 0%
Lacks mens clothing shops 1 2.0% 0 .0% 0 .0% 0 . 0%
Needs updating 0 .0% 0 .0% 0 .0% 0 . 0%
?fpi‘:rﬁ’qzrm:{ ket/ large 0 0% 0 0% 0 0% 0 0%
Not a lot for young people 0 .0% 0 .0% 1 1.2% 0 . 0%
Not enough clothes shops 0 .0% 0 .0% 0 .0% 1 1.0%
Too many antique shops 0 .0% 0 .0% 1 1.2% 2 2. 0%
Eij;s?nuer;esrmarkets taking all the 0 0% 0 0% 0 0% 0 04
Could do with a Waitrose 0 .0% 1 2.0% 0 0% 0 . 0%
tict'éh%frisnsti:id”a' food stores - 0 0% 0 0% 0 0% 0 0%
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Q18. What do you dislike most about Q16?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
No police station/ insufficient . . 5 5
police presence 0 .0% 0 .0% 0 .0% 0 . 0%
Poor layout of centre 1 .0% 0 .0% 0 .0% 0 . 0%
The cobbled streets 0 .0% 0 .0% 0 .0% 0 . 0%
Too large/ spread out 0 .0% 0 .0% 0 .0% 0 . 0%
Too many estate agents 0 .0% 0 .0% 0 .0% 0 . 0%
Too many travel agents 0 .0% 0 .0% 0 .0% 0 . 0%
Too much building/ construction . . 5 5
work going on 0 .0% 0 .0% 0 .0% 0 . 0%
Adults can't use toilets in the . . o 5
library [Nailsworth] 0 .0% 0 .0% 1 1.2% 0 . 0%
Air conditioning 0 .0% 0 .0% 0 .0% 0 . 0%
Area seems to be going down 0 .0% 1 2.0% 0 0% 0 . 0%
Car parking allowed on main . . 5 5
Other streets causes congestion 0 -0% 0 -0% 0 0% 0 0%
Cars parked on yellow lines 1 .0% 0 .0% 0 .0% 0 . 0%
Cost of housing 0 .0% 0 .0% 0 .0% 0 . 0%
Could do with a Woolworths type . . 5 5
of store 1 .0% 0 .0% 0 .0% 0 . 0%
Council always changing things . . . .
around 0 .0% 0 .0% 0 .0% 0 . 0%
Dangerous traffic 0 .0% 0 .0% 1 1.2% 0 . 0%
Lack of dentists 0 .0% 0 .0% 0 .0% 0 . 0%
Doesn't have everything we need 0 .0% 1 2.0% 0 0% 0 . 0%
Gloucester could really do with . . 5 5
more maintenance work 0 -0% 0 0% 0 0% 0 0%
Lack of bus shelters 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of dog mess bins 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of floral displays/ greenery 0 .0% 0 .0% 0 .0% 1 1.0%
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Q18. What do you dislike most about Q16?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Lack of undercover shopping 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of Waitrose 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of women's and children's . . o 5
clothing shops 0 .0% 0 .0% 1 1.2% 0 . 0%
Limited range of basic shops such . . 5 5
as chemists 0 .0% 0 .0% 0 .0% 1 1.0%
Merrywalks Shopping Centre area . . . .
is a bit tatty 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons car park is too small 0 .0% 0 .0% 1 1.2% 0 . 0%
Motorway is clogged with traffic . . . .
getting into Bristol 0 .0% 0 .0% 0 .0% 0 . 0%
Need longer opening hours of . . 5 5
shops 0 .0% 0 .0% 0 .0% 0 . 0%
New housing estate is awful 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of Marks & Spencer 0 .0% 0 .0% 1 1.2% 0 . 0%
Other
Lack of music stores 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of petrol station 0 .0% 0 .0% 0 .0% 0 . 0%
Not a wide range of goods 0 .0% 1 2.0% 0 .0% 0 . 0%
Not enough evening entertainment o o o o
/night life 0 .0% 0 .0% 0 .0% 0 . 0%
Not enough pedestrianisation 0 .0% 0 .0% 0 .0% 1 1.0%
Paying for public toilets 0 .0% 0 .0% 0 .0% 1 1.0%
Poor facilities for children 0 .0% 0 .0% 0 .0% 0 . 0%
Railway Station 0 .0% 0 .0% 0 .0% 1 1.0%
Rent for shops is too high 0 .0% 0 .0% 0 .0% 0 . 0%
Roundabouts 1 .0% 0 .0% 0 .0% 0 . 0%
Lack of Sainsbury's 0 .0% 0 .0% 0 .0% 0 . 0%
Seating in the shopping centre . . . .
taken up by stalls 0 .0% 0 .0% 0 .0% 0 . 0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area

Research and Marketing Plus
November 2009
Page 320



Q18. What do you dislike most about Q16?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
bigher and lower qualiy shops Y 2.0% 0 0% 0 0% 0 0¥
Speed humps 0 .0% 0 .0% 0 .0% 0 . 0%
Streets are too narrow for buses 0 .0% 0 .0% 0 .0% 1 1.0%
Tesco stopped shopping bus 1 2.0% 0 .0% 0 .0% 0 . 0%
The gardens could be tidier 0 .0% 0 .0% 1 1.2% 0 . 0%
The high cost of properties 0 .0% 0 .0% 0 .0% 1 1.0%
The new Sainsbury's being built 0 .0% 0 .0% 0 .0% 0 . 0%
:Zsetro::es; information centre is 0 0% 0 0% 0 0% 0 04
Other Too many gift shops 0 .0% 0 .0% 0 .0% 0 . 0%
tTr‘;‘f’ﬁT?:%S'arge vehicles causing 0 0% 0 0% 1 1.2% 0 0%
Too many nightclubs 0 .0% 0 .0% 0 .0% 0 . 0%
disabied and taxt drvers 0 0% 0 0% 0 0% 0 0¥
Too many takeaways 0 .0% 0 .0% 0 .0% 0 . 0%
Too many zebra crossings 0 .0% 0 .0% 0 .0% 0 . 0%
Too many coffee shops 0 .0% 0 .0% 0 .0% 1 1.0%
Too much tourism 0 .0% 0 .0% 0 .0% 1 1.0%
Too quiet 0 .0% 0 .0% 0 .0% 0 . 0%
Traffic wardens needed 0 .0% 0 .0% 0 .0% 0 . 0%
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Q18. What do you dislike most about Q16?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Difficult parking 15 18.5% 10 9.9% 12 15.0% 7 7. 0%
Expensive parking 1 1.2% 4 4.0% 0 .0% 6 6. 0%
Lack of particular store 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of safety/personal security/hooligans 0 .0% 0 .0% 5 6.3% 4 4. 0%
Lack of services (banks/building societies etc) 0 .0% 0 .0% 0 .0% 1 1.0%
Poor pedestrian environment / pavements/ roads in need of repair 3 3.7% 0 .0% 3 3.8% 4 4. 0%
Poor public transport 9 11.1% 1 1.0% 5 6.3% 0 . 0%
Poor selection/choice of multiple shops 5 6.2% 7 6.9% 11 13.8% 13 13. 0%
Poor/limited evening entertainment 0 .0% 1 1.0% 0 .0% 0 . 0%
Poor/limited leisure facilities 0 .0% 0 .0% 0 .0% 1 1.0%
Selection/choice of independent shops 2 2.5% 4 4.0% 2 2.5% 5 5.0%
Too expensive 1 1.2% 1 1.0% 0 .0% 0 . 0%
Too far from home 0 .0% 1 1.0% 1 1.3% 0 . 0%
Unattractive environment/dirty streets/litter 2 2.5% 4 4.0% 3 3.8% 20 20. 0%
Nothing 29 35.8% 56 55.4% 41 51.3% 40 40. 0%
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Q18. What do you dislike most about Q16?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Empty shops/ shops closing down 1 1.2% 3 3.0% 2 2.5% 8 8. 0%
Traffic congestion 3 3.7% 5 5.0% 3 3.8% 2 2.0%
:ﬁgp’:a”y cheap shops/ charity 0 0% 2 2.0% 0 0% 0 0%
The hills/ too hilly 4 4.9% 0 .0% 0 .0% 0 . 0%
Too busy/ crowded 2 2.5% 0 .0% 2 2.5% 2 2. 0%
Lack of restaurants/ pubs 2 2.5% 0 .0% 0 .0% 0 . 0%
Limited range of shops generally 1 1.2% 0 .0% 0 .0% 1 1.0%
Poor road layout 0 .0% 0 .0% 0 .0% 0 . 0%
Unattractive modern architecture 0 .0% 0 .0% 1 1.3% 0 . 0%
Difficult to access by car 0 .0% 0 .0% 0 .0% 1 1.0%
Too small/ lacks facilities 3 3.7% 0 .0% 0 .0% 0 . 0%
No good quality shops 0 .0% 1 1.0% 0 .0% 1 1.0%
Other One way system causes difficulty 0 .0% 1 1.0% 0 .0% 1 1.0%
Bus station is an eyesore 0 .0% 0 .0% 0 .0% 0 . 0%
It lacks character 0 .0% 1 1.0% 0 .0% 1 1.0%
Lacks mens clothing shops 0 .0% 0 .0% 0 .0% 0 . 0%
Needs updating 0 .0% 0 .0% 0 .0% 1 1.0%
?fpi‘:ngrrnlz:{ket/ large 1 1.2% 0 0% 2 2.5% 0 0%
Not a lot for young people 1 1.2% 0 .0% 0 .0% 0 . 0%
Not enough clothes shops 0 .0% 0 .0% 0 .0% 0 . 0%
Too many antique shops 0 .0% 0 .0% 0 .0% 0 . 0%
Eij;s?nuer;esrmarkets taking all the 1 1.2% 0 0% 0 0% 0 04
Could do with a Waitrose 0 .0% 1 1.0% 0 .0% 0 . 0%
tict'éh%frisnsti:id”a' food stores - 1 1.2% 0 0% 0 0% 1 1.0%
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Q18. What do you dislike most about Q16?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
No police station/ insufficient o . 5 5
police presence 1 1.2% 0 .0% 0 .0% 0 . 0%
Poor layout of centre 0 .0% 1 1.0% 0 .0% 0 . 0%
The cobbled streets 0 .0% 0 .0% 0 .0% 0 . 0%
Too large/ spread out 0 .0% 1 1.0% 0 .0% 0 . 0%
Too many estate agents 0 .0% 0 .0% 0 .0% 0 . 0%
Too many travel agents 0 .0% 0 .0% 0 .0% 0 . 0%
Too much building/ construction . . 5 5
work going on 0 .0% 0 .0% 0 .0% 0 . 0%
Adults can't use toilets in the . . 5 5
library [Nailsworth] 0 -0% 0 -0% 0 0% 0 0%
Air conditioning 0 .0% 0 .0% 0 .0% 0 . 0%
Area seems to be going down 0 .0% 0 .0% 0 .0% 0 . 0%
Car parking allowed on main . . 5 5
Other streets causes congestion 0 -0% 1 1.0% 0 0% 0 0%
Cars parked on yellow lines 0 .0% 0 .0% 0 .0% 0 . 0%
Cost of housing 0 .0% 0 .0% 0 .0% 0 . 0%
Could do with a Woolworths type . . 5 5
of store 0 .0% 0 .0% 0 .0% 0 . 0%
Council always changing things . . . .
around 0 .0% 0 .0% 0 .0% 0 . 0%
Dangerous traffic 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of dentists 0 .0% 0 .0% 0 .0% 0 . 0%
Doesn't have everything we need 0 .0% 0 .0% 0 .0% 0 . 0%
Gloucester could really do with . . 5 5
more maintenance work 0 -0% 0 -0% 0 0% 1 1.0%
Lack of bus shelters 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of dog mess bins 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of floral displays/ greenery 0 .0% 0 .0% 0 .0% 0 . 0%
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Q18. What do you dislike most about Q16?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %

Lack of undercover shopping 0 .0% 0 .0% 0 .0% 1 1.0%
Lack of Waitrose 1 1.2% 0 .0% 0 .0% 0 . 0%
Lack of women's and children's . . 5 5
clothing shops 0 .0% 0 .0% 0 .0% 0 . 0%
Limited range of basic shops such . . 5 5
as chemists 0 .0% 0 .0% 0 .0% 0 . 0%
Merrywalks Shopping Centre area . . . .
is a bit tatty 0 .0% 0 .0% 0 .0% 0 . 0%
Morrisons car park is too small 0 .0% 0 .0% 0 .0% 0 . 0%
Motorway is clogged with traffic . . 5 5
getting into Bristol 0 -0% 1 1.0% 0 0% 0 0%
Need longer opening hours of 0 0% 1 1.0% 0 0% 0 04
shops

New housing estate is awful 0 .0% 1 1.0% 0 .0% 0 . 0%
Lack of Marks & Spencer 0 .0% 0 .0% 0 .0% 0 . 0%

Other
Lack of music stores 0 .0% 1 1.0% 0 .0% 0 . 0%
Lack of petrol station 0 .0% 0 .0% 1 1.3% 0 . 0%
Not a wide range of goods 0 .0% 0 .0% 0 .0% 0 . 0%
Not enough evening entertainment o o o o
/night life 0 .0% 0 .0% 0 .0% 0 . 0%
Not enough pedestrianisation 0 .0% 0 .0% 0 .0% 0 . 0%
Paying for public toilets 0 .0% 0 .0% 0 .0% 0 . 0%
Poor facilities for children 0 .0% 0 .0% 0 .0% 0 . 0%
Railway Station 0 .0% 0 .0% 0 .0% 0 . 0%
Rent for shops is too high 0 .0% 0 .0% 0 .0% 0 . 0%
Roundabouts 0 .0% 0 .0% 0 .0% 0 . 0%
Lack of Sainsbury's 0 .0% 1 1.0% 0 .0% 0 . 0%
Seating in the shopping centre . . . .
taken up by stalls 1 1.2% 0 .0% 0 .0% 0 . 0%
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Q18. What do you dislike most about Q16?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
e o dhion beeer e : : : :
Speed humps 1 1.2% 0 .0% 0 .0% 0 . 0%
Streets are too narrow for buses 0 .0% 0 .0% 0 .0% 0 . 0%
Tesco stopped shopping bus 0 .0% 0 .0% 0 .0% 0 . 0%
The gardens could be tidier 0 .0% 0 .0% 0 .0% 0 . 0%
The high cost of properties 0 .0% 0 .0% 0 .0% 0 . 0%
The new Sainsbury's being built 0 .0% 0 .0% 0 .0% 0 . 0%
:Zsetro:’;ies; information centre is 0 0% 0 0% 0 0% 0 0%
Other Too many gift shops 0 .0% 0 .0% 0 .0% 0 . 0%
Lg?fi??;%;arge vehicles causing 0 0% 0 0% 0 0% 0 04
Too many nightclubs 0 .0% 0 .0% 0 .0% 1 1.0%
Loy parking spaces o T B : : :
Too many takeaways 0 .0% 0 .0% 0 .0% 0 . 0%
Too many zebra crossings 0 .0% 1 1.0% 0 .0% 0 . 0%
Too many coffee shops 0 .0% 0 .0% 0 .0% 0 . 0%
Too much tourism 0 .0% 0 .0% 0 .0% 0 . 0%
Too quiet 0 .0% 0 .0% 0 .0% 0 . 0%
Traffic wardens needed 0 .0% 0 .0% 0 .0% 1 1.0%
(cont.)

J9840 Stroud Household Survey - Main Results Tabulations by Area
Research and Marketing Plus

November 2009

Page 326



Q18. What do you dislike most about Q16?

Area
Dursley/ Cam
Num
Base: All respondents 101
Difficult parking 13
Expensive parking 2
Lack of particular store 0
Lack of safety/personal security/hooligans 1
Lack of services (banks/building societies etc) 1
Poor pedestrian environment / pavements/ roads in need of repair 1
Poor public transport 4
Poor selection/choice of multiple shops 16
Poor/limited evening entertainment 0
Poor/limited leisure facilities 0
Selection/choice of independent shops 5
Too expensive 1
Too far from home 0
Unattractive environment/dirty streets/litter 9
Nothing 37

%
100. 0%
12.9%|

. 0%

15. 8%

. 0%

. 0%

. 0%

36. 6%|
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Q18. What do you dislike most about Q16?

Other

Empty shops/ shops closing down
Traffic congestion

Too many cheap shops/ charity
shops

The hills/ too hilly

Too busy/ crowded

Lack of restaurants/ pubs
Limited range of shops generally
Poor road layout

Unattractive modern architecture
Difficult to access by car

Too small/ lacks facilities

No good quality shops

One way system causes difficulty
Bus station is an eyesore

It lacks character

Lacks mens clothing shops
Needs updating

No supermarket/ large
supermarket

Not a lot for young people
Not enough clothes shops
Too many antique shops

Big supermarkets taking all the
business

Could do with a Waitrose

Lack of individual food stores -
butchers etc

Area

Dursley/ Cam

Num

w

EN

QO O © © O© O kR W N © © R~ O© N

%

. 9%
. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%
. 0%
. 0%

. 0%

. 0%

. 0%
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Q18. What do you dislike most about Q16?

No police station/ insufficient

Dursley/ Cam

Num

Area

%

police presence 0 - 0%
Poor layout of centre 0 . 0%
The cobbled streets 0 . 0%
Too large/ spread out 1 . 0%
Too many estate agents 0 . 0%
Too many travel agents 0 . 0%
Too muc_h building/ construction P 04
work going on
Adults can_‘t use toilets in the 0 04
library [Nailsworth]
Air conditioning 1 . 0%
Area seems to be going down 0 . 0%
Car parking allowed on main 0 04
Other streets causes congestion
Cars parked on yellow lines 0 . 0%
Cost of housing 0 . 0%
Could do with a Woolworths type 0 04
of store
aC::)uunncolll always changing things 1 04
Dangerous traffic 0 . 0%
Lack of dentists 0 . 0%
Doesn't have everything we need 0 . 0%
Glouceste_:r could really do with 0 04
more maintenance work
Lack of bus shelters 0 . 0%
Lack of dog mess bins 0 . 0%
Lack of floral displays/ greenery 0 . 0%
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Q18. What do you dislike most about Q16?

Other

Lack of undercover shopping
Lack of Waitrose

Lack of women's and children's
clothing shops

Limited range of basic shops such
as chemists

Merrywalks Shopping Centre area
is a bit tatty

Morrisons car park is too small

Motorway is clogged with traffic
getting into Bristol

Need longer opening hours of
shops

New housing estate is awful
Lack of Marks & Spencer
Lack of music stores

Lack of petrol station

Not a wide range of goods

Not enough evening entertainment
/night life

Not enough pedestrianisation
Paying for public toilets

Poor facilities for children
Railway Station

Rent for shops is too high
Roundabouts

Lack of Sainsbury's

Seating in the shopping centre
taken up by stalls

Dursley/ Cam

Num

Area

(=) S © © O© O

SO © © © kR O© O

%

. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
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Q18. What do you dislike most about Q16?

Other

Sense of division between the
higher and lower quality shops

Speed humps

Streets are too narrow for buses
Tesco stopped shopping bus
The gardens could be tidier
The high cost of properties

The new Sainsbury's being built

The tourist information centre is
never open

Too many gift shops

Too many large vehicles causing
traffic jams

Too many nightclubs

Too many parking spaces for
disabled and taxi drivers

Too many takeaways

Too many zebra crossings
Too many coffee shops
Too much tourism

Too quiet

Traffic wardens needed

Dursley/ Cam

Num

Area

N QO © O© o O

S kR © © O© O

%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Base: All respondents

Attract larger retailers

Attract less people / relieve over-crowding

Attract more people / make more lively

Clean shopping streets

Create more open spaces
Create more shelters from the weather

Develop new shopping facilities
Encourage reduced shop prices

Enhance shopmobility service

Enhanced range of health and fitness centres / gyms

Improve access for pushchairs / wheelchairs, etc
Improve choice of multiple shops

Improve directional signs to town centre
Improve layout of car parks

Improve location of bus stops / bus station
Improve market stalls

Improve number and attractiveness of meeting places

Improve policing / other security measures

Improve public transport links

Base: All respondents

Num %

1006 100.0%
40 4.0%
3 .3%
7 7%
26 2.6%
6 . 6%
5 . 5%
23 2.3%
3 .3%
0 .0%
4 4%
4 4%
89 8.8%
1 1%
29 2.9%
12 1.2%
4 4%
3 .3%
4 4%
42 4.2%

Stroud

100
11

1

Area
Stonehouse Painswick
% Num % Num %

100.0% 80 100.0% 80 100. 0%
11.0% 4 5.0% 5 6. 3%
1.0% 0 .0% 0 0%
.0% 0 .0% 0 . 0%
2.0% 2 2.5% 2 2. 5%
1.0% 0 .0% 0 0%
1.0% 0 .0% 0 0%
.0% 3 3.8% 2 2. 5%
.0% 0 .0% 1 1. 3%
.0% 0 .0% 0 . 0%
1.0% 1 1.3% 0 0%
.0% 0 .0% 1 1. 3%
9.0% 7 8.8% 6 7. 5%
.0% 0 .0% 1 1. 3%
1.0% 2 2.5% 3 3. 8%
7.0% 0 .0% 1 1. 3%
2.0% 1 1.3% 0 0%
.0% 0 .0% 0 . 0%
1.0% 0 .0% 0 0%
7.0% 2 2.5% 1 1. 3%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Improve range of independent / specialist shops 51 5.1% 7 7.0% 7 8.8% 4 5.0%
Improve safety of pedestrians 5 .5% 1 1.0% 0 .0% 0 . 0%
Improve signage / routeways within centre 7 7% 1 1.0% 2 2.5% 1 1. 3%
Improve street furniture / floral displays 3 .3% 0 .0% 0 .0% 0 . 0%
Improved music/theatre provision 1 .1% 1 1.0% 0 .0% 0 . 0%
Improved play areas for children 5 .5% 0 .0% 1 1.3% 0 . 0%
Improved policing / enhance security / CCTV 10 1.0% 0 .0% 1 1.3% 0 . 0%
Improved public transport facilities during the evenings 1 .1% 0 .0% 0 .0% 0 . 0%
Improved range of places to eat 13 1.3% 0 .0% 1 1.3% 2 2. 5%
Improved range of pubs and night clubs 8 .8% 1 1.0% 2 2.5% 1 1. 3%
Increase frequency of public transport generally 12 1.2% 1 1.0% 0 .0% 1 1. 3%
Increase frequency of public transport in the evenings 2 .2% 1 1.0% 0 .0% 0 . 0%
Increase number of taxis . 0 .0% 0 .0% 0 .0% 0 . 0%
Introduce a larger supermarket 19 1.9% 0 .0% 2 2.5% 2 2. 5%
Introduction of Farmers market or increased existing provision 1 .1% 0 .0% 0 .0% 0 . 0%
Less pubs and clubs 1 L1% 0 .0% 0 .0% 0 . 0%
More parking spaces - long stay 12 1.2% 1 1.0% 0 .0% 0 . 0%
More parking spaces - short stay 29 2.9% 3 3.0% 1 1.3% 1 1. 3%
More parking spaces - type unspecified 52 5.2% 2 2.0% 0 .0% 2 2. 5%
More pedestrianisation 9 .9% 0 .0% 0 .0% 1 1. 3%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %

New / improved bingo facility . 0 .0% 0 .0% 0 .0% 0 . 0%
New / improved cinema 12 1.2% 0 .0% 2 2.5% 1 1. 3%
New / improved museum or art gallery 3 .3% 0 .0% 1 1.3% 0 . 0%
New / improved other leisure facilities 1 1% 0 .0% 0 .0% 0 . 0%
New / improved ten pin bowling centre 2 .2% 0 .0% 0 .0% 0 . 0%
New Department Store 4 .4% 1 1.0% 0 .0% 1 1. 3%
Other new shop 3 .3% 0 .0% 0 .0% 0 . 0%
Reduce cost of parking 24 2.4% 0 .0% 1 1.3% 4 5. 0%
Reduce road congestion 15 1.5% 1 1.0% 3 3.8% 2 2. 5%
Refurbish / improve existing shopping facilities 12 1.2% 0 .0% 1 1.3% 2 2. 5%
Nothing in particular 393 39.1% 31 31.0% 26 32.5% 34 42. 5%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Marks & Spencer 31 3.1% 8 8.0% 4 .0% 7 8. 8%
Better variety of shops generally 15 1.5% 1 1.0% 0 .0% 1 1. 3%
More/ better clothes shops 13 1.3% 1 1.0% 4 .0% 0 . 0%
A swimming pool/ leisure centre 9 .9% 0 .0% 0 .0% 0 . 0%
m]o”r?zgg:rfgfl'ﬁég: the shops/ 9 9% 5 5.0% 0 0% 0 . 0%
EE‘(’)"S; empty shops/ fill empty 8 8% 0 0% 1 .3% 1 1.3%
Free parking 8 .8% 2 2.0% 1 .3% 0 . 0%]
Improve attractiveness of 8 8% 1 1.0% 0 0% 0 . 0%
Improve facilities for young people 7 7% 0 .0% 1 .3% 0 . 0%
Butchers/ individual food stores 6 .6% 0 .0% 0 .0% 1 1. 3%
Maintain roads and pavements 6 .6% 0 .0% 0 .0% 2 2. 5%
Other More shoe shops 6 .6% 0 .0% 2 .5% 0 . 0%
Fewer cheap shops/ charity shops 5 .5% 1 1.0% 0 .0% 0 . 0%
More men's clothes shops 5 .5% 1 1.0% 1 .3% 0 . 0%
More children's clothes shops 5 .5% 1 1.0% 1 .3% 0 . 0%
g’;;’;’;ﬁr‘s’g’;‘i;ange of women’s 4 4% 2 2.0% 0 0% 0 0%
Greengrocers/ larger greengrocers 4 4% 0 .0% 0 .0% 0 . 0%
Improve quality of the bus station 4 .4% 2 2.0% 0 .0% 1 1. 3%
Reduce commercial rents/ rates 4 4% 1 1.0% 0 .0% 0 . 0%
A Bank 3 .3% 1 1.0% 0 .0% 0 . 0%
Canal restorations 3 .3% 2 2.0% 1 .3% 0 . 0%
Electrical shops 3 .3% 0 .0% 0 .0% 0 . 0%
More entertainment facilities 3 .3% 1 1.0% 0 .0% 0 . 0%
More/ better public toilets 3 .3% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Renovate town centre 3 .3% 0 .0% 2 2.5% 0 . 0%
Retain heritage/ character 3 .3% 0 .0% 1 1.3% 0 . 0%
A Next store 2 2% 0 .0% 0 .0% 0 . 0%
futract more people to the High 2 2% 0 0% 1 1.3% 0 . 0%
Better facilities for cyclists 2 .2% 1 1.0% 0 .0% 0 . 0%
DIY store 2 2% 0 .0% 0 .0% 0 . 0%
Music shops 2 2% 0 .0% 0 .0% 0 . 0%
Improve access by car 2 2% 0 .0% 0 .0% 0 . 0%
g/lrc())r:zpcslothmg stores for older age P oy 1 1.0% 0 0% 0 04
More street performers/ 2 2% 0 0% 0 0% 2 2.5%
More traffic wardens 2 2% 1 1.0% 0 .0% 0 . 0%
Other No more housing development 2 2% 0 .0% 0 .0% 0 . 0%
A Waitrose store 2 2% 0 .0% 0 .0% 0 . 0%
Pedestrian crossings 2 2% 0 .0% 0 .0% 0 . 0%
\S/;Tl’évsﬁl‘:fgf parking on double 2 2% 0 0% 0 0% 0 . 0%
Traffic calming measures 2 2% 0 .0% 0 .0% 0 . 0%
When the new Sainsbury's opens 2 .2% 0 .0% 0 .0% 0 . 0%
Wider range of goods in general 2 .2% 0 .0% 0 .0% 0 . 0%
ng:igrktf]:”mher store like 2 2% 0 0% 1 1.3% 0 0%
A delicatessen 1 .1% 0 .0% 0 .0% 0 . 0%
A good pizzeria 1 1% 0 .0% 0 .0% 0 . 0%
A health food shop 1 L1% 0 .0% 0 .0% 1 1. 3%
A stationers 1 1% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
An Aldi in the area 1 1% 0 .0% 0 .0% 1 1. 3%
Another chemist 1 1% 0 .0% 0 .0% 0 . 0%
Baby Shop 1 1% 0 .0% 1 1.3% 0 . 0%
Bigger Co-op 1 1% 0 .0% 0 .0% 0 . 0%
Build a petrol station 1 .1% 0 .0% 0 .0% 0 . 0%
Community centre 1 1% 0 .0% 0 .0% 0 . 0%
Complete/ finish road works 1 L1% 0 .0% 0 .0% 0 . 0%
Decorative antiques fair 1 1% 0 .0% 0 .0% 0 . 0%
Currys/ B&Q 1 1% 0 .0% 0 .0% 0 . 0%
Do something about Tricorn House 1 .1% 0 .0% 0 .0% 0 . 0%
Efficiency of the District Council 1 .1% 0 .0% 0 .0% 0 . 0%
End plans to remove Library 1 .1% 0 .0% 0 .0% 1 1. 3%
Other Fewer takeaways 1 1% 0 .0% 1 1.3% 0 . 0%
f Dost office/ rfg&ggg office in 1 1% 0 0% 0 0% 0 . 0%
Improve access for the elderly 1 .1% 1 1.0% 0 0% 0 . 0%
Improve Christmas decorations 1 .1% 0 .0% 0 .0% 0 . 0%
Improve evening entertainment 1 1% 0 .0% 0 .0% 0 . 0%
oo angs o shops seling ; : : :
Icr’gzgl?e\:/e Stratford Park Leisure 1 1% 1 1.0% 0 0% 0 04
Introduce an Edinburgh Woollen Mill 1 L1% 1 1.0% 0 0% 0 . 0%
Introduction of a Chinese/ Thai 1 1% 0 0% 0 0% 0 . 0%
Italian Restaurant 1 1% 0 .0% 0 .0% 0 . 0%
Keep Mortimer Gardens tidier 1 L1% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Base: All respondents Area
Num % Stroud Stonehouse Painswick
Num % Num % Num %
Keep the public toilets open at night 1 .1% 0 .0% 0 .0% 1 1. 3%
E;iﬁ the Wotton swimming pool 1 1% 0 0% 0 0% 0 04
Laundrettes 1 1% 0 .0% 0 .0% 0 . 0%
Fewer road signs 1 1% 0 .0% 0 .0% 0 . 0%
“Gnlzﬁggf of Kings Square in 1 1% 0 0% 0 0% 0 0%
Mini roundabout by Lloyds bank 1 .1% 0 .0% 0 .0% 1 1. 3%
More fast food places 1 .1% 0 .0% 0 .0% 0 . 0%
More parking for the disabled 1 .1% 0 .0% 0 .0% 1 1. 3%
More residential parking 1 .1% 1 1.0% 0 .0% 0 . 0%
More toilets for children 1 1% 1 1.0% 0 .0% 0 . 0%
other gﬁﬁfe?t‘g from Oakridge to 1 1% 0 0% 0 0% 1 1.3%
A John Lewis store 1 1% 0 .0% 0 .0% 0 . 0%
A Lidl store 1 1% 0 .0% 0 .0% 0 . 0%
Opening a wine bar in the evenings 1 .1% 0 .0% 0 .0% 0 . 0%
Outdoor shops/ camping stores 1 .1% 0 .0% 0 .0% 0 . 0%
Relaxation of conservation area 1 1% 0 .0% 0 .0% 0 . 0%
Abolish oneway system 1 L1% 0 .0% 0 .0% 1 1. 3%
; : : :
Street lighting should be dimmer 1 .1% 1 1.0% 0 0% 0 . 0%
polte 1o encourage custom Y 1% Y 1.0% 0 0% 0 0¥
;Tgﬁﬁ;lcgtt];z at mini roundabout off 1 1% 0 0% 0 0% 0 04
Widen Silver Street 1 .1% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Base: All respondents 50 100.0% 50 100.0% 82 100.0% 101 100. 0%
Attract larger retailers 1 2.0% 2 4.0% 4 4.9% 2 2.0%
Attract less people / relieve over-crowding 0 .0% 0 .0% 0 .0% 0 . 0%
Attract more people / make more lively 1 2.0% 0 .0% 0 .0% 1 1.0%
Clean shopping streets 3 6.0% 1 2.0% 1 1.2% 2 2. 0%
Create more open spaces 0 .0% 0 .0% 2 2.4% 1 1.0%
Create more shelters from the weather 1 2.0% 1 2.0% 0 .0% 0 . 0%
Develop new shopping facilities 1 2.0% 1 2.0% 2 2.4% 2 2. 0%
Encourage reduced shop prices 0 .0% 0 .0% 0 .0% 0 . 0%
Enhance shopmobility service . 0 .0% 0 .0% 0 .0% 0 . 0%
Enhanced range of health and fitness centres / gyms 0 .0% 0 .0% 1 1.2% 0 . 0%
Improve access for pushchairs / wheelchairs, etc 0 .0% 0 .0% 0 .0% 1 1.0%
Improve choice of multiple shops 4 8.0% 4 8.0% 3 3.7% 8 7.9%
Improve directional signs to town centre 0 .0% 0 .0% 0 .0% 0 . 0%
Improve layout of car parks 0 .0% 1 2.0% 4 4.9% 2 2. 0%
Improve location of bus stops / bus station 0 .0% 0 .0% 0 .0% 1 1.0%
Improve market stalls 0 .0% 0 .0% 0 .0% 0 . 0%
Improve number and attractiveness of meeting places 0 .0% 0 .0% 0 .0% 1 1.0%
Improve policing / other security measures 0 .0% 0 .0% 1 1.2% 2 2. 0%
Improve public transport links 1 2.0% 1 2.0% 2 2.4% 7 6. 9%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Improve range of independent / specialist shops 4 8.0% 4 8.0% 1 1.2% 7 6. 9%
Improve safety of pedestrians 2 4.0% 0 .0% 0 .0% 0 . 0%
Improve signage / routeways within centre 0 .0% 0 .0% 1 1.2% 1 1.0%
Improve street furniture / floral displays 0 .0% 0 .0% 0 .0% 0 . 0%
Improved music/theatre provision 0 .0% 0 .0% 0 .0% 0 . 0%
Improved play areas for children 0 .0% 0 .0% 0 .0% 0 . 0%
Improved policing / enhance security / CCTV 0 .0% 0 .0% 0 .0% 0 . 0%
Improved public transport facilities during the evenings 0 .0% 0 .0% 0 .0% 0 . 0%
Improved range of places to eat 1 2.0% 0 .0% 0 .0% 0 . 0%
Improved range of pubs and night clubs 0 .0% 0 .0% 0 .0% 0 . 0%
Increase frequency of public transport generally 0 .0% 1 2.0% 2 2.4% 0 . 0%
Increase frequency of public transport in the evenings 0 .0% 0 .0% 1 1.2% 0 . 0%
Increase number of taxis . 0 .0% 0 .0% 0 .0% 0 . 0%
Introduce a larger supermarket 0 .0% 3 6.0% 3 3.7% 1 1.0%
Introduction of Farmers market or increased existing provision 0 .0% 0 .0% 0 .0% 0 . 0%
Less pubs and clubs 0 .0% 0 .0% 0 .0% 1 1.0%
More parking spaces - long stay 0 .0% 0 .0% 3 3.7% 0 . 0%
More parking spaces - short stay 2 4.0% 2 4.0% 4 4.9% 0 . 0%
More parking spaces - type unspecified 3 6.0% 3 6.0% 8 9.8% 5 5.0%
More pedestrianisation 0 .0% 0 .0% 1 1.2% 1 1.0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
New / improved bingo facility . 0 .0% 0 .0% 0 .0% 0 . 0%
New / improved cinema 0 .0% 0 .0% 0 .0% 4 4. 0%|
New / improved museum or art gallery 1 2.0% 0 .0% 0 .0% 0 . 0%
New / improved other leisure facilities 0 .0% 0 .0% 1 1.2% 0 . 0%
New / improved ten pin bowling centre 0 .0% 0 .0% 0 .0% 0 . 0%
New Department Store 2 4.0% 0 .0% 0 .0% 0 . 0%]
Other new shop 1 2.0% 0 .0% 0 .0% 0 . 0%
Reduce cost of parking 1 2.0% 1 2.0% 1 1.2% 13 12. 9%
Reduce road congestion 0 .0% 0 .0% 2 2.4% 1 1.0%
Refurbish / improve existing shopping facilities 1 2.0% 1 2.0% 0 .0% 1 1.0%
Nothing in particular 18 36.0% 17 34.0% 39 47.6% 35 34. 7%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
Marks & Spencer 6 12.0% 3 6.0% 1 1.2% 0 . 0%
Better variety of shops generally 1 2.0% 1 2.0% 0 .0% 2 2. 0%
More/ better clothes shops 0 .0% 0 .0% 1 1.2% 0 . 0%
A swimming pool/ leisure centre 0 .0% 0 .0% 3 3.7% 2 2.0%
m‘o”r?zgr:‘:rl‘(’:ta:;‘égsf the shops/ 1 2.0% 2 4.0% 1 1.2% 0 0%
EE‘(’)";;emptyShOps/ fill empty 1 2.0% 0 0% 0 0% 1 1.0%
Free parking 0 .0% 1 2.0% 1 1.2% 1 1.0%
L?Si:%ﬁemaet;rtactiveness of 1 2.0% 0 0% 0 0% 0 0%
Improve facilities for young people 0 .0% 0 .0% 1 1.2% 2 2. 0%
Butchers/ individual food stores 1 2.0% 0 .0% 0 .0% 0 . 0%
Maintain roads and pavements 0 .0% 0 .0% 0 .0% 0 . 0%
Other More shoe shops 0 .0% 0 .0% 0 .0% 0 . 0%
Fewer cheap shops/ charity shops 0 .0% 0 .0% 0 .0% 0 . 0%
More men's clothes shops 1 2.0% 0 .0% 1 1.2% 0 . 0%
More children's clothes shops 0 .0% 0 .0% 0 .0% 1 1.0%
g’;;’;’;ﬁr‘s’g’;‘i;ange of women’s 0 0% 1 2.0% 0 0% 0 0%
Greengrocers/ larger greengrocers 0 .0% 3 6.0% 0 .0% 0 . 0%
Improve quality of the bus station 0 .0% 0 .0% 1 1.2% 0 . 0%
Reduce commercial rents/ rates 1 2.0% 0 .0% 0 .0% 1 1.0%
A Bank 0 .0% 0 .0% 0 .0% 0 . 0%
Canal restorations 0 .0% 0 .0% 0 .0% 0 . 0%
Electrical shops 0 .0% 0 .0% 0 .0% 2 2. 0%
More entertainment facilities 0 .0% 0 .0% 0 .0% 0 . 0%
More/ better public toilets 0 .0% 0 .0% 0 .0% 2 2. 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
% Num % Num % Num %
Renovate town centre 1 2.0% 0 .0% 0 .0% 0 . 0%
Retain heritage/ character 0 .0% 0 .0% 0 .0% 1 1.0%
A Next store 2 4.0% 0 .0% 0 .0% 0 . 0%
»SAtt:giit more people to the High 0 0% 0 0% 0 0% 0 04
Better facilities for cyclists 0 .0% 0 .0% 0 .0% 0 . 0%
DIY store 0 .0% 0 .0% 1 1.2% 1 1.0%]
Music shops 0 .0% 1 2.0% 0 .0% 0 . 0%
Improve access by car 0 .0% 1 2.0% 0 .0% 0 . 0%
g/lrc())r:zpcslothing stores for older age 1 2 0% 0 0% 0 0% 0 04
More street performers/ 0 0% 0 0% 0 0% 0 . 0%
More traffic wardens 0 .0% 0 .0% 0 .0% 0 . 0%
Other No more housing development 0 .0% 0 .0% 0 .0% 0 . 0%
A Waitrose store 0 .0% 0 .0% 1 1.2% 0 . 0%
Pedestrian crossings 0 .0% 0 .0% 0 .0% 0 . 0%
\S/;Tl’évsﬁl‘:fgf parking on double 1 2.0% 0 0% 0 0% 1 1.0%
Traffic calming measures 0 .0% 0 .0% 1 1.2% 0 . 0%
When the new Sainsbury's opens 0 .0% 0 .0% 0 .0% 0 . 0%
Wider range of goods in general 0 .0% 1 2.0% 0 .0% 0 . 0%
ng:igrktf]:”mher store like 0 0% 0 0% 0 0% 1 1.0%
A delicatessen 0 .0% 0 .0% 0 .0% 0 . 0%
A good pizzeria 0 .0% 0 .0% 0 .0% 0 . 0%
A health food shop 0 .0% 0 .0% 0 .0% 0 . 0%
A stationers 0 .0% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
Num % Num % Num % Num %
An Aldi in the area 0 .0% 0 .0% 0 .0% 0 . 0%
Another chemist 0 .0% 0 .0% 0 .0% 0 . 0%
Baby Shop 0 .0% 0 .0% 0 .0% 0 . 0%
Bigger Co-op 0 .0% 0 .0% 0 .0% 0 . 0%
Build a petrol station 0 .0% 0 .0% 0 .0% 0 . 0%
Community centre 0 .0% 0 .0% 0 .0% 0 . 0%
Complete/ finish road works 0 .0% 0 .0% 0 .0% 0 . 0%
Decorative antiques fair 0 .0% 0 .0% 0 .0% 1 1.0%
Currys/ B&Q 0 .0% 0 .0% 0 .0% 1 1.0%
Do something about Tricorn House 1 2.0% 0 .0% 0 .0% 0 . 0%
Efficiency of the District Council 0 .0% 0 .0% 0 .0% 0 . 0%
End plans to remove Library 0 .0% 0 .0% 0 .0% 0 . 0%
Other Fewer takeaways 0 .0% 0 .0% 0 .0% 0 . 0%
Worton-under-Eage " 0 0% 0 0% 0 0% 0 0¥
Improve access for the elderly 0 .0% 0 .0% 0 .0% 0 . 0%
Improve Christmas decorations 0 .0% 0 .0% 0 .0% 0 . 0%
Improve evening entertainment 0 .0% 0 .0% 0 .0% 1 1.0%]
oo angs o shops seling : : : 1 o
Icr’gzgl?e\:/e Stratford Park Leisure 0 0% 0 0% 0 0% 0 0%
Introduce an Edinburgh Woollen Mill 0 .0% 0 .0% 0 .0% 0 . 0%
Lgtsl;(;ﬂt:;;i:)n of a Chinese/ Thai 0 0% 0 0% 1 1.2% 0 0%
Italian Restaurant 0 .0% 0 .0% 0 .0% 1 1.0%
Keep Mortimer Gardens tidier 0 .0% 0 .0% 1 1.2% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Chalford Minchinhampton Nailsworth Tetbury/ Eastern Fringe
% Num % Num % Num %
Keep the public toilets open at night 0 .0% 0 .0% 0 .0% 0 . 0%
E;iﬁ the Wotton swimming pool 0 0% 0 0% 0 0% 0 04
Laundrettes 0 .0% 1 2.0% 0 .0% 0 . 0%
Fewer road signs 0 .0% 0 .0% 0 .0% 1 1.0%
“Gnlzﬁggf of Kings Square in 0 0% 0 0% 0 0% 0 0%
Mini roundabout by Lloyds bank 0 .0% 0 .0% 0 .0% 0 . 0%
More fast food places 0 .0% 0 .0% 0 .0% 0 . 0%
More parking for the disabled 0 .0% 0 .0% 0 .0% 0 . 0%
More residential parking 0 .0% 0 .0% 0 .0% 0 . 0%
More toilets for children 0 .0% 0 .0% 0 .0% 0 . 0%
other Need a bus from Oakridge to 0 0% 0 0% 0 0% 0 . 0%
A John Lewis store 0 .0% 0 .0% 0 .0% 1 1.0%
A Lidl store 0 .0% 0 .0% 0 .0% 0 . 0%
Opening a wine bar in the evenings 0 .0% 0 .0% 1 1.2% 0 . 0%
Outdoor shops/ camping stores 0 .0% 0 .0% 0 .0% 0 . 0%
Relaxation of conservation area 0 .0% 0 .0% 0 .0% 0 . 0%
Abolish oneway system 0 .0% 0 .0% 0 .0% 0 . 0%
Shuttle bus service from the town 0 0% 0 0% 0 0% 0 . 0%
Street lighting should be dimmer 0 .0% 0 .0% 0 .0% 0 . 0%
polte 1o encourage custom 0 0% 0 0% 0 0% 0 0¥
;Tgﬁﬁ;lcgtt];z at mini roundabout off 0 0% 0 0% 1 1.2% 0 04
Widen Silver Street 0 .0% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Base: All respondents 81 100.0% 101 100.0% 80 100.0% 100 100. 0%
Attract larger retailers 1 1.2% 2 2.0% 2 2.5% 4 4. 0%
Attract less people / relieve over-crowding 1 1.2% 1 1.0% 0 .0% 0 . 0%
Attract more people / make more lively 1 1.2% 0 .0% 2 2.5% 1 1.0%
Clean shopping streets 2 2.5% 0 .0% 0 .0% 8 8. 0%
Create more open spaces 1 1.2% 0 .0% 0 .0% 1 1.0%
Create more shelters from the weather 1 1.2% 0 .0% 0 .0% 1 1.0%
Develop new shopping facilities 2 2.5% 2 2.0% 1 1.3% 1 1.0%
Encourage reduced shop prices 0 .0% 1 1.0% 0 .0% 1 1.0%
Enhance shopmobility service . 0 .0% 0 .0% 0 .0% 0 . 0%
Enhanced range of health and fitness centres / gyms 1 1.2% 0 .0% 0 .0% 0 . 0%
Improve access for pushchairs / wheelchairs, etc 0 .0% 0 .0% 1 1.3% 0 . 0%
Improve choice of multiple shops 7 8.6% 9 8.9% 7 8.8% 7 7.0%
Improve directional signs to town centre 0 .0% 0 .0% 0 .0% 0 . 0%
Improve layout of car parks 4 4.9% 3 3.0% 4 5.0% 3 3. 0%
Improve location of bus stops / bus station 0 .0% 0 .0% 2 2.5% 0 . 0%
Improve market stalls 0 .0% 0 .0% 0 .0% 0 . 0%
Improve number and attractiveness of meeting places 0 .0% 1 1.0% 1 1.3% 0 . 0%
Improve policing / other security measures 0 .0% 0 .0% 0 .0% 0 . 0%
Improve public transport links 5 6.2% 5 5.0% 5 6.3% 2 2. 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Improve range of independent / specialist shops 0 .0% 3 3.0% 2 2.5% 3 3. 0%
Improve safety of pedestrians 0 .0% 0 .0% 2 2.5% 0 . 0%
Improve signage / routeways within centre 1 1.2% 0 .0% 0 .0% 0 . 0%
Improve street furniture / floral displays 0 .0% 0 .0% 0 .0% 2 2. 0%
Improved music/theatre provision 0 .0% 0 .0% 0 .0% 0 . 0%
Improved play areas for children 0 .0% 0 .0% 0 .0% 1 1.0%
Improved policing / enhance security / CCTV 2 2.5% 1 1.0% 2 2.5% 1 1.0%
Improved public transport facilities during the evenings 1 1.2% 0 .0% 0 .0% 0 . 0%
Improved range of places to eat 0 .0% 1 1.0% 1 1.3% 3 3. 0%
Improved range of pubs and night clubs 2 2.5% 0 .0% 1 1.3% 1 1.0%
Increase frequency of public transport generally 3 3.7% 2 2.0% 0 .0% 1 1.0%
Increase frequency of public transport in the evenings 0 .0% 0 .0% 0 .0% 0 . 0%
Increase number of taxis . 0 .0% 0 .0% 0 .0% 0 . 0%
Introduce a larger supermarket 3 3.7% 3 3.0% 1 1.3% 0 . 0%
Introduction of Farmers market or increased existing provision 1 1.2% 0 .0% 0 .0% 0 . 0%
Less pubs and clubs 0 .0% 0 .0% 0 .0% 0 . 0%
More parking spaces - long stay 2 2.5% 0 .0% 0 .0% 2 2. 0%
More parking spaces - short stay 5 6.2% 3 3.0% 2 2.5% 0 . 0%
More parking spaces - type unspecified 12 14.8% 5 5.0% 7 8.8% 1 1.0%
More pedestrianisation 1 1.2% 2 2.0% 1 1.3% 1 1.0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
New / improved bingo facility . 0 .0% 0 .0% 0 .0% 0 . 0%
New / improved cinema 0 .0% 3 3.0% 1 1.3% 0 . 0%]
New / improved museum or art gallery 0 .0% 0 .0% 0 .0% 1 1.0%
New / improved other leisure facilities 0 .0% 0 .0% 0 .0% 0 . 0%
New / improved ten pin bowling centre 0 .0% 0 .0% 1 1.3% 0 . 0%
New Department Store 0 .0% 0 .0% 0 .0% 0 . 0%]
Other new shop 0 0% 1 1.0% 0 0% 0 0%|
Reduce cost of parking 0 .0% 2 2.0% 0 .0% 1 1.0%
Reduce road congestion 1 1.2% 2 2.0% 0 .0% 1 1.0%
Refurbish / improve existing shopping facilities 0 .0% 1 1.0% 1 1.3% 4 4. 0%
Nothing in particular 28 34.6% 47 46.5% 35 43.8% 50 50. 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
Marks & Spencer 0 .0% 2 2.0% 0 .0% 0 . 0%
Better variety of shops generally 0 .0% 2 2.0% 2 2.5% 4 4.0%|
More/ better clothes shops 1 2% 2 2.0% 1 1.3% 0 . 0%
A swimming pool/ leisure centre 2 .5% 0 .0% 1 1.3% 1 1.0%
m]o”r?zgg:rfgfl'ﬁég: the shops/ 0 0% 0 0% 0 0% 0 . 0%
EE‘(’)"S; empty shops/ fill empty 1 2% 0 0% 1 1.3% 1 1.0%
Free parking 0 .0% 0 .0% 0 .0% 2 2. 0%
Improve attractiveness of 0 0% 0 0% 1 1.3% 2 2.04
Improve facilities for young people 1 .2% 0 .0% 0 .0% 1 1.0%
Butchers/ individual food stores 1 2% 0 .0% 2 2.5% 1 1.0%
Maintain roads and pavements 2 . 5% 0 .0% 1 1.3% 0 . 0%
Other More shoe shops 0 .0% 2 2.0% 0 .0% 0 . 0%
Fewer cheap shops/ charity shops 0 .0% 2 2.0% 0 .0% 2 2. 0%
More men's clothes shops 0 .0% 1 1.0% 0 .0% 0 . 0%
More children's clothes shops 0 .0% 2 2.0% 0 .0% 0 . 0%
g’;g’;’;ﬁr‘s’g’;‘i;a”ge of women’s 1 2% 0 0% 0 0% 0 0%
Greengrocers/ larger greengrocers 0 .0% 1 1.0% 0 .0% 0 . 0%
Improve quality of the bus station 0 .0% 0 .0% 0 .0% 0 . 0%
Reduce commercial rents/ rates 0 .0% 0 .0% 0 .0% 0 . 0%
A Bank 0 .0% 0 .0% 0 .0% 0 . 0%
Canal restorations 0 .0% 0 .0% 0 .0% 0 . 0%
Electrical shops 1 .2% 0 .0% 0 .0% 0 . 0%
More entertainment facilities 0 .0% 0 .0% 0 .0% 0 . 0%
More/ better public toilets 0 .0% 0 .0% 1 1.3% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
% Num % Num % Num %
Renovate town centre 0 .0% 0 .0% 0 .0% 0 . 0%
Retain heritage/ character 0 .0% 0 .0% 0 .0% 1 1.0%
A Next store 0 .0% 0 .0% 0 .0% 0 . 0%
»SAtt:giit more people to the High 0 0% 0 0% 0 0% 0 04
Better facilities for cyclists 0 .0% 0 .0% 0 .0% 1 1.0%
DIY store 0 .0% 0 .0% 0 .0% 0 . 0%
Music shops 0 .0% 1 1.0% 0 .0% 0 . 0%
Improve access by car 0 .0% 0 .0% 1 .3% 0 . 0%
g/lrc())r:zpcslothmg stores for older age 0 0% 0 0% 0 0% 0 04
More street performers/ 0 0% 0 0% 0 0% 0 . 0%
More traffic wardens 0 .0% 1 1.0% 0 .0% 0 . 0%
Other No more housing development 1 2% 1 1.0% 0 .0% 0 . 0%
A Waitrose store 0 .0% 1 1.0% 0 .0% 0 . 0%
Pedestrian crossings 0 .0% 0 .0% 2 . 5% 0 . 0%
\S/;Tl’évsﬁl‘:fgf parking on double 0 0% 0 0% 0 0% 0 . 0%
Traffic calming measures 1 2% 0 .0% 0 .0% 0 . 0%
When the new Sainsbury's opens 0 .0% 0 .0% 0 .0% 0 . 0%
Wider range of goods in general 0 .0% 0 .0% 0 .0% 0 . 0%
ng:igrktf]:”mher store like 0 0% 0 0% 0 0% 0 0%
A delicatessen 0 .0% 0 .0% 1 .3% 0 . 0%
A good pizzeria 1 2% 0 .0% 0 .0% 0 . 0%
A health food shop 0 .0% 0 .0% 0 .0% 0 . 0%
A stationers 1 2% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
Num % Num % Num % Num %
An Aldi in the area 0 .0% 0 .0% 0 .0% 0 . 0%
Another chemist 1 2% 0 .0% 0 .0% 0 . 0%
Baby Shop 0 .0% 0 .0% 0 .0% 0 . 0%
Bigger Co-op 1 2% 0 .0% 0 .0% 0 . 0%
Build a petrol station 0 .0% 0 .0% 1 .3% 0 . 0%
Community centre 0 .0% 0 .0% 0 .0% 0 . 0%
Complete/ finish road works 0 .0% 0 .0% 1 .3% 0 . 0%
Decorative antiques fair 0 .0% 0 .0% 0 .0% 0 . 0%
Currys/ B&Q 0 .0% 0 .0% 0 .0% 0 . 0%
Do something about Tricorn House 0 .0% 0 .0% 0 .0% 0 . 0%
Efficiency of the District Council 0 .0% 0 .0% 0 .0% 0 . 0%
End plans to remove Library 0 .0% 0 .0% 0 .0% 0 . 0%
Other Fewer takeaways 0 .0% 0 .0% 0 .0% 0 . 0%
f Dost office/ rfg&ggg office in 1 2% 0 0% 0 0% 0 . 0%
Improve access for the elderly 0 .0% 0 .0% 0 .0% 0 . 0%
Improve Christmas decorations 0 .0% 0 .0% 0 .0% 0 . 0%
Improve evening entertainment 0 .0% 0 .0% 0 .0% 0 . 0%
oo angs o shops seling : : : :
Icr’gzgl?e\:/e Stratford Park Leisure 0 0% 0 0% 0 0% 0 04
Introduce an Edinburgh Woollen Mill 0 .0% 0 .0% 0 .0% 0 . 0%
Introduction of a Chinese/ Thai 0 0% 0 0% 0 0% 0 . 0%
Italian Restaurant 0 .0% 0 .0% 0 .0% 0 . 0%
Keep Mortimer Gardens tidier 0 .0% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Wotton Southern Fringe Berkeley Northern/ Western Fringe
% Num % Num % Num %
Keep the public toilets open at night 0 .0% 0 .0% 0 .0% 0 . 0%
E;iﬁ the Wotton swimming pool 0 0% 1 1.0% 0 0% 0 04
Laundrettes 0 .0% 0 .0% 0 .0% 0 . 0%
Fewer road signs 0 .0% 0 .0% 0 .0% 0 . 0%
“Gnlzﬁggf of Kings Square in 0 0% 0 0% 0 0% 1 1.0%
Mini roundabout by Lloyds bank 0 .0% 0 .0% 0 .0% 0 . 0%
More fast food places 0 .0% 0 .0% 0 .0% 0 . 0%
More parking for the disabled 0 .0% 0 .0% 0 .0% 0 . 0%
More residential parking 0 .0% 0 .0% 0 .0% 0 . 0%
More toilets for children 0 .0% 0 .0% 0 .0% 0 . 0%
other gﬁﬁfe?t‘g from Oakridge to 0 0% 0 0% 0 0% 0 0%
A John Lewis store 0 .0% 0 .0% 0 .0% 0 . 0%
A Lidl store 0 .0% 0 .0% 0 .0% 0 . 0%
Opening a wine bar in the evenings 0 .0% 0 .0% 0 .0% 0 . 0%
Outdoor shops/ camping stores 0 .0% 1 1.0% 0 .0% 0 . 0%
Relaxation of conservation area 1 1.2% 0 .0% 0 .0% 0 . 0%
Abolish oneway system 0 .0% 0 .0% 0 .0% 0 . 0%
Shuttle bus service from the town 0 0% 0 0% 0 0% 1 1.04
Street lighting should be dimmer 0 .0% 0 .0% 0 .0% 0 . 0%
Ihe shopkeepers need o be mor : : : :
;Tgﬁﬁ;lcgtt];z at mini roundabout off 0 0% 0 0% 0 0% 0 04
Widen Silver Street 0 .0% 0 .0% 0 .0% 0 . 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Dursley/ Cam
Num %
Base: All respondents 101 100. 0%
Attract larger retailers 2 2.0%
Attract less people / relieve over-crowding 0 . 0%
Attract more people / make more lively 1 1.0%
Clean shopping streets 3 3. 0%
Create more open spaces 0 . 0%]
Create more shelters from the weather 0 . 0%
Develop new shopping facilities 6 5.9%
Encourage reduced shop prices 0 . 0%
Enhance shopmobility service . 0 . 0%
Enhanced range of health and fitness centres / gyms 0 . 0%
Improve access for pushchairs / wheelchairs, etc 1 1.0%
Improve choice of multiple shops 18 17.8%
Improve directional signs to town centre 0 . 0%
Improve layout of car parks 2 2. 0%
Improve location of bus stops / bus station 1 1.0%
Improve market stalls 1 1.0%
Improve number and attractiveness of meeting places 0 . 0%
Improve policing / other security measures 0 . 0%
Improve public transport links 4 4. 0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Dursley/ Cam
Num %
Improve range of independent / specialist shops 9 8. 9%
Improve safety of pedestrians 0 . 0%
Improve signage / routeways within centre 0 . 0%
Improve street furniture / floral displays 1 1.0%
Improved music/theatre provision 0 . 0%
Improved play areas for children 3 3. 0%
Improved policing / enhance security / CCTV 3 3. 0%
Improved public transport facilities during the evenings 0 . 0%
Improved range of places to eat 4 4. 0%
Improved range of pubs and night clubs 0 . 0%
Increase frequency of public transport generally 1 1.0%
Increase frequency of public transport in the evenings 0 . 0%
Increase number of taxis . 0 . 0%
Introduce a larger supermarket 1 1.0%
Introduction of Farmers market or increased existing provision 0 . 0%
Less pubs and clubs 0 . 0%
More parking spaces - long stay 4 4. 0%
More parking spaces - short stay 6 5.9%
More parking spaces - type unspecified 4 4. 0%
More pedestrianisation 1 1.0%
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Q19. What improvements to the quality and range of facitlites in Q16 would persuade your household to visit it more often?

Area
Dursley/ Cam
Num %
New / improved bingo facility . 0 . 0%
New / improved cinema 1 1.0%
New / improved museum or art gallery 0 . 0%
New / improved other leisure facilities 0 . 0%
New / improved ten pin bowling centre 1 1.0%
New Department Store 0 . 0%]
Other new shop 1 1.0%
Reduce cost of parking 0 . 0%
Reduce road congestion 2 2.0%
Refurbish / improve existing shopping facilities 0 . 0%
Nothing in particular 33 32.7%
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Other

Marks & Spencer

Better variety of shops generally
More/ better clothes shops

A swimming pool/ leisure centre

Improve the quality of the shops/
more upmarket shops

Fewer empty shops/ fill empty
shops

Free parking

Improve attractiveness of
environment

Improve facilities for young people
Butchers/ individual food stores
Maintain roads and pavements
More shoe shops

Fewer cheap shops/ charity shops
More men's clothes shops

More children's clothes shops

An improved range of women's
fashion stores

Greengrocers/ larger greengrocers
Improve quality of the bus station
Reduce commercial rents/ rates

A Bank

Canal restorations

Electrical shops

More entertainment facilities

More/ better public toilets

Dursley/ Cam

Num

Area

SO W K~ O

(=) SO O© O© N kR O© R

SO N © © N R O© O

%

. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Area

Dursley/ Cam

%

Renovate town centre 0 . 0%
Retain heritage/ character 0 . 0%
A Next store 0 . 0%
étt:gi? more people to the High 1 04
Better facilities for cyclists 0 . 0%
DIY store 0 . 0%
Music shops 0 . 0%
Improve access by car 0 . 0%]
g/lrc())r:zpzlothing stores for older age 0 04
e st prfomers :
More traffic wardens 0 . 0%
Other No more housing development 0 . 0%
A Waitrose store 0 . 0%
Pedestrian crossings 0 . 0%
Stop pe_ople parking on double 0 0
yellow lines .
Traffic calming measures 0 . 0%
When the new Sainsbury's opens 2 . 0%
Wider range of goods in general 1 . 0%
Would like another store like 0 0
Woolworths ’
A delicatessen 0 . 0%
A good pizzeria 0 . 0%
A health food shop 0 . 0%
A stationers 0 . 0%
(cont.)
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Other

An Aldi in the area

Another chemist

Baby Shop

Bigger Co-op

Build a petrol station
Community centre

Complete/ finish road works
Decorative antiques fair
Currys/ B&Q

Do something about Tricorn House
Efficiency of the District Council
End plans to remove Library
Fewer takeaways

A post office/ sorting office in
Wotton-under-Edge

Improve access for the elderly
Improve Christmas decorations
Improve evening entertainment

Improve range of shops selling
basic household goods

Improve Stratford Park Leisure
Centre

Introduce an Edinburgh Woollen Mill

Introduction of a Chinese/ Thai
restaurant

Italian Restaurant

Keep Mortimer Gardens tidier

Dursley/ Cam

Num

Area

SO O kR © © © O kR © © © O© ©

%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

. 0%
. 0%
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Other

Keep the public toilets open at night

Keep the Wotton swimming pool
open

Laundrettes
Fewer road signs

Make more of Kings Square in
Gloucester

Mini roundabout by Lloyds bank
More fast food places

More parking for the disabled
More residential parking

More toilets for children

Need a bus from Oakridge to
Cirencester

A John Lewis store

A Lidl store

Opening a wine bar in the evenings
Outdoor shops/ camping stores
Relaxation of conservation area
Abolish oneway system

Shuttle bus service from the town
centre to the docks

Street lighting should be dimmer

The shop keepers need to be more
polite to encourage custom

Traffic lights at mini roundabout off
A46 junction

Widen Silver Street

Area

Dursley/ Cam

(=) SO © O© R~ O

SO © © © Rk ©

%

. 0%

. 0%

. 0%
. 0%

. 0%

. 0%

. 0%
. 0%
. 0%

. 0%

. 0%

. 0%
. 0%
. 0%
. 0%

. 0%

. 0%

. 0%

. 0%

1.0%
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Q20a. Employment status of chief wage earner

Base: All respondents Area
Num % Stroud Stonehouse Painswick Chalford
Num % Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100.0% 50 100. 0%
Retired 439 43.6% 43 43.0% 30 37.5% 43 53.8% 19 38. 0%
Working full time 429 42.6% 42 42.0% 40 50.0% 24 30.0% 24 48. 0%
Working part time 80 8.0% 6 6.0% 6 7.5% 8 10.0% 3 6. 0%
Refused 40 4.0% 5 5.0% 4 5.0% 4 5.0% 2 4. 0%
Unemployed 12 1.2% 2 2.0% 0 .0% 1 1.3% 1 2. 0%
A housewife 6 . 6% 2 2.0% 0 .0% 0 .0% 1 2. 0%
(cont.)
Q20a. Employment status of chief wage earner
Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe

Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
Retired 36 72.0% 35 42.7% 40 39.6% 43 53.1% 29 28. 7%
Working full time 10 20.0% 37 45.1% 43 42.6% 28 34.6% 54 53.5%
Working part time 3 6.0% 7 8.5% 10 9.9% 8 9.9% 13 12. 9%
Refused 1 2.0% 1 1.2% 4 4.0% 2 2.5% 5 5.0%
Unemployed 0 .0% 0 .0% 4 4.0% 0 .0% 0 . 0%
A housewife 0 .0% 2 2.4% 0 .0% 0 .0% 0 . 0%
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Q20a. Employment status of chief wage earner

Area
Berkeley Northern/ Western Fringe Dursley/ Cam
% Num % Num %
Base: All respondents 80 100.0% 100 100.0% 101 100. 0%
Retired 35 43.8% 39 39.0% 47 46. 5%
Working full time 38 47.5% 44 44.0% 45 44. 6%
Working part time 4 5.0% 9 9.0% 3 3. 0%
Refused 2 2.5% 8 8.0% 2 2. 0%
Unemployed 0 .0% 0 .0% 4 4. 0%
A housewife 1 1.3% 0 .0% 0 . 0%
Q20c. SEG of chief wage earner
Base: All respondents Area
% Stroud Stonehouse Painswick Chalford
Num % Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100.0% 50 100. 0%
A/B 230 22.9% 17 17.0% 13 16.3% 22 27.5% 11 22.0%|
C1 333 33.1% 32 32.0% 29 36.3% 30 37.5% 11 22.0%|
C2 245 24.4% 36 36.0% 22 27.5% 13 16.3% 15 30. 0%
D/E 136 13.5% 7 7.0% 12 15.0% 7 8.8% 8 16. 0%
Refused 62 6.2% 8 8.0% 4 5.0% 8 10.0% 5 10. 0%
(cont.)
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Q20c. SEG of chief wage earner

Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe
Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
A/B 15 30.0% 24 29.3% 20 19.8% 15 18.5% 29 28. 7%
C1 18 36.0% 27 32.9% 33 32.7% 25 30.9% 42 41. 6%
C2 5 10.0% 16 19.5% 22 21.8% 20 24.7% 15 14. 9%
D/E 9 18.0% 13 15.9% 18 17.8% 16 19.8% 10 9. 9%
Refused 3 6.0% 2 2.4% 8 7.9% 5 6.2% 5 5.0%
(cont.)
Q20c. SEG of chief wage earner
Area
Berkeley Northern/ Western Fringe Dursley/ Cam
Num % Num % Num %
Base: All respondents 80 100.0% 100 100.0% 101 100. 0%
A/B 14 17.5% 25 25.0% 25 24. 8%
C1 24 30.0% 28 28.0% 34 33.7%
C2 27 33.8% 27 27.0% 27 26. 7%
D/E 14 17.5% 11 11.0% 11 10. 9%
Refused 1 1.3% 9 9.0% 4 4. 0%
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Q21. Age group of respondent

Base: All respondents Area
Num % Stroud Stonehouse Painswick Chalford
Num % Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100.0% 50 100. 0%
18 - 24 years 6 . 6% 0 .0% 1 1.3% 0 .0% 0 . 0%
25 - 34 years 34 3.4% 3 3.0% 3 3.8% 3 3.8% 1 2. 0%
35 - 44 years 136 13.5% 12 12.0% 7 8.8% 8 10.0% 14 28. 0%
45 - 54 years 191 19.0% 26 26.0% 22 27.5% 11 13.8% 6 12. 0%
55 - 64 years 235 23.4% 21 21.0% 18 22.5% 21 26.3% 9 18. 0%
65 years or above 378 37.6% 35 35.0% 25 31.3% 35 43.8% 17 34. 0%
Refused 26 2.6% 3 3.0% 4 5.0% 2 2.5% 3 6. 0%
(cont.)
Q21. Age group of respondent
Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe

Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
18 - 24 years 0 .0% 1 1.2% 0 .0% 0 .0% 1 1.0%]
25 - 34 years 1 2.0% 4 4.9% 2 2.0% 2 2.5% 2 2. 0%
35 - 44 years 2 4.0% 11 13.4% 18 17.8% 4 4.9% 20 19. 8%
45 - 54 years 6 12.0% 15 18.3% 16 15.8% 15 18.5% 25 24. 8%
55 - 64 years 10 20.0% 20 24.4% 25 24.8% 25 30.9% 26 25.7%|
65 years or above 30 60.0% 31 37.8% 37 36.6% 35 43.2% 25 24. 8%
Refused 1 2.0% 0 .0% 3 3.0% 0 .0% 2 2. 0%
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Q21. Age group of respondent

Area
Berkeley Northern/ Western Fringe Dursley/ Cam

Num % Num % Num %
Base: All respondents 80 100.0% 100 100.0% 101 100. 0%
18 - 24 years 2 2.5% 0 .0% 1 1.0%
25 - 34 years 5 6.3% 3 3.0% 5 5.0%
35 - 44 years 11 13.8% 14 14.0% 15 14. 9%
45 - 54 years 11 13.8% 20 20.0% 18 17. 8%
55 - 64 years 15 18.8% 22 22.0% 23 22. 8%
65 years or above 35 43.8% 35 35.0% 38 37.6%
Refused 1 1.3% 6 6.0% 1 1.0%

Q22. Number of cars in the household
Base: All respondents Area
Num % Stroud Stonehouse Painswick Chalford
Num % Num % Num % Num %

Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100.0% 50 100. 0%
None 88 8.7% 18 18.0% 8 10.0% 3 3.8% 2 4. 0%
1 420 41.7% 40 40.0% 33 41.3% 39 48.8% 22 44. 0%
2 360 35.8% 32 32.0% 27 33.8% 28 35.0% 18 36. 0%
3 or more 107 10.6% 5 5.0% 9 11.3% 7 8.8% 6 12. 0%
Refused 31 3.1% 5 5.0% 3 3.8% 3 3.8% 2 4. 0%
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Q22. Number of cars in the household
Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe
Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
None 4 8.0% 8 9.8% 4 4.0% 8 9.9% 4 4. 0%
1 24 48.0% 35 42.7% 45 44.6% 37 45.7% 27 26. 7%
2 16 32.0% 26 31.7% 40 39.6% 32 39.5% 46 45. 5%
3 or more 4 8.0% 12 14.6% 8 7.9% 4 4.9% 21 20. 8%
Refused 2 4.0% 1 1.2% 4 4.0% 0 .0% 3 3. 0%
(cont.)
Q22. Number of cars in the household
Area
Berkeley Northern/ Western Fringe Dursley/ Cam
Num % Num % Num %
Base: All respondents 80 100.0% 100 100.0% 101 100. 0%
None 9 11.3% 9 9.0% 11 10. 9%
1 35 43.8% 40 40.0% 43 42. 6%
2 26 32.5% 37 37.0% 32 31.7%
3 or more 9 11.3% 8 8.0% 14 13.9%|
Refused 1 1.3% 6 6.0% 1 1.0%
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Q23. Approximate household income

Num
Base: All respondents 1006
£0 - £15,000 115
£15,000 - £20,000 50
£21,000 - £30,000 61
£31,000 - £40,000 55
£41,000 - £50,000 34
£51,000 - £60,000 42
£61,000 - £70,000 17
£71,000 - £80,000 15
£81,000 - £90,000 7
£91,000 - £100,000 8
£100,000 - £150,000 9
£151,000+ 7
Refused 586

Base: All respondents

%
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Q23. Approximate household income

Area

Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe

Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
£0 - £15,000 5 10.0% 8 9.8% 6 5.9% 7 8.6% 5 5.0%
£15,000 - £20,000 1 2.0% 5 6.1% 5 5.0% 5 6.2% 5 5.0%
£21,000 - £30,000 4 8.0% 6 7.3% 1 1.0% 7 8.6% 6 5.9%
£31,000 - £40,000 3 6.0% 2 2.4% 5 5.0% 1 1.2% 7 6. 9%
£41,000 - £50,000 0 .0% 2 2.4% 4 4.0% 3 3.7% 3 3. 0%
£51,000 - £60,000 3 6.0% 2 2.4% 6 5.9% 6 7.4% 8 7.9%
£61,000 - £70,000 0 .0% 4 4.9% 0 .0% 1 1.2% 4 4. 0%
£71,000 - £80,000 0 .0% 1 1.2% 3 3.0% 1 1.2% 4 4. 0%
£81,000 - £90,000 0 .0% 2 2.4% 0 .0% 1 1.2% 1 1.0%]
£91,000 - £100,000 0 .0% 0 .0% 1 1.0% 0 .0% 1 1.0%]
£100,000 - £150,000 1 2.0% 0 .0% 0 .0% 1 1.2% 1 1.0%]
£151,000+ 1 2.0% 1 1.2% 1 1.0% 0 .0% 0 . 0%
Refused 32 64.0% 49 59.8% 69 68.3% 48 59.3% 56 55.4%

(cont.)
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Q23. Approximate household income

Area
Berkeley Northern/ Western Fringe Dursley/ Cam

Num % Num % Num %
Base: All respondents 80 100.0% 100 100.0% 101 100. 0%
£0 - £15,000 12 15.0% 11 11.0% 14 13. 9%
£15,000 - £20,000 6 7.5% 5 5.0% 7 6. 9%
£21,000 - £30,000 4 5.0% 3 3.0% 4 4. 0%
£31,000 - £40,000 1 1.3% 9 9.0% 5 5. 0%
£41,000 - £50,000 3 3.8% 3 3.0% 5 5.0%
£51,000 - £60,000 4 5.0% 1 1.0% 2 2.0%
£61,000 - £70,000 1 1.3% 2 2.0% 1 1.0%
£71,000 - £80,000 0 .0% 0 .0% 1 1.0%
£81,000 - £90,000 0 .0% 3 3.0% 0 . 0%
£91,000 - £100,000 3 3.8% 0 .0% 2 2.0%
£100,000 - £150,000 1 1.3% 0 .0% 1 1.0%
£151,000+ 2 2.5% 0 .0% 0 . 0%
Refused 43 53.8% 63 63.0% 59 58. 4%

Q24. Would you be willing to be recontacted for future quality control purposes?
Base: All respondents Area
Num % Stroud Stonehouse Painswick Chalford
Num % Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100.0% 50 100. 0%
Yes 709 70.5% 65 65.0% 57 71.3% 50 62.5% 37 74. 0%
No 297 29.5% 35 35.0% 23 28.8% 30 37.5% 13 26. 0%
(cont.)
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Q24. Would you be willing to be recontacted for future quality control purposes?

Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe
Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
Yes 33 66.0% 59 72.0% 74 73.3% 66 81.5% 77 76.2%|
No 17 34.0% 23 28.0% 27 26.7% 15 18.5% 24 23. 8%
(cont.)
Q24. Would you be willing to be recontacted for future quality control purposes?
Area
Berkeley Northern/ Western Fringe Dursley/ Cam
Num % Num % Num %
Base: All respondents 80 100.0% 100 100.0% 101 100. 0%
Yes 59 73.8% 54 54.0% 78 77.2%|
No 21 26.3% 46 46.0% 23 22. 8%
Q25. Gender of respondent
Base: All respondents Area
Num % Stroud Stonehouse Painswick Chalford
Num % Num % Num % Num %
Base: All respondents 1006 100.0% 100 100.0% 80 100.0% 80 100.0% 50 100. 0%
Male 285 28.3% 31 31.0% 25 31.3% 23 28.8% 12 24. 0%
Female 721 71.7% 69 69.0% 55 68.8% 57 71.3% 38 76.0%|
(cont.)
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Q25. Gender of respondent

Area
Minchinhampton Nailsworth Tetbury/ Eastern Fringe Wotton Southern Fringe
Num % Num % Num % Num % Num %
Base: All respondents 50 100.0% 82 100.0% 101 100.0% 81 100.0% 101 100. 0%
Male 21 42.0% 23 28.0% 28 27.7% 22 27.2% 24 23. 8%
Female 29 58.0% 59 72.0% 73 72.3% 59 72.8% 77 76.2%
(cont.)
Q25. Gender of respondent
Area
Berkeley Northern/ Western Fringe Dursley/ Cam
Num % Num % Num %
Base: All respondents 80 100.0% 100 100.0% 101 100. 0%
Male 27 33.8% 18 18.0% 31 30. 7%
Female 53 66.3% 82 82.0% 70 69. 3%
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Appendix C
On-Street Survey Results



Day of interview

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
Monday 101 15.5% 0 .0% 51 49.5% 50 66.7% 0 . 0%
Tuesday 125 19.2% 50 22.1% 0 .0% 0 .0% 25 25. 0%
Wednesday 50 7.7% 25 11.1% 0 .0% 0 .0% 0 . 0%
Thursday 79 12.1% 54 23.9% 0 .0% 0 .0% 25 25. 0%
Friday 98 15.0% 47 20.8% 26 25.2% 0 .0% 25 25. 0%
Saturday 199 30.5% 50 22.1% 26 25.2% 25 33.3% 25 25. 0%

(cont.)
Day of interview
Stonehouse Berkeley

Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
Monday 0 .0% 0 . 0%
Tuesday 25 25.5% 25 50. 0%
Wednesday 25 25.5% 0 . 0%
Thursday 0 .0% 0 . 0%
Friday 0 .0% 0 . 0%
Saturday 48 49.0% 25 50. 0%
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Town of interview

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
Stroud 226 100.0% 226 100.0% 0 .0% 0 .0% 0 . 0%
Dursley 103 100.0% 0 .0% 103 100.0% 0 .0% 0 . 0%
Wotton under Edge 75 100.0% 0 .0% 0 .0% 75 100.0% 0 . 0%
Nailsworth 100 100.0% 0 .0% 0 .0% 0 .0% 100 100. 0%
Stonehouse 98 100.0% 0 .0% 0 .0% 0 .0% 0 . 0%
Berkeley 50 100.0% 0 .0% 0 .0% 0 .0% 0 . 0%

(cont.)
Town of interview
Stonehouse Berkeley

Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
Stroud 0 .0% 0 . 0%
Dursley 0 .0% 0 . 0%
Wotton under Edge 0 .0% 0 . 0%
Nailsworth 0 .0% 0 . 0%
Stonehouse 98 100.0% 0 . 0%
Berkeley 0 .0% 50 100. 0%
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Time of interview

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
10am - 12pm 203 31.1% 66 29.2% 45 43.7% 27 36.0% 26 26. 0%
12pm - 2pm 233 35.7% 91 40.3% 33 32.0% 19 25.3% 32 32. 0%
2pm - 4pm 216 33.1% 69 30.5% 25 24.3% 29 38.7% 42 42. 0%

(cont.)
Time of interview
Stonehouse Berkeley

Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
10am - 12pm 25 25.5% 14 28. 0%
12pm - 2pm 34 34.7% 24 48. 0%
2pm - 4pm 39 39.8% 12 24. 0%

QA. Have you recently answered a survey in any other towns in the District?

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
No 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%

(cont.)
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QA. Have you recently answered a survey in any other towns in the District?

Stonehouse Berkeley
Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
No 98 100.0% 50 100. 0%
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Postcode of respondent

Refused
Living abroad
AL13 9DE
B36 9HZ
BA1l 2XE
BA11l 2T)
BD15 9LP
BN17 6DZ
BS10 7FH
BS13 4LQ
BS13 8ER
BS14 OAP
BS14 8AA
BS15 1RT
BS16 2NJ
BS16 4RR
BS22 8QH
BS22 9LX
BS27 3UG
BS3 1RZ
BS30 8DS
BS37
BS37 6DB
BS4 2RD
BS4 2TL
BS41 9)JQ

Base: All respondents

652

N
©o

M R R R KRR KRR RR KRR RRRR R RR R R R RN

%

Base: All respondents

100.0%
4.4%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%

Stroud

226

N R R O K R O R O R K KRR R KRR R RR R O O O R R

%

100.0%
.4%
.4%
.0%
.0%
.0%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.0%
.4%
.0%
.4%
.4%
.0%
.4%
.4%
.4%

Dursley
Num %
103

SO © © © © Ok © © © © © © © © © © © © © © © k= © O© R

100.0%
1.0%
.0%
.0%
1.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
1.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num
75

N
(o))

SO O O kR © © © © © © © © © © © © © © © © © © © o o

%
100.0%
34.7%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
1.3%
.0%
.0%
.0%

Nailsworth
Num
100

QO © © © © © © O R © © O © © © © © © © © © kR © © O© R

%

100. 0%
1.0%
. 0%
. 0%
. 0%
1.0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
1.0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

(cont.)
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Postcode of respondent

BS7 0QA
CF24 2RR
CF6 4HA
CH49 3LS
CV24 4RN
DT6 3AJ
DT9 3JX
FY3 7A)
G1l6 4BZ
G26 OBQ
GAl 3QF
GLO OJP
GLO 4BZ
GL1 2RY
GL10
GL10 OHN
GL10 2AD
GL10 2AQ
GL10 2AR
GL10 2AW
GL10 2AX
GL10 2BF
GL10 2DL
GL10 2DN
GL10 2DP
GL10 2DQ
GL10 2DR

Base: All respondents

Num

MR R N R R R R R NN R R R R R R R RR R R R R R R R

%

2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
.3%
2%
2%
2%
2%
2%
.3%
2%
2%

Stroud

QO O O kR © © © © © © © O K kR © © © O kR © O R KR KR © O K

.4%
.0%
.0%
.4%
.4%
.4%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.4%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%

Num

Dursley

SO © © © © © © © © © © © © O kR © © © © © © © © © © =~ ©o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © O kR © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
. 0%
.0% . 0%
.0% . 0%
.0%
.0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO © © © © © © © © © © © © © O R K kR © © © © © © R O© ©

.0% . 0%

(cont.)
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Postcode of respondent

GL10 2DS
GL10 2DW
GL10 2Dz
GL10 2ED
GL10 2EE

GL10 2EX
GL10 2HD
GL10 2HH
GL10 2HL
GL10 2HR
GL10 2HS
GL10 2HU
GL10 2HW
GL10 2JR

GL10 2JS

GL10 2JW
GL10 2JY

GL10 2)z

GL10 2LG
GL10 2LS

GL10 2NA
GL10 2NE
GL10 2NG
GL10 2NR
GL10 2NT
GL10 2NW
GL10 2PG

Base: All respondents

Num

A NN W N R R RRR R RRRRRR WK R R R NR NN R

%

2%
.3%
2%
.3%
2%
2%
2%
2%
5%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
5%
.3%
.3%
.6%

Stroud

SO O N © © © © © © © © © © © © © © O N kR © © © R © O© ©

.0%
.0%
.0%
.4%
.0%
.0%
.0%
.4%
.9%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.9%
.0%
.0%

Num

Dursley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO O © © © © © © © © © © © © © © © © © © © © © © = o ©

.0% . 0%
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Postcode of respondent

GL10 2PN
GL10 2PQ
GL10 2PR
GL10 2PS
GL10 2PT
GL10 2PX
GL10 2PY
GL10 2QB
GL10 2QP
GL10 2QR
GL10 2QS
GL10 2ww
GL10 3AB
GL10 3BA
GL10 3DN
GL10 3DR
GL10 3HR
GL10 3JN
GL10 3w
GL10 3JX
GL10 3LB
GL10 3LF
GL10 3NB
GL10 3ND
GL10 3P)
GL10 3PL
GL10 3QF

Base: All respondents

Num

M R R R R R R R NN R R R R R R R NN R R R R NN R

%

2%
.3%
.3%
.3%
2%
2%
2%
2%
.3%
.3%
2%
2%
2%
2%
2%
2%
2%
.3%
.3%
2%
2%
2%
2%
2%
2%
2%
2%

Stroud

SO © © © © © © ©O N R kR © © © © © Ok O kR © © © kR © O© ©

.0%
.0%
.0%
.4%
.0%
.0%
.0%
.4%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.4%
.9%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Dursley

SO © © © © © © © © © © © O K kR © O kR © © © © © © © © ©

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO © © © O kR © © © © © © © © © © © © © © © © © © © o o

.0% . 0%
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Postcode of respondent

GL10 3QN
GL10 3QP
GL10 3QQ
GL10 3QwW
GL10 3RA
GL10 3SF
GL10 3SP
GL10 3TY
GL10 7AP
GL10 9DB
GL11
GL11 4AF
GL11 4A)
GL11 4AW
GL11 4BE
GL11 4BW
GL11 4DE
GL11 4DS
GL11 4DT
GL11 4Dz
GL11 4ED
GL11 4EF
GL11 4EG
GL11 4EP
GL11 4EZ
GL11 4GJ
GL11 4JR

Base: All respondents

Num

N R R R KRR WK R RKRRKRBRRRBRRBRNWOUCR RBRRRBRBRBRBRNR

%

2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
5%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
5%
2%
2%
2%
2%
2%
.3%

Stroud

SO © © © © © © © © © © © © © O kR © © © © © © © © © O R

.4%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Dursley

RN R R R KRR WK R R KBRRRBRBHRRBRRNODOD O O © O O© © © o

M R R R R R NR R R RR RR R R R

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.9%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.9%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

R © © © © © © © © © © © © © © © © O K kR © © © © © © ©

%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
1.3%

Num

Nailsworth

SO © © © © © © © © © © © © © © Ok © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%

(cont.)
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Postcode of respondent

GL11 4)z

GL11 4LB
GL11 4LG
GL11 4LH
GL11 4LP
GL11 4ND
GL11 4NT
GL11 4NU
GL11 4NV
GL11 40S
GL11 4PA
GL11 4PB
GL11 4PG
GL11 4PQ
GL11 4PS

GL11 4PT
GL11 4pPU
GL11 4PV
GL11 4Pz
GL11 4QJ

GL11 4QL
GL11 4SH
GL11 4SpP
GL11 4WT
GL11 5AC
GL11 5AS
GL11 5BA

Base: All respondents

Num

M R R R KRR R RR NR RRRR AR RR R R R R R R R

%

2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.6%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%

Stroud

SO O R © © © © © © ©O© kH © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%

Num

Dursley

M R O R KRR R R KRR KRR RBRRRBRRWRRBRRRRRKBROIRKR R R

HN R R R R R R RR KRR RR NR R R R R R

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.9%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO © © © © © © © © © © © © © © © © © © © © © © = ©o o o

.0% . 0%

(cont.)
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Postcode of respondent

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
GL11 5BW 2 .3% 2 . 9% 0 .0% 0 .0% 0 . 0%
GL11 5EG 1 2% 0 .0% 0 .0% 0 .0% 0 . 0%
GL11 5EP 1 2% 0 .0% 0 .0% 0 .0% 1 1.0%]
GL11 5GH 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5HR 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5JG 1 2% 1 4% 0 .0% 0 .0% 0 . 0%
GL11 5JP 1 2% 1 4% 0 .0% 0 .0% 0 . 0%
GL11 5LH 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5LS 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5NG 1 2% 1 4% 0 .0% 0 .0% 0 . 0%
GL11 5NR 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5PC 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5PT 1 2% 1 4% 0 .0% 0 .0% 0 . 0%
GL11 5PX 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5RE 1 2% 0 .0% 0 .0% 0 .0% 0 . 0%
GL11 5RN 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5SP 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 5UY 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 6DD 1 2% 0 .0% 0 .0% 0 .0% 0 . 0%
GL11 6D) 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 6DL 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 6HQ 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 6LF 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 6L) 1 2% 1 4% 0 .0% 0 .0% 0 . 0%
GL11 6LS 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 6LX 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
GL11 6PL 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
(cont.)
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Postcode of respondent

GL12 2AF
GL12 2AR
GL12 2AX
GL12 2JE

GL12 2J)

GL12 2LW
GL12 4LB
GL12 4PB
GL12 7AB
GL12 7AG
GL12 7AN
GL12 7AR
GL12 7DB
GL12 7DH
GL12 7DT
GL12 7DZ
GL12 7EP
GL12 7HB
GL12 7HJ
GL12 7HT
GL12 7HX
GL12 7JA
GL12 7JF

GL12 7)S

GL12 7)z

GL12 7LD
GL12 7LT

Base: All respondents

Num

N N R R R R R R R WRKR R NN R R RR RR R R R R R R R

%

2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
.3%
2%
2%
5%
2%
2%
2%
2%
2%
2%
2%
.3%
2%

Stroud

SO © © © © © © © © © © © © © © © © © © © © kR © © © o ©

.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Dursley

SO N © © © © © © © © © © © O kR © © © © O kR © © © © © ©

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.9%
.0%

Wotton under Edge

Num

N O R R R KRR R R WK R NN O R O R R O O O R KR KR R R

Nailsworth
% Num %

.3% . 0%

.3% . 0%
.3% . 0%

.3% . 0%

N R R R R

.3% . 0%

.0% . 0%
.0% . 0%
.0% . 0%
. 0%
. 0%
.0%
. 0%
.0% . 0%
7% . 0%
7% . 0%
.3% . 0%
.3% . 0%
.0% . 0%
.3% . 0%
.3% . 0%
.3% . 0%
.3% . 0%
.3% . 0%

.3% . 0%

N R R R R R R N R R NN

.3% . 0%

.0% . 0%

SO © © © © © © © © © © © © © © Ok © © © © © © © © o o

. 0%

(cont.)
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Postcode of respondent

GL12 7LU
GL12 7NR
GL12 7PH
GL12 7PT
GL12 7SB
GL12 7SD
GL12 7SE
GL12 8HD
GL12 8NP
GL12 8RF
GL12 8SF
GL12 8TN
GL13
GL13 1LP
GL13 5GU
GL13 9AD
GL13 9AF
GL13 9AL
GL13 9AP
GL13 9BE
GL13 9BH
GL13 9BJ
GL13 9BN
GL13 9BP
GL13 9BS
GL13 9BT
GL13 9BU

Base: All respondents

Num

N R R R R N R WKR WN R R R WRKRKRBRRRBRRRNDNNRNR

%

2%
.3%
2%
.3%
.3%
.3%
2%
2%
2%
2%
2%
2%
5%
2%
2%
2%
.3%
5%
2%
5%
2%
.3%
2%
2%
2%
2%
2%

Stroud

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Dursley

QO O © © © © O kR O K O R K O kR O © © O © O R kR © © O© ©

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

QO O © © O © © © © © © © © © O R K KR kR K R K K N R N R

Nailsworth
% Num %
.3% . 0%

7% . 0%

.3% . 0%
7% . 0%
.3% . 0%
.3% . 0%
.3% . 0%
.3% . 0%
.3% . 0%
.3% . 0%

.3% . 0%

M R R R R R R R NR N R

.3% . 0%

.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0% . 0%
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Postcode of respondent

GL13 9DB
GL13 9DE
GL13 9DF
GL13 9DN
GL13 9EF
GL13 9ES
GL13 9HU
GL13 9HX
GL13 9JL

GL13 9JQ
GL13 9JR
GL13 9NR
GL13 9NY
GL13 9PE
GL13 9PL
GL13 9pPU
GL13 9QX
GL13 9TE
GL13 9TJ

GL13 9TP
GL13 9TQ
GL13 9UT
GL14 5NR
GL14 5NT
GL18 2HD
GL2 2RF

GL2 4a)

Base: All respondents

Num

MR R R R R R WNR R RR RRRR RR RR R R R R R NR

%

2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
5%
2%
2%
2%
2%
2%
2%

Stroud

SO O R © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%

Num

Dursley

N O © R kR © kR O O © © O © © © © O kR O O kR © © © © O© o

.0%
.0%
.0%
.0%
.0%
.0%

.0%
.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
1.0%
.0%
1.0%
1.0%
.0%
.0%
1.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%

.0% . 0%

.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0% . 0%
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Postcode of respondent

GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2

GL3
GL4
GL4
GL4
GL4
GL4
GL4
GL4
GL4

GL5
GL5

4PW
4QH
4QX
4sp
7AT
7HG
7H)
7HP
7LH
7LN
712
70F
9DF

GL23 6RB
GL25 4LN

3NP
0BG
0Sz

3Yw
6HX
65X

6UZ
8AY
8HP

GL41 OTE

ONL

Base: All respondents

Num

R N R R R R R R RR RR RR RR N WR R R R R R R R R

%

2%
2%
2%
2%
2%
2%
2%
2%
2%
5%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
2%

Stroud

N R O R kK O © O R ©O© kK O O © © O kR O O © © O kR O O Kk R

.4%
.4%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.4%
.0%
.0%
.0%
.4%
.4%
.0%
.4%
.4%

Num

Dursley

QO O © © © © © © © © © © © O K Rk O kR O O R kR ©O© R © O© O

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%

.0%

O K R O © O kH © © © © © © © © © © © © © © © © © © o o

.0% . 0%
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Postcode of respondent

GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

1AF
1BB
1DJ
1DR
1DU
1EA
1ED
1EE
1FB
1FN
1HF
1HR
1HY
ut
Ju
1LG
1LS
1w
1LY
1Lz
IND
INF
INN
INS
1pP
1PR
1PY

Base: All respondents

Num

N R R R N R R R R R NR RR R R R R NR R R R R NR R

%

2%
2%
.3%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%

Stroud

M R R R NR R KRR R R RR O R R R NR R R R R NR R

.4%
.4%
.9%
.4%
.4%
.4%
.4%
.4%
.9%
.4%
.4%
.4%
.0%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.9%
.4%
.4%
.4%
.4%

Num

Dursley

SO © © © © © © © © © kH © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO © © © © © © © © © © © © O kR © © © © © © © © © © o o

.0% . 0%
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Postcode of respondent

GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

1Pz
1Qz
1RQ
1SB
1SD
1SH
1SR
1Sz
1TB
1TS
1T
1UX
2AE
2AH
2DQ
2Dz
2EB
2EN
2HR
2HU
2LV
2PP
2Q)
2S)
3AQ
3BL
3BP

Base: All respondents

Num

N R R N R R R RR R KRR RR R NR R R R R R R R R

%

2%
2%
2%
2%
2%
2%
.3%
2%
.3%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
2%
2%
2%

Stroud

M R R O R O R KRR KRR R R R NR R NR R R R R R R

.4%
.4%
.4%
.4%
.4%
.4%
.9%
.4%
.9%
.4%
.4%
.9%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.0%
.4%
.0%
.4%
.4%
.4%

Num

Dursley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0%
.0% . 0%

.0% . 0%

SO © O N © kR © © © © © © © © © © © © © © © © © © © o o

.0% . 0%
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Postcode of respondent

GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

3BX
3DA
3ER
3FR
3HL
3HN
3HQ
3HR
3JG
3)S
3L5
3LB
3LC
3ND
3NE
3NG
3NJ
3PG
3PX
3RA
3RR
3SF
3SG
39)
3TZ
4A)
4AL

Base: All respondents

Num

N R R R KRR WK R RKRRKRBHRRRBRRRRHRKBRRBRRRRRKBRRRNR

%

2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
5%
2%
2%
2%
2%
2%
.3%

N R R R R R WK O R O KR KR KR KR R O KR KR KR R O O R KR N R

.4%
.9%
.4%
.4%
.0%
.0%
.4%
.4%
.4%
.4%
.0%
.4%
.4%
.4%
.4%
.4%
.0%
.4%
.0%
.4%
.3%
.4%
.4%
.4%
.4%
.4%
.9%

Num

Dursley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO © © © © © © O R O kR © © © © O kK © © © O R Rk © © O© ©

.0% . 0%
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Postcode of respondent

GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

4AU
4cu
4DF
4DpP
4Ds
4EB
4HA
4HH
4HN
4HR
4JA
4F
4JG
4)Q
4LB
4LL
4w
4z
4NH
4NY
4PF
4PR
4PU
4QD
4RN
4RS
4SF

Base: All respondents

Num

R R R R KRR KRR RR KRR RR R R NR RR R R NR R R R

%

2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%

Stroud

N R R O KR R O R R KRR KRR R O KR R KRB R RRRKRROS R R

.4%
.4%
.0%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.0%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.0%
.4%
.4%
.4%
.0%
.4%
.4%
.4%

Num

Dursley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

SO © © © © © Ok © © © © © © O R kR © © © © © kR © R O© ©

.0% . 0%
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Postcode of respondent

GL5 4SG
GL5 4SH
GL5 4SN
GL5 4sSQ
GL5 4ST
GL5 4Sw
GL5 4SY
GL5 4TD
GL5 4TU
GL5 4UB
GL5 4WE
GL5 5AS
GL5 5HR
GL5 5JA

GL5 5LG
GL5 5NL
GL5 5NS
GL5 5PA
GL5 6JS

GL5 8GQ
GL50 3IN
GL50 4UG
GL51 OXP
GL52 3HR
GL53 9QY
GL6

GL6 OAD

Base: All respondents

Num

HN R R R KRR RRRRRR RRRRRR RR R R RR R RN

%

.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%

Stroud

QO Rk O kR © ©O© O kR © O R R K K KR R KR OO MK K R K R R R R

.4%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.0%
.0%
.4%
.4%
.4%
.4%
.4%
.4%
.4%
.0%
.0%
.4%
.0%
.0%
.0%
.4%
.0%
.4%
.0%

Num

Dursley

SO © © © © Ok O R © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%

.0% . 0%

R © R © © © © © O kR © © © © © © O kR © © © © © © © © ©

.0% 1.0%
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Postcode of respondent

GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6

0AY
0BG
OBL
0DG
0DP
0DX
OEF
OEN
OEP
0EQ
OEW
OEY
OFB
OFR
0GD
0GS
OHD
OHE
OHG
OHH
OHW
OHX
OHY
0JD
0JG
0JQ
o)y

Base: All respondents

Num

N R R R KRR RR RR RR RR R R R NN R R R R R NR

%

2%
.3%
2%
2%
2%
2%
2%
.3%
.3%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%

Stroud

SO O R © © © © © O kR © © © O kR © O kR © © © © © © © R~ ©

.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%

Num

Dursley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %

.0% . 0%

.0% . 0%
.0% . 0%

.0% . 0%

N R R R

.0% . 0%

.0% . 0%

.0%

=~

. 0%
.0%
.0%

N

. 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

M R R R R R R

.0% . 0%

.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

N R R R R R

.0% . 0%

.0% . 0%

.0%

N R O R KR R R R O KR R R KR KRR R ODN N K O KR R R R O©

.0%
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Postcode of respondent

GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6

0Jz

oLD
oLy
oLz
ONA
ONG
ONN
ONY
OPP
0PQ
oQr
ORA
ORE
ORX
0SA
0sJ

0sp

0TA
0TG
0TH
OTN
0TQ
2EE

6AH
6JL

6QS
6QT

Base: All respondents

Num

M R R R R R NR R R KRR RR R NR R R R R R RR R R R

%

2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%

Stroud

N RN R R O © © O© © © © O kR © O © © © O kR © © © © R~ o ©

.0%
.0%
.4%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.4%
.4%
.4%

Num

Dursley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth

% Num %
.0%
.0%
.0% . 0%

.0% . 0%

.0% . 0%

.0% . 0%

N R R R

.0% . 0%

.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

N kR N R R R

.0% . 0%

.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

M kR N R R R R R

.0% . 0%

.0% . 0%
.0% . 0%

.0% . 0%

QO © © O K kR N R K R KR O R R N R R R O R R KR R OO R R

.0% . 0%
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Postcode of respondent

GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL7

7DA
7DR
7NL
7RQ
8AR
8DD
8D)J
8DX
8HH
8Jp
8Jy
8LL
8LT
8NQ
8PU
8QR
8RT
9AF
9CP
9EN
9EW
9EX
9JD
9JP
9LB
9LN
1QQ

Base: All respondents

Num

N R R R KRR R NR R RR RR R R RR RR R R R NR R R

%

2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
.3%
2%
2%
2%
2%
2%
2%
2%

Stroud

N R R R O O © © © O K kR O KR K R K O © © O KR K N R © O

.0%
.0%
.4%
.9%
.4%
.4%
.0%
.0%
.0%
.0%
.4%
.4%
.4%
.4%
.0%
.4%
.4%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.4%
.4%
.4%

Num

Dursley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Wotton under Edge

Num

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

Nailsworth
% Num %
.0% 1.0%]
.0% 1.0%]
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

N kR R N R R

.0% . 0%

.0% . 0%
.0% . 0%

.0% . 0%

QO © © O K R kR N KR R ©O Ok © © © O R KH R © © O O O Rk R

.0% . 0%
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Postcode of respondent

GL7 6AT
GL8 8NL
GL8 8NP
GL8 8PB

GL8 8UP
GL9 1BB

GL9 1BJ

GL9 1GA
HA6 3S)

LE13 1HR
LE67 2JT

LL4 6BW
M38 OFA
NE6 5AS
NG7 1QA
NP25 3HD
0X26 6XS
PO35 5QD
PR9 7DZ
RH4 1NG
SN2 2NT
SN3 5BA
SN6 6DX
TA2 6PL

TQ5 0DJ

TW9 2TH

Base: All respondents

Num

N R R R R R R RRRRR KRR KRR RRRR RR R NR

%

2%
.3%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%
2%

Stroud

N RN R R R O R R R O R R O O O O © O© O © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.4%
.4%
.0%
.4%
.4%
.4%
.0%
.4%
.4%
.4%
.4%
.4%

Num

Dursley

1.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

.0%
.0%
.0%
.0%

.0%
.0%
.0%

.0%
.0%
.0%
.0%

SO © © © O k © © O kR © O© © O kR © © © © © © © © © O R

.0%

Wotton under Edge Nailsworth

Num

SO © © © © © © © © © © © O kR © Ok O K K kR © © © © ©

% Num %

.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

N kR RN

.0% . 0%
. 0%
. 0%
. 0%
.0%
. 0%
.0% . 0%
.0% . 0%
. 0%
.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

=~
w
R
SO © © © © © © © © © © Ok © © © O kR © © O KR Rk KR N O©

.0% . 0%

(cont.)

J9839 Stroud On-Street Survey - Main Results Tabulations
Research and Marketing Plus

December 2009

Page 24



Postcode of respondent

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
WF3 4)Y 1 2% 0 .0% 1 1.0% 0 .0% 0 . 0%
WN5 8PN 1 2% 1 .4% 0 .0% 0 .0% 0 . 0%
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Postcode of respondent

Stonehouse Berkeley
Num % Num %

Base: All respondents 100.0% 50 100. 0%

o
S

Refused .0% . 0%
Living abroad
AL13 9DE
B36 9HZ
BA1l 2XE
BA11l 2T)
BD15 9LP
BN17 6DZ
BS10 7FH
BS13 4LQ
BS13 8ER
BS14 OAP
BS14 8AA
BS15 1RT
BS16 2NJ
BS16 4RR
BS22 8QH
BS22 9LX
BS27 3UG
BS3 1RZ
BS30 8DS
BS37
BS37 6DB
BS4 2RD
BS4 2TL
BS41 9)JQ

(cont.)

1.0% . 0%

.0% 2.0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%
.0% . 0%

.0% . 0%

QO O © © © © © © © © © © © © © © © © © © © © © © =~ o
QO O © © © © © © © © © © © © © © © © © © © © © = o o

.0% . 0%
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BS7 0QA
CF24 2RR
CF6 4HA
CH49 3LS
CV24 4RN
DT6 3AJ
DT9 3JX
FY3 7A)
G1l6 4BZ
G26 OBQ
GAl 3QF
GLO OJP
GLO 4BZ
GL1 2RY
GL10
GL10 OHN
GL10 2AD
GL10 2AQ
GL10 2AR
GL10 2AW
GL10 2AX
GL10 2BF
GL10 2DL
GL10 2DN
GL10 2DP
GL10 2DQ
GL10 2DR

Num

Stonehouse

N N N O R KRR R NN R R O O O O © O© O © © © © © © o o

N R R R N N R R

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO © © © © © © © © © © © © © © © © © O kR © © © © © o ©

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL10 2DS
GL10 2DW
GL10 2Dz
GL10 2ED
GL10 2EE

GL10 2EX
GL10 2HD
GL10 2HH
GL10 2HL
GL10 2HR
GL10 2HS
GL10 2HU
GL10 2HW
GL10 2JR

GL10 2JS

GL10 2JW
GL10 2JY

GL10 2)z

GL10 2LG
GL10 2LS

GL10 2NA
GL10 2NE
GL10 2NG
GL10 2NR
GL10 2NT
GL10 2NW
GL10 2PG

Num

Stonehouse

A N © W N R KR KRR R RR R RR R R OR R R R O N R

N R R R

W N R R R R R R R KRR RR R R R

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
1%
.0%
.0%
1%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

(cont.)
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GL10 2PN
GL10 2PQ
GL10 2PR
GL10 2PS
GL10 2PT
GL10 2PX
GL10 2PY
GL10 2QB
GL10 2QP
GL10 2QR
GL10 2QS
GL10 2ww
GL10 3AB
GL10 3BA
GL10 3DN
GL10 3DR
GL10 3HR
GL10 3JN
GL10 3w
GL10 3JX
GL10 3LB
GL10 3LF
GL10 3NB
GL10 3ND
GL10 3P)
GL10 3PL
GL10 3QF

Num

Stonehouse

N R R R R O R R O R O R R O O R KR O N O R R KR R N N R

M R R R N N R

N R R R R

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL10 3QN
GL10 3QP
GL10 3QQ
GL10 3QwW
GL10 3RA
GL10 3SF
GL10 3SP
GL10 3TY
GL10 7AP
GL10 9DB
GL11
GL11 4AF
GL11 4A)
GL11 4AW
GL11 4BE
GL11 4BW
GL11 4DE
GL11 4DS
GL11 4DT
GL11 4Dz
GL11 4ED
GL11 4EF
GL11 4EG
GL11 4EP
GL11 4EZ
GL11 4GJ
GL11 4JR

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © © O R KR KR Rk KR N O©

N R R R RN

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO © © © © © © © © © © © © © © © Ok © © © © © © © o ©

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL11 4)z

GL11 4LB
GL11 4LG
GL11 4LH
GL11 4LP
GL11 4ND
GL11 4NT
GL11 4NU
GL11 4NV
GL11 40S
GL11 4PA
GL11 4PB
GL11 4PG
GL11 4PQ
GL11 4PS

GL11 4PT
GL11 4pPU
GL11 4PV
GL11 4Pz
GL11 4QJ

GL11 4QL
GL11 4SH
GL11 4SpP
GL11 4WT
GL11 5AC
GL11 5AS
GL11 5BA

Num

Stonehouse

SO © © © © © © © © © © © © © © Ok © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL11 5BW
GL11 5EG
GL11 5EP
GL11 5GH
GL11 5HR
GL11 5J)G

GL11 5Jp

GL11 5LH
GL11 5LS
GL11 5NG
GL11 5NR
GL11 5PC
GL11 5PT
GL11 5PX
GL11 5RE
GL11 5RN
GL11 5SP
GL11 5UY
GL11 6DD
GL11 6DJ

GL11 6DL
GL11 6HQ
GL11 6LF

GL11 6L)

GL11 6LS

GL11 6LX
GL11 6PL

Num

Stonehouse

SO © © © © © © © © © © Ok © © © © © © © © © © © © =~ o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO © © © © © © O kR © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

(cont.)
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GL12 2AF
GL12 2AR
GL12 2AX
GL12 2JE

GL12 2J)

GL12 2LW
GL12 4LB
GL12 4PB
GL12 7AB
GL12 7AG
GL12 7AN
GL12 7AR
GL12 7DB
GL12 7DH
GL12 7DT
GL12 7DZ
GL12 7EP
GL12 7HB
GL12 7HJ
GL12 7HT
GL12 7HX
GL12 7JA
GL12 7JF

GL12 7)S

GL12 7)z

GL12 7LD
GL12 7LT

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © O kR © © © © © o ©

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

(cont.)
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GL12 7LU
GL12 7NR
GL12 7PH
GL12 7PT
GL12 7SB
GL12 7SD
GL12 7SE
GL12 8HD
GL12 8NP
GL12 8RF
GL12 8SF
GL12 8TN
GL13
GL13 1LP
GL13 5GU
GL13 9AD
GL13 9AF
GL13 9AL
GL13 9AP
GL13 9BE
GL13 9BH
GL13 9BJ
GL13 9BN
GL13 9BP
GL13 9BS
GL13 9BT
GL13 9BU

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

N RN R R R N R N R NN O O R N O O O O © © © © © © © o

N NN NN RN NN N RN N

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL13 9DB
GL13 9DE
GL13 9DF
GL13 9DN
GL13 9EF
GL13 9ES
GL13 9HU
GL13 9HX
GL13 9JL

GL13 9JQ
GL13 9JR

GL13 9NR
GL13 9NY
GL13 9PE
GL13 9PL
GL13 9pPU
GL13 9QX
GL13 9TE
GL13 9TJ

GL13 9TP
GL13 9TQ
GL13 9UT
GL14 5NR
GL14 5NT
GL18 2HD
GL2 2RF

GL2 4a)

Num

Stonehouse

QO kR © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

QO © © © O R N N R R K R R KRR R O KR R O R K R R N R

N N NN AN

NN

N A AN NN NN NN N NN

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2
GL2

GL3
GL4
GL4
GL4
GL4
GL4
GL4
GL4
GL4

GL5
GL5

4PW
4QH
4QX
4SP
7AT
7HG
7H)
7HP
7LH
7LN
7.Z
70F
9DF

GL23 6RB
GL25 4LN

3NP
0BG
0Sz

3Yw
6HX
65X

6UZ
8AY
8HP

GL41 OTE

ONL

Num

Stonehouse

QO O © © O R O kR O R O kR Kk © O O R N R © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO © © © © © © © © © © © O kR © © © © O kR © © © © R O© ©

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
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GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

1AF
1BB
1D)J
1IDR
1DU
1EA
1ED
1EE
1FB
1FN
1HF
1HR
1HY
T
Ju
1LG
1LS
1w
1LY
1Lz
IND
INF
INN
INS
1PP
1PR
1PY

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
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GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

1Pz
1Qz
1RQ
1SB
1SD
1SH
1SR
1Sz
1TB
1TS
1T
1UX
2AE
2AH
2DQ
2Dz
2EB
2EN
2HR
2HU
2LV
2PP
2Q)
2S)
3AQ
3BL
3BP

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

3BX
3DA
3ER
3FR
3HL
3HN
3HQ
3HR
3JG
3)S
3L5
3LB
3LC
3ND
3NE
3NG
3NJ
3PG
3PX
3RA
3RR
3SF
3SG
39)
3TZ
4A)
4AL

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

4AU
4cu
4DF
4DP
4DS
4EB
4HA
4HH
4HN
4HR
4JA
4JF
4)G
4Q
41B
4LL
4w
41z
4NH
4NY
4PF
4PR
4PU
4QD
4RN
4RS
4SF

Num

Stonehouse

SO © O kR © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5
GL5

GL6
GL6

4SG
4SH
4SN
45Q
4ST
4SW
4SY
4TD
4TU
4UB
4WE
5AS
5HR
5JA
5LG
5NL
5NS
5PA
6JS
8GQ

GL50 3IN
GL50 4UG
GL51 OXP
GL52 3HR
GL53 9QY

0AD

Num

Stonehouse

SO © © O K kR © © © © © © © © © © © O kR © © © © © © © ©

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © O =R

2.0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

. 0%
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GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6

0AY
0BG
OBL
0DG
0DP
0DX
OEF
OEN
OEP
0EQ
OEW
OEY
OFB
OFR
0GD
0GS
OHD
OHE
OHG
OHH
OHW
OHX
OHY
0JD
0JG
0JQ
o)y

Num

Stonehouse

SO O © © © © © © © © © © © © © © © © © © O kR © © © O R

1.0%
.0%
.0%
.0%
.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6

0Jz
oLD
oLy
oLz
ONA
ONG
ONN
ONY
OPP
0PQ
oQr
ORA
ORE
ORX
0SA
0sJ
0sp
0TA
0TG
0TH
OTN
0TQ
2EE
6AH
6JL
6QS
6QT

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL6
GL7

7DA
7DR
7NL
7RQ
8AR
8DD
8D)J
8DX
8HH
8Jp
8Jy
8LL
8LT
8NQ
8PU
8QR
8RT
9AF
9CP
9EN
9EW
9EX
9JD
9JP
9LB
9LN
1QQ

Num

Stonehouse

SO © © © © © © © © © © © © © © © © © © O kR © © © © o ©

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO O © © © © © © © © © © © © © © © © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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GL7 6AT
GL8 8NL
GL8 8NP
GL8 8PB

GL8 8UP
GL9 1BB

GL9 1BJ

GL9 1GA
HA6 3S)

LE13 1HR
LE67 2JT

LL4 6BW
M38 OFA
NE6 5AS
NG7 1QA
NP25 3HD
0X26 6XS
PO35 5QD
PR9 7DZ
RH4 1NG
SN2 2NT
SN3 5BA
SN6 6DX
TA2 6PL

TQ5 0DJ

TW9 2TH

Num

Stonehouse

QO O © © © © © © © © © © © © © © © © © © © © © © o o

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

QO © © © © © © © © © © © © © ©O© kR © © © © © © © © o o

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Postcode of respondent

Stonehouse Berkeley
Num % Num %
WF3 4)Y 0 .0% 0 . 0%]
WN5 8PN 0 .0% 0 . 0%]

Q1A. Country of origin of non-UK respondents

Base: All respondents Stroud Wotton under Edge Nailsworth

Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 75 100.0% 100 100. 0%
Zimbabwe 1 .2% 0 .0% 0 .0% 0 . 0%
Malta 1 .2% 1 .4% 0 .0% 0 . 0%

(cont.)
Q1A. Country of origin of non-UK respondents
Stonehouse Berkeley

Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
Zimbabwe 1 1.0% 0 . 0%]
Malta 0 .0% 0 . 0%
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Q2. Are you a local resident or are you a visitor (tourist) to the area?

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
Local resident 570 87.4% 186 82.3% 88 85.4% 67 89.3% 89 89. 0%
Visitor (Tourist) 82 12.6% 40 17.7% 15 14.6% 8 10.7% 11 11.0%|

(cont.)
Q2. Are you a local resident or are you a visitor (tourist) to the area?
Stonehouse Berkeley

Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
Local resident 94 95.9% 46 92. 0%
Visitor (Tourist) 4 4.1% 4 8. 0%

J9839 Stroud On-Street Survey - Main Results Tabulations
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Q3a. What is your main reason for visiting this town centre today?

Base: Those resident locally
Food shopping (supermarket)

Food shopping (other store)

Non-food shopping - specialist stores

Work

Visiting services (e.g. bank, post office, building society etc)
Meeting friends/ socialising

Healthcare (e.g. doctor, opticians, aromatherapy etc)

Visiting places to eat or drink

School/ college
Using a professional service (e.g. solicitor)

Sport/ gym/ swimming
For a walk
Browsing
Going to the playground
Hairdresser
Market

Other Looking for work
Collect child from school
Library
Church fair
Passing through

Carol service

Base: Those resident locally

Num
570

148
88

85

72

65

36

21

(%]

R R R N NN W W A BN R

%

100.
26.
15.

14.

12.

11.

0%
0%
4%

9%

6%

4%

.3%

7%

.6%
.6%

.9%

2%
2%
.9%
7%
.5%
5%
.4%
.4%
.4%
2%
2%
2%

Stroud

186
13
41

39

21

27

18

QO O O kR O R W R AN AN O O

21.

11.

14.

.0%
.0%
.0%

0%

3%

5%

7%

2%

.6%
2%

1%

.0%
.0%
2%
2%
5%
.6%
5%
.0%
5%
.0%
.0%
.0%

Dursley

Num
88

14
16

12

14

13

13

QO R kR © © © © O© © © O© Kk

100.
15.
18.

13.

15.

14.

14.

0%
9%
2%

6%

9%

8%

8%

.3%

1%
.0%

.0%

1%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
1%
1%
.0%

Wotton under Edge

Num

67
16
16

16

SO © © © N © © © © © w o

%
100. 0%
23.9%|
23.9%|

23.9%|

13.4%|

6. 0%|

. 0%

1. 5%

. 0%
. 0%

. 0%

. 0%
4. 5%
. 0%
. 0%
. 0%
. 0%
. 0%
3. 0%
. 0%
. 0%
. 0%
. 0%

(cont.)
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Q3a. What is your main reason for visiting this town centre today?

Base: Those resident locally
Food shopping (supermarket)

Food shopping (other store)
Non-food shopping - specialist stores

Work

Visiting services (e.g. bank, post office, building society etc)

Meeting friends/ socialising
Healthcare (e.g. doctor, opticians, aromatherapy etc)

Visiting places to eat or drink

School/ college
Using a professional service (e.g. solicitor)

Sport/ gym/ swimming
For a walk
Browsing
Going to the playground
Hairdresser
Market

Other Looking for work
Collect child from school
Library
Church fair
Passing through

Carol service

Nailsworth

Num
89

43
7

10

10

QO O © © O kR © kR © © R~ O

100.
48.

11.

11.

0%
3%

.9%

.6%

2%

2%

.0%

5%

.4%
.4%

1%

.0%
1%
.0%
.0%
1%
.0%
1%
.0%
.0%
.0%
.0%
.0%

Stonehouse

Num
94

49
6

2

12

QO © © © © © O kR © R W ©

100.
52.

0%
1%

.4%

1%

.8%

5%

1%

.4%

1%
1%

1%

.0%
2%
1%
.0%
1%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Berkeley
Num %
46 100. 0%
13 28. 3%
2 4. 3%
11 23. 9%
6 13. 0%
3 6. 5%
3 6. 5%
4 8.7%|
1 2.2%
0 . 0%
1 2.2%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
1 2.2%
0 . 0%
0 . 0%
1 2.2%
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Q3b. Are there any other reasons for your visit today?

Base: Those resident locally Stroud Dursley Wotton under Edge
Num % Num % Num % Num %

Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100. 0%
Food shopping (supermarket) 76 13.3% 14 7.5% 10 11.4% 10 14. 9%
Food shopping (other store) 115 20.2% 41 22.0% 23 26.1% 21 31. 3%
Non food shopping (specialist stores) 94 16.5% 36 19.4% 14 15.9% 13 19. 4%
Visiting services (e.g. bank, post office, building society etc) 53 9.3% 22 11.8% 4 4.5% 3 4. 5%
Visiting places to eat or drink 21 3.7% 16 8.6% 0 .0% 0 . 0%
Meeting friends/ socialising 48 8.4% 29 15.6% 11 12.5% 2 3. 0%
Work 17 3.0% 6 3.2% 3 3.4% 1 1. 5%
School/ college 6 1.1% 2 1.1% 0 .0% 0 . 0%
Sightseeing 1 2% 0 .0% 0 .0% 0 . 0%
Visiting the Council Offices 2 .4% 0 .0% 1 1.1% 0 . 0%
Using a professional service (e.g. solicitor) 9 1.6% 4 2.2% 0 .0% 0 . 0%
Healthcare (e.g. doctor, opticians, aromatherapy) 15 2.6% 2 1.1% 2 2.3% 0 . 0%
Sport/ gym/ swimming 1 2% 0 .0% 0 .0% 0 . 0%

Passing through 2 4% 0 .0% 0 .0% 0 . 0%

Collect child from school 2 .4% 0 .0% 0 .0% 1 1.5%

Hairdresser 1 2% 0 .0% 0 .0% 0 . 0%
Other

Going to the playground 1 2% 1 . 5% 0 .0% 0 . 0%

For a walk 1 2% 0 .0% 0 .0% 0 . 0%

Voluntary work 1 2% 0 .0% 0 .0% 0 . 0%

(cont.)
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Q3b. Are there any other reasons for your visit today?

Base: Those resident locally
Food shopping (supermarket)

Food shopping (other store)

Non food shopping (specialist stores)

Visiting services (e.g. bank, post office, building society etc)

Visiting places to eat or drink
Meeting friends/ socialising
Work

School/ college

Sightseeing

Visiting the Council Offices

Using a professional service (e.g. solicitor)

Healthcare (e.g. doctor, opticians, aromatherapy)

Sport/ gym/ swimming
Passing through
Collect child from school
Hairdresser

Other
Going to the playground
For a walk

Voluntary work

Num

Nailsworth
%
89 100.
11 12.
13 14.
21 23.
11 12.
2 2
3 3
2 2
3 3
1 1
1 1
2 2
4 4
0
2 2
1 1
0
0
1 1
1 1

0%
4%
6%

6%

4%

2%
.4%
2%
.4%
1%
1%

2%

5%

.0%
2%
1%
.0%
.0%
1%
1%

Num

Stonehouse

94
28
11

10

SO O R »nn © O

SO © © © © O kK

100.
29.
11.

10.

0%
8%
7%

.3%

6%

.0%
.0%
.3%
1%
.0%
.0%

1%

.3%

1%
.0%
.0%
.0%
.0%
.0%
.0%

Berkeley
Num %

46 100. 0%
3 6. 5%
6 13. 0%
6 13. 0%
3 6. 5%
3 6. 5%
3 6. 5%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
1 2.2%
2 4. 3%
0 . 0%
0 . 0%
0 . 0%
1 2.2%
0 . 0%
0 . 0%
0 . 0%
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Q4. How often do you visit this town centre?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Everyday 162 28.4% 26 14.0% 24 27.3% 30 44.8% 13 14. 6%
4-5 times a week 84 14.7% 24 12.9% 16 18.2% 9 13.4% 24 27.0%|
2-3 times a week 176 30.9% 70 37.6% 25 28.4% 16 23.9% 28 31. 5%
Once a week 94 16.5% 42 22.6% 14 15.9% 10 14.9% 11 12. 4%
Once a fortnight 21 3.7% 12 6.5% 0 .0% 2 3.0% 5 5. 6%
Once a month 19 3.3% 6 3.2% 7 8.0% 0 .0% 3 3. 4%
Less often 14 2.5% 6 3.2% 2 2.3% 0 .0% 5 5.6%
(cont.)
Q4. How often do you visit this town centre?
Stonehouse Berkeley
Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Everyday 44 46.8% 25 54. 3%
4-5 times a week 7 7.4% 4 8.7%
2-3 times a week 28 29.8% 9 19. 6%
Once a week 12 12.8% 5 10. 9%
Once a fortnight 2 2.1% 0 . 0%
Once a month 1 1.1% 2 4. 3%
Less often 0 .0% 1 2. 2%
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Q5. How long will you stay in the town centre today?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Less than 30 minutes 118 20.7% 8 4.3% 18 20.5% 26 38.8% 21 23. 6%
30 minutes to 1 hour 169 29.6% 25 13.4% 32 36.4% 22 32.8% 34 38. 2%
1-2 hours 154 27.0% 83 44.6% 22 25.0% 10 14.9% 21 23. 6%
2-3 hours 59 10.4% 41 22.0% 6 6.8% 1 1.5% 4 4. 5%
3-4 hours 9 1.6% 7 3.8% 2 2.3% 0 .0% 0 . 0%
4-8 hours 56 9.8% 22 11.8% 6 6.8% 7 10.4% 8 9. 0%
8 hours or more 5 . 9% 0 .0% 2 2.3% 1 1.5% 1 1.1%
(cont.)
Q5. How long will you stay in the town centre today?
Stonehouse Berkeley
Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Less than 30 minutes 25 26.6% 20 43. 5%
30 minutes to 1 hour 46 48.9% 10 21.7%
1-2 hours 11 11.7% 7 15.2%|
2-3 hours 2 2.1% 5 10. 9%
3-4 hours 0 .0% 0 . 0%
4-8 hours 9 9.6% 4 8.7%
8 hours or more 1 1.1% 0 . 0%
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Q6a. What other town centres in this area do you regularly visit?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Stroud 197 34.6% 9 4.8% 47 53.4% 13 19.4% 63 70. 8%
Dursley 60 10.5% 12 6.5% 3 3.4% 13 19.4% 9 10. 1%
Wotton under Edge 25 4.4% 4 2.2% 9 10.2% 1 1.5% 5 5. 6%
Nailsworth 81 14.2% 49 26.3% 8 9.1% 12 17.9% 3 3. 4%
Stonehouse 42 7.4% 27 14.5% 3 3.4% 1 1.5% 6 6. 7%
Berkeley 17 3.0% 4 2.2% 7 8.0% 4 6.0% 1 1.1%
None of the above 251 44.0% 105 56.5% 32 36.4% 37 55.2% 21 23. 6%
(cont.)
Q6a. What other town centres in this area do you regularly visit?
Stonehouse Berkeley
Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Stroud 54 57.4% 11 23. 9%
Dursley 7 7.4% 16 34. 8%
Wotton under Edge 3 3.2% 3 6. 5%
Nailsworth 9 9.6% 0 . 0%
Stonehouse 5 5.3% 0 . 0%
Berkeley 1 1.1% 0 . 0%
None of the above 35 37.2% 21 45. 7%
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Q6b. Why do you visit that centre/ those centres in the area?

Base: Those visiting other towns Stroud Dursley Wotton under Edge
in area

Num % Num % Num % Num %
Base: Those visiting other towns in area 319 100.0% 81 100.0% 56 100.0% 30 100. 0%
Convenient to home 75 23.5% 31 38.3% 9 16.1% 3 10.0%|
Convenient to work 20 6.3% 5 6.2% 3 5.4% 4 13.3%|
Good range of food shops 50 15.7% 7 8.6% 8 14.3% 10 33. 3%
Specialist shops 35 11.0% 7 8.6% 2 3.6% 7 23. 3%
Good range of non-food shops 111 34.8% 18 22.2% 25 44.6% 9 30. 0%
Good range of services 12 3.8% 0 .0% 1 1.8% 2 6.7%
Good range of places to eat and drink 5 1.6% 1 1.2% 1 1.8% 0 . 0%
Easy to get to by public transport 4 1.3% 1 1.2% 0 .0% 0 . 0%
Easy to get to by car 6 1.9% 4 4.9% 0 .0% 2 6. 7%
Cheap/ easy to park 7 2.2% 4 4.9% 1 1.8% 2 6.7%

(cont.)

J9839 Stroud On-Street Survey - Main Results Tabulations
Research and Marketing Plus

December 2009

Page 55



Q6b. Why do you visit that centre/ those centres in the area?

Base: Those visiting other towns Stroud Dursley Wotton under Edge
in area
Num % Num % Num % Num %
Convenient for family/ friends 45 14.1% 14 17.3% 7 12.5% 7 23. 3%
For a change 15 4.7% 4 4.9% 5 8.9% 1 3. 3%
Recreational activity 6 1.9% 0 .0% 1 1.8% 1 3. 3%
Prefer it to other centres 2 .6% 2 2.5% 0 .0% 0 . 0%
Browsing 2 . 6% 0 .0% 0 .0% 0 . 0%
Cheaper 2 . 6% 0 .0% 0 .0% 1 3. 3%
Job centre 2 . 6% 0 .0% 1 1.8% 0 . 0%
Hairdresser 2 . 6% 0 .0% 1 1.8% 1 3. 3%
Other Library/ internet access 2 .6% 0 .0% 1 1.8% 0 . 0%
Market 2 . 6% 1 1.2% 0 .0% 0 . 0%
Day out 2 . 6% 0 .0% 0 .0% 0 . 0%
Leisure centre 1 .3% 1 1.2% 0 .0% 0 . 0%
Use rubbish tip 1 .3% 0 .0% 0 .0% 1 3. 3%
Car wash 1 .3% 0 .0% 0 .0% 0 . 0%
Dentist 1 .3% 0 .0% 0 .0% 0 . 0%
Church 1 .3% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q6b. Why do you visit that centre/ those centres in the area?

Nailsworth Stonehouse Berkeley
Num % Num % Num %
Base: Those visiting other towns in area 68 100.0% 59 100.0% 25 100. 0%
Convenient to home 23 33.8% 5 8.5% 4 16. 0%
Convenient to work 2 2.9% 3 5.1% 3 12. 0%
Good range of food shops 4 5.9% 13 22.0% 8 32. 0%
Specialist shops 4 5.9% 9 15.3% 6 24. 0%
Good range of non-food shops 27 39.7% 25 42.4% 7 28. 0%
Good range of services 4 5.9% 2 3.4% 3 12. 0%
Good range of places to eat and drink 1 1.5% 2 3.4% 0 . 0%
Easy to get to by public transport 3 4.4% 0 .0% 0 . 0%
Easy to get to by car 0 .0% 0 .0% 0 . 0%
Cheap/ easy to park 0 .0% 0 .0% 0 . 0%

(cont.)
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Q6b. Why do you visit that centre/ those centres in the area?
Nailsworth Stonehouse Berkeley
Num % Num % Num %
Convenient for family/ friends 5 .4% 11 18.6% 1 4. 0%
For a change 0 .0% 3 5.1% 2 8. 0%
Recreational activity 2 .9% 1 1.7% 1 4. 0%
Prefer it to other centres 0 .0% 0 .0% 0 . 0%
Browsing 0 .0% 0 .0% 2 8. 0%
Cheaper 0 .0% 0 .0% 1 4. 0%
Job centre 1 5% 0 .0% 0 . 0%
Hairdresser 0 .0% 0 .0% 0 . 0%
Other
Library/ internet access 0 .0% 1 1.7% 0 . 0%
Market 0 .0% 1 1.7% 0 . 0%
Day out 2 . 9% 0 .0% 0 . 0%
Leisure centre 0 .0% 0 .0% 0 . 0%
Use rubbish tip 0 .0% 0 .0% 0 . 0%
Car wash 1 5% 0 .0% 0 . 0%
Dentist 0 .0% 0 .0% 1 4. 0%
Church 0 .0% 0 .0% 1 4. 0%
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Q7a. Which other town centres out of this area do you regularly visit?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Bristol 114 20.0% 28 15.1% 24 27.3% 20 29.9% 17 19. 1%
Cheltenham 180 31.6% 77 41.4% 20 22.7% 6 9.0% 38 42.7%
Cirencester 51 8.9% 17 9.1% 2 2.3% 2 3.0% 25 28. 1%
Cribbs Causeway 97 17.0% 29 15.6% 18 20.5% 12 17.9% 19 21. 3%
Bath 35 6.1% 5 2.7% 3 3.4% 9 13.4% 14 15.7%
Gloucester 273 47.9% 115 61.8% 48 54.5% 7 10.4% 39 43. 8%
Swindon 12 2.1% 4 2.2% 1 1.1% 0 .0% 6 6.7%
Swindon Outlet Village 5 . 9% 3 1.6% 0 .0% 0 .0% 2 2.2%|
Tewkesbury 1 2% 0 .0% 1 1.1% 0 .0% 0 . 0%
Thornbury 24 4.2% 0 .0% 3 3.4% 10 14.9% 1 1.1%
Yate 19 3.3% 0 .0% 1 1.1% 17 25.4% 0 . 0%
None of the above 117 20.5% 28 15.1% 19 21.6% 12 17.9% 14 15.7%

(cont.)
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Q7a. Which other town centres out of this area do you regularly visit?

Base: Those resident locally

Bristol
Cheltenham
Cirencester
Cribbs Causeway
Bath

Gloucester
Swindon
Swindon OQutlet Village
Tewkesbury
Thornbury

Yate

None of the above

Stonehouse
Num %
94

9
31
4
5

42

QO kR O© O K

35

37.

.0%
.6%
.0%
.3%
.3%
2%
7%
1%
.0%
.0%
1%
.0%
2%

Num

Berkeley

46
16
8
1
14
1
22

O Rk © O© O© O

100.
34.
17.

47.

19.

0%
8%
4%

. 2%
30.

4%

. 2%

8%

. 0%
. 0%
. 0%
19.

6%

. 2%
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Q7b. Why do you visit that centre?

Base: Those visiting other towns Stroud Dursley Wotton under Edge
out of area
Num % Num % Num % Num %
Base: Those visiting other towns out of area 453 100.0% 158 100.0% 69 100.0% 55 100. 0%
Convenient to home 30 6.6% 22 13.9% 2 2.9% 1 1.8%
Convenient to work 31 6.8% 7 4.4% 6 8.7% 6 10. 9%
Good range of food shops 81 17.9% 16 10.1% 6 8.7% 30 54. 5%
Specialist shops 121 26.7% 39 24.7% 7 10.1% 15 27. 3%
Good range of non-food shops 333 73.5% 126 79.7% 51 73.9% 38 69. 1%
Good range of services 7 1.5% 1 .6% 0 .0% 5 9. 1%
Good range of places to eat and drink 28 6.2% 15 9.5% 1 1.4% 3 5. 5%
Easy to get to by public transport 5 1.1% 0 .0% 0 .0% 0 . 0%
Easy to get to by car 17 3.8% 9 5.7% 0 .0% 5 9. 1%
Cheap/ easy to park 12 2.6% 2 1.3% 1 1.4% 7 12. 7%
Convenient for friends/ family 20 4.4% 7 4.4% 2 2.9% 1 1. 8%
For a change/ day out 15 3.3% 2 1.3% 3 4.3% 1 1. 8%
Prefer the area 3 7% 0 .0% 0 .0% 1 1. 8%
Good leisure facilities 2 4% 1 .6% 0 .0% 0 . 0%
Hospital 2 4% 0 .0% 1 1.4% 0 . 0%
Cinema 2 4% 1 . 6% 0 .0% 0 . 0%
Other Dentist 1 2% 0 .0% 1 1.4% 0 . 0%
Used to live there 1 2% 1 .6% 0 .0% 0 . 0%
British Legion 1 2% 0 .0% 0 .0% 0 . 0%
Cribbs Causeway 1 .2% 0 .0% 0 .0% 0 . 0%
University 1 2% 0 .0% 0 .0% 1 1.8%
Passing through 1 .2% 0 .0% 0 .0% 0 . 0%
John Lewis 1 2% 0 .0% 0 .0% 0 . 0%

(cont.)

J9839 Stroud On-Street Survey - Main Results Tabulations
Research and Marketing Plus

December 2009

Page 61



Q7b. Why do you visit that centre?

Base: Those visiting other towns out of area

Convenient to home
Convenient to work

Good range of food shops
Specialist shops

Good range of non-food shops

Good range of services
Good range of places to eat and drink

Easy to get to by public transport
Easy to get to by car
Cheap/ easy to park
Convenient for friends/ family
For a change/ day out
Prefer the area
Good leisure facilities
Hospital
Cinema
Other Dentist
Used to live there
British Legion
Cribbs Causeway
University
Passing through

John Lewis

Nailsworth Stonehouse
% Num %

75 100.0% 59 100.
1 1.3% 3 5
4 5.3% 5 8
1 1.3% 8 13

29 38.7% 9 15.

43 57.3% 50 84.
0 .0% 0
3 4.0% 6 10
2 2.7% 2 3
1 1.3% 2 3
1 1.3% 1 1
7 9.3% 2 3
4 5.3% 3 5
1 1.3% 1 1
0 .0% 1 1
0 .0% 0
0 .0% 1 1
0 .0% 0
0 .0% 0
0 .0% 1 1
0 .0% 1 1
0 .0% 0
0 .0% 0
0 .0% 0

0%

1%
5%
.6%

3%
7%

.0%

2%

.4%
.4%
7%
.4%
1%
7%
7%
.0%
7%
.0%
.0%
7%
7%
.0%
.0%
.0%

Berkeley

37

20
22
25

N R © © O © © O kR © O N kR © O© R

54.
59.
67.

. 0%

7%
. 1%

1%
5%
6%

7%

. 0%

7%
. 0%
. 0%
7%
. 4%
. 0%
. 0%
7%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
7%
7%
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Q8. How much have you/ do you intend to spend in the town centre today?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num Num % Num % Num % Num %

Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Nothing 61 10.7% 15 8.1% 19 21.6% 5 7.5% 9 10. 1%
1 12 2.1% 1 . 5% 1 1.1% 1 1.5% 3 3. 4%

2 31 5.4% 9 4.8% 5 5.7% 4 6.0% 6 6.7%

3 13 2.3% 6 3.2% 1 1.1% 0 .0% 3 3. 4%

4 10 1.8% 1 . 5% 3 3.4% 1 1.5% 4 4. 5%

5 61 10.7% 9 4.8% 18 20.5% 7 10.4% 6 6.7%

6 5 . 9% 1 . 5% 2 2.3% 1 1.5% 1 1.1%

7 7 1.2% 2 1.1% 0 .0% 1 1.5% 1 1.1%

8 8 1.4% 0 .0% 0 .0% 2 3.0% 1 1.1%

9 1 2% 1 . 5% 0 .0% 0 .0% 0 . 0%

10 107 18.8% 41 22.0% 13 14.8% 16 23.9% 10 11. 2%

11 1 2% 0 .0% 0 .0% 0 .0% 0 . 0%

12 4 7% 0 .0% 0 .0% 1 1.5% 1 1.1%

13 3 . 5% 1 . 5% 0 .0% 1 1.5% 1 1.1%]

14 2 4% 1 . 5% 0 .0% 0 .0% 0 . 0%

15 28 4.9% 7 3.8% 4 4.5% 5 7.5% 2 2.2%|

16 1 2% 0 .0% 0 .0% 1 1.5% 0 . 0%

17 2 4% 0 .0% 1 1.1% 0 .0% 0 . 0%

18 1 2% 0 .0% 0 .0% 0 .0% 0 . 0%

20 82 14.4% 35 18.8% 6 6.8% 9 13.4% 16 18. 0%

23 1 2% 1 . 5% 0 .0% 0 .0% 0 . 0%

25 16 2.8% 6 3.2% 2 2.3% 3 4.5% 2 2.2%

30 39 6.8% 17 9.1% 5 5.7% 5 7.5% 5 5.6%

32 1 2% 0 .0% 0 .0% 1 1.5% 0 . 0%

35 1 2% 1 . 5% 0 .0% 0 .0% 0 . 0%

40 28 4.9% 11 5.9% 3 3.4% 2 3.0% 8 9. 0%

(cont.)
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Q8. How much have you/ do you intend to spend in the town centre today?

42
45
50
60
65
70
80
85

100

120

130

150

200

250

349

350

400

500

Base: Those resident locally
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Q8. How much have you/ do you intend to spend in the town centre today?

Stonehouse Berkeley
Num % Num %

Base: Those resident locally 94 100.0% 46 100. 0%
Nothing 7 7.4% 6 13.0%|
1 4 4.3% 2 4. 3%

2 5 5.3% 2 4. 3%

3 2 2.1% 1 2.2%|

4 1 1.1% 0 . 0%

5 9 9.6% 12 26. 1%

6 0 .0% 0 . 0%

7 1 1.1% 2 4. 3%

8 4 4.3% 1 2.2%|

9 0 .0% 0 . 0%

10 20 21.3% 7 15.2%|

11 1 1.1% 0 . 0%

12 1 1.1% 1 2.2%|

13 0 .0% 0 . 0%

14 1 1.1% 0 . 0%

15 7 7.4% 3 6. 5%

16 0 .0% 0 . 0%

17 1 1.1% 0 . 0%

18 1 1.1% 0 . 0%

20 12 12.8% 4 8. 7%

23 0 .0% 0 . 0%

25 3 3.2% 0 . 0%

30 5 5.3% 2 4. 3%

32 0 .0% 0 . 0%

35 0 .0% 0 . 0%

40 4 4.3% 0 . 0%
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Q8. How much have you/ do you intend to spend in the town centre today?

42
45
50
60
65
70
80
85
100
120
130
150
200
250
349
350
400
500

Num

Stonehouse

SO © © © O kR © © © W O k © © © © © ©

.0%
.0%
.0%
.0%
.0%
.0%

.0%

.0%
.0%
.0%
1.1%
.0%
.0%
.0%
.0%
.0%

Num

Berkeley

SO © © © © © © © © © © © © © © N k= ©

. 0%
. 2%
. 3%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
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Q9. How would you rate the following aspects of this town centre - CHOICE AND QUALITY OF NON-FOOD SHOPS?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 169 29.6% 43 23.1% 10 11.4% 30 44.8% 51 57. 3%
Average 257 45.1% 101 54.3% 47 53.4% 30 44.8% 32 36. 0%
Poor 135 23.7% 41 22.0% 30 34.1% 7 10.4% 4 4. 5%
Don't know 9 1.6% 1 . 5% 1 1.1% 0 .0% 2 2.2%|
(cont.)
Q9. How would you rate the following aspects of this town centre - CHOICE AND QUALITY OF NON-FOOD SHOPS?
Stonehouse Berkeley
Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Good 23 24.5% 12 26. 1%
Average 31 33.0% 16 34. 8%
Poor 38 40.4% 15 32. 6%
Don't know 2 2.1% 3 6. 5%
Q9. How would you rate the following aspects of this town centre - CHOICE AND QUALITY OF FOOD SHOPS?
Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 228 40.0% 54 29.0% 30 34.1% 32 47.8% 53 59. 6%
Average 243 42.6% 101 54.3% 42 47.7% 25 37.3% 33 37.1%
Poor 91 16.0% 30 16.1% 14 15.9% 10 14.9% 2 2.2%
Don't know 8 1.4% 1 . 5% 2 2.3% 0 .0% 1 1.1%
(cont.)
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Q9. How would you rate the following aspects of this town centre - CHOICE AND QUALITY OF FOOD SHOPS?

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse

Num
94

39
25
29

1

%
100.0%
41.5%
26.6%
30.9%
1.1%

Berkeley
Num
46

20
17
6
3

%
100. 0%
43. 5%
37.0%|
13.0%|
6. 5%

Q9. How would you rate the following aspects of this town centre - RANGE OF SERVICES (e.g. Bank)?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 327 57.4% 96 51.6% 41 46.6% 39 58.2% 59 66. 3%|
Average 196 34.4% 82 44.1% 40 45.5% 20 29.9% 20 22. 5%
Poor 27 4.7% 4 2.2% 3 3.4% 6 9.0% 2 2.2%]
Don't know 20 3.5% 4 2.2% 4 4.5% 2 3.0% 8 9. 0%
(cont.)
Q9. How would you rate the following aspects of this town centre - RANGE OF SERVICES (e.g. Bank)?

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse

Num
94

73
20

=~

%
100.0%
77.7%
21.3%
1.1%
.0%

Berkeley

Num
46

19
14
11

2

%
100. 0%
41. 3%
30. 4%
23.9%|
4. 3%|
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Q9. How would you rate the following aspects of this town centre - PUBLIC TOILETS?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 104 18.2% 15 8.1% 19 21.6% 8 11.9% 25 28. 1%
Average 189 33.2% 83 44.6% 28 31.8% 13 19.4% 27 30. 3%
Poor 116 20.4% 74 39.8% 17 19.3% 10 14.9% 6 6.7%
Don't know 161 28.2% 14 7.5% 24 27.3% 36 53.7% 31 34. 8%
(cont.)
Q9. How would you rate the following aspects of this town centre - PUBLIC TOILETS?
Stonehouse Berkeley
Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Good 24 25.5% 13 28. 3%
Average 22 23.4% 16 34. 8%
Poor 8 8.5% 1 2.2%
Don't know 40 42.6% 16 34. 8%
Q9. How would you rate the following aspects of this town centre - ACCESSIBILITY BY PUBLIC TRANSPORT?
Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 152 26.7% 41 22.0% 23 26.1% 2 3.0% 38 42.7%
Average 173 30.4% 79 42.5% 32 36.4% 12 17.9% 26 29. 2%
Poor 128 22.5% 46 24.7% 18 20.5% 32 47.8% 5 5.6%
Don't know 117 20.5% 20 10.8% 15 17.0% 21 31.3% 20 22. 5%
(cont.)
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Q9. How would you rate the following aspects of this town centre - ACCESSIBILITY BY PUBLIC TRANSPORT?

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse
Num %
94 100.0%
48 51.1%
19 20.2%
2 2.1%
25 26.6%

Num

Berkeley

46
0
5

25

16

%

100. 0%
. 0%
10. 9%
54. 3%
34. 8%

Q9. How would you rate the following aspects of this town centre - ACCESSIBILITY BY CAR?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 269 47.2% 71 38.2% 36 40.9% 22 32.8% 50 56.2%
Average 192 33.7% 89 47.8% 30 34.1% 23 34.3% 22 24. 7%
Poor 48 8.4% 12 6.5% 14 15.9% 16 23.9% 5 5. 6%
Don't know 61 10.7% 14 7.5% 8 9.1% 6 9.0% 12 13. 5%
(cont.)

Q9. How would you rate the following aspects of this town centre

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse
Num %
94 100.0%
59 62.8%
19 20.2%
1 1.1%
15 16.0%

Num

Berkeley

46
31

%

100. 0%
67.4%
19. 6%

. 0%
13.0%|

- ACCESSIBILITY BY CAR?
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Q9. How would you rate the following aspects of this town centre - ACCESSIBILITY BY FOOT/ CYCLE?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 278 48.8% 72 38.7% 40 45.5% 36 53.7% 52 58. 4%
Average 184 32.3% 93 50.0% 27 30.7% 21 31.3% 17 19. 1%
Poor 31 5.4% 11 5.9% 5 5.7% 3 4.5% 6 6.7%
Don't know 77 13.5% 10 5.4% 16 18.2% 7 10.4% 14 15.7%
(cont.)

Q9. How would you rate the following aspects of this town centre - ACCESSIBILITY BY FOOT/ CYCLE?

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse
Num %
94 100.0%
52 55.3%
19 20.2%
2 2.1%
21 22.3%

Num

Berkeley

46
26
7
4
9

%

100. 0%
56. 5%
15.2%]

8. 7%
19. 6%

Q9. How would you rate the following aspects of this town centre - SECURITY/ PERSONAL SAFETY?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 310 54.4% 77 41.4% 35 39.8% 48 71.6% 63 70. 8%
Average 216 37.9% 91 48.9% 44 50.0% 18 26.9% 20 22. 5%
Poor 22 3.9% 12 6.5% 5 5.7% 1 1.5% 2 2.2%
Don't know 22 3.9% 6 3.2% 4 4.5% 0 .0% 4 4. 5%
(cont.)
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Q9. How would you rate the following aspects of this town centre - SECURITY/ PERSONAL SAFETY?

Stonehouse
Num %
Base: Those resident locally 94 100.0%
Good 56 59.6%
Average 33 35.1%
Poor 1 1.1%
Don't know 4 4.3%

Berkeley
Num %
46 100. 0%
31 67.4%|
10 21. 7%
1 2.2%|
4 8. 7%

Q10. What additional shops and services, if anything, would you like to see in this town centre?

Base: Those resident locally
Greater choice of clothes/ shoes
More chain stores

More specialist stores

More food shops

More places to eat and drink
Public toilets

Baby changing and feeding area
Street entertainment

More police

More leisure/ entertainment facilities

Base: Those resident locally

Num %
570 1

265
101
101
80
35
71
21
10
25

57

00.
46.
17.
17.
14.

6.
12.

10.

0%
5%
7%
7%
0%
1%
5%

7%
.8%
.4%

0%

Stroud

186
107
53
52
25
13
58
14
3

9

100.
57.
28.
28.
13.

0%
5%
5%
0%
4%

.0%
31.

2%

5%
.6%
.8%

.3%

Dursley
Num
88

49
18
18

9
10

7
3
4
9

24

100.
55.
20.
20.
10.
11.

27.

0%
7%
5%
5%
2%
4%

.0%
.4%
5%
10.

2%

3%

Wotton under Edge

Num

67
12
5

©o

16

kN © © O© N

%

100.
17.
7.
13.
23.
3.

0%
9%
5%
4%
9%
0%
. 0%
. 0%
. 0%
. 5%

. 5%

(cont.)

J9839 Stroud On-Street Survey - Main Results Tabulations
Research and Marketing Plus

December 2009
Page 72



Q10. What additional shops and services, if anything, would you like to see in this town centre?

Base: Those resident locally Stroud Dursley Wotton under Edge
Num % Num % Num % Num %
More/ better parking 11 1.9% 2 1.1% 1 1.1% 4 6.0%|
A butcher 7 1.2% 0 .0% 0 .0% 0 . 0%
Better bus service 4 7% 2 1.1% 0 .0% 0 . 0%
Re-open empty shops 3 . 5% 0 .0% 2 2.3% 0 . 0%
Marks & Spencer 3 . 5% 2 1.1% 1 1.1% 0 . 0%
A youth club 3 . 5% 0 .0% 1 1.1% 0 . 0%
Cheaper shops 3 .5% 0 .0% 0 .0% 0 . 0%
It all needs improving 2 .4% 0 .0% 1 1.1% 0 . 0%
More community activities 2 .4% 0 .0% 1 1.1% 1 1. 5%
More gift shops/ card shops 2 .4% 0 .0% 0 .0% 2 3. 0%
A chemist 2 4% 0 .0% 0 .0% 1 1.5%]
More night clubs 2 .4% 1 .5% 0 .0% 0 . 0%
Banking facilities 2 .4% 0 .0% 1 1.1% 0 . 0%
Other A laundrette 2 4% 0 .0% 1 1.1% 0 . 0%
A shoe repairer 2 .4% 0 .0% 0 .0% 0 . 0%
A toy shop 2 4% 1 . 5% 1 1.1% 0 . 0%
DVD/ Computer shop 2 4% 2 1.1% 0 .0% 0 . 0%
A wine bar 1 2% 0 .0% 1 1.1% 0 . 0%
Cycle ranks 1 .2% 0 .0% 0 .0% 1 1.5%
A Woolworths type store 1 .2% 1 .5% 0 .0% 0 . 0%
Later opening times/ evening 1 2% 1 .5% 0 .0% 0 . 0%
More/ better train links 1 2% 1 .5% 0 .0% 0 . 0%
Off-licence 1 2% 0 .0% 0 .0% 1 1.5%]
Traffic lights 1 2% 0 .0% 0 .0% 0 . 0%
Music shop 1 2% 0 .0% 0 .0% 0 . 0%
Fishmongers 1 2% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q10. What additional shops and services, if anything, would you like to see in this town centre?

Base: Those resident locally Stroud Dursley Wotton under Edge
Num % Num % Num % Num %
Old sweet shop 1 .2% 0 .0% 0 .0% 1 1.5%
Other Jewellers 1 2% 0 .0% 0 .0% 0 . 0%
Pedestrian crossing 1 2% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q10. What additional shops and services, if anything, would you like to see in this town centre?

Nailsworth Stonehouse Berkeley
Num % Num % Num %
Base: Those resident locally 89 100.0% 94 100.0% 46 100. 0%
Greater choice of clothes/ shoes 27 30.3% 59 62.8% 11 23.9%
More chain stores 0 .0% 21 22.3% 4 8. 7%
More specialist stores 3 3.4% 14 14.9% 5 10. 9%
More food shops 4 4.5% 19 20.2% 7 15.2%
More places to eat and drink 0 .0% 10 10.6% 0 . 0%
Public toilets 2 2.2% 4 4.3% 0 . 0%
Baby changing and feeding area 4 4.5% 0 .0% 0 . 0%
Street entertainment 0 .0% 2 2.1% 1 2.2%
More police 3 3.4% 2 2.1% 1 2.2%|
More leisure/ entertainment facilities 4 4.5% 14 14.9% 2 4. 3%
(cont.)
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Q10. What additional shops and services, if anything, would you like to see in this town centre?

Nailsworth Stonehouse Berkeley
Num % Num % Num %
More/ better parking 3 3.4% 0 .0% 1 2.2%
A butcher 0 .0% 0 .0% 7 15.2%|
Better bus service 1 1.1% 0 .0% 1 2.2%
Re-open empty shops 0 .0% 0 .0% 1 2. 2%
Marks & Spencer 0 .0% 0 .0% 0 . 0%
A youth club 0 .0% 1 1.1% 1 2.2%|
Cheaper shops 3 3.4% 0 .0% 0 . 0%
It all needs improving 0 .0% 0 .0% 1 2.2%
More community activities 0 .0% 0 .0% 0 . 0%
More gift shops/ card shops 0 .0% 0 .0% 0 . 0%
A chemist 0 .0% 1 1.1% 0 . 0%
More night clubs 0 .0% 1 1.1% 0 . 0%
Banking facilities 0 .0% 0 .0% 1 2.2%
Other A laundrette 0 .0% 1 1.1% 0 . 0%
A shoe repairer 2 2.2% 0 .0% 0 . 0%
A toy shop 0 .0% 0 .0% 0 . 0%
DVD/ Computer shop 0 .0% 0 .0% 0 . 0%
A wine bar 0 .0% 0 .0% 0 . 0%
Cycle ranks 0 .0% 0 .0% 0 . 0%
A Woolworths type store 0 .0% 0 .0% 0 . 0%
Later opening times/ evening 0 .0% 0 .0% 0 . 0%
More/ better train links 0 .0% 0 .0% 0 . 0%
Off-licence 0 .0% 0 .0% 0 . 0%
Traffic lights 1 1.1% 0 .0% 0 . 0%
Music shop 1 1.1% 0 .0% 0 . 0%
Fishmongers 0 .0% 1 1.1% 0 . 0%
(cont.)
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Q10. What additional shops and services, if anything, would you like to see in this town centre?

Other

Nailsworth
Num %
Old sweet shop 0 .0%
Jewellers 1 1.1%
Pedestrian crossing 0 .0%

Num

Stonehouse

Berkeley
Num %
.0% 0
.0% 0
.0% 1 2.

. 0%
. 0%

2%|

Q11. How would you rate the following aspects of this town centre - CLEANLINESS?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 240 42.1% 41 22.0% 29 33.0% 44 65.7% 55 61. 8%
Average 293 51.4% 130 69.9% 50 56.8% 23 34.3% 30 33.7%
Poor 33 5.8% 15 8.1% 8 9.1% 0 .0% 2 2.2%|
Don't know 4 7% 0 .0% 1 1.1% 0 .0% 2 2.2%|
(cont.)

Q11. How would you rate the following aspects of this town

Base: Those resident locally
Good
Average

Poor

Don't know

Stonehouse Berkeley
Num % Num %
94 100.0% 46 100. 0%
49 52.1% 22 47.8%
38 40.4% 22 47.8%
7 7.4% 1 2.2%|
0 .0% 1 2.2%|

centre - CLEANLINESS?
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Q11. How would you rate the following aspects of this town centre - SEATING AREAS AND BENCHES?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 218 38.2% 61 32.8% 18 20.5% 24 35.8% 53 59. 6%
Average 276 48.4% 105 56.5% 54 61.4% 30 44.8% 28 31. 5%
Poor 50 8.8% 19 10.2% 11 12.5% 9 13.4% 1 1.1%
Don't know 26 4.6% 1 . 5% 5 5.7% 4 6.0% 7 7.9%

(cont.)
Q11. How would you rate the following aspects of this town centre - SEATING AREAS AND BENCHES?
Stonehouse Berkeley

Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Good 50 53.2% 12 26. 1%
Average 38 40.4% 21 45.7%
Poor 2 2.1% 8 17.4%|
Don't know 4 4.3% 5 10. 9%

Q11. How would you rate the following aspects of this town centre - AMOUNT OF LITTER BINS?
Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 213 37.4% 58 31.2% 20 22.7% 22 32.8% 51 57. 3%
Average 254 44.6% 101 54.3% 45 51.1% 26 38.8% 27 30. 3%
Poor 69 12.1% 24 12.9% 16 18.2% 14 20.9% 2 2.2%
Don't know 34 6.0% 3 1.6% 7 8.0% 5 7.5% 9 10. 1%

(cont.)
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Q11. How would you rate the following aspects of this town centre - AMOUNT OF LITTER BINS?

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse

Num
94

47
36
5
6

%
100.0%
50.0%
38.3%
5.3%
6.4%

Num

Berkeley
%
46 100. 0%
15 32. 6%
19 41. 3%
8 17.4%|
4 8. 7%

Q11. How would you rate the following aspects of this town centre - OVERALL ATTRACTIVENESS?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 243 42.6% 42 22.6% 30 34.1% 51 76.1% 62 69. 7%
Average 258 45.3% 121 65.1% 32 36.4% 15 22.4% 25 28. 1%
Poor 60 10.5% 21 11.3% 24 27.3% 1 1.5% 0 . 0%
Don't know 9 1.6% 2 1.1% 2 2.3% 0 .0% 2 2.2%|
(cont.)

Q11. How would you rate the following aspects of this town centre - OVERALL ATTRACTIVENESS?

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse

Num
94

41
46
7
0

%
100.0%
43.6%
48.9%
7.4%
.0%

Num

Berkeley
%
46 100. 0%
17 37.0%
19 41. 3%
7 15.2%|
3 6. 5%
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Q11. How would you rate the following aspects of this town centre - FEELING OF SECURITY?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 329 57.7% 77 41.4% 45 51.1% 46 68.7% 68 76.4%|
Average 218 38.2% 101 54.3% 34 38.6% 20 29.9% 19 21. 3%
Poor 18 3.2% 8 4.3% 7 8.0% 0 .0% 1 1.1%
Don't know 5 . 9% 0 .0% 2 2.3% 1 1.5% 1 1.1%
(cont.)

Q11. How would you rate the following aspects of this town centre - FEELING OF SECURITY?

Base: Those resident locally
Good

Average

Poor

Don't know

Stonehouse
Num %
94 100.0%
56 59.6%
36 38.3%
2 2.1%
0 .0%

Berkeley
Num %
46 100. 0%
37 80. 4%
8 17.4%|
0 . 0%
1 2.2%|

Q11. How would you rate the following aspects of this town centre - SIGNAGE (TO AND FROM TOWN CENTRE)?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 276 48.4% 46 24.7% 48 54.5% 47 70.1% 54 60. 7%
Average 220 38.6% 113 60.8% 32 36.4% 15 22.4% 23 25. 8%
Poor 15 2.6% 7 3.8% 2 2.3% 1 1.5% 0 . 0%
Don't know 59 10.4% 20 10.8% 6 6.8% 4 6.0% 12 13. 5%
(cont.)
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Q11. How would you rate the following aspects of this town centre - SIGNAGE (TO AND FROM TOWN CENTRE)?

Stonehouse Berkeley

Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Good 57 60.6% 24 52.2%
Average 28 29.8% 9 19. 6%
Poor 1 1.1% 4 8. 7%
Don't know 8 8.5% 9 19. 6%

Q11. How would you rate the following aspects of this town centre - SIGNAGE (IN AND AROUND TOWN CENTRE)?
Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 274 48.1% 42 22.6% 49 55.7% 47 70.1% 53 59. 6%
Average 225 39.5% 119 64.0% 30 34.1% 15 22.4% 23 25. 8%
Poor 14 2.5% 6 3.2% 2 2.3% 1 1.5% 0 . 0%]
Don't know 57 10.0% 19 10.2% 7 8.0% 4 6.0% 13 14. 6%

(cont.)
Q11. How would you rate the following aspects of this town centre - SIGNAGE (IN AND AROUND TOWN CENTRE)?
Stonehouse Berkeley

Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Good 57 60.6% 26 56. 5%
Average 28 29.8% 10 21. 7%
Poor 2 2.1% 3 6. 5%
Don't know 7 7.4% 7 15.2%
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Q11. How would you rate the following aspects of this town centre - LIGHTING?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Good 286 50.2% 52 28.0% 45 51.1% 49 73.1% 56 62. 9%
Average 232 40.7% 123 66.1% 36 40.9% 16 23.9% 20 22. 5%
Poor 14 2.5% 2 1.1% 4 4.5% 0 .0% 3 3. 4%
Don't know 38 6.7% 9 4.8% 3 3.4% 2 3.0% 10 11. 2%

(cont.)
Q11. How would you rate the following aspects of this town centre - LIGHTING?
Stonehouse Berkeley

Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Good 55 58.5% 29 63. 0%
Average 30 31.9% 7 15.2%|
Poor 2 2.1% 3 6. 5%
Don't know 7 7.4% 7 15.2%
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Q12. What improvements to the environment would you like to see in this town centre?

Base: Those resident locally

More litter bins

More seating areas and benches

Public toilets

Street cleaning

Better signage

CCTV

More planting

More facilities for the disabled
None/ no improvements needed
More/ better parking
Make centre pedestrian only
More police on patrol
More/ better lighting
Repair/ maintain pavements
Refurbish shop fronts
Traffic lights

Other More activities for kids
No more building work
More recycling facilities
Need pedestrian crossings
Keep hospital open
Attract more people to the town
Get rid of Ring Road/ Stroud
Less CCTV

More dog bins

Base: Those resident locally

Num
570

72
46
116
68

30
52
15
181

=~
©

N R R R R R NN WW W W W W

%

100.
12.
8.
20.
11.

0%
6%
1%
4%
9%

4%
.3%
1%
.6%
.8%
.3%
.9%
.9%
5%
5%
5%
5%
5%
.4%
4%
2%
2%
2%
2%
2%
2%

Stroud

186
30
25
81
24

6
9
25
4

w
w

Q RN kR © O O © O kR © N O R AN N R

100.
16.
13.
43.
12.

17.

0%
1%
4%
5%
9%

2%
.8%
13.

4%

2%

7%

.5%
1%
2%
5%
.0%
1%
.0%
.5%
.0%
.0%
.0%
.0%
.0%
5%
5%
.0%

Dursley

Num
88

12
5
13
11
0
5
11
2

N
N

SO © O kR © © © N © O kR kR © © O© W

100.
13.

14.
12.

25.

0%
6%

7%

8%
5%

.0%
7%
12.

5%

.3%

0%

.4%
.0%
.0%
.0%
1%
1%
.0%
.0%
.3%
.0%
.0%
.0%
1%
.0%
.0%
.0%

Wotton under Edge
Num %
67 100. 0%

12 17.9%|

4. 5%
. 0%

N R »1n © W A W

N
S

29. 9%
11.9%]
. 0%
. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

SO © © © © © © © © © © O k= © O© o

. 0%
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Q12. What improvements to the environment would you like to see in this town centre?

Base: Those resident locally

More litter bins

More seating areas and benches

Public toilets

Street cleaning

Better signage

CCTV

More planting

More facilities for the disabled
None/ no improvements needed
More/ better parking
Make centre pedestrian only
More police on patrol
More/ better lighting
Repair/ maintain pavements
Refurbish shop fronts
Traffic lights

Other More activities for kids
No more building work
More recycling facilities
Need pedestrian crossings
Keep hospital open
Attract more people to the town
Get rid of Ring Road/ Stroud
Less CCTV
More dog bins

Num

Nailsworth
%

89 100.
5 5
1 1
2 2
6 6
0
6 6
7 7
0

40 44.
6 6
0
0
1 1
0
0
1 1
2 2
0
2 2
0
0
0
0
0
0

0%

.6%
1%
2%
7%
.0%
7%
.9%
.0%

9%

7%
.0%
.0%
1%
.0%
.0%
1%
2%
.0%
2%
.0%
.0%
.0%
.0%
.0%
.0%

Num

Stonehouse

94
12
7
16
21
0

A
N & N A

QO O © © © © © © O~ O R O R KR K

100.
12.

17.
22.

0%
8%

.4%

0%
3%

.0%
.3%
1%
.4%
7%
1%
1%
1%
.0%
1%
.0%
1%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Berkeley
Num %

N
(o))
=~
S
S

. 0%
2.2%
6. 5%
. 0%

. 3%

13.0%|

N & R N W © W R
N

N
EN

52.2%
. 0%

. 0%
. 0%

. 0%

. 0%
. 0%
. 0%

. 0%
. 0%
. 0%

M © © O K kR © © O kR ©O© Rk © © N O
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Q13. Do you visit this town centre at night?

Base: Those resident locally Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100.0% 89 100. 0%
Yes 223 39.1% 74 39.8% 32 36.4% 38 56.7% 34 38. 2%
No 347 60.9% 112 60.2% 56 63.6% 29 43.3% 55 61. 8%

(cont.)
Q13. Do you visit this town centre at night?
Stonehouse Berkeley

Num % Num %
Base: Those resident locally 94 100.0% 46 100. 0%
Yes 22 23.4% 23 50. 0%
No 72 76.6% 23 50. 0%

Q14. Why do you visit this town centre at night?

Base: Those visiting at night Stroud Dursley Wotton under Edge

Num % Num % Num % Num %
Base: Those visiting at night 223 100.0% 74 100.0% 32 100.0% 38 100. 0%
To socialise 130 58.3% 60 81.1% 26 81.3% 10 26. 3%
To visit places to eat/ drink 94 42.2% 23 31.1% 9 28.1% 17 44. 7%
To visit leisure/ entertainment facilities 47 21.1% 10 13.5% 3 9.4% 21 55. 3%
Work 7 3.1% 3 4.1% 0 .0% 1 2. 6%
Shopping 5 2.2% 0 .0% 0 .0% 2 5. 3%

Other
Historical meetings 2 .9% 0 .0% 1 3.1% 0 . 0%
Drop off/ pick up family 1 .4% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q14. Why do you visit this town centre at night?

Base: Those visiting at night
To socialise

To visit places to eat/ drink
To visit leisure/ entertainment facilities

Work
Shopping
Other
Historical meetings

Drop off/ pick up family

Nailsworth
Num
34

13
25

SO O N O

100.
38.
73.

23.

0%
2%
5%

5%

.0%
.9%
.0%
.0%

Stonehouse
Num
22

8
10

SO O O R

100.
36.
45.

18.

0%
4%
5%

2%

5%
.0%
.0%
.0%

Berkeley
Num %
23 100.
13 56.
10 43.
1 4
2 8
1 4
1 4
1 4

. 3%

7%
. 3%
. 3%
. 3%

0%
5%
5%
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Q15. Why do you not visit this town centre at night?

Base: Those not visiting at night Stroud Dursley Wotton under Edge

Num % Num % Num % Num %
Base: Those not visiting at night 347 100.0% 112 100.0% 56 100.0% 29 100. 0%
| don't go out in the evenings 182 52.4% 54 48.2% 24 42.9% 17 58. 6%
Not enough places to eat/ drink 22 6.3% 7 6.3% 5 8.9% 3 10. 3%
Not enough leisure/ entertainment facilities 45 13.0% 10 8.9% 14 25.0% 3 10. 3%
Too far away from home 50 14.4% 16 14.3% 8 14.3% 1 3. 4%
Feels unsafe 37 10.7% 13 11.6% 8 14.3% 3 10. 3%
Lack of public transport 7 2.0% 2 1.8% 1 1.8% 1 3. 4%
Not enough cultural activities 17 4.9% 4 3.6% 3 5.4% 0 . 0%
Nothing for my age group 43 12.4% 28 25.0% 4 7.1% 0 . 0%
Lack of money 2 .6% 0 .0% 1 1.8% 1 3. 4%
Working 2 . 6% 2 1.8% 0 .0% 0 . 0%
Other Not enough lighting 2 .6% 1 .9% 1 1.8% 0 . 0%
Don't like the town 2 .6% 0 .0% 1 1.8% 0 . 0%
Too many teenagers 1 .3% 0 .0% 0 .0% 0 . 0%

(cont.)
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Q15. Why do you not visit this town centre at night?

Nailsworth Stonehouse Berkeley
Num % Num % Num %

Base: Those not visiting at night 55 100.0% 72 100.0% 23 100. 0%
| don't go out in the evenings 27 49.1% 44 61.1% 16 69. 6%
Not enough places to eat/ drink 3 5.5% 4 5.6% 0 . 0%
Not enough leisure/ entertainment facilities 8 14.5% 9 12.5% 1 4. 3%
Too far away from home 12 21.8% 11 15.3% 2 8. 7%
Feels unsafe 6 10.9% 4 5.6% 3 13.0%
Lack of public transport 2 3.6% 0 .0% 1 4. 3%
Not enough cultural activities 5 9.1% 2 2.8% 3 13.0%
Nothing for my age group 1 1.8% 7 9.7% 3 13.0%

Lack of money 0 .0% 0 .0% 0 . 0%

Working 0 .0% 0 .0% 0 . 0%
Other Not enough lighting 0 .0% 0 .0% 0 . 0%

Don't like the town 0 .0% 1 1.4% 0 . 0%

Too many teenagers 0 .0% 1 1.4% 0 . 0%

Q16. Why does it feel unsafe?
Base: Those feeling unsafe Stroud Dursley Wotton under Edge
Num % Num % Num % Num %
Base: Those feeling unsafe 37 100.0% 13 100.0% 8 100.0% 3 100. 0%
Not enough police 17 45.9% 7 53.8% 2 25.0% 0 . 0%
Too many youths 33 89.2% 10 76.9% 8 100.0% 3 100. 0%
Poor street lighting 3 8.1% 2 15.4% 0 .0% 0 . 0%
No CCTV 9 24.3% 3 23.1% 0 .0% 0 . 0%
Other Drug addicts in centre 1 2.7% 1 7.7% 0 .0% 0 . 0%
(cont.)
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Q16. Why does it feel unsafe?

Nailsworth Stonehouse Berkeley
Num % Num % Num %
Base: Those feeling unsafe 6 100.0% 4 100.0% 3 100. 0%
Not enough police 5 83.3% 3 75.0% 0 . 0%
Too many youths 5 83.3% 4 100.0% 3 100. 0%
Poor street lighting 1 16.7% 0 .0% 0 . 0%
No CCTV 5 83.3% 1 25.0% 0 . 0%
Other Drug addicts in centre 0 .0% 0 .0% 0 . 0%
Q17. How did you travel to the town centre today?
Base: Those resident locally Stroud Dursley Wotton under Edge
Num % Num % Num % Num %
Base: Those resident locally 570 100.0% 186 100.0% 88 100.0% 67 100. 0%
Car/ van (as driver) 251 44.0% 76 40.9% 32 36.4% 30 44. 8%
Walk 207 36.3% 61 32.8% 39 44.3% 31 46. 3%
Bus 57 10.0% 26 14.0% 9 10.2% 1 1.5%]
Car/ van (as passenger) 43 7.5% 21 11.3% 7 8.0% 5 7.5%
Bicycle 8 1.4% 1 . 5% 1 1.1% 0 . 0%
Taxi 1 2% 0 .0% 0 .0% 0 . 0%
Other Mobility scooter 3 .5% 1 .5% 0 .0% 0 . 0%
(cont.)
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Q17. How did you travel to the town centre today?

Base: Those resident locally
Car/ van (as driver)

Walk

Bus

Car/ van (as passenger)
Bicycle

Taxi

Other Mobility scooter

Num

Nailsworth

89
45
21
18

5
0
0
0

100.
50.
23.
20.

0%
6%
6%
2%

.6%
.0%
.0%
.0%

Stonehouse

Num
94

45
36

N © o W N

100.
47.
38.

0%
9%
3%

1%
2%
.4%
.0%
1%

Num

Berkeley
%
46 100. 0%
23 50. 0%
19 41. 3%
1 2.2%|
2 4. 3%
0 . 0%
1 2.2%|
0 . 0%
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Q18. Could you tell me where you parked your car?

Base: Those travelling by car Stroud Dursley Wotton under Edge
Num % Num % Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0% 39 100.0% 35 100. 0%
On street 65 22.1% 14 14.4% 7 17.9% 14 40. 0%
Nailsworth, Somerfield 37 12.6% 0 .0% 0 .0% 0 . 0%
I was dropped off 25 8.5% 17 17.5% 4 10.3% 2 5.7%
Stonehouse, Co-op 24 8.2% 0 .0% 0 .0% 0 . 0%
Stroud, NCP Multi-Storey 22 7.5% 22 22.7% 0 .0% 0 . 0%
Dursley, Castle Street (leisure centre) 16 5.4% 0 .0% 16 41.0% 0 . 0%
Stroud, Church Street 9 3.1% 9 9.3% 0 .0% 0 . 0%
Stroud, London Road (surface) 9 3.1% 9 9.3% 0 .0% 0 . 0%
Wotton under Edge, Co-op 9 3.1% 0 .0% 0 .0% 9 25.7%
Stroud, London Road (multi-storey) 7 2.4% 7 7.2% 0 .0% 0 . 0%
Dursley, Castle Street (GCC unrestricted) 5 1.7% 0 .0% 5 12.8% 0 . 0%
Stonehouse, SDC Car Park 5 1.7% 0 .0% 0 .0% 0 . 0%
Stonehouse, Doctors Surgery 5 1.7% 0 .0% 1 2.6% 0 . 0%
Wotton under Edge, Chipping Car Park 5 1.7% 0 .0% 0 .0% 5 14. 3%
Stroud, Rowcroft Retreat 4 1.4% 4 4.1% 0 .0% 0 . 0%
Stroud, Cheapside (SDC) 4 1.4% 4 4.1% 0 .0% 0 . 0%
Dursley, May Lane 3 1.0% 0 .0% 3 7.7% 0 . 0%
Stroud, Station Car Park 3 1.0% 3 3.1% 0 .0% 0 . 0%
Berkeley, Library 2 7% 0 .0% 0 .0% 0 . 0%
Nailsworth, Comrades Club/ Town Hall 2 7% 0 .0% 0 .0% 0 . 0%
Nailsworth, Old Market street bays 2 7% 0 .0% 0 .0% 0 . 0%
Stonehouse, Globe Inn 2 7% 0 .0% 0 .0% 0 . 0%
Stroud, Parliament Street 2 7% 2 2.1% 0 .0% 0 . 0%
Dursley, Rackfield 1 .3% 0 .0% 1 2.6% 0 . 0%
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Q18. Could you tell me where you parked your car?

Base: Those travelling by car Stroud Dursley Wotton under Edge

Num % Num % Num % Num %
Nailsworth, Newmarket 1 .3% 0 .0% 1 2.6% 0 . 0%
Nailsworth, Old Market Car Park 1 .3% 0 .0% 0 .0% 0 . 0%
Stonehouse, train station 1 .3% 0 .0% 0 .0% 0 . 0%
Wotton under Edge, Civic Centre 1 .3% 0 .0% 0 .0% 1 2.9%
Wotton under Edge, Potters Pond 1 .3% 0 .0% 0 .0% 1 2.9%
At work 7 4% 2 1% 0 .0% 1 2. 9%
Private parking 4 .4% 0 .0% 1 2.6% 2 5.7%
Pub car park 2 7% 0 .0% 0 .0% 0 . 0%
Natwest car park 2 7% 0 .0% 0 .0% 0 . 0%
Repair garage 1 .3% 1 .0% 0 .0% 0 . 0%

Other
Police station 1 .3% 1 .0% 0 .0% 0 . 0%
Tesco car park 1 .3% 0 .0% 0 .0% 0 . 0%
Merrywalks 1 .3% 1 .0% 0 .0% 0 . 0%
Waitrose 1 .3% 1 .0% 0 .0% 0 . 0%
Hospital 1 .3% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q18. Could you tell me where you parked your car?

Nailsworth Stonehouse Berkeley
Num % Num % Num %
Base: Those travelling by car 50 100.0% 48 100.0% 25 100. 0%
On street 2 4.0% 10 20.8% 18 72.0%|
Nailsworth, Somerfield 37 74.0% 0 .0% 0 . 0%
I was dropped off 1 2.0% 0 .0% 1 4. 0%
Stonehouse, Co-op 0 .0% 23 47.9% 1 4. 0%
Stroud, NCP Multi-Storey 0 .0% 0 .0% 0 . 0%
Dursley, Castle Street (leisure centre) 0 .0% 0 .0% 0 . 0%
Stroud, Church Street 0 .0% 0 .0% 0 . 0%
Stroud, London Road (surface) 0 .0% 0 .0% 0 . 0%
Wotton under Edge, Co-op 0 .0% 0 .0% 0 . 0%
Stroud, London Road (multi-storey) 0 .0% 0 .0% 0 . 0%
Dursley, Castle Street (GCC unrestricted) 0 .0% 0 .0% 0 . 0%
Stonehouse, SDC Car Park 0 .0% 5 10.4% 0 . 0%
Stonehouse, Doctors Surgery 0 .0% 4 8.3% 0 . 0%
Wotton under Edge, Chipping Car Park 0 .0% 0 .0% 0 . 0%
Stroud, Rowcroft Retreat 0 .0% 0 .0% 0 . 0%
Stroud, Cheapside (SDC) 0 .0% 0 .0% 0 . 0%
Dursley, May Lane 0 .0% 0 .0% 0 . 0%
Stroud, Station Car Park 0 .0% 0 .0% 0 . 0%
Berkeley, Library 0 .0% 0 .0% 2 8. 0%
Nailsworth, Comrades Club/ Town Hall 2 4.0% 0 .0% 0 . 0%
Nailsworth, Old Market street bays 2 4.0% 0 .0% 0 . 0%
Stonehouse, Globe Inn 0 .0% 2 4.2% 0 . 0%
Stroud, Parliament Street 0 .0% 0 .0% 0 . 0%
Dursley, Rackfield 0 .0% 0 .0% 0 . 0%
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Q18. Could you tell me where you parked your car?

Nailsworth, Newmarket
Nailsworth, Old Market Car Park
Stonehouse, train station
Wotton under Edge, Civic Centre

Wotton under Edge, Potters Pond

Other

At work

Private parking
Pub car park
Natwest car park
Repair garage
Police station
Tesco car park
Merrywalks
Waitrose

Hospital

Num

Nailsworth

QO O O kR © © © © O© A © © O© kK~ ©

Num
.0%

2.0%

.0%
.0%
.0%

8.0%

.0%
.0%
.0%
.0%
.0%

2.0%

.0%
.0%
.0%

Stonehouse

SO © © © © © N ©O© R © © © &k O© ©

.0%
.0%

2.1%

.0%
.0%
.0%

2.1%

.0%

4.2%

.0%
.0%
.0%
.0%
.0%
.0%

Berkeley
Num %
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
2 8. 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
0 . 0%
1 4. 0%

Q19. How would you rate the following aspects of car parking in this town centre - AMOUNT OF ON-STREET PARKING SPACES?

Base: Those travelling by car Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0% 39 100.0% 35 100.0% 50 100. 0%
Good 81 27.6% 15 15.5% 6 15.4% 15 42.9% 7 14. 0%
Average 93 31.6% 51 52.6% 8 20.5% 7 20.0% 10 20. 0%
Poor 111 37.8% 27 27.8% 22 56.4% 13 37.1% 33 66. 0%
Don't know 9 3.1% 4 4.1% 3 7.7% 0 .0% 0 . 0%
(cont.)
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Q19. How would you rate the following aspects of car parking in this town centre - AMOUNT OF ON-STREET PARKING SPACES?

Stonehouse
Num %
Base: Those travelling by car 48 100.0%
Good 34 70.8%
Average 10 20.8%
Poor 3 6.3%
Don't know 1 2.1%

Num

Berkeley
%
25 100. 0%
4 16. 0%
7 28. 0%
13 52.0%
1 4. 0%

Q19. How would you rate the following aspects of car parking in this town centre - AMOUNT OF CAR PARKING SPACES?

Dursley
Num %
39 100.0%
11 28.2%
8 20.5%
20 51.3%
0 .0%

Wotton under Edge

Num %
35 100.0%
7 20.0%
6 17.1%
21 60.0%
1 2.9%

Num

Nailsworth
%
50 100. 0%
11 22.0%|
14 28. 0%
25 50. 0%
0 . 0%

Q19. How would you rate the following aspects of car parking in this town centre - AMOUNT OF CAR PARKING SPACES?

Base: Those travelling by car Stroud

Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0%
Good 113 38.4% 42 43.3%
Average 86 29.3% 44 45.4%
Poor 89 30.3% 9 9.3%
Don't know 6 2.0% 2 2.1%

(cont.)
Stonehouse Berkeley

Num % Num %
Base: Those travelling by car 48 100.0% 25 100. 0%
Good 38 79.2% 4 16. 0%
Average 7 14.6% 7 28. 0%
Poor 2 4.2% 12 48. 0%
Don't know 1 2.1% 2 8. 0%
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Q19. How would you rate the following aspects of car parking in this town centre - SEASON TICKET SCHEME IN COUNCIL CAR PARKS (Stroud only)?

Base: Those travelling by car

Num
Base: Those travelling by car 294
Good 21
Average 43
Poor 3
Don't know 227

%
100.0%
7.1%
14.6%
1.0%
77.2%

Stroud

97
8
33
1
55

%

100.
8.
34.
1.
56.

Num
0%
2%
0%
0%
7%

Dursley

39
0
0
1

38

%
100.0%
.0%

.0%
2.6%
97.4%

Wotton under Edge Nailsworth
Num % Num %
35 100.0% 50 100. 0%
0 .0% 1 2. 0%
7 20.0% 0 . 0%
0 .0% 1 2. 0%
28 80.0% 48 96. 0%

(cont.)

Q19. How would you rate the following aspects of car parking in this town centre - SEASON TICKET SCHEME IN COUNCIL CAR PARKS (Stroud only)?

Stonehouse

Num
Base: Those travelling by car 48
Good 12
Average 2
Poor 0
Don't know 34

%
100.0%
25.0%
4.2%
.0%
70.8%

Num

Berkeley

25

24

. 0%
. 0%
. 0%
. 0%
96.

0%

Q19. How would you rate the following aspects

of car parking in this town centre - PRICE OF COUNCIL CAR PARKS?

Base: Those travelling by car

Num
Base: Those travelling by car 294
Good 146
Average 78
Poor 10
Don't know 60

%
100.0%
49.7%
26.5%
3.4%
20.4%

Stroud

97
28
54

5
10

100.
28.
55.

Num
0%
9%
7%

2%
10.

3%

Dursley

39
24
0
1
14

%
100.0%
61.5%
.0%
2.6%
35.9%

Wotton under Edge Nailsworth
Num % Num %
35 100.0% 50 100. 0%
12 34.3% 29 58. 0%
12 34.3% 3 6. 0%
0 .0% 4 8. 0%
11 31.4% 14 28. 0%

(cont.)
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Q19. How would you rate the following aspects of car parking in this town centre - PRICE OF COUNCIL CAR PARKS?

Stonehouse Berkeley

Num % Num %
Base: Those travelling by car 48 100.0% 25 100. 0%
Good 33 68.8% 20 80.0%
Average 8 16.7% 1 4. 0%
Poor 0 .0% 0 . 0%]
Don't know 7 14.6% 4 16. 0%

Q19. How would you rate the following aspects of car parking in this town centre - PAYMENT METHOD (Stroud and Stonehouse only)?
Base: Those travelling by car Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0% 39 100.0% 35 100.0% 50 100. 0%]
Good 59 20.1% 22 22.7% 2 5.1% 2 5.7% 0 . 0%
Average 74 25.2% 56 57.7% 0 .0% 7 20.0% 4 8. 0%
Poor 7 2.4% 4 4.1% 1 2.6% 0 .0% 1 2.0%]
Don't know 154 52.4% 15 15.5% 36 92.3% 26 74.3% 45 90. 0%

(cont.)
Q19. How would you rate the following aspects of car parking in this town centre - PAYMENT METHOD (Stroud and Stonehouse only)?
Stonehouse Berkeley

Num % Num %
Base: Those travelling by car 48 100.0% 25 100. 0%
Good 31 64.6% 2 8.0%
Average 6 12.5% 1 4. 0%
Poor 1 2.1% 0 . 0%
Don't know 10 20.8% 22 88.0%
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Q19. How would you rate the following aspects of car parking in this town centre - FREQUENCY OF PATROLS IN COUNCIL CAR PARKS?

Wotton under Edge Nailsworth
% Num %
35 100.0% 50 100. 0%
6 17.1% 5 10. 0%
8 22.9% 11 22.0%|
3 8.6% 0 . 0%
18 51.4% 34 68. 0%

Q19. How would you rate the following aspects of car parking in this town centre - FREQUENCY OF PATROLS IN COUNCIL CAR PARKS?

Base: Those travelling by car

Num %
Base: Those travelling by car 294 100.0%
Good 54 18.4%
Average 77 26.2%
Poor 6 2.0%
Don't know 157 53.4%

(cont.)
Stonehouse

Num %
Base: Those travelling by car 48 100.0%
Good 27 56.3% 2
Average 5 10.4%
Poor 0 .0%
Don't know 16 33.3%

Q19. How would you rate the following aspects of car parking in

this town centre - FRIENDLINESS & HELPFULNESS OF STAFF IN COUNCIL CAR PARKS?

Base: Those travelling by car
Num %
Base: Those travelling by car 294 100.0%
Good 58 19.7%
Average 77 26.2%
Poor 4 1.4%
Don't know 155 52.7%

Wotton under Edge Nailsworth
% Num %
35 100.0% 50 100. 0%
5 14.3% 6 12. 0%
10 28.6% 9 18. 0%
1 2.9% 0 . 0%
19 54.3% 35 70. 0%

(cont.)
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Q19. How would you rate the following aspects of car parking in this town centre - FRIENDLINESS & HELPFULNESS OF STAFF IN COUNCIL CAR PARKS?

Base: Those travelling by car
Good

Average

Poor

Don't know

Stonehouse
Num %
48 100.0%
27 56.3%
5 10.4%
0 .0%
16 33.3%

Berkeley
Num %
25 100. 0%
2 8. 0%
1 4. 0%
0 . 0%
22 88. 0%

Q19. How would you rate the following aspects of car parking in this town centre - LOCATION?

Base: Those travelling by car Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0% 39 100.0% 35 100.0% 50 100. 0%
Good 161 54.8% 37 38.1% 25 64.1% 20 57.1% 28 56. 0%
Average 109 37.1% 57 58.8% 11 28.2% 8 22.9% 20 40. 0%
Poor 14 4.8% 1 1.0% 3 7.7% 5 14.3% 2 4. 0%
Don't know 10 3.4% 2 2.1% 0 .0% 2 5.7% 0 . 0%
(cont.)

Q19. How would you rate the following aspects of car parking in this town centre - LOCATION?

Base: Those travelling by car
Good

Average

Poor

Don't know

Stonehouse
Num %
48 100.0%
36 75.0%
7 14.6%
1 2.1%
4 8.3%

Berkeley
Num %
25 100. 0%
15 60. 0%
6 24. 0%
2 8. 0%
2 8. 0%

J9839 Stroud On-Street Survey - Main Results Tabulations

Research and Marketing Plus
December 2009
Page 99



Q19. How would you rate the following aspects of car parking in this town centre - DESIGN/ LAYOUT?

Base: Those travelling by car Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0% 39 100.0% 35 100.0% 50 100. 0%
Good 116 39.5% 20 20.6% 22 56.4% 13 37.1% 15 30. 0%
Average 143 48.6% 72 74.2% 14 35.9% 12 34.3% 29 58. 0%
Poor 21 7.1% 2 2.1% 2 5.1% 8 22.9% 6 12.0%|
Don't know 14 4.8% 3 3.1% 1 2.6% 2 5.7% 0 . 0%

(cont.)
Q19. How would you rate the following aspects of car parking in this town centre - DESIGN/ LAYOUT?
Stonehouse Berkeley

Num % Num %
Base: Those travelling by car 48 100.0% 25 100. 0%
Good 33 68.8% 13 52.0%
Average 8 16.7% 8 32.0%
Poor 1 2.1% 2 8. 0%
Don't know 6 12.5% 2 8. 0%

Q19. How would you rate the following aspects of car parking in this town centre - SAFETY & SECURITY?
Base: Those travelling by car Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0% 39 100.0% 35 100.0% 50 100. 0%
Good 132 44.9% 26 26.8% 17 43.6% 20 57.1% 22 44. 0%
Average 134 45.6% 65 67.0% 19 48.7% 8 22.9% 27 54. 0%
Poor 10 3.4% 2 2.1% 1 2.6% 5 14.3% 0 . 0%
Don't know 18 6.1% 4 4.1% 2 5.1% 2 5.7% 1 2. 0%

(cont.)

J9839 Stroud On-Street Survey - Main Results Tabulations
Research and Marketing Plus

December 2009

Page 100



Q19. How would you rate the following aspects of car parking in this town centre - SAFETY & SECURITY?

Stonehouse Berkeley
Num % Num %
Base: Those travelling by car 48 100.0% 25 100. 0%
Good 33 68.8% 14 56. 0%
Average 8 16.7% 7 28. 0%
Poor 0 .0% 2 8. 0%
Don't know 7 14.6% 2 8. 0%

Q20. Would you consider other forms of transport other than car?

Base: Those travelling by car Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: Those travelling by car 294 100.0% 97 100.0% 39 100.0% 35 100.0% 50 100. 0%
Yes 110 37.4% 42 43.3% 14 35.9% 15 42.9% 18 36. 0%
No 184 62.6% 55 56.7% 25 64.1% 20 57.1% 32 64. 0%

(cont.)
Q20. Would you consider other forms of transport other than car?
Stonehouse Berkeley

Num % Num %
Base: Those travelling by car 48 100.0% 25 100. 0%
Yes 13 27.1% 8 32. 0%
No 35 72.9% 17 68. 0%
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Q21a. What sort of improvements to other forms of transport would encourage you to use them?

Base: Those who would Stroud Dursley Wotton under Edge
consider other transport
Num % Num % Num % Num %
Base: Those who would consider other transport 110 100.0% 42 100.0% 14 100.0% 15 100. 0%
Better footpaths 6 5.5% 1 2.4% 0 .0% 1 6.7%
Better cycleways 6 5.5% 2 4.8% 2 14.3% 1 6. 7%
More frequent bus services 57 51.8% 27 64.3% 8 57.1% 8 53. 3%
New bus services 18 16.4% 5 11.9% 3 21.4% 8 53. 3%
More bus stops 8 7.3% 1 2.4% 0 .0% 1 6. 7%
Cheaper bus services 12 10.9% 9 21.4% 1 7.1% 0 . 0%
More pedestrian crossings 4 3.6% 0 .0% 0 .0% 0 . 0%
Cheaper trains 2 1.8% 2 4.8% 0 .0% 0 . 0%
Other
Safer bus service 1 .9% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q21a. What sort of improvements to other forms of transport would encourage you to use them?

Nailsworth

Base: Those who would consider other transport

=~
S

Better footpaths

Better cycleways

More frequent bus services
New bus services

More bus stops

Cheaper bus services

More pedestrian crossings

Cheaper trains
Other

N © W kR KR R N © N

Safer bus service

100.

11.

0%

1%

.0%
38.

9%

.6%
.6%
.6%
7%
.0%
.6%

Stonehouse

Num

=~
w

QO O kR © W © U»vu kK K

.0%

7%

7%
38.

5%

.0%
23.

1%

.0%
7%
.0%
.0%

Berkeley
%
8 100.
1 12.
0
2 25.
1 12.
2 25.
1 12.
0
0
0

0%

5%

. 0%

0%
5%
0%
5%

. 0%
. 0%
. 0%
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Q21b. Why not?

Base: Those who would not Stroud Dursley Wotton under Edge
consider other transport

Num % Num % Num % Num %
Base: Those who would not consider other transport 184 100.0% 55 100.0% 25 100.0% 20 100. 0%
Buses too infrequent 49 26.6% 14 25.5% 8 32.0% 6 30. 0%
Not enough cycle paths 2 1.1% 0 .0% 1 4.0% 0 . 0%
Too inconvenient 133 72.3% 43 78.2% 17 68.0% 11 55.0%
Buses drop off too far from town 5 2.7% 0 .0% 0 .0% 2 10. 0%
Too expensive 8 4.3% 5 9.1% 2 8.0% 0 . 0%
Need car/ van for work 4 2.2% 3 5.5% 1 4.0% 0 . 0%
No direct routes 3 1.6% 0 .0% 0 .0% 3 15. 0%

Other
Mobility problems 3 1.6% 1 1.8% 0 .0% 0 . 0%
Don't visit town much 1 .5% 0 .0% 1 4.0% 0 . 0%
(cont.)
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Q21b. Why not?

Nailsworth Stonehouse Berkeley
Num % Num % Num %
Base: Those who would not consider other transport 32 100.0% 35 100.0% 17 100. 0%
Buses too infrequent 6 18.8% 4 11.4% 11 64. 7%
Not enough cycle paths 0 .0% 1 2.9% 0 . 0%
Too inconvenient 28 87.5% 29 82.9% 5 29. 4%
Buses drop off too far from town 1 3.1% 1 2.9% 1 5.9%
Too expensive 0 .0% 1 2.9% 0 . 0%
Need car/ van for work 0 .0% 0 .0% 0 . 0%
No direct routes 0 .0% 0 .0% 0 . 0%
Other
Mobility problems 1 3.1% 1 2.9% 0 . 0%
Don't visit town much 0 .0% 0 .0% 0 . 0%
Q22. What is the main purpose for visiting this town?
Base: Those who are visiting/ Stroud Dursley Wotton under Edge
tourists
Num % Num % Num % Num %
Base: Those who are visiting/ tourists 82 100.0% 40 100.0% 15 100.0% 8 100. 0%
Visit friends/ relations 34 41.5% 15 37.5% 7 46.7% 4 50. 0%
Shopping 14 17.1% 11 27.5% 1 6.7% 0 . 0%
Holiday 7 8.5% 4 10.0% 1 6.7% 1 12. 5%
Attractions 4 4.9% 0 .0% 1 6.7% 2 25.0%|
Event 3 3.7% 0 .0% 1 6.7% 0 . 0%
Work 18 22.0% 9 22.5% 4 26.7% 1 12. 5%
Other College 1 1.2% 1 2.5% 0 .0% 0 . 0%
Meeting 1 1.2% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q22. What is the main purpose for visiting this town?

Visit friends/ relations
Shopping

Holiday

Attractions

Event

Other

Base: Those who are visiting/ tourists

Work
College
Meeting

~
=~

M O N R KR R R K

Nailsworth

100.

36.

0%

4%

1%
1%
1%
1%
2%
.0%
1%

Stonehouse

Num

EN

QO O R kR O© O KR R

100.

25.
25.
.0%

25.
25.
.0%

0%

0%
0%

.0%

0%
0%

.0%

Berk

EN

SO O R © © © O W

eley

%

100. 0%

75.0%

25.0%|

. 0%
. 0%
. 0%
. 0%

. 0%
. 0%

Q23. What type of accommodation are you staying in?

Base: Those who are
visiting/ tourists

Day visitor - not staying
in accommodation

With friends/ relations
Hotel/ inn
B&B

Self-catering

Base: Those who are visiting/

Num

tourists

82

48

24

N W

%

100.0%

58.5%

29.3%
6.1%
3.7%
2.4%

Stroud

40

24

12

100.

60.

30.

0%

0%

0%

.0%
5%
5%

15

10

SO O =~ K

Dursley

%

100.0%

66.7%

26.7%
6.7%
.0%
.0%

Wotton under Edge

Num

N o O© K

%

100.0%

37.5%

50.0%
.0%
.0%

12.5%

Nailsworth

11

SO kR~ O W

%

100. 0%

63. 6%

27.3%|
. 0%
9. 1%
. 0%
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Q23. What type of accommodation are you staying in?

Base: Those who are
visiting/ tourists

Day visitor - not staying
in accommodation

With friends/ relations
Hotel/ inn

B&B

Self-catering

Stonehouse
Num %
4 100.
2 50.
1 25.
1 25.
0
0

0%

0%

0%
0%

.0%
.0%

Berkeley

S kR R O

%

100.

50.

. 0%
25.
25.

. 0%

0%

0%

0%
0%

Q24a. Did you access any information about this town or Stroud District before your trip?

Base: Those who are visiting/ Stroud Dursley Wotton under Edge Nailsworth
tourists
Num % Num % Num % Num % Num %
Base: Those who are . . . . .
visiting/ tourists 82 100.0% 40 100.0% 15 100.0% 100.0% 11 100. 0%
Yes 5 6.1% 2 5.0% 1 6.7% .0% 0 . 0%
No 77 93.9% 38 95.0% 14 93.3% 100.0% 11 100. 0%
(cont.)
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Q24a. Did you access any information about this town or Stroud District before your trip?

Stonehouse Berkeley
Num % Num %
Base: Those who are . .
visiting/ tourists 4 100.0% 4 100.0%
Yes 1 25.0% 1 25. 0%
No 3 75.0% 3 75.0%

Q24b. Where did you access this information?

Base: Those accessing Stroud Dursley Stonehouse
information
Num % Num % Num % Num %
Base: Those accessing information 5 100.0% 2 100.0% 1 100.0% 1 100. 0%
Google Search 3 60.0% 0 .0% 1 100.0% 1 100. 0%
Website
TIC website 2 40.0% 2 100.0% 0 .0% 0 . 0%
Visitor Guide 0 .0% 0 .0% 0 .0% 0 . 0%
Other 0 .0% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q24b. Where did you access this information?

Berkeley
Num %

Base: Those accessing information 1 100. 0%

Google Search 1 100. 0%
Website

TIC website 0 . 0%
Visitor Guide 0 . 0%
Other 0 . 0%

Q25. How did you travel to this town/ Stroud District?

Base: Those who are visiting/ Stroud Dursley Wotton under Edge Nailsworth
tourists
Num % Num % Num % Num % Num %
Eiﬁzngf/“;gi:“’sht‘: are 82 100. 0% 40 100. 0% 15 100. 0% 8 100. 0% 11 100. 0%
Car/ van (as driver) 58 70.7% 27 67.5% 11 73.3% 7 87.5% 7 63. 6%
Car/ van (as passenger) 9 11.0% 4 10.0% 2 13.3% 1 12.5% 2 18. 2%
Train 8 9.8% 5 12.5% 1 6.7% 0 .0% 0 . 0%
Bus 4 4.9% 2 5.0% 1 6.7% 0 .0% 1 9. 1%
Walk 3 3.7% 2 5.0% 0 .0% 0 .0% 1 9. 1%
(cont.)
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Q25. How did you travel to this town/ Stroud District?

Stonehouse
Num %
Base: Those who are .
visiting/ tourists 4 100.0%
Car/ van (as driver) 2 50.0%
Car/ van (as passenger) 0 .0%
Train 2 50.0%
Bus 0 .0%
Walk 0 .0%

Berkeley

%

100. 0%

100. 0%

. 0%
. 0%
. 0%
. 0%

Q26. What is your expected length of stay in the Stroud District area?

Base: Those who are visiting/ Stroud Dursley Wotton under Edge Nailsworth
tourists
Num % Num % Num % Num % Num %
Eiﬁzngf/“;giﬁl‘: are 82 100. 0% 40 100. 0% 15 100. 0% 8 100. 0% 11 100. 0%
Day visitor 48 58.5% 24 60.0% 10 66.7% 3 37.5% 7 63. 6%
Two days 17 20.7% 8 20.0% 2 13.3% 4 50.0% 2 18. 2%
Three days 8 9.8% 4 10.0% 1 6.7% 1 12.5% 1 9. 1%
Four days 3 3.7% 2 5.0% 1 6.7% 0 .0% 0 . 0%
More than one week 3 3.7% 1 2.5% 1 6.7% 0 .0% 0 . 0%
Five days 1 1.2% 0 .0% 0 .0% 0 .0% 1 9. 1%
Six days 1 1.2% 0 .0% 0 .0% 0 .0% 0 . 0%
One week 1 1.2% 1 2.5% 0 .0% 0 .0% 0 . 0%
(cont.)
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Q26. What is your expected length of stay in the Stroud District area?

Base: Those who are
visiting/ tourists

Day visitor

Two days

Three days

Four days

More than one week
Five days

Six days

One week

Num

Stonehouse
%
4 100.0%
2 50.0%
0 .0%
0 .0%
0 .0%
1 25.0%
0 .0%
1 25.0%
0 .0%

Berkeley

EN

QO O © © O© k=~ K~ N

100.

50.
25.
25.

0%

0%

0%
0%

. 0%
. 0%
. 0%
. 0%
. 0%
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Q27. What are your first impressions of this town and Stroud District area?

Base: Those who are visiting/ tourists

Good selection and quality of shops

Good mix of shopping and leisure facilities

Farmers market/ other markets

Good ambience i.e. buzz
Good standard of street cleanliness

Safe shopping environment

Range of cafes/ restaurants
Street entertainment and other events

Like/ love the area
A bit dowdy/ drab
Familiarity/ used to live here
Too small
None in particular
It's gone downbhill
Other Quiet/ peaceful
Friendly
A great walking area
Not a very good impression
Too many charity shops

Traffic/ parking a nightmare

Bigger than expected

Base: Those who are visiting/

tourists

Num

82

26

12
15

16
10

EN

~
=~

N R R R N NN NN W WO

%

100.

31.

14.
18.

19.
12.

~
w

N R R R N N N NN W W

0%

7%

1%

6%
3%

.9%

5%
2%

.9%

.4%
.3%
7%
7%
4%
.4%
4%
.4%
.4%
2%
2%
2%
2%

Stroud

40

14

SO O kR © N N kR © © N © W N

100.

35.

22.

25.
10.

0%

0%

5%

5%

.0%

5%

0%
0%

5%

.0%
5%
.0%
.0%
.0%
.0%
5%
.0%
.0%
.0%
5%
.0%
.0%

Dursley Wotton under Edge
Num % Num %

15 100.0% 8 100.
2 13.3% 3 37
0 .0% 0
1 6.7% 0
5 33.3% 3 37.
0 .0% 1 12.
1 6.7% 0
0 0% 1 12
0 0% 1 12
2 13.3% 4 50.
2 13.3% 0
1 6.7% 1 12.
1 6.7% 0
1 6.7% 0
1 6.7% 0
1 6.7% 0
0 .0% 0
0 .0% 0
1 6.7% 0
0 .0% 0
0 .0% 0
0 .0% 0

. 5%

. 0%

. 0%

. 0%
. 5%

. 5%

. 0%

. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%
. 0%

0%

5%

5%

0%

5%
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Q27. What are your first impressions of this town and Stroud District area?

Base: Those who are visiting/ tourists

Good selection and quality of shops

Good mix of shopping and leisure facilities

Farmers market/ other markets

Good ambience i.e. buzz

Good standard of street cleanliness

Safe shopping environment

Range of cafes/ restaurants

Street entertainment and other events

Other

Like/ love the area

A bit dowdy/ drab
Familiarity/ used to live here
Too small

None in particular

It's gone downbhill

Quiet/ peaceful

Friendly

A great walking area

Not a very good impression
Too many charity shops
Traffic/ parking a nightmare

Bigger than expected

Nailsworth
%

11 100.
6 54
2 18
2 18.
4 36.
2 18.
2 18.
4 36
2 18
3 27.
0
0
0
0
0
0
0
0
0
0
1 9.
1 9.

0%

5%

2%

2%
4%

2%

2%

.4%

2%

3%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

1%
1%

Num

Stonehouse

SO © © © © © © © © © © o o

%

100.

25.

75.

0%

.0%

.0%

.0%

0%

.0%

0%

.0%

.0%

.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%
.0%

Berkeley

Num %

4 100. 0%

1 25.0%|

0 . 0%

0 . 0%
0 . 0%

0 . 0%

0 . 0%
1 25.0%|

. 0%
25.0%|
25.0%|

. 0%
25.0%|
25.0%|

. 0%

. 0%

. 0%

. 0%

. 0%

. 0%

QO O © © © © O R kR O KR Rk ©

. 0%
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Q28a. Would you visit this town or the Stroud District area again?

Base: Those who are visiting/ Stroud Dursley Wotton under Edge Nailsworth
tourists

Num % Num % Num % Num % Num %
Base: Those who are . . 5 5 5
visiting/ tourists 82 100.0% 40 100.0% 15 100.0% 8 100.0% 11 100. 0%
Yes 74 90.2% 36 90.0% 13 86.7% 8 100.0% 11 100. 0%
Don't know 8 9.8% 4 10.0% 2 13.3% 0 .0% 0 . 0%

(cont.)
Q28a. Would you visit this town or the Stroud District area again?
Stonehouse Berkeley

Num % Num %
Base: Those who are . .
visiting/ tourists 4 100. 0% 4 100.0%
Yes 3 75.0% 3 75. 0%
Don't know 1 25.0% 1 25. 0%

J9839 Stroud On-Street Survey - Main Results Tabulations
Research and Marketing Plus

December 2009
Page 114



Q29. SEG of chief income earner

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 00.0% 75 100.0% 100 100. 0%
A 87 13.3% 17 7.5% 12 11.7% 13 17.3% 20 20. 0%
B 84 12.9% 36 15.9% 6 5.8% 14 18.7% 14 14. 0%
C1 175 26.8% 58 25.7% 33 32.0% 27 36.0% 31 31.0%
C2 133 20.4% 49 21.7% 19 18.4% 13 17.3% 19 19. 0%
D 110 16.9% 41 18.1% 18 17.5% 6 8.0% 8 8. 0%
E 53 8.1% 22 9.7% 12 11.7% 2 2.7% 6 6. 0%
Refused 10 1.5% 3 1.3% 3 2.9% 0 .0% 2 2. 0%

(cont.)
Q29. SEG of chief income earner
Stonehouse Berkeley

Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
A 15 15.3% 10 20. 0%
B 8 8.2% 6 12.0%|
C1 14 14.3% 12 24. 0%
C2 22 22.4% 11 22.0%|
D 28 28.6% 9 18. 0%
E 10 10.2% 1 2. 0%
Refused 1 1.0% 1 2. 0%
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Q30. Age group of respondent

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth

Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
16 - 24 71 10.9% 31 13.7% 17 16.5% 2 2.7% 13 13.0%|
25 -34 82 12.6% 36 15.9% 15 14.6% 9 12.0% 12 12. 0%
35-44 106 16.3% 49 21.7% 14 13.6% 9 12.0% 20 20. 0%
34 -54 95 14.6% 35 15.5% 12 11.7% 15 20.0% 11 11.0%|
55 - 64 128 19.6% 33 14.6% 22 21.4% 17 22.7% 21 21. 0%
65 or more 165 25.3% 40 17.7% 21 20.4% 22 29.3% 23 23.0%|
Refused 5 .8% 2 . 9% 2 1.9% 1 1.3% 0 . 0%

(cont.)
Q30. Age group of respondent
Stonehouse Berkeley

Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
16 - 24 7 7.1% 1 2. 0%
25 -34 10 10.2% 0 . 0%
35-44 10 10.2% 4 8. 0%
34 -54 13 13.3% 9 18. 0%
55 - 64 16 16.3% 19 38. 0%
65 or more 42 42.9% 17 34. 0%
Refused 0 .0% 0 . 0%
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Q31. Gender

Base: All respondents Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
Male 261 40.0% 91 40.3% 53 51.5% 25 33.3% 28 28. 0%
Female 391 60.0% 135 59.7% 50 48.5% 50 66.7% 72 72.0%|
(cont.)
Q31. Gender
Stonehouse Berkeley
Num % Num %
Base: All respondents 98 100.0% 50 100. 0%
Male 41 41.8% 23 46. 0%
Female 57 58.2% 27 54. 0%
Q32. Would you be willing to be recontacted as part of our quality procedures?
Base: All respondents Stroud Dursley Wotton under Edge Nailsworth
Num % Num % Num % Num % Num %
Base: All respondents 652 100.0% 226 100.0% 103 100.0% 75 100.0% 100 100. 0%
Yes 406 62.3% 108 47.8% 60 58.3% 58 77.3% 66 66. 0%
No 246 37.7% 118 52.2% 43 41.7% 17 22.7% 34 34. 0%
(cont.)
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. Would you be willing to be recontacted as part of our quality procedures?

Base: All respondents
Yes

No

Q32
Stonehouse
Num %
98 100.0%
69 70.4%
29 29.6%

Num

Berkeley
%
50 100. 0%
45 90. 0%
5 10. 0%
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Appendix D
Population Growth Options for Stroud District



STROUD RETAIL STUDY

APPENDIX D: STROUD LDF CORE STRATEGY - ALTERNATIVE STRATEGIES CONSULTATION - SPATIAL SCENARIOS

Zone commitments A1 A2 B1 B2 B3 E1 E2 E3
@ April 2009 No. RSS  Total | No. RSS  Total | No. RSS  Total | No. RSS  Total | No. RSS Total | No. RSS Total | No. RSS  Total | No. RSS  Total | No. RSS Total | No. RSS  Total
1 stroud 568 7% 568 7% 568 | 1000 20% 1568 | 1000 20% 1568 7% 568 | 250 11% 818 | 800 18% 1368] 100 9% 668 | 1100 22% 1668] 100 9% 668
2 stonehouse, eastington and whitminster 126 2000 27% 2126 2% 126 | 1000 15% 1126 2% 126 | 1000 15% 1126 250 5% 376 | 700 1% 826 | 100 3% 226 | 100 3% 226 | 1100 16% 1226
3 painswick 37 0% 37 0% 37 0% 37 0% 37 0% 37 | 250 4% 287 0% 37 | 100 2% 1371 100 2% 1371 100 2% 137
4a chalford 8 0% 8 0% 8 0% 8 0% 8 0% 8 0% 8 0% 8 100 1% 108 | 100 1% 108 | 100 1% 108
4b minchinhampton 248 3% 248 3% 248 3% 248 3% 248 3% 248 3% 248 3% 248 | 100 4% 348 | 100 4% 348 | 100 4% 348
5 nailsworth 110 1% 110 1% 110 1% 110 1% 110 1% 110 1% 110 | 500 8% 610 | 100 3% 210 | 100 3% 210 | 100 3% 210
7 wootton 111 1% 111 1% 111 1% 111 1% 111 1% 111 | 250 5% 361 1% 111 ] 100 3% 211] 100 3% 211] 100 3% 211
9 berkeley 29 0% 29 0% 29 0% 29 0% 29 0% 29 | 250 4% 279 0% 29 | 100 2% 129 | 100 2% 129 | 100 2% 129
10 glos fringe 2054 49% 1750 3804 49% 1750 3804 49% 1750 3804 49% 1750 3804 49% 1750 3804| 500 55% 1750 4304 49% 1750 3804| 100 50% 1750 3904| 100 50% 1750 3904] 100 50% 1750 3904
11 cam/dursley 714 9% 714 12000 35% 2714 9% 714 11000 22% 171411000 22% 1714] 250 12% 964 9% 714 1 1100 23% 1814] 100 10% 814 | 100 10% 814
TOTAL 4005 2000 100% 1750 7755]2000 100% 1750 7755|2000 100% 1750 7755|2000 100% 1750 7755]2000 100% 1750 7755]2000 100% 1750 7755|2000 100% 1750 7755|2000 100% 1750 7755]2000 100% 1750 7755|2000 100% 1750 7755




Appendix E
Scenario A1 Quantitative Assessment



Population

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 1: POPULATION OF STUDY AREA, BY SURVEY ZONE (2010-2026)

ZONE POSTCODE SECTORS 2010 2015 2021 2026 Change, 2010-15 Change, 2010-26
No. (%) No. (%)
1
STROUD TOTAL 31,236 31,547 31,921 32,232 311 1.0 996 3.2
2
STONEHOUSE TOTAL 14,546 15,711 17,109 18,274 1,165 8.0 3,728 25.6
3
PAINSWICK TOTAL 8,358 8,378 8,403 8,423 20 0.2 65 0.8
4a
CHALFORD TOTAL 6,600 6,604 6,610 6,614 4 0.1 14 0.2
4b
MINCHINHAMPTON TOTAL 3,562 3,698 3,861 3,997 136 3.8 435 12.2
5
NAILSWORTH TOTAL 6,127 6,187 6,260 6,320 60 1.0 193 31
6
EASTERN FRINGE TOTAL 15,848 16,657 17,513 18,233 809 5.1 2,385 15.0
7
WOOTTON TOTAL 6,485 6,546 6,619 6,680 61 0.9 195 3.0
8
SOUTHERN FRINGE TOTAL 10,991 11,481 12,048 12,577 490 4.5 1,586 14.4
9
BERKELEY TOTAL 5,777 5,793 5,812 5,828 16 0.3 51 0.9
10
NORTHERN FRINGE TOTAL 48,903 50,988 53,489 55,574 2,085 4.3 6,671 13.6
1
DURSLEY TOTAL 17,752 18,143 18,613 19,004 391 2.2 1,252 71
TOTAL 176,185 181,734 188,257 193,756 5,549 3.1 17,571 10.0

Notes:
Population figures for each zone for 2010 derived from Experian Business Strategies Retail Planner Reports (dated November 2009).

Growth for Zones 1-5, 7, 9-11 based on global population growth figures for Stroud District along with the following assumptions for the
distribution of population growth (based on distribution of new housing development):

Population growth per annum in Stroud District (2010-2026) 850 (ONS 2006 sub-national population projections for Stroud District)
Distribution of Growth (by zone)
% People
Stroud 7% 62
Stonehouse 27% 233
Painswick 0% 4
Chalford 0% 1
Minchinhampton 3% 27
Nailsworth 1% 12
Wootton 1% 12
Berkeley 0% 3
Northern Fringe 49% 417
Dursley 9% 78
Total 100% 850
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STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 2: PER CAPITA EXPENDITURE WITHIN STUDY AREA
BY GOODS CATEGORY AND ZONE, 2010-2026

A: CONVENIENCE GOODS

PerCapExp1

2010 2015 2021 2026
1831 1882 1974 2054
B: CLOTHES & FOOTWEAR GOODS EXPENDITURE
2010 2015 2021 2026
629 678 788 900
C: FURNITURE, FLOORCOVERING & TEXTILE GOODS
2010 2015 2021 2026
321 352 422 494
D: DIY & DECORATING GOODS
ZONE 2010 2015 2021 2026
368 404 484 567

Notes:

see notes overleaf

2007 PRICES
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PerCapExp2

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 2 (Continued): PER CAPITA EXPENDITURE WITHIN STUDY
AREA BY GOODS CATEGORY AND ZONE, 2010-2026

E: DOMESTIC APPLIANCES

2010 2015 2021 2026

117 129 155 181

F: TV, HI-FI, RADIO, PHOTOGRAPHIC & COMPUTER GOODS

2010 2015 2021 2026

403 443 530 621

G: PERSONAL & LUXURY GOODS

2010 2015 2021 2026

597 643 747 854

H: RECREATIONAL GOODS

2010 2015 2021 2026

512 552 642 733

Notes:
see notes overleaf

2007 PRICES
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PerCapExp3

NOTES TO TABLE 2: PER CAPITA EXPENDITURE WITHIN STUDY AREA BY GOODS CATEGORY AND ZONE, 2010-2026

Per capita expenditure estimates for convenience goods and individual comparison goods categories within each survey zone derived from Experian Business
Strategies (EBS) Retail Planner Reports dated November 2009.

Per capita expenditure estimates for each goods category exclude an allowance for non-store sales and are projected forward using data derived from
Experian Retail Planner forecasts (August 2009). In order to provide an accurate picture for non-store sales, the current levels of non-store sales for non-food goods categories

provided by Experian.

Goods Category |Constituent EBS | Allowance for Expenditure Projections (per annum)
Expenditure Categories non-store sales 2008 2009 2010 2011 2012-2016  2017-2026
Convenience Goods Convenience Goods 1.9 0.9 -0.5 -0.2 0.6 0.8 0.9
Clothes & Footwear Clothing 11.0 1.7 3.6 -0.1 1.2 23 2.7
Shoes 9.8 1.7 3.6 -0.1 1.2 23 2.7
Furniture, Floorcoverings & Textiles furniture and furnishings (90%) 5.0 4.8 -3.9 -0.9 0.8 29 3.2
household textiles 13.5 4.8 -3.9 -0.9 0.8 2.9 3.2
DIY & Decorating Materials for maintenance 4.7 4.8 -3.9 -0.9 0.8 29 3.2
small tools 9.8 4.8 -3.9 -0.9 0.8 2.9 3.2
major tools 9.8 4.8 -3.9 -0.9 0.8 29 3.2
gardens, plants, etc 8.1 4.8 -3.9 -0.9 0.8 2.9 3.2
furniture and furnishings (10%) 5.0 4.8 -3.9 -0.9 0.8 29 3.2
non-durable household goods 6.5 4.8 -3.9 -0.9 0.8 29 3.2
Domestic Appliances major household appliances 8.9 4.8 -3.9 -0.9 0.8 2.9 3.2
appliances for personal care (10%) 21 4.8 -3.9 -0.9 0.8 29 3.2
small appliances 8.9 4.8 -3.9 -0.9 0.8 2.9 3.2
TV, Hi-Fi & Radio recording media 14.7 4.8 -3.9 -0.9 0.8 2.9 3.2
audio-visual 16.4 4.8 -3.9 -0.9 0.8 2.9 3.2
Personal & Luxury glassware 8.4 1.7 3.6 -0.1 1.2 2.3 2.7
medical goods 2.0 1.7 3.6 -0.1 1.2 2.3 2.7
therapeutic appliances 0.8 1.7 3.6 -0.1 1.2 2.3 2.7
appliances for personal care (90%) 2.1 1.7 3.6 -0.1 1.2 2.3 2.7
jewellery 1.1 1.7 3.6 -0.1 1.2 23 2.7
other personal effects 3.8 1.7 3.6 -0.1 1.2 2.3 2.7
Recreational bicycles 0.9 1.7 3.6 -0.1 1.2 2.3 2.7
games, toys, etc 10.7 1.7 3.6 -0.1 1.2 2.3 2.7
pets 24 1.7 3.6 -0.1 1.2 23 2.7
books 12.5 1.7 3.6 -0.1 1.2 23 2.7
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TotalExp1

TABLE 3: TOTAL EXPENDITURE WITHIN STUDY AREA BY
GOODS CATEGORY AND ZONE, 2010-2026

A: CONVENIENCE GOODS

ZONE 2010 2015 2021 2026
1 57.2 59.4 63.0 66.2
2 26.6 29.6 33.8 37.5
3 15.3 15.8 16.6 17.3
4a 12.1 124 13.0 13.6
4b 6.5 7.0 7.6 8.2
5 1.2 116 124 13.0
6 29.0 31.4 34.6 37.4
7 1.9 123 13.1 13.7
8 201 216 23.8 25.8
9 10.6 10.9 115 12.0
10 89.6 96.0 105.6 114.1
11 32.5 34.2 36.7 39.0
TOTAL 322.7 342.1 371.6 397.9
B: CLOTHES & FOOTWEAR GOODS EXPENDITURE
ZONE 2010 2015 2021 2026
1 19.6 214 25.2 29.0
2 9.1 10.7 135 16.5
3 53 5.7 6.6 7.6
4a 4.2 45 52 6.0
4b 22 25 3.0 3.6
5 3.9 4.2 4.9 57
6 10.0 1.3 13.8 16.4
7 4.1 4.4 52 6.0
8 6.9 7.8 9.5 1.3
9 3.6 3.9 4.6 52
10 30.8 34.6 421 50.0
11 11.2 12.3 14.7 17.1
TOTAL 110.8 123.2 148.3 174.4
C: FURNITURE, FLOORCOVERING & TEXTILE GOOD:
ZONE 2010 2015 2021 2026
1 10.0 1.1 13.5 15.9
2 4.7 55 72 9.0
3 27 3.0 3.5 4.2
4a 21 23 2.8 33
4b 11 1.3 16 2.0
5 2.0 22 26 3.1
6 5.1 5.9 7.4 9.0
7 21 23 238 33
8 3.5 4.0 5.1 6.2
9 19 2.0 25 29
10 15.7 18.0 22.6 27.5
11 5.7 6.4 7.9 9.4
TOTAL 56.5 64.1 79.5 95.7
D: DIY & DECORATING GOODS
ZONE 2010 2015 2021 2026
1 1.5 12.8 15.5 18.3
2 5.4 6.4 8.3 104
3 3.1 3.4 4.1 4.8
4a 24 27 32 3.8
4b 13 15 19 23
5 23 25 3.0 3.6
6 5.8 6.7 8.5 10.3
7 24 26 3.2 3.8
8 4.0 4.6 5.8 71
9 21 23 238 33
10 18.0 20.6 259 31.5
11 6.5 7.3 9.0 10.8
TOTAL 64.8 73.5 91.2 109.9

Notes:

Total expenditure for individual goods categories calculated by multiplying

resident population by per capita expenditure.

2007 PRICES
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TABLE 3 (Continued): TOTAL EXPENDITURE WITHIN STUDY AREA

E: DOMESTIC APPLIANCES

ZONE 2010 2015 2021 2026
1 3.7 41 4.9 58
2 1.7 2.0 26 3.3
3 1.0 11 1.3 15
4a 0.8 0.9 1.0 12
4b 0.4 0.5 0.6 0.7
5 0.7 0.8 1.0 11
6 1.9 22 27 3.3
7 0.8 0.8 1.0 12
8 1.3 15 1.9 23
9 0.7 0.7 0.9 11
10 57 6.6 8.3 101
11 2.1 2.3 2.9 3.4
TOTAL 20.7 23.5 29.1 35.1
F: TV, HI-FI, RADIO, PHOTOGRAPHIC & COMPUTER GOODS
ZONE 2010 2015 2021 2026
1 12.6 14.0 16.9 20.0
2 5.9 7.0 9.1 113
3 3.4 3.7 45 52
4a 27 29 3.5 41
4b 14 16 2.0 25
5 25 27 3.3 3.9
6 6.4 7.4 9.3 113
7 26 29 3.5 41
8 4.4 5.1 6.4 7.8
9 23 26 3.1 3.6
10 19.7 226 28.4 345
11 7.1 8.0 9.9 11.8
TOTAL 71.0 80.5 99.8 120.3
G: PERSONAL & LUXURY GOODS
ZONE 2010 2015 2021 2026
1 18.6 20.3 23.9 275
2 8.7 101 12.8 15.6
3 5.0 5.4 6.3 72
4a 3.9 4.2 4.9 5.6
4b 21 24 29 3.4
5 3.7 4.0 4.7 5.4
6 9.5 10.7 13.1 15.6
7 3.9 4.2 4.9 57
8 6.6 7.4 9.0 10.7
9 3.4 3.7 4.3 5.0
10 29.2 32.8 40.0 475
11 10.6 11.7 13.9 16.2
TOTAL 105.1 116.9 140.7 165.5
H: RECREATIONAL GOODS
ZONE 2010 2015 2021 2026
1 16.0 17.4 20.5 236
2 7.5 8.7 11.0 134
3 4.3 4.6 5.4 6.2
4a 3.4 3.6 4.2 4.9
4b 1.8 2.0 25 29
5 3.1 3.4 4.0 4.6
6 8.1 9.2 1.2 134
7 33 3.6 4.2 4.9
8 5.6 6.3 77 9.2
9 3.0 32 3.7 4.3
10 251 28.2 34.3 40.8
11 9.1 10.0 11.9 13.9
TOTAL 90.3 100.4 120.9 142.1

Notes:

BY GOODS CATEGORY AND ZONE, 2010-2026

Total expenditure for individual goods categories calculated by multiplying

resident population by per capita expenditure.

2007 PRICES
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ConvMS Main Food

TABLE 4A: MARKET SHARE OF MAIN FOOD CONVENIENCE FACILITIES IN STROUD DISTRICT

ZONE

STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11
STROUD 87.5% 57.9% 79.5% 77.6% 52.0% 35.8% 4.0% 10.0% 5.4% 8.1% 1.0% 8.1%
Tesco, Stroud 39.6% 21.1% 28.2% 32.7% 22.0% 11.1% 0.0% 0.0% 0.0% 1.4% 1.0% 1.0%
Sainsbury's Stroud 20.8% 31.6% 11.5% 16.3% 6.0% 9.9% 2.0% 3.8% 4.3% 4.1% 0.0% 6.1%
Waitrose, Stroud 14.6% 3.9% 30.8% 24.5% 24.0% 14.8% 2.0% 6.3% 0.0% 2.7% 0.0% 1.0%
Iceland, Stroud 4.2% 1.3% 0.0% 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op (Midcounties), Cashes Green, Stroud 3.1% 0.0% 1.3% 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op (Midcounties), Slad Road, Stroud 0.0% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0%
Other 5.2% 0.0% 5.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
CAM 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 12.5% 2.2% 27.0% 3.1% 70.7%
Tesco, Cam 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 12.5% 2.2% 27.0% 3.1% 70.7%
DURSLEY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 13.1%
Somerfield, Parsonage Street, Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 10.1%
Co-op (Midcounties), Rosebery Road, Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0%
Lidl, Kingshill Road, Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.0%
WOTTON 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 46.3% 5.4% 0.0% 0.0% 0.0%
Co-op (Midcounties), Wotton-under-Edge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 45.0% 2.2% 0.0% 0.0% 0.0%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 3.3% 0.0% 0.0% 0.0%
NAILSWORTH 5.2% 2.6% 2.6% 41% 28.0% 56.8% 5.0% 0.0% 0.0% 0.0% 1.0% 0.0%
Morrisons, Nailsworth 4.2% 2.6% 2.6% 4.1% 24.0% 48.1% 5.0% 0.0% 0.0% 0.0% 1.0% 0.0%
Co-op (Midcounties), Nailsworth 1.0% 0.0% 0.0% 0.0% 4.0% 6.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Express, Nailsworth 0.0% 0.0% 0.0% 0.0% 0.0% 2.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
STONEHOUSE 0.0% 21.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0%
Co-op (Midcounties) High Street, Stonehouse 0.0% 10.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op (Midcounties), Eastington, Stonehouse 0.0% 9.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0%
Co-op (Midcounties) EIm Road, Stonehouse 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
BERKELEY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.2% 0.0% 0.0%
MINCHINHAMPTON 0.0% 0.0% 0.0% 0.0% 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OTHER STORES IN DISTRICT 2.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
ELSEWHERE 5.2% 18.4% 17.9% 18.4% 18.0% 6.2% 91.0% 31.3% 87.0% 50.0% 94.8% 8.1%
TOTAL 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Notes:

Market shares taken from Stroud Household Telephone Survey, excluding 'don't do', 'don't know, 'varies' and internet shopping trips.
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TABLE 4B: MARKET SHARE OF TOP-UP FOOD CONVENIENCE FACILITIES IN STROUD DISTRICT

ConvMS Top-Up Food

ZONE
STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11
STROUD 77.2% 26.5% 51.4% 51.3% 15.2% 9.1% 4.3% 4.3% 1.1% 2.6% 2.4% 4.4%
Tesco, Stroud 16.3% 5.9% 14.3% 2.6% 2.2% 1.3% 2.2% 0.0% 0.0% 0.0% 0.0% 1.1%
Sainsbury's Stroud 18.5% 10.3% 5.7% 2.6% 0.0% 1.3% 1.1% 1.4% 0.0% 1.3% 1.2% 2.2%
Waitrose, Stroud 8.7% 5.9% 5.7% 5.1% 8.7% 0.0% 0.0% 1.4% 0.0% 1.3% 0.0% 0.0%
Iceland, Stroud 8.7% 1.5% 2.9% 0.0% 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op (Midcounties), Cashes Green, Stroud 7.6% 1.5% 4.3% 2.6% 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op (Midcounties), Slad Road, Stroud 5.4% 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0%
Other 12.0% 1.5% 15.7% 38.5% 0.0% 6.5% 1.1% 1.4% 0.0% 0.0% 1.2% 1.1%
CAM 1.1% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 1.4% 1.1% 3.9% 3.6% 30.0%
Tesco, Cam 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 1.1% 3.9% 3.6% 30.0%
Other 0.0% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
DURSLEY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 1.2% 47.8%
Somerfield, Parsonage Street, Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 17.8%
Co-op (Midcounties), Rosebery Road, Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.8%
Lidl, Kingshill Road, Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 1.2% 20.0%
WOTTON 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 3.3% 84.3% 33.3% 1.3% 0.0% 3.3%
Co-op (Midcounties), Wotton-under-Edge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.2% 70.0% 9.2% 1.3% 0.0% 0.0%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 1.1% 14.3% 24.1% 0.0% 0.0% 3.3%
NAILSWORTH 12.0% 0.0% 2.9% 10.3% 30.4% 85.7% 7.6% 1.4% 0.0% 0.0% 0.0% 1.1%
Morrisons, Nailsworth 3.3% 0.0% 1.4% 0.0% 21.7% 42.9% 1.1% 1.4% 0.0% 0.0% 0.0% 1.1%
Co-op (Midcounties), Nailsworth 1.1% 0.0% 0.0% 0.0% 2.2% 13.0% 5.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Express, Nailsworth 4.3% 0.0% 0.0% 7.7% 2.2% 19.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Other 3.3% 0.0% 1.4% 2.6% 4.3% 10.4% 1.1% 0.0% 0.0% 0.0% 0.0% 0.0%
STONEHOUSE 1.1% 55.9% 2.9% 0.0% 0.0% 2.6% 2.2% 0.0% 0.0% 0.0% 3.6% 0.0%
Co-op (Midcounties) High Street, Stonehouse 1.1% 20.6% 0.0% 0.0% 0.0% 0.0% 2.2% 0.0% 0.0% 0.0% 2.4% 0.0%
Co-op (Midcounties), Eastington, Stonehouse 0.0% 25.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0%
Co-op (Midcounties) EIm Road, Stonehouse 0.0% 1.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Other 0.0% 8.8% 2.9% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
BERKELEY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 77.6% 0.0% 1.1%
MINCHINHAMPTON 0.0% 0.0% 0.0% 0.0% 45.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
PAINSWICK 1.1% 0.0% 20.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0%
CHALFORD 0.0% 0.0% 1.4% 23.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
OTHER STORES IN DISTRICT 3.3% 11.8% 8.6% 7.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
ELSEWHERE 4.3% 5.9% 11.4% 7.7% 8.7% 1.3% 81.5% 8.6% 63.2% 14.5% 88.0% 12.2%
TOTAL 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Notes:

Market shares taken from Stroud Household Telephone Survey, excluding 'don't do', 'don't know, 'varies' and internet shopping trips.
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TABLE 5A: MAIN FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2010

ZONE TOTAL

STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 35.0 10.8 8.5 6.6 24 2.8 0.8 0.8 0.8 0.6 0.7 1.8 71.6
Tesco, Stroud 15.9 3.9 3.0 238 1.0 0.9 0.0 0.0 0.0 0.1 0.7 0.2 284
Sainsbury's Stroud 8.3 5.9 1.2 1.4 0.3 0.8 0.4 0.3 0.6 0.3 0.0 1.4 20.9
Waitrose, Stroud 5.8 0.7 33 21 11 1.2 0.4 0.5 0.0 0.2 0.0 0.2 15.6
Iceland, Stroud 1.7 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21
Co-op (Midcounties), Cashes Green, Stroud 1.3 0.0 0.1 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.6
Co-op (Midcounties), Slad Road, Stroud 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.4
Other 21 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 26
CAM 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.0 0.3 20 20 16.1 215
Tesco, Cam 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.0 0.3 20 20 16.1 215
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 3.0 3.1
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 23 24
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.2
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.5
WOTTON 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.8 0.8 0.0 0.0 0.0 4.6
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.7 0.3 0.0 0.0 0.0 4.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.5 0.0 0.0 0.0 0.6
NAILSWORTH 21 0.5 0.3 0.3 1.3 45 1.0 0.0 0.0 0.0 0.7 0.0 10.6
Morrisons, Nailsworth 1.7 0.5 0.3 0.3 1.1 3.8 1.0 0.0 0.0 0.0 0.7 0.0 9.3
Co-op (Midcounties), Nailsworth 0.4 0.0 0.0 0.0 0.2 0.5 0.0 0.0 0.0 0.0 0.0 0.0 1.1
Tesco Express, Nailsworth 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
STONEHOUSE 0.0 3.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 4.0
Co-op (Midcounties) High Street, Stonehouse 0.0 20 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0
Co-op (Midcounties), Eastington, Stonehouse 0.0 1.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 1.8
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9 0.0 0.0 0.9
MINCHINHAMPTON 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
IOTHER STORES IN DISTRICT 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8
ELSEWHERE 21 34 1.9 1.6 0.8 0.5 18.5 26 12.3 3.7 59.4 1.8 108.6
TOTAL 40.0 18.6 10.7 8.5 4.6 7.9 20.3 8.3 14.1 7.4 62.7 22.8 225.9

Notes:
main food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4A to available main food expenditure in each zone.
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STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

ConvTURN Top-Up Food 2010

TABLE 5B: TOP-UP FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2010

ZONE TOTAL
STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 13.2 21 24 19 0.3 0.3 04 0.2 0.1 0.1 0.6 0.4 219
Tesco, Stroud 28 0.5 0.7 0.1 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.1 4.4
Sainsbury's Stroud 32 0.8 0.3 0.1 0.0 0.0 0.1 0.1 0.0 0.0 0.3 0.2 5.1
Waitrose, Stroud 1.5 0.5 0.3 0.2 0.2 0.0 0.0 0.1 0.0 0.0 0.0 0.0 27
Iceland, Stroud 1.5 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.8
Co-op (Midcounties), Cashes Green, Stroud 1.3 0.1 0.2 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.8
Co-op (Midcounties), Slad Road, Stroud 0.9 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 1.1
Other 21 0.1 0.7 14 0.0 0.2 0.1 0.1 0.0 0.0 0.3 0.1 5.1
CAM 0.2 0.0 0.1 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.0 29 4.4
Tesco, Cam 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.0 29 43
Other 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.3 4.7 5.1
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.7 1.7
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.8
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.2
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.3 20 23
WOTTON 0.0 0.0 0.0 0.0 0.0 0.0 0.3 3.0 2.0 0.0 0.0 0.3 5.7
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.2 25 0.6 0.0 0.0 0.0 3.3
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.5 1.5 0.0 0.0 0.3 24
NAILSWORTH 21 0.0 0.1 0.4 0.6 29 0.7 0.1 0.0 0.0 0.0 0.1 6.9
Morrisons, Nailsworth 0.6 0.0 0.1 0.0 0.4 1.4 0.1 0.1 0.0 0.0 0.0 0.1 27
Co-op (Midcounties), Nailsworth 0.2 0.0 0.0 0.0 0.0 0.4 0.5 0.0 0.0 0.0 0.0 0.0 1.1
Tesco Express, Nailsworth 0.7 0.0 0.0 0.3 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 1.7
Other 0.6 0.0 0.1 0.1 0.1 0.3 0.1 0.0 0.0 0.0 0.0 0.0 1.2
'STONEHOUSE 0.2 45 0.1 0.0 0.0 0.1 0.2 0.0 0.0 0.0 1.0 0.0 6.0
Co-op (Midcounties) High Street, Stonehouse 0.2 1.6 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.6 0.0 27
Co-op (Midcounties), Eastington, Stonehouse 0.0 20 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 23
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Other 0.0 0.7 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.9
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 25 0.0 0.1 27
MINCHINHAMPTON 0.0 0.0 0.0 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9
PAINSWICK 0.2 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 1.4
CHALFORD 0.0 0.0 0.1 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9
OTHER STORES IN COUNTY 0.6 0.9 0.4 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 22
ELSEWHERE 0.7 0.5 0.5 0.3 0.2 0.0 71 0.3 3.8 0.5 23.6 1.2 38.7
TOTAL 17.2 8.0 4.6 3.6 2.0 3.4 8.7 3.6 6.0 3.2 26.9 9.8 96.8
Notes:

top-up food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4B to available top-up food expenditure in each zone.
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ConvTURN Main Food 2015

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 5C: MAIN FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2015

ZONE TOTAL
STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 36.4 12.0 8.8 6.7 25 29 0.9 0.9 0.8 0.6 0.7 1.9 751
Tesco, Stroud 16.5 4.4 3.1 238 11 0.9 0.0 0.0 0.0 0.1 0.7 0.2 29.8
Sainsbury's Stroud 8.7 6.5 1.3 1.4 0.3 0.8 0.4 0.3 0.7 0.3 0.0 1.4 222
Waitrose, Stroud 6.1 0.8 3.4 21 1.2 1.2 0.4 0.5 0.0 0.2 0.0 0.2 16.2
Iceland, Stroud 1.7 0.3 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 22
Co-op (Midcounties), Cashes Green, Stroud 1.3 0.0 0.1 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.6
Co-op (Midcounties), Slad Road, Stroud 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.4
Other 22 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.7
CAM 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.1 0.3 21 21 16.9 226
Tesco, Cam 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.1 0.3 21 21 16.9 226
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 3.1 32
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 24 25
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.2
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.5
WOTTON 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.0 0.8 0.0 0.0 0.0 4.8
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.9 0.3 0.0 0.0 0.0 4.2
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.5 0.0 0.0 0.0 0.6
NAILSWORTH 22 0.5 0.3 0.4 1.4 4.6 1.1 0.0 0.0 0.0 0.7 0.0 11.1
Morrisons, Nailsworth 1.7 0.5 0.3 0.4 1.2 3.9 1.1 0.0 0.0 0.0 0.7 0.0 9.8
Co-op (Midcounties), Nailsworth 0.4 0.0 0.0 0.0 0.2 0.5 0.0 0.0 0.0 0.0 0.0 0.0 1.1
Tesco Express, Nailsworth 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
STONEHOUSE 0.0 4.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 45
Co-op (Midcounties) High Street, Stonehouse 0.0 22 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 22
Co-op (Midcounties), Eastington, Stonehouse 0.0 1.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 2.0
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9 0.0 0.0 0.9
MINCHINHAMPTON 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
IOTHER STORES IN DISTRICT 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9
ELSEWHERE 22 3.8 20 1.6 0.9 0.5 20.0 27 13.2 3.8 63.7 1.9 116.2
TOTAL 41.6 20.7 11.0 8.7 4.9 8.2 21.9 8.6 15.1 7.6 67.2 23.9 239.5

Notes:
main food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4A to available main food expenditure in each zone.
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STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

ConvTURN Top-Up Food 2015

TABLE 5D: TOP-UP FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2015

ZONE TOTAL
STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 13.7 23 24 19 0.3 0.3 04 0.2 0.1 0.1 0.7 0.5 23.0
Tesco, Stroud 29 0.5 0.7 0.1 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.1 4.6
Sainsbury's Stroud 33 0.9 0.3 0.1 0.0 0.0 0.1 0.1 0.0 0.0 0.3 0.2 54
Waitrose, Stroud 1.5 0.5 0.3 0.2 0.2 0.0 0.0 0.1 0.0 0.0 0.0 0.0 28
Iceland, Stroud 1.5 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.9
Co-op (Midcounties), Cashes Green, Stroud 1.4 0.1 0.2 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.8
Co-op (Midcounties), Slad Road, Stroud 1.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 1.2
Other 21 0.1 0.7 14 0.0 0.2 0.1 0.1 0.0 0.0 0.3 0.1 53
CAM 0.2 0.0 0.1 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.0 31 4.6
Tesco, Cam 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.0 31 4.6
Other 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.3 4.9 53
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.8 1.8
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.8
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.2
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.3 20 25
WOTTON 0.0 0.0 0.0 0.0 0.0 0.0 0.3 3.1 22 0.0 0.0 0.3 6.0
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.2 26 0.6 0.0 0.0 0.0 34
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.5 1.6 0.0 0.0 0.3 26
NAILSWORTH 21 0.0 0.1 0.4 0.6 3.0 0.7 0.1 0.0 0.0 0.0 0.1 7.2
Morrisons, Nailsworth 0.6 0.0 0.1 0.0 0.5 1.5 0.1 0.1 0.0 0.0 0.0 0.1 29
Co-op (Midcounties), Nailsworth 0.2 0.0 0.0 0.0 0.0 0.5 0.5 0.0 0.0 0.0 0.0 0.0 1.2
Tesco Express, Nailsworth 0.8 0.0 0.0 0.3 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 1.8
Other 0.6 0.0 0.1 0.1 0.1 0.4 0.1 0.0 0.0 0.0 0.0 0.0 1.3
'STONEHOUSE 0.2 5.0 0.1 0.0 0.0 0.1 0.2 0.0 0.0 0.0 1.0 0.0 6.6
Co-op (Midcounties) High Street, Stonehouse 0.2 1.8 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.7 0.0 29
Co-op (Midcounties), Eastington, Stonehouse 0.0 22 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 26
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Other 0.0 0.8 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 1.0
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 25 0.0 0.1 2.8
MINCHINHAMPTON 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0
PAINSWICK 0.2 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 1.5
CHALFORD 0.0 0.0 0.1 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9
OTHER STORES IN COUNTY 0.6 1.0 0.4 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 23
ELSEWHERE 0.8 0.5 0.5 0.3 0.2 0.0 7.7 0.3 41 0.5 253 1.3 415
TOTAL 17.8 8.9 4.7 3.7 2.1 3.5 9.4 3.7 6.5 3.3 28.8 10.2 102.6
Notes:

top-up food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4B to available top-up food expenditure in each zone.
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ConvTURN Main Food 2021

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 5E: MAIN FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2021

ZONE TOTAL

STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 38.6 13.7 9.2 71 2.8 3.1 1.0 0.9 0.9 0.7 0.8 21 80.7
Tesco, Stroud 175 5.0 33 3.0 1.2 1.0 0.0 0.0 0.0 0.1 0.8 0.3 32.0
Sainsbury's Stroud 9.2 75 1.3 1.5 0.3 0.9 0.5 0.3 0.7 0.3 0.0 1.6 241
Waitrose, Stroud 6.4 0.9 3.6 22 1.3 1.3 0.5 0.6 0.0 0.2 0.0 0.3 17.3
Iceland, Stroud 1.8 0.3 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 23
Co-op (Midcounties), Cashes Green, Stroud 1.4 0.0 0.1 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.7
Co-op (Midcounties), Slad Road, Stroud 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.5
Other 23 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 29
CAM 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.1 0.4 22 23 18.2 243
Tesco, Cam 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.1 0.4 22 23 18.2 243
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 34 35
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 26 2.7
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.3
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.5
WOTTON 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.2 0.9 0.0 0.0 0.0 5.1
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 41 0.4 0.0 0.0 0.0 45
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.5 0.0 0.0 0.0 0.7
NAILSWORTH 23 0.6 0.3 0.4 1.5 4.9 1.2 0.0 0.0 0.0 0.8 0.0 12.0
Morrisons, Nailsworth 1.8 0.6 0.3 0.4 1.3 4.2 1.2 0.0 0.0 0.0 0.8 0.0 10.6
Co-op (Midcounties), Nailsworth 0.5 0.0 0.0 0.0 0.2 0.5 0.0 0.0 0.0 0.0 0.0 0.0 1.2
Tesco Express, Nailsworth 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
STONEHOUSE 0.0 5.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 5.1
Co-op (Midcounties) High Street, Stonehouse 0.0 25 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 25
Co-op (Midcounties), Eastington, Stonehouse 0.0 22 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 23
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 1.0
MINCHINHAMPTON 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
IOTHER STORES IN DISTRICT 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9
ELSEWHERE 23 4.4 21 1.7 1.0 0.5 220 29 14.5 4.0 701 21 127.4
TOTAL 44.1 23.6 11.6 9.1 5.3 8.6 24.2 9.1 16.6 8.0 73.9 25.7 260.1

Notes:
main food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4A to available main food expenditure in each zone.
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STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

ConvTURN Top-Up Food 2021

TABLE 5F: TOP-UP FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2021

ZONE TOTAL
STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 14.6 27 2.6 20 0.3 0.3 0.5 0.2 0.1 0.1 0.8 0.5 246
Tesco, Stroud 3.1 0.6 0.7 0.1 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.1 4.9
Sainsbury's Stroud 35 1.0 0.3 0.1 0.0 0.0 0.1 0.1 0.0 0.0 0.4 0.2 5.8
Waitrose, Stroud 1.6 0.6 0.3 0.2 0.2 0.0 0.0 0.1 0.0 0.0 0.0 0.0 3.0
Iceland, Stroud 1.6 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 20
Co-op (Midcounties), Cashes Green, Stroud 1.4 0.1 0.2 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0
Co-op (Midcounties), Slad Road, Stroud 1.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 13
Other 23 0.1 0.8 1.5 0.0 0.2 0.1 0.1 0.0 0.0 0.4 0.1 5.6
CAM 0.2 0.0 0.1 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.1 3.3 5.0
Tesco, Cam 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.1 3.3 4.9
Other 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.4 5.3 5.7
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0 2.0
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9 0.9
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.2
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.4 22 27
WOTTON 0.0 0.0 0.0 0.0 0.0 0.0 0.3 3.3 24 0.0 0.0 0.4 6.5
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.2 27 0.7 0.0 0.0 0.0 3.7
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.6 1.7 0.0 0.0 0.4 28
NAILSWORTH 23 0.0 0.1 0.4 0.7 3.2 0.8 0.1 0.0 0.0 0.0 0.1 76
Morrisons, Nailsworth 0.6 0.0 0.1 0.0 0.5 1.6 0.1 0.1 0.0 0.0 0.0 0.1 3.1
Co-op (Midcounties), Nailsworth 0.2 0.0 0.0 0.0 0.0 0.5 0.6 0.0 0.0 0.0 0.0 0.0 1.3
Tesco Express, Nailsworth 0.8 0.0 0.0 0.3 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 1.9
Other 0.6 0.0 0.1 0.1 0.1 0.4 0.1 0.0 0.0 0.0 0.0 0.0 1.4
'STONEHOUSE 0.2 5.7 0.1 0.0 0.0 0.1 0.2 0.0 0.0 0.0 1.1 0.0 75
Co-op (Midcounties) High Street, Stonehouse 0.2 21 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.8 0.0 3.3
Co-op (Midcounties), Eastington, Stonehouse 0.0 25 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 29
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Other 0.0 0.9 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 1.1
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 27 0.0 0.1 29
MINCHINHAMPTON 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0
PAINSWICK 0.2 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 1.6
CHALFORD 0.0 0.0 0.1 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0
OTHER STORES IN COUNTY 0.6 1.2 0.4 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 25
ELSEWHERE 0.8 0.6 0.6 0.3 0.2 0.0 8.5 0.3 45 0.5 279 1.3 455
TOTAL 18.9 10.1 5.0 3.9 2.3 3.7 10.4 3.9 71 3.4 31.7 11.0 111.5
Notes:

top-up food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4B to available top-up food expenditure in each zone.
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ConvTURN Main Food 2026

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 5G: MAIN FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2026

ZONE TOTAL

STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 40.5 15.2 9.6 7.4 3.0 3.3 1.0 1.0 1.0 0.7 0.8 22 85.7
Tesco, Stroud 18.3 55 3.4 3.1 1.3 1.0 0.0 0.0 0.0 0.1 0.8 0.3 33.9
Sainsbury's Stroud 9.7 8.3 14 1.6 0.3 0.9 0.5 0.4 0.8 0.3 0.0 17 25.8
Waitrose, Stroud 6.8 1.0 3.7 23 14 1.3 0.5 0.6 0.0 0.2 0.0 0.3 18.2
Iceland, Stroud 1.9 0.3 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 25
Co-op (Midcounties), Cashes Green, Stroud 1.4 0.0 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.8
Co-op (Midcounties), Slad Road, Stroud 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.5
Other 24 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.0
CAM 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.2 0.4 23 25 19.3 25.8
Tesco, Cam 0.0 0.0 0.0 0.0 0.0 0.1 0.0 1.2 0.4 23 25 19.3 25.8
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 3.6 3.7
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 2.8 29
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.3
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.6
WOTTON 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.4 1.0 0.0 0.0 0.0 5.4
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 43 0.4 0.0 0.0 0.0 4.7
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.6 0.0 0.0 0.0 0.7
NAILSWORTH 24 0.7 0.3 0.4 1.6 5.2 1.3 0.0 0.0 0.0 0.8 0.0 12.7
Morrisons, Nailsworth 1.9 0.7 0.3 0.4 1.4 4.4 1.3 0.0 0.0 0.0 0.8 0.0 1.2
Co-op (Midcounties), Nailsworth 0.5 0.0 0.0 0.0 0.2 0.6 0.0 0.0 0.0 0.0 0.0 0.0 1.3
Tesco Express, Nailsworth 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
STONEHOUSE 0.0 55 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 5.6
Co-op (Midcounties) High Street, Stonehouse 0.0 28 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.8
Co-op (Midcounties), Eastington, Stonehouse 0.0 24 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 25
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 1.0
MINCHINHAMPTON 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
IOTHER STORES IN DISTRICT 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0
ELSEWHERE 24 4.8 22 1.7 1.0 0.6 239 3.0 15.7 4.2 75.7 22 137.5
TOTAL 46.3 26.3 12.1 9.5 5.7 9.1 26.2 9.6 18.1 8.4 79.9 27.3 278.5

Notes:
main food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4A to available main food expenditure in each zone.
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STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

ConvTURN Top-Up Food 2026

TABLE 5H: TOP-UP FOOD TURNOVER OF CONVENIENCE FACILITIES IN STROUD DISTRICT 2026

ZONE TOTAL
STORE / CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 TURNOVER
STROUD 15.3 3.0 27 21 0.4 0.4 0.5 0.2 0.1 0.1 0.8 0.5 26.0
Tesco, Stroud 3.2 0.7 0.7 0.1 0.1 0.1 0.2 0.0 0.0 0.0 0.0 0.1 5.2
Sainsbury's Stroud 3.7 1.2 0.3 0.1 0.0 0.1 0.1 0.1 0.0 0.0 0.4 0.3 6.2
Waitrose, Stroud 1.7 0.7 0.3 0.2 0.2 0.0 0.0 0.1 0.0 0.0 0.0 0.0 3.2
Iceland, Stroud 1.7 0.2 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21
Co-op (Midcounties), Cashes Green, Stroud 1.5 0.2 0.2 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21
Co-op (Midcounties), Slad Road, Stroud 1.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 13
Other 24 0.2 0.8 1.6 0.0 0.3 0.1 0.1 0.0 0.0 0.4 0.1 59
CAM 0.2 0.0 0.1 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.2 35 53
Tesco, Cam 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.2 35 53
Other 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
DURSLEY 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.4 5.6 6.1
Somerfield, Parsonage Street, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21 21
Co-op (Midcounties), Rosebery Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9 0.9
Lidl, Kingshill Road, Dursley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.3
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.4 23 28
WOTTON 0.0 0.0 0.0 0.0 0.0 0.1 0.4 35 26 0.0 0.0 0.4 6.9
Co-op (Midcounties), Wotton-under-Edge 0.0 0.0 0.0 0.0 0.0 0.0 0.2 29 0.7 0.0 0.0 0.0 3.9
Other 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.6 1.9 0.0 0.0 0.4 3.0
NAILSWORTH 24 0.0 0.1 0.4 0.7 3.3 0.9 0.1 0.0 0.0 0.0 0.1 8.1
Morrisons, Nailsworth 0.6 0.0 0.1 0.0 0.5 17 0.1 0.1 0.0 0.0 0.0 0.1 3.2
Co-op (Midcounties), Nailsworth 0.2 0.0 0.0 0.0 0.1 0.5 0.6 0.0 0.0 0.0 0.0 0.0 1.4
Tesco Express, Nailsworth 0.9 0.0 0.0 0.3 0.1 0.8 0.0 0.0 0.0 0.0 0.0 0.0 20
Other 0.6 0.0 0.1 0.1 0.1 0.4 0.1 0.0 0.0 0.0 0.0 0.0 1.5
'STONEHOUSE 0.2 6.3 0.1 0.0 0.0 0.1 0.2 0.0 0.0 0.0 1.2 0.0 8.2
Co-op (Midcounties) High Street, Stonehouse 0.2 23 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.8 0.0 3.6
Co-op (Midcounties), Eastington, Stonehouse 0.0 2.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 3.2
Co-op (Midcounties) EIm Road, Stonehouse 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Other 0.0 1.0 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 1.2
BERKELEY 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 2.8 0.0 0.1 3.0
MINCHINHAMPTON 0.0 0.0 0.0 0.0 1.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.1
PAINSWICK 0.2 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 1.7
CHALFORD 0.0 0.0 0.1 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0
OTHER STORES IN COUNTY 0.6 1.3 0.4 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 27
ELSEWHERE 0.9 0.7 0.6 0.3 0.2 0.1 9.2 0.4 4.9 0.5 30.1 1.4 49.2
TOTAL 19.9 11.3 5.2 4.1 2.5 3.9 11.2 4.1 7.7 3.6 34.2 11.7 119.4
Notes:

top-up food turnover levels for each store/centre by individual zone calculated by applying market share in Table 4B to available top-up food expenditure in each zone.
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Clothes&Footwear 2010

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 6A: MARKET SHARE & TURNOVER OF CLOTHES AND FOOTWEAR GOODS FACILITIES 2010

MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER
CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
I I | | | | | | |

Stroud 28.3% 7.0% 14.5% 14.3% 20.5% 18.4% 9.8% 28% 1.1% 0.0% 1.1% 4.2% 56 | 06 | 08| 06| 05|07]|10]|01|01][00]|03]|05 10.7
Nailsworth 0.0% 0.0% 14% 4.8% 6.8% 92% 00% 14% 00% 00% 11% 0.0% 00| 00f01]02]|02|04]|00]|01|00]O00]|03]|00 1.2
Wotton-under-Edge | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.7% 0.0% 0.0% 0.0% 1.0% 00| 00| 00]|00]|00|O00|00]|O05]|00]|O0.0]00] 0.1 0.6
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00% 00% 29% 00% 21% 00| 00| 00]|00]|00|00]|00]|]00|O00|O01]|00]|02 0.3
Stonehouse 0.0% 56% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 00% 00% 0.0% 00| 05 (00| 00| 00|00]|00]|00|O00]O00]|00]| 00 0.5
Minchinhampton 0.0% 0.0% 0.0% 0.0% 45% 00% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00| 00 f00]|00]|01|00]|00]|00|O00|O00]|O00]|O00 0.1
Berkeley 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 14% 11% 0.0% 00| 00f00]|00]|00|O01]00]|00|O00|O01]|03]|00 0.4
Elsewhere 71.7% 87.3% 84.1% 81.0% 68.2% 71.1% 90.2% 83.1% 98.9% 95.7% 96.8% 92.7%| | 14.1] 8.0 [ 44 | 34 | 15 [ 27 | 90 | 34 [ 6.8 | 35 | 29.8] 104 96.9
TOTAL [ 100% [ 100% | 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% | 100%] [ 19.6 ] 9.1 | 53 [ 42 | 2.2 | 3.9 [10.0] 4.1 | 6.9 [ 3.6 [ 30.8] 11.2 110.8
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.
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Clothes&Footwear 2015

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 6B: MARKET SHARE & TURNOVER OF CLOTHES AND FOOTWEAR GOODS FACILITIES 2015

MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER
CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
I | | | | | |

Stroud 28.3% 7.0% 14.5% 14.3% 20.5% 18.4% 9.8% 28% 1.1% 0.0% 1.1% 4.2% 60| 08| 08|06 |05|08]|11|01[01]|00]|04]|O05 1.7
Nailsworth 0.0% 0.0% 14% 4.8% 6.8% 92% 00% 14% 00% 00% 11% 0.0% 00| 00f01]02]|02|04]|00]|01|00]O00]|04]|00 1.3
Wotton-under-Edge | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.7% 0.0% 0.0% 0.0% 1.0% 00| 00| 00| 00| 00| O00]|O00]|O06]| 00 O00]00] 0.1 0.7
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00% 00% 29% 00% 21% 00| 00| 00]|00]|00|O00]|00]|]00|O00|O01]|00]|03 0.4
Stonehouse 0.0% 56% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 00% 00% 0.0% 00| 06| 00| 00| 00|00]|00]|00|O00]|O00]|O00]| 00 0.6
Minchinhampton 0.0% 0.0% 0.0% 0.0% 45% 00% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00| 00 f00]|00]|01|00]|00]|00|O00|O00]|O00]|O00 0.1
Berkeley 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 14% 11% 0.0% 00| 00 |00]|00]|00|O01]|00]|00]|O00|O01]|04]00 0.5
Elsewhere 71.7% 87.3% 84.1% 81.0% 68.2% 71.1% 90.2% 83.1% 98.9% 95.7% 96.8% 92.7%| | 15.3| 93 | 48 | 36 | 1.7 [ 3.0 [102]| 37 [ 77 [ 3.8 [ 335 114 107.9
TOTAL 100% [ 100% ] 100% [ 100% [ 100% [ 100% [ 100% | 100% | 100% [ 100% [ 100% ] 100%] | 21.4 [ 10.7] 5.7 | 45 [ 25 | 42 [11.3] 44 [ 7.8 | 3.9 [ 346 [ 123 123.2
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.
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Clothes&Footwear 2021

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 6C: MARKET SHARE & TURNOVER OF CLOTHES AND FOOTWEAR GOODS FACILITIES 2021

MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER
CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
I | | | | | |

Stroud 28.3% 7.0% 14.5% 14.3% 20.5% 18.4% 9.8% 28% 1.1% 0.0% 1.1% 4.2% 71109 (10|07 |06 |09]|13]|01|01][00]|04]|06 13.9
Nailsworth 0.0% 0.0% 14% 4.8% 6.8% 92% 00% 14% 00% 00% 11% 0.0% 00| 00f01]02]|02|05]|00]|01|00]00]|04]|00 1.5
Wotton-under-Edge | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.7% 0.0% 0.0% 0.0% 1.0% 00| 00|00]|00]|00|00]|00]|O07]|00]O00]O00]O02 0.8
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00% 00% 29% 00% 21% 00| 00| 00]|00]|00|O00]|00]|]00|O00|O01]|00]|03 0.4
Stonehouse 0.0% 56% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 00% 00% 0.0% 00| 08| 00]|00]|00|00]|00]|00|O00]|O00]|O00]| 00 0.8
Minchinhampton 0.0% 0.0% 0.0% 0.0% 45% 00% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00| 00 f00]|00]|01|00]|00]|00|O00|O00]|O00]|O00 0.1
Berkeley 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 14% 11% 0.0% 00| 00 |00]|00]|00|O01]|00]|00]|O00|O01]|04]00 0.6
Elsewhere 71.7% 87.3% 84.1% 81.0% 68.2% 71.1% 90.2% 83.1% 98.9% 95.7% 96.8% 92.7%| | 18.0 [ 11.8] 56 | 42 | 2.1 [ 3.5 [ 124 43 [ 94 | 44 | 408 136 130.1
TOTAL 100% [ 100% | 100% [ 100% [ 100% [ 100% [ 100% | 100% | 100% | 100% [ 100% ] 100%] | 25.2 [ 13.5] 6.6 | 52 [ 3.0 | 4.9 [13.8] 52 [ 9.5 | 4.6 [ 42.1[ 14.7 148.3
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.
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Clothes&Footwear 2026

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 6D: MARKET SHARE & TURNOVER OF CLOTHES AND FOOTWEAR GOODS FACILITIES 2026

MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER
CENTRE 1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
I I I I I I I I I I

Stroud 28.3% 7.0% 14.5% 14.3% 20.5% 18.4% 9.8% 28% 1.1% 0.0% 1.1% 4.2% 8212|1109 |07 |10]| 16| 02[01]|00]|05]|07 16.2
Nailsworth 0.0% 0.0% 14% 4.8% 6.8% 92% 00% 14% 00% 00% 11% 0.0% 00| 00f01]03]|02|05]|00]|01|00]00]|05]|00 1.8
Wotton-under-Edge | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.7% 0.0% 0.0% 0.0% 1.0% 00| 00| 00]|00]|00|O00]|00]|08]|O00|O00]|00]|02 0.9
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00% 00% 29% 00% 21% 00| 00| 00]|00]|00|00]|00]|]00|O00|O01]|00]| 04 0.5
Stonehouse 0.0% 56% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 00% 00% 0.0% 00| 09 |00]|00]|00|00]|00]|00|O00|O00]|O00]| 00 0.9
Minchinhampton 0.0% 0.0% 0.0% 0.0% 45% 00% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 00| 00 |00]|00]|02|00]|00]|00|O00|O00]|O00]| 00 0.2
Berkeley 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 14% 11% 0.0% 00| 00f00]00]|00|O01]00]|00|O00|O01]|05]|00 0.7
Elsewhere 71.7% 87.3% 84.1% 81.0% 68.2% 71.1% 90.2% 83.1% 98.9% 95.7% 96.8% 92.7%| | 20.8 [ 14.4] 6.4 | 48 | 25 [ 4.0 [ 148 50 [11.2] 5.0 | 484 15.9 153.2
TOTAL 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% | 100% | 100% | 100% ] 100% ] 100%] | 29.0 [ 16.5] 7.6 | 6.0 [ 3.6 [ 57 [ 16.4] 6.0 [ 11.3] 5.2 | 50.0 [ 17.1 174.4
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.
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Furniture&Carpets 2010

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 7A: MARKET SHARE & TURNOVER OF FURNITURE, FLOORCOVERINGS AND TEXTILE GOODS FACILITIES 2010

CENTRE MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER

1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
Stroud 18.1% 16.1% 11.1% 9.1% 35.5% 16.4% 10.7% 3.0% 0.0% 0.0% 25% 5.3% 181 08| 03)02|(04(03(05|01]00)|00]|04]|03 5.1
Wotton-under-Edge 0.0% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0% 19.7% 5.0% 3.5% 1.2% 0.0% 00|)00|00])01]|]00)00]|]00]|]04]02]01]02]00 0.9
Nailsworth 42% 16% 00% 3.0% 6.5% 82% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 04)01)00)01]|01)02|00]|00)00]|00]0.0] 0.0 0.8
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.0% 0.0% 35% 0.0% 9.3% 00|)00|00)00O|00)00O]|]00]|]01]00]0O01]00]O05 0.7
Stonehouse 0.0% 6.5% 1.9% 0.0% 0.0% 33% 1.2% 0.0% 0.0% 1.8% 1.2% 2.7% 00f(03|(00|00|00]|01|01|00[O00]O00]|O02]02 0.9
Berkeley 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 35% 0.0% 0.0% 00| 00|00])00|00)00]|00]|]O00]O00]O01]00]O00 0.1
Cam 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 2.7% 00)00|00)00O)|00|00)|00]|]O00]O00O0]O00]O00]DO02 0.2
Painswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00| 00| 00])]00|00)00]|]00]|]00]O00]O00]O02]00 0.2
Chalford 0.0% 0.0% 1.9% 6.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00f(00|(00|01]|]00]|00|O00fO00O0fO00]|O00]|O02]00 0.4
Saul 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 15% 0.0% 0.0% 0.0% 0.0% 00| 00| 00])00|00)00]|00]|]O00]O00]|O00]|O00]O00 0.0
Elsewhere 77.8% 75.8% 83.3% 78.8% 58.1% 72.1% 88.1% 72.7% 95.0% 86.0% 92.6% 80.0% 78 35 22 17 07 14 45 15 33 16 145 46 47.3
TOTAL 100% | 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% | 100% | 100% | 100% 100| 47 | 27| 21| 11| 20| 51| 21| 35| 1.9 |15.7| 5.7 56.5
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.

2007 PRICES

Appendix E - Stroud Quantitative Assessment (A1).xls



Furniture&Carpets 2015

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 7B: MARKET SHARE & TURNOVER OF FURNITURE, FLOORCOVERINGS AND TEXTILE GOODS FACILITIES 2015

CENTRE MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER

1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
Stroud 18.1% 16.1% 11.1% 9.1% 35.5% 16.4% 10.7% 3.0% 0.0% 0.0% 25% 5.3% 20(09(03|02|05|04|06|01[00]| 00| 04]0.3 5.7
Wotton-under-Edge 0.0% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0% 19.7% 5.0% 3.5% 1.2% 0.0% 00|)00|00])01]|]00)00]|]00]|]05]02]01]02]0.0 1.0
Nailsworth 42% 16% 00% 3.0% 6.5% 82% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 05)01]00)01)01)02|00]|00)00]|00]0.0] 0.0 0.9
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.0% 0.0% 35% 0.0% 9.3% 00|)00|00)00O|00)00O]|00]|]O01]00]O01]|00]O06 0.7
Stonehouse 0.0% 6.5% 1.9% 0.0% 0.0% 33% 1.2% 0.0% 0.0% 1.8% 1.2% 2.7% 00(|(04(01]00|00]|01|01|00[O00]O00]|O02]02 1.0
Berkeley 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 35% 0.0% 0.0% 00)00|01])00|00)00]|]00]|]00]00]O01]|00]O0.0 0.1
Cam 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 2.7% 00)00|00)00O)|00|00)|00]|]O00]O00O0]O00]O00]DO02 0.2
Painswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00| 00| 00])]00|00)00]|]00]|]00]O00]O00]O02]00 0.2
Chalford 0.0% 0.0% 1.9% 6.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00f(00|(01]01]00|00|O00(fO00fO00]|O00]|O02]00 0.4
Saul 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 15% 0.0% 0.0% 0.0% 0.0% 00| 00| 00])00|00)00]|00]|]O00]O00]|O00]|O00]O00 0.0
Elsewhere 77.8% 75.8% 83.3% 78.8% 58.1% 72.1% 88.1% 72.7% 95.0% 86.0% 92.6% 80.0% 86|42 25)18]| 08|16 ]|52]17] 38| 18 ]16.6]| 5.1 53.7
TOTAL 100% | 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% | 100% | 100% | 100% 11| 55| 30| 23 | 13| 22|59 | 23| 40| 2.0 |18.0| 6.4 64.1
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.

2007 PRICES

Appendix E - Stroud Quantitative Assessment (A1).xls



STROUD DISTRICT COUNCIL

STROUD RETAIL STUDY

Furniture&Carpets 2021

TABLE 7C: MARKET SHARE & TURNOVER OF FURNITURE, FLOORCOVERINGS AND TEXTILE GOODS FACILITIES 2021

CENTRE MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER

1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
Stroud 18.1% 16.1% 11.1% 9.1% 35.5% 16.4% 10.7% 3.0% 0.0% 0.0% 25% 5.3% 24 (12|04 03| 06| 04|08|01[00]|]00]| 06|04 71
Wotton-under-Edge 0.0% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0% 19.7% 5.0% 3.5% 1.2% 0.0% 00|)00|00)01]|00)00]|]00]|]06]03]01] 03] 0.0 1.3
Nailsworth 42% 16% 00% 3.0% 6.5% 82% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 06)01]00)01)01)02|00]|00]00]|00]0.0] 0.0 1.1
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.0% 0.0% 35% 0.0% 9.3% 00|)00|00)00O|00)00]|00]01]00]0O01]00]0O07 0.9
Stonehouse 0.0% 6.5% 1.9% 0.0% 0.0% 33% 1.2% 0.0% 0.0% 1.8% 1.2% 2.7% 00f(05(01|00|00|01|01|00[O00]O00]| 03|02 1.2
Berkeley 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 35% 0.0% 0.0% 00)00|01])00|00)00]|]00]|]00]00]O01]|00]O0.0 0.2
Cam 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 2.7% 00)00|00)00O)|00|00)|00]|]O00]O00O0]O00]O00]DO02 0.3
Painswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00| 00| 00)]00|00)00]|]00]|]00]O00]O00] 03] 0.0 0.3
Chalford 0.0% 0.0% 1.9% 6.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00(f(00|(01]|]02]|00|00(|00(fO00fO00]|O00]|O03] 00 0.5
Saul 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 15% 0.0% 0.0% 0.0% 0.0% 00| 00| 00])00|00)00]|00]|]O00]O00]|O00]|O00]O00 0.0
Elsewhere 77.8% 75.8% 83.3% 78.8% 58.1% 72.1% 88.1% 72.7% 95.0% 86.0% 92.6% 80.0%] | 10.5( 55 [ 30 [ 22 | 09 [ 19| 65| 20| 48 | 21 |1209]| 6.3 66.6
TOTAL 100% | 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% | 100% | 100% | 100% 135| 72 | 35| 28 | 16 |26 | 74| 28| 51 | 2.5 |226| 7.9 79.5
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.

2007 PRICES

Appendix E - Stroud Quantitative Assessment (A1).xls




Furniture&Carpets 2026

STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 7D: MARKET SHARE & TURNOVER OF FURNITURE, FLOORCOVERINGS AND TEXTILE GOODS FACILITIES 2026

CENTRE MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER

1 2 3 4A 4B 5 6 7 8 9 10 11 1 2 3 4A 4B 5 6 7 8 9 10 11 (Em)
Stroud 18.1% 16.1% 11.1% 9.1% 35.5% 16.4% 10.7% 3.0% 0.0% 0.0% 25% 5.3% 29 (15(05|03|07|05|10(01[00]|00] 07| 05 8.5
Wotton-under-Edge 0.0% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0% 19.7% 5.0% 3.5% 1.2% 0.0% 00|)00|00])01]|00)00]|]00]07]03]01] 03] 0.0 1.5
Nailsworth 42% 16% 00% 3.0% 6.5% 82% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 07)01]00)01)01)03]|]00]|00]00]|0.0]0.0]0.0 1.3
Dursley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.0% 0.0% 35% 0.0% 9.3% 00|)00|00)00O|00)00]|]00]01]00]01]00]O0S9 1.1
Stonehouse 0.0% 6.5% 1.9% 0.0% 0.0% 33% 1.2% 0.0% 0.0% 1.8% 1.2% 2.7% 0o0f(o06(|01|00|00]|01|01|00fO00]O01] 03] 0.3 1.5
Berkeley 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 35% 0.0% 0.0% 00)00|01])00|00)00]|]00]|]00]00]O01]|00]O0.0 0.2
Cam 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 2.7% 00|)00|00)0O0O|00)00O|00]|]00]O00O]O01]00]O03 0.3
Painswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00| 00| 00)]00|00)00]|]00]|]00]O00]O00] 03] 0.0 0.3
Chalford 0.0% 0.0% 1.9% 6.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 00(f(00|(01]|]02]|00|00(|00(fO00fO00]|O00]|O03] 00 0.6
Saul 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 15% 0.0% 0.0% 0.0% 0.0% 00| 00|00])00|00)00]|00]O01]00]|00]00]O00 0.1
Elsewhere 77.8% 75.8% 83.3% 78.8% 58.1% 72.1% 88.1% 72.7% 95.0% 86.0% 92.6% 80.0%| | 124 68 | 3.5 | 26 | 11| 23 | 79| 24 | 59 | 25 |254| 7.5 80.3
TOTAL 100% | 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% [ 100% | 100% | 100% | 100% 159] 9.0 | 42 | 33| 20| 31 (90| 3.3 | 6.2 ) 29 |275| 9.4 95.7
Notes:

market shares taken from Stroud household telephone survey. Turnover levels calculated by applying market shares to available expenditure per zone.

2007 PRICES

Appendix E - Stroud Quantitative Assessment (A1).xls



STROUD DISTRICT COUNCIL
STROUD RETAIL STUDY

TABLE 8A: MARKET SHARE & TURNOVER OF DIY GOODS FACILITIES 2010

DIY 2010

CENTRE MARKET SHARE, BY ZONE (%) TURNOVER, BY ZONE (£m) TURNOVER
1 2 3 4A 4B 5 6 7 8 